How To Write A Book Description That Sells
After the title and the cover, the most important marketing material for your book is the description.
The book description goes on the back cover (for paperbacks) or the inside flap copy (for hard copies) and right below the price (on Amazon). It’s crucial that this short paragraph be right.
There are so many examples of how book descriptions led to huge changes in sales, it’s incredible authors don’t spend more time getting it right. One of our favorite stories is Mark Edwards’ book, Killing Cupid.
Despite a nice cover and good reviews, it wasn’t selling as many copies as it should have. He dove into the competition, analyzed their descriptions, and completely revamped his description. Sales doubled…within an hour.
This isn’t uncommon. In many cases, the description is the factor that solidifies in the reader’s mind whether the book is for them or not. If you get it right, the purchase is almost automatic. If you get it wrong, nothing else can really save you (except a recommendation from the right source).
In this post, we will walk you through how to write a create book description, and include some examples of authors who did it well, and those who didn’t.
1. Realize It’s An Ad, Not A Summary
Don’t think of the book description as a synopsis, but instead view it as an advertisement. It is not meant to summarize your book. It is designed to make people want to read your book. You want them to take action and buy it. Think of it like a trailer for your book.
So many authors want to put everything about their book in this section. Resist that urge. Remember what you are looking for in a random book description—a reason to read the book.
How do you give the reason to buy it? You state the problem or question your book addresses, you show that you solve or answer it, but leave a small key piece out. This piques the interest of the reader, and leaves them wanting more.

2. Great First Line
Grab them from the first sentence. If that isn’t right–or worse, if it’s wrong–you can lose the reader immediately, and then it doesn’t matter what the rest of the description says. People are always looking for a reason to move on to the next thing. Don’t give it to them. Make the first sentence something that forces them to read the rest of the description.
3. Make It Personal And Relevant
Make the description personal, and clearly explain why anyone interested in this issue the book addresses needs to read it. Done right, this creates an emotional connection by describing how the book will make the potential reader feel after reading it. Or even better, what the reader will get out of reading the book. Will it make them happy or rich? Will help them lose weight or have more friends? What else? Be clear about the benefits, don’t insinuate them. You are selling a result to the reader, not a process (even though your book is the process).
4. Don’t Hide The ‘What’ Or The ‘How’
Explain exactly what the book is about, in clear, obvious terms. Do not make the reader struggle to understand what your point is, or how you get the reader there. For some books it’s not enough to write a compelling ad with important keywords; sometimes you need to give readers a sense for where this book is going and how it gets there. This is especially true for prescriptive books (how-to, self-help, motivational, etc.). People like to understand the “how” as well as the “what,” especially if it’s something new or novel (that being said, make sure to leave just enough mystery to make them buy the book; this is a balance that our examples will show you how to hit).
5. Use Compelling Keywords
It’s not enough to be accurate, you need to use high traffic keywords that increase the likelihood your book will get picked up in search. For example, if Sports Illustrated does a book you’d want to not only say Sports Illustrated Magazine but also mention the names of the A-list athletes in the book. Even better, use words that evoke an emotional on the part of the reader. Don’t use “jerk” when “asshole” will work.
6. Bullet Points Are OK
If it makes sense for what you’re trying to convey, use bullet points to list out the information. They are an effective visual tool that make your description scannable and easily digestible. People like to scan, let them.
7. No Insecurity
Don’t compare your book to other books. I see this all the time, and all it does is make the book (and the author) immediately look inferior. Plus, a reader the may hate the book you are comparing yourself to and you’ll lose them.
The only place a comparison makes sense is if you are quoting a very reputable source that makes the comparison itself.
8. Do Use Beneficial References
Don’t compare to other books, but DO use what benefits the book does have. If there is an impressive stat to mention (e.g. NYT Bestseller), that will be bolded in the first sentence. Or if there is one salient and amazing fact about you or the book, that can go in the book description, something like, “From the author of [INSERT WELL KNOWN BESTSELLING BOOK.]” Or perhaps “From the world’s most highly decorated Marine sniper, this is the definitive book on shooting.”

9. If You’re Struggling, Get Help
I can’t tell you how many amazing authors I’ve had come to me utterly befuddled because they couldn’t write their own book description. This is normal. The reality is that the author is often the worst person to write their own book description. They’re too close to the material and too emotionally invested. If this is the case, we recommend either asking a friend to help, or going to a professional editor or even better–a professional copywriter–for assistance.
