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EXECUTIVE SUMMARY

Malaspina University-College will create a Bachelor of Arts, Major in Graphic Design. This
program will draw upon the best elements of Malaspina’s successful two-year Applied Graphics
Diploma Program over the last almost twenty years. The degree program will be hands-on and
rich in applied elements and simulations of real employment-type learning. It will also reflect
Malaspina’s broad mix of programming in the Bachelor of Arts, and specifically in the Applied
Arts, Humanities, and Fine and Performing Arts. Malaspina’s Bachelor of Arts program
features approximately fifty degree specializations in more than twenty disciplines.

The principal objectives of this Bachelor of Arts, Major in Graphic Design are to address the
evolving requirements of the Graphic Design Industry and the Society of Graphic Designers of
Canada; to prepare graduates for the labour requirements of today’s knowledge-based
communication culture; to incorporate mostly existing courses at Malaspina; and to offer a
special Management stream of study.

Since 1987, the Applied Graphics Diploma has focused on imparting job skills to its graduates.
The program has met with increasing success, and Malaspina Applied Graphics students have
repeatedly won national and provincial prizes for their design projects. The program has led to
successful employment in the industry for the majority of its graduates. Now, the Society of
Graphic Designers of Canada has indicated its inclination to require three- or four-year
credentials in the field for the purposes of accreditation. Moreover, employers are increasingly
asking for graduates with degree-level credentials. Applied Graphics students have successfully
combined the Diploma with the Digital Media Technologies component of Malaspina’s
Information Technology and Applied Systems Program (ITAS); despite the riches of such
combinations of diplomas, the need for a more substantial credential, reflecting both increased
depth of study over a longer period of time and a wider breadth of skills, is called for.

There are currently two degree programs in Graphic Design in British Columbia, at Kwantlen
University College and Emily Carr Institute of Art and Design, and there is no Graphic Design
degree offering on Vancouver Island. The existing programs are distinct from the program
proposed at Malaspina and from each other. Over the years, demand for the Applied Graphics
Diploma Program has been robust, and the Bachelor of Arts, Major in Graphic Design promises
to provide fuller educational opportunities for Vancouver Island and other students. Other
diploma and certificate programs in BC include those offered at North Island College, Capilano
College, Thompson Rivers University, and Vancouver Community College. Graduates of these
programs will be able to transfer credit to the Malaspina Degree.

The Bachelor of Arts, Major will modify and add to the two-year Diploma Program in favour of
increased elective breadth in a program of 123 credits across four years of study, featuring 78
credits of discipline-specific courses, 15 credits of Digital Media courses offered by the
Department of Media Studies, 6 credits of required English, and 24 credits of elective courses in
other disciplines.

The program will build on a solid foundation of general skills at the first-year level, including
drawing, principles of design, information media and software, photography, and design history.
Second-year courses will require that students apply and expand upon foundational skills in
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more detailed and specific sub-fields, such as computer imagery, illustration, typography,
design photography, and design production. Upper level courses in the degree will explore
problem-solving, research, creative exploration, and contextual issues at a deeper level.
Students will be encouraged to complete complex practical assignments, and an optional work
placement internship.

In keeping with the applied nature of Graphic Design programs, the BA, Major in Graphic
Design requires more discipline-specific instruction than is conventional for most Bachelor of
Arts programs. While this is a reflection of the express requirements of the design industry and
the Society of Graphic Designers of Canada, there are good reasons for making this a Bachelor
of Arts degree program. In the last decade, Graphic Design has evolved to become increasingly
multidisciplinary, with strong links with Communications, Media Studies, Business, Marketing,
the Humanities, Education, and Fine and Performing Arts. Malaspina’s BA, Major in Graphic
Design is intended to emphasize links with Business Management and Media Studies. It is now
more important than ever that professional graphic designers have strong interdisciplinary skills
typically associated with BA programs, and the program will emphasize such skills through
academic requirements within the discipline as well as through non-discipline specific
requirements and electives.

1. DEGREE LEVEL STANDARD

The Bachelor of Arts Major in Graphic Design will meet or exceed the standards for
baccalaureate degrees and will develop both academic and applied skills. The British
Columbia Ministry of Advanced Education has defined baccalaureate degrees as providing
students with “knowledge, core competencies, and transferable skills”. Students will be
expected to “understand the fundamental concepts underlying the field of study” and
appreciate the knowledge associated with the field. Students will be able to “think critically
and innovatively, communicate effectively orally and in writing, find, interpret, evaluate,
synthesize, and present information, develop lines of argument and make sound critical
judgments”. Graduates will be able to apply their theoretical understanding to practice, by
“defining and resolving problems in an accurate, effective and cooperative manner”.

The proposed Bachelor of Arts degree in Graphic Design meets these requirements and the
goals and learning objectives as described below.

1.1 Program Goals

The Applied Graphics Diploma program is a highly successful program, which
graduates have combined with the Digital Media Technologies Program at Malaspina
(formerly part of the Information Technology and Applied Systems Program), and
from which graduates have obtained employment, or transferred to degree programs at
other institutions. In response to changing technology, accreditation standards and a
competitive employment market, Malaspina will expand the program, providing a
degree-level credential for students who have had to go elsewhere for such
opportunities.
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1.2 Core Competencies and Learning Objectives

According to the Society of Graphic Designers of Canada: “Graphic Design is an
interdisciplinary problem-solving activity that combines visual sensitivity with skill
and knowledge in areas of communication, technology and business. A Graphic
Designer specializes in the structuring and organizing of visual information to aid
communication and orientation. They provide clients with the following: research,
costing, planning, coordination, project management, quality control, design and
aesthetic judgment, advertising and art direction.” Graphic designers work in
advertising, marketing communications design, art and creative direction, corporate
identity, broadcast design, corporate communications, information design, editorial
design, education, environmental and exhibit design, signage, new media and web
design, packaging, illustration, animation, production and prepress, and related
occupations. (Source: GDC/RGD The Business of Graphic Design, A Professional’s
Handbook).

The BA in Graphic Design will meet the requirements of the Graphic Design industry
and the Baccalaureate degree. It will offer practical applied skills development
combined with robust academic course work. It will provide students with
“knowledge, core competencies, and transferable skills”. The degree will:

a) Enable students, “Through exposure to a variety of disciplines”, to
“understand the fundamental concepts underlying the field of study” and
appreciate the knowledge associated with the field; it will:

e incorporate a solid foundation year as a basis for all study;

o develop interdisciplinary skills for flexibility and breadth of learning;

e provide students with knowledge of design principles, communication,
information design, photography, illustration, 2D and 3D design, etc.;

e provide flexible options for students to select employment-oriented and
academic electives such as Art History, Management, Marketing, Media
Studies, Sociology, Video, etc.

b) Encourage students to “think critically and innovatively” and creatively; it
will:

o develop creative conceptual skills through applied real-world type studio
projects;

o feature robust academic courses and electives developing excellent
intellectual and thinking skills;

e provide practice in critical thinking, research, defining objectives, conceptual
and idea development, design process, evaluation, abstract thinking,
independent thinking and creative thinking, through rigorous problem-
solving tasks;
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¢ challenge students to analyze, ask questions, discuss and strive for leading-
edge, innovative solutions to increasingly difficult problems, as they progress
through the program and projects.

“Provide opportunities to communicate effectively orally and in writing” as
well as visually; it will:

o develop oral and written language skills, and visual communication skills,
through written assignments, visual and oral presentations, team activities,
role playing, and opportunities for electronic publishing;

e give students first-hand experience in the writing of proposals, briefs, reports,
specifications, contracts, estimates, analyses, and other business documents.

Require that students find, interpret, evaluate, synthesize, and present
information and develop lines of argument and make sound critical
judgments; it will:

e provide an interdisciplinary problem-solving environment;

e develop visual communication skills for specific parameters, contexts, and
audiences in studio projects;

e provide students with the means to develop concepts and make sound
decisions building on strong foundation concepts and knowledge of the
design process;

e provide practice in researching, analyzing, structuring, organizing, and
presenting visual and text information in the form of comprehensive layouts
and documents;

¢ provide opportunities for investigation of historical, cultural, theoretical,
social and ethical perspectives on design through study of design history,
information design, etc.

“Apply theoretical understanding to practice”; it will:

e prepare students for employment through real-world type practical projects;

¢ balance theory, academic, and applied knowledge and skills;

o develop skills to provide clients with research, costing, planning,
coordination, project management, quality control, design and aesthetic
judgment, and art direction services in courses such a Business Practice;

e provide necessary computer and media skills development through digital
projects;

o develop individual student employment graduation portfolios (print and
digital).

Ensure students practice “defining and resolving problems in an accurate,
effective and cooperative manner”; it will:
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e develop conceptual, analytical, and visual problem solving skills in course
projects;

e develop people, communication, cooperation, and adaptability skills in day-
to-day class interactions and team projects;

e cultivate strong organizational and time management skills in juggling
multiple assignments as in a real-world studio setting;

o develop awareness of social responsibility, ethics, cultural contexts and
global communications considerations in both academic and applied projects;

o cultivate effective work habits including thoroughness, attention to detail,
and meticulous execution.

1.3 Degree of Emphasis on Practice vs. Theory

This degree emphasizes the application of skills, theory and knowledge to practical
visual design problem-solving activities. It incorporates skills identified by the Society
of Graphic Designers of Canada (GDC) and The Registered Graphic Designers of
Ontario (RGD) as key to meeting labour market needs of this sector (see also Section 8
Program Consultation for a report on Labour Market demand). The curriculum is
designed to assist students to develop digital and hard-copy portfolios for employment
and the program will encourage creative initiative, business, organizational, and
management skills necessary to compete in a Graphic Design or related occupation. A
rigorous work ethic and time-management skills will be required in all courses. As in
the profession, students will be required to juggle multiple projects and deadlines,
undertake projects as teams, research, report, cooperate, communicate and present
their work. Students will have the option to complete a practicum or work placement
in the final year.

While it has a markedly applied focus, the degree will also promote all the skills
typically associated with Bachelor of Arts programs, including analytical and critical
thinking skills, solid oral and written communication skills, and general flexibility and
adaptability.

2. CREDENTIAL RECOGNITION AND NOMENCLATURE
2.1 Recognition

Malaspina’s credentials are fully recognized within British Columbia, across Canada,
and increasingly abroad. The name of the credential will be Bachelor of Arts, Major in
Graphic Design. The name Graphic Design has long been well recognized
provincially, federally and internationally and matches other program names in this
discipline. While there are no Bachelor of Arts Majors in Graphic Design in British
Columbia, the role of Graphic Design and Communication in the liberal arts has
increasingly been recognized in universities across Canada and abroad.

While the credential does not require formal accreditation by an external professional
body, the Society of Graphic Designers of Canada (GDC) is considering national
Registered Graphic Designer (RGD) status (as has been legislated in Ontario), which
would require, at minimum, graduation from a 3 or 4 year program in Graphic Design
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and appropriate preparation for a required exam. The RGD Ontario exam guidelines
have been considered in the development of the BA, Major in Graphic Design, and
Malaspina’s Graphic Design faculty—who have an ongoing relationship with GDC
executive—will continue to consult with GDC on this and any relevant matters.

2.2 Consultations

Recently telephone/email/written consultations were undertaken with industry,
employers, post-secondary academics and the GDC. Experts were sent the draft Notice
of Intent and a draft course matrix. Their feedback and/or support letters confirm that:

a)  experts support and accept this credential;

b)  they endorse the learning outcomes and curriculum as acceptable standards for
the industry; and

c) they feel that graduates will greatly benefit from having this credential upgrade.

We have responded to any questions or concerns expressed by consultants and any
written discussions are attached. Feedback has been incorporated into the curriculum.
Note that the current Canadian GDC president (the highest officer in this professional
body) is a Vancouver Island resident and Graphic Design practitioner, who fully
endorses this degree proposal. (See Section 8 Program Consultation for a full
description of Consultations.)

3. CURRICULUM/PROGRAM CONTENT

Consultations with external experts affirm that the proposed BA, Major in Graphic Design
degree program meets or exceeds the breadth, depth and rigour requirements of education
for the Graphic Design profession. The curriculum incorporates the necessary range of
traditional, current and leading-edge subjects to prepare graduates for work in Graphic
Design and related occupations. The program provides an appropriate range of theoretical,
intellectual, communication, experiential, applied and other skills needed to be effective in
the Graphic Design workplace and to remain current in the field. The degree has an applied
emphasis with real-world type visual problem-solving tasks in a range of design
applications.

3.1 Core Courses

General Graphic Design Stream

Year One
Course Number, Name, and Contact Hours Credits

Fall Semester

ARTG 120 Graphic Design Principles (2:1:0)
ARTG 130 Page Layout Software (1:1:1)
ARTG 140 Drawing for Graphic Design (2:1:0)
ARTG 160 Design Photography 1 (2:1:0)

DIGI 110 Introduction to Digital Media (2:1:1)

Wwwww

Total Semester Credits 15
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Spring Semester

ARTG 110 Theory I: Design Process (2:1:0)
ARTG 111 Design History (2:1:0)

ARTG 121 Colour Theory (2:1:0)

ARTG 150 Typography | (2:1:0)

ENGL 115 English Composition (3:0:0)
Non-Graphic Design Elective

July 2006

WWwwww

Semester Credits

18

Year Two
Course Number, Name, and Contact Hours

Credits

Fall Semester

ARTG 236 Computer Imagery | (2:1:0)
ARTG 237 Computer Imagery Il (2:1:0)
ARTG 241 Illustration I (2:1:0)

ARTG 270 Design Production (2:1:0)
Non-Graphic Design Elective

Wwwww

Semester Credits

Spring Semester

ARTG 251 Typography 11 (2:1:0)

ARTG 261 Design Photography 11 (2:1:0)
ENGL 225 Business English (3:0:0)
DIGI 220 Web Production I (2:1:1)
Non-Graphic Design Elective

15

Wwwww

Semester Credits

15

Year Three
Course Number, Name, and Contact Hours

Credits

Fall Semester
ARTG 342 lllustration Il (2:1:0)
ARTG 371 Package Design (2:1:0)

ARTG 372 Graphic Design for Publishing (2:1:0)

DIGI 320 Web Production Il (2:1:1)
Non-Graphic Design Elective

Wwwww

Semester Credits

15
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Spring Semester

ARTG 343 Storyboarding (2:1:0)

ARTG 344 Photo Illustration (2:1:0)

ARTG 373 Interface Communication Design (2:1:0)
ARTG 374 Environmental Design (2:1:0)
Non-Graphic Design Elective

WwWwwww

Semester Credits 15

Year Four
Course Number, Name, and Contact Hours Credits

Fall Semester

ARTG 412 Theory IlI: Information Design (2:1:0) 3
ARTG 476 Graphic Design for Marketing (2:1:0) 3
ARTG 475 Graphic Design for Business (2:1:0)
DIGI 365 Interactive Motion Media (2:1:1)
Non-Graphic Design Elective

www

(63}

Semester Credits 1

Spring Semester

ARTG 477 Graphic Design Practice (2:1:0)
ARTG 480 Final Project (0:3:0)

DIGI 496 Senior Digital Media Project (1:2:0)
Non-Graphic Design Elective

Non-Graphic Design Elective

Wwwww

Semester Credits 15
Total Credits for BA in Graphic Design Program 123

Course Descriptions and Prerequisites
See Appendix | for full course descriptions, prerequisites, and course outlines.
Electives: General Graphic Design Stream

Students in the General Graphic Design Stream are required to take eight (3 credit)
non-Graphic Design electives which must include a minimum of 2 academic/theory
course electives. Students must check the University-College Calendar, the timetable,
seat availability and the necessary prerequisites for selected electives. Electives for the
degree can be chosen from a wide range of course options. Students are encouraged to
select courses that complement their graphic design studies and elective choices must
be approved prior to registration.

Electives: The Management Stream

Students who wish to enroll in the BA Graphic Design Management Stream must
notify the department at the time of application and must fulfill the requirements for
Management courses, including mathematics prerequisites. Management Stream
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students must take the same core courses defined in the General Graphic Design
Stream. Prerequisites must be considered. For their electives they must take the
following courses:

MGMT 192 Principles of Management; and

MGMT 294 Management Skills I; and

MGMT 381 Entre/Intrapreneurship; and

ONE of MGMT 292 Organizational Behaviour, or MGMT 230 Introduction to E-
Management, or MGMT 293 Human Resource Management or MGMT 392
Negotiations’

AND four other electives of their choice from the general electives list.

Program Structure and Length, Admission Requirements, and Student
Evaluation

a)

b)

Program Structure

To meet the requirements for the BA, Major in Graphic Design, students must
complete 123 credits over 4 years The program consists of 78 credits of required
Graphic Design courses (42 in 1% and 2" year and 36 up[Per level credits), 15
credits of required Digital Media courses (6 in 1% and 2" year and 9 upper level
credits), 6 required credits of English (in 1st and 2™ year), and 24 non-Graphic
Design elective credits (to ensure breadth of experience and knowledge). Course
content is integrated across four years of instruction. Course requirements ensure
the progression of skills from year to year, and the progressive application of
theory to practice.

Admission Requirements

Admission to the Bachelor of Arts, Major in Graphic Design will take place prior to
first year, (and at the second, third and fourth year levels on the basis of transferable
credit), and as determined by the following:

i) interview;

if) portfolio assessment;

iii) submission of transcripts, 2 references and a letter of application;

iv) Grade 12 graduation and English 12 with a minimum grade of ‘C’. Principles of
Math 11 with a minimum grade of ‘C+’, or Principles or Applications of Math
12 with a minimum grade of ‘C’ may be required for students pursuing a
management stream or certain other electives;

v) fulfillment of any relevant general Malaspina admission requirements.

The degree program will be limited to 24 students. A number of program courses
will have spaces available for elective purposes. Students from some pertinent
disciplines (e.g., Visual Arts, Marketing, or Digital Media Technologies) may be
permitted to apply for some reserved spaces providing they have met the required
prerequisites and program requirements. Students must maintain a grade of “C+” in
all courses to continue to the next level of study in the degree.
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c) Evaluation

Students will be evaluated in accordance with institutional policy and
procedures. Students will be assessed and given final grades in all courses.
Their assessment will be on the basis of written work (including essays, analyses,
briefs, reports, proposals, quizzes, and exams); hands-on studio projects and
exercises; and effective design process, presentations, collaboration, teamwork,
general participation, work ethic and attendance. Typically assignments involve
visual problem-solving, creativity, conceptualization, communication,
expression, and the application of theory, process and research to applied
problems. Expectations for quality of work, thinking skills and general level of
ability increase from year to year. In fourth year students will complete 2 longer
Final Projects (one fully digital) demonstrating advanced process, analysis,
communication and presentation.

In the fourth year students may elect to complete a Graphic Design work
practicum of 45 hours (minimum) work with a Graphic Design related
employer, as credit for one (3 credit) elective course. Qualified local or regional
employers will be responsible for supervising the student’s activities. Any such
work placement must be approved by Graphic Design faculty prior to the
placement, and both the student and employer will be required to submit a report
(in a predetermined format) of the student’s outcomes, progress, and evaluation
for grading by faculty. Students must also submit a portfolio of work completed
during this employment for evaluation by Graphic Design faculty.

3.3 Program Integration

Studio courses and their assignments will require students to acquire analytical,
organizational, and presentation skills. Students will be expected to target such skills
to the needs of specific audiences and clients. Effective visual communication will be
of paramount importance. Most assigned work will be produced in digital form
although conceptualization and other activities will involve manual skills. The Design
Practice course and program studio courses will require that students engage in
research, costing, planning, coordination, project management, quality control, art
direction and other business service activities.

Students will learn the fundamental concepts and knowledge underlying the field of
study starting in a foundation year in which they study basic concepts. A range of
academic, applied, and elective courses and projects in increasing complexity follow
to develop interdisciplinary skills. Students will study and practice information design,
illustration, 3D design, design history, photography, colour, package design, editorial
design, marketing, advertising, corporate design, signage, typography, interface
design, production, computer imagery, information graphics, interactive design, web
design, multimedia design, theory, presentation etc. Software training, computer
production, digital artwork preparation, prepress knowledge, animation and digital
scripting in Computer Imagery and Digital Media courses will integrate the technical

10
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and computing skills needed for this discipline. Flexible elective options allow
students to select employment-focused or academic courses.

Students will learn to think critically, innovatively, and creatively through applied
real-world type studio projects. Academic courses such as history and theory as well
as academic electives will exercise intellectual and thinking skills. Students will
acquire critical thinking and researching skills, and learn how to define objectives and
develop concepts. They will engage themselves in all aspects of the design process.
Students will develop their skills through a rigorous set of problem-solving
assignments and will be encouraged to ask questions, discuss and strive for leading-
edge solutions to increasingly difficult problems.

Students will be encouraged to communicate effectively orally and in writing as well
as visually. Communication and language skills will be integrated into the curriculum
through class writing assignments, visual and aural presentations, team activities, role
playing and electronic publishing. Students will be required to analyze, structure,
organize and present increasingly complex information in class projects. Students will
be required to write and present in most courses in the writing of proposals, briefs,
reports, specifications, contracts, estimates, analyses, and other business documents in
the English, Business Practice, and other courses.

Students will find, interpret, evaluate, synthesize, and present information and develop
lines of argument and make sound critical judgments in an interdisciplinary problem-
solving environment. They will develop visual communication skills for specific
parameters/audiences in studio projects and will find, interpret, evaluate, synthesize
and present qualitative and quantitative information through research, discussion and
information design activities such as visualizing abstract data or structuring electronic
communications. Students will be required to develop concepts, solve problems, and
make sound decisions building on strong foundation concepts and knowledge of the
design process. They will research analyze, structure, organize and present visual and
text information in the form of comprehensive layouts and documents. Students will
investigate historical, cultural, theoretical, social and ethical perspectives on design
through study of design history and information design etc.

Students will be required to apply theoretical knowledge to practice in an environment
emphasizing real-world type projects. They will balance theory, academic, and applied
knowledge and skills with increasingly applied practice as they move into 3" and 4"
year. They will develop skills to provide clients with research, costing, planning,
coordination, project management, quality control, design and advertising and art
direction services in courses such as Business Practice to prepare them for
employment entry. Students will be encouraged to employ these abilities to make
contributions to society and the information economy through appropriate practical
projects. They will also develop the necessary computer and media skills in digital
studio projects and courses emphasizing Graphic Design software, animation, web
design and production, scripting, and interface design. Students will study Business
English and business topics. All students will develop individual employment

11
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graduation portfolios (print and digital). The program also offers a practical
Management elective stream of study.

Students will learn how to define and resolve problems in an accurate, effective and
cooperative manner. They will develop conceptual, analytical and visual problem
solving skills in course projects. They will develop people skills, communication
skills, cooperation and adaptability skills in day-to-day class interactions, teamwork
critiques and trouble-shooting situations. The program will require strong
organizational and time management skills in juggling multiple assignments as in a
real-world Graphic Design studio. Students will learn how to provide appropriate and
effective solutions to assigned problems with specific predefined parameters and target
audiences. Students will develop awareness of social responsibility, ethics, cultural
context and global communications considerations in the academic and applied
projects. Each assignment will require effective and accurate work habits that include
thoroughness, meticulous execution, and care in implementation.

The program will integrate the following other core competencies. Projects and
courses will require students to balance visual sensitivity and communication with
skill and knowledge in technology and business. Students will learn technical skills for
computer imagery, interface design, drawing, and storyboarding for animation.
Students will develop awareness of past, present, and changing stylistic legacies in the
study of Design History. Students will develop management skills (such as studio
management, project management, business relations, entrepreneurship, and sales)
both in the program itself and, should they choose to do so, in Management courses
taught by Business Management faculty. Lectures and class discussion will explore the
connections between design and society and raise public awareness of the role graphic
design plays in everyday environments.

The program will place emphasis on increasingly complex theory and application of
theory to practice. The more senior the course the more advanced the theoretical
material and the expectations for skill level and independent research, process and
practice. This degree emphasizes the application of skills, theory and knowledge to
practical visual design problem solving activities across areas of Graphic Design
specialization and incorporates skills identified by the Society of Graphic Designers of
Canada (GDC) and The Registered Graphic Designers of Ontario (RGD) as well as
provincial and federal Job Futures descriptions, as key to meeting labour market needs
of this sector (see also Section 8 Program Consultation for a report on Labour Market
demand). The curriculum is oriented to the development of digital and hard copy
portfolios for employment application purposes, and the degree will encourage
development of the necessary business skills, creative initiative, organizational skills,
and management skills to compete in a Graphic Design or related entrepreneurial
practice or occupation. As in the real world, students will be required to juggle
projects and deadlines, work in teams, research, report, cooperate, communicate and
present. An option of a work opportunity is available in the final year. Completion at
the 4™ year will culminate in a graduation show.
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As with all degree programs at Malaspina, students in all courses are subject to
rigorous assessment and may excel, pass or fail. To facilitate entry into the program at
second, third or fourth year, with the department’s permission certain prerequisites
may be taken concurrently with upper-level courses. This structure follows a
recommendation by Malaspina’s Education Council, and allows for the program to
integrate effectively with existing degree programs. Curriculum at Malaspina
University-College is subject to full institutional scrutiny, at the department and
faculty levels, and by the institutional Curriculum Committee and Education Council.

Existing and New Courses

Existing Graphic Design Program Courses at the Institution

Many existing program courses remain the same but have name and/or number
changes (see course change forms in Appendix VI).

Course Number, Name Credits

ARTG 110 Theory I: Design Process
(formerly Design: Approach & Management)

ARTG 111 Design History (formerly History of Graphic Design)

ARTG 120 Graphic Design Principles (formerly Design)

ARTG 121 Colour Theory

ARTG 140 Drawing for Graphic Design (formerly Illustration 1)

ARTG 150 Typography | (formerly Typography)

ARTG 160 Design Photography | (formerly Graphics Photography 1)

ARTG 236 Computer Imagery |

ARTG 237 Computer Imagery 11

ARTG 241 lllustration I (formerly Illustration I1)

ARTG 261 Design Photography Il (formerly Graphics Photography I1)
ARTG 270 Design Production (formerly Graphic Design and Printing)
ARTG 344 Photo Illustration (formerly Illustration I11)

ARTG 371 Package Design (formerly Three-Dimensional Design)

ARTG 372 Graphic Design for Publishing

(formerly Graphics for Publishing)
ARTG 373 Interface Communication Design (formerly Computer Imagery I11)
ARTG 374 Environmental Design (formerly Graphics Rendering)
ARTG 475 Graphic Design for Business
(formerly Graphics for Business) 3

ARTG 476 Graphic Design for Marketing

(formerly Graphics for Marketing) 3

WWWWWWWwWwwwwwww

www

Existing External Courses

Course Number, Name Credits

ENGL 115 English Composition 3
DIGI 110 Introduction to Digital Media 3
DIGI 220 Web Production | 3
ENGL 225 Business English 3
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BA electives across the University-College

New Graphic Design Courses

Many existing courses remain the same but have name or number or content changes
(see course change forms attached). Other courses replace old courses. These are new
courses (with new content) that will be developed:

Course Number, Name Credits
ARTG 130 Page Layout Software 3
ARTG 251 Typography Il 3
ARTG 342 Illustration Il 3
ARTG 343 Storyboarding 3
ARTG 412 Theory II: Information Design 3
ARTG 477 Graphic Design Practice 3
ARTG 480 Final Project 3
New External Courses

Course Number, Name Credits
DIGI 320 Web Production Il 3
DIGI 365 Interactive Motion Media 3
DIGI 496 Senior Digital Media Project 3

For full course outlines, see Appendix I
4. LEARNING METHODOLOGIES/PROGRAM DELIVERY

The BA Graphic Design Major will draw and build on the successful 18-year record of
Malaspina’s Applied Graphics Diploma program and encourage students to learn about
Graphic Design through rigorous attention to all aspects of project process and development
in the studio. While the program incorporates the necessary academic rigour and design,
cultural and communication theory, the heart of the BA Graphic Design is applied project-
based instruction and the development of a graduation portfolio for employment.

The program features lecture, studio, critique (in both one-on-one and group formats);
computer laboratory instruction; and independent and collaborative projects. Lectures often
involve computer-assisted presentation by faculty experienced in teaching software for the
industry. The program has extensive computer-based curriculum, and it draws on Internet
technology. Some Digital Media courses may offer opportunities for online delivery, though
it is important to note that much studio-based curriculum is not well suited to online
delivery. Every effort will be expended to offer courses of the highest calibre in the BA,
Major in Graphic Design. Graphic Design courses at Malaspina have been on the cutting-
edge of digital delivery for many years and they will continue to be innovative in these
areas.
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Strong students will be encouraged to complement classroom study with an elective work
experience in the 4™ year at suitable.

Experiential learning will also be fostered in the classroom by a variety of means, including:
hands-on in-class studio exercises; assignments based on real-world type local to
international examples; and applied projects involving digital media, multimedia, web
pages, and electronic publishing.

Problem-based learning and studio exercises/projects require students to work both
independently and collaboratively. In ARTG 496 (Final Project) and DIGI 491 (Senior
Digital Media Project) students are required to produce complex major projects using new
media and Graphic Design software.

Computer-assisted instruction forms an integral part of the program: students are introduced
to online communication, research, and electronic publishing; page layout, digital
illustration and web page production; and digital multimedia (including interface design,
animation etc.), using computers and design discipline-specific software. The applied
aspects of the program have been carefully planned to take advantage of computing
applications required by graphic and web designers. Malaspina has excellent computer
facilities for students and faculty as is the case in other design programs. Ultimately,
students will be required to purchase their own laptop computers (in accordance with
department specifications), which they will bring to classes and central lab facilities. Lab
activities and facilities will be supported by a full-time technician position.

Malaspina’s Calendar emphasizes the priority of technology contributing to—and as a
measure of-student success. For Calendar Computer Literacy Expectations, go to:
http://www.mala.ca/calendar/COMPLIT.HTM.

Computer-assisted, distance, and online instruction are supported by infrastructure and
human resources, including IT specialists and technicians, specialists in the delivery of
online and distance education, and excellent orientation and best-practices materials. For
further information on this subject, and for pertinent institutional policies, go to:
http:/it.mala.bc.ca/employees/index.htm.

Malaspina University-College places great emphasis on the recruitment and orientation of
faculty of the highest quality. The BA, Major in Graphic Design will be taught by existing
instructors well prepared to contribute to effective program delivery. Faculty are offered
annual orientation at the department and faculty levels, and institutional orientation as
detailed at http://www.mala.ca/Orientation/.

Instructors at Malaspina undergo rigorous performance evaluation, which takes into account
instruction, research, scholarship and professional activity, and service. Courses are
surveyed and student input sought on instructional performance.

The Bachelor of Arts in Graphic Design will be subject to routine program review, as a
guarantee of quality assurance, in accordance with institutional policies and procedures.
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5. ADMISSION AND TRANSFER/RESIDENCY

Admission is to the first year with an intake of 24 students. The degree program will be
limited to 24 students throughout. Admission Requirements are described in section 3b)
Program Structure and Length, Admission Requirements and Student Evaluation.
Malaspina’s general admission requirements are available at
http://www.mala.ca/calendar/caladmsn.htm.

Transfer students with equivalent credit will be eligible to apply for admission. Admission
is subject to interview and assessment of academic records and a portfolio.

Malaspina University-College participates fully in the British Columbia articulation process,
both as a sending and as a receiving institution. All transferable courses in the Bachelor of
Arts Graphic Design program will be articulated through the British Columbia Council on
Admissions and Transfer (BCCAT http://www.bccat.bc.ca/.). The BA Major in Graphic
Design will accord full transferability to all articulated courses within the British Columbia
system. In some cases, the Graphic Design Department will explore block transfer, subject
to all other admissions constraints of the program.

Malaspina University-College recognizes the academic knowledge and achievement of
students who have undertaken post-secondary studies at other colleges, institutes, or
universities. Credit is assigned on the basis of official transcripts, course outlines and other
supporting documentation and portfolios. For admission, students must have completed a
Graphic Design program or equivalent with a minimum of C+ in all courses.

Requests for prior learning assessment will be evaluated by the Graphic Design Department,
as per Malaspina’s institutional policy on PLA, which may be accessed at
http://www.mala.ca/calendar/ ACADEMIC.HTM - prior.

In accordance with institutional policy, students must have the equivalent of two years’
residency (60 credits of instruction) at Malaspina University-College. Students are required
to complete 6 credits of lower level English.

6. FACULTY

The Graphic Design Major requires a total of 4.125 FTEs instructional faculty to offer a
minimum of 33 courses (excluding electives) for a functional selection of courses at all
levels (3 full-time Graphics, one 3/8 Graphics, one 5/8 DMT and one 2/8 English). Three
sections of upper-level release are also anticipated, bringing the total demand to 4.5 FTE
faculty. Graphics program courses are presently taught by University-College Professors
Rick Conroy, Iris Churcher and Karen Hodgson, who have full-time teaching assignments
for a total of 3 FTE. Visual Arts University-College Professor Ellen McCluskey also
teaches 3 courses for the program. Digital Media courses will be taught by the Department
of Media Studies, notably by Doug Stetar. A full time technician appointment is also
required to support computer labs, classes, facilities, and DMT courses.
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All instructional faculty have Masters-level education and significant professional and
instructional experience. The following faculty presently teach courses intended for the
program Rick Conroy (MFA, Syracuse), Iris Churcher (MA, Syracuse), Karen Hodgson
(MVA, University of Alberta), Ellen McCluskey (MFA, University of Calgary) and Doug
Stetar (MFA, Goddard). Faculty curricula vitae may be found in Appendix VII.

The minimum qualification for instruction in academic programs is the Masters (or
equivalent). Academic faculty are appointed under a Collective Agreement between
Malaspina University-College and the Malaspina Faculty Association. All instructional
rights and responsibilities are subject to discipline field qualifications determined by duly
constituted selection and vetting committees. Faculty are appointed to two-year
probationary appointments followed by renewable five-year contracts. All appointments are
subject to evaluation of instruction, research and scholarship, and service, in accordance
with the Collective Agreement.

All continuing and temporary faculty are hired in accordance with institutional policy, as
reflected in Malaspina’s comprehensive “Faculty Selection Procedural Guide”. This guide
may be viewed at: http://www.mala.ca/HumanResources/fsctoc.htm. Malaspina features a
full range of supports for instructional faculty, including departmental, Faculty, and
institutional orientation.

Where faculty or student research activities involve human subjects, projects must abide by
the policies and procedures of Malaspina University-College and its Committee for
Research Involving Human Subjects. Terms of reference for this committee may be viewed
at: http://research.mala.bc.ca/committees/index.asp.

The Malaspina University-College Committee for Research Involving Human Subjects
ensures that all research projects involving human beings follow standard ethical guidelines
and are subject to ethical review, whether they be student projects or faculty projects.
Malaspina University-College has adopted the Tri-Council Policy Statement: Ethical
Conduct for Research Involving Human Subjects (1998) as its guideline for ethical review
of all research conducted by Malaspina University-College students and faculty. The policy
and procedures of this committee have been approved by Education Council and the
University-College Board and may be accessed at
http://www.mala.ca/policies/policy.asp?rdPolicyNumber=31.03 .

Similarly, Malaspina University-College’s Animal Care Policy mandates an Animal Care
Committee to implement and enforce Animal Care Protocol. In all its teaching, research,
and other activities, Malaspina University-College is committed to the care and humane
treatment of animals. The policy and procedures of the Animal Care Committee may be
accessed at http://www.mala.ca/policies/policy.asp?rdPolicyNumber=31.07 .

See Appendix VII for Faculty Curricula Vitae.

17


http://www.mala.ca/HumanResources/fsctoc.htm
http://research.mala.bc.ca/committees/index.asp
http://www.mala.ca/policies/policy.asp?rdPolicyNumber=31.03
http://www.mala.ca/policies/policy.asp?rdPolicyNumber=31.07

Malaspina University-College
Full Program Proposal - Bachelor of Arts, Major in Graphic Design
July 2006

7. PROGRAM RESOURCES

The transformation of the two year Applied Graphics Diploma Program into a four year BA
Graphic Design Program will increase program revenues through additional student fees and
institutional budgets. To accommodate both the increase in student numbers and to utilize
new and existing funding, the department will rethink the use of current building, equipment
and digital facilities. Below is a description of staffing requirements, as well as computing
and other and facilities needs, followed by a budget.

7.1

7.2

Course Requirements

The majority of the program course sections are currently in place. These will require
some renaming and numbering, and some revision to current course content.
Repositioning will also be required of these sections throughout the four-year degree
curriculum model. This will facilitate the introduction of various electives to augment
an already rich program base.

It is our intention to add 8 new courses that require new funding and 3 new courses
that use funding from Diploma courses being phased out. These course additions will
thereby expand the base of the Diploma Program into a comprehensive range of
courses that meet the education criteria required by both the Graphic Design industry
and the educational institution. These new courses are:

New Funding:

ARTG 343 Storyboarding

ARTG 412 Theory Il: Information Design
ARTG 480 Final Project

DIGI 110 Intro to Digital Media

DIGI 220  Web Production |

DIGI 320 Web Production 1l

DIGI 365 Interactive Motion Media
DIGI 496  Senior Digital Media Project

Funding Transferred from Phased Out Diploma Courses
ARTG 130 Page Layout Software

ARTG 251 Typography Il

ARTG 342 Illustration Il

Note: Please see the tables in the Resource Appendix that show how the Diploma sections
will be phased out and the Degree sections implemented.

Faculty

The Applied Graphics Program offers 22 courses (25 sections - 23 Graphics and 2
English). The total direct instructional requirement for the full program is 23 sections.
These sections will be applied to the BA Graphic Design Program.

The BA Graphic Design at full implementation will require 41 courses (41 sections —
26 Graphics, 5 Digital Media, 2 English and 8 electives). The total departmental direct
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instructional requirement for the full program at full implementation is 33 sections. It
is estimated that a minimum of three scholarly release sections will be required. This
brings the departmental profile to 36 sections, for a faculty complement to a total of
45 FTE.

The reallocation of Diploma courses to the Degree matrix, the addition of new courses
from the Digital Media Department and the required institutional electives limit the
need for new faculty hiring within the Graphics Department to one full-time
technician.

Note: Please see the tables in the Resource Appendix for the Technician’s responsibilities

Existing and Projected Computer Needs

Upon implementation of degree sections in the fall of 2006, the existing lab will still
be functional, although moving toward the end of its life. The computers will, by the
end of 2007, have been in use for 4 years and at that time the operating systems and
hardware will not be compatible with the student systems. We must prepare for the
time when these systems will be replaced.

It is anticipated that Graphic Design Degree students will also be able to make use of
existing Educational Technology Centre equipment: multimedia lab, digital cameras,
video cameras and editing software. With the presence of the Digital Media courses,
many of the digital resources needed by the students will be addressed within that
department and shared resource planning can be implemented as we proceed to
develop the Graphic Degree program. Additional expenditures in this area would
enhance the program without being a requirement for its success.

Degree Students to Own Laptops

Upon implementation of the Degree each new student will be required to purchase an
Apple laptop with specific operating systems, hardware and software. Students can
purchase Apple computers online or from the University of Victoria at educational
prices. Students will be given a number of models to choose from to suit their budget,
but they will have to all run the same operating systems and software.

With the majority of students owning their own laptop, our existing large dedicated lab
can be adapted for use as a general Graphic Design studio. With wireless systems
already in place in building 325, students will be able to work in both of the Graphics
studios (207 & 210) with full access to the internet, college networks and printing.
This will in effect give us the opportunity to revisit the way that we use these Graphic
Design studios.

Projected New Computing Costs for First Intake Year
Students, who have completed the two-year Diploma, have transferable credits from

another Graphic Design program or who take the occasional elective will not
necessarily have access to their own laptop. To accommodate these students it will be
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necessary to maintain the stations in the lab for this first year. It will also be necessary
to provide the following equipment and software to address the increased student
numbers and program needs.

Large format networked black and white laser printer: $3,000.00
Large format scanner: $3,000.00
4 replacement faculty laptops: $10,000.00
2 Digital projectors — 1 installed in each studio $4,000.00
Faculty and studio software upgrades $8,450.00

(STUDIO MX 2004 or latest software $250 x 13 = $3250.00
ADOBE CREATIVE SUITE 2 PREMIUM or latest software $400 x 13 = $5200.00)

Total $28,450.00

Projected New Computing Costs for Second Intake Year

By the end of the first intake year, the computers in the lab will need upgrading.

At this time we would begin creating a portable lab of 5 laptops for the use of these
students, and 2 stationary computers in each studio for students temporarily without
laptops and in need of Internet and network access. A total of 9 computers.

5 portable Apple laptops: $10,000.00
4 stationary Apple systems: $8,000.00
Total $18,000.00

Studio Equipment and Remodelling

At full degree implementation an additional 52 students will require 52 lockers and flat
files for the storage of supplies and equipment. These would be built to order and can
be accommodated in 325/210. As well, there may be some renovation required to
install the lockers. Furniture (tables and chairs) will be required to accommodate the
increase in students (see budget following).

Library Holdings

We already have a good range of Graphic Design books within the campus and
departmental libraries and therefore the library holdings will only require an additional
$5,000 in one-time funding. Continued upgrade of library holdings has been budgeted
at $4000 per year.

Guest Lectures

Guest lecture funds for business practice courses and other general visiting lecturers in
the budget an additional $2,400 per academic year funding.

(Please see proposed budget documents in Appendix I1.)
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7.10 Degree Implementation

To make a smooth transition between the two-year Applied Graphics Diploma and the
four year BA in Graphic Design in the fall of 2007 we will begin offering the 1% year
of the degree, whilst completing the final second year of the diploma. This ensures that
the total number of sections offered in that academic year remain within the approved
existing and additional funding. This model allows us to also offer a modified version
of the 3" year of the degree for those graduated students who wish to ladder into the
degree. By slowly implementing the full degree over 4 years, and including the
modified 3" and 4™ years for previously graduated students, we can gradually increase
our course offerings to the approved funding levels. This model provides adequate
work for existing full-time faculty, allows for the employment of a much needed
technician and saves Malaspina some section funding until the full implementation of
all degree sections in the academic year 2010/2011.

The implementation date of September 2007 can be achieved within existing facilities,
computer and faculty conditions. The proposed BA Major will be implemented
according to a phasing-in schedule intended to coordinate with the phasing-out of the
Diploma program (see Appendix I1).

8. PROGRAM CONSULTATION
8.1 Consultations

The BA, Major in Graphic Design program was developed in consultation with
Graphic Design industry experts, employers, the Society of Graphic Designers of
Canada (GDC), academics in the field and other post-secondary institutions in BC,
Canada and the United States. Graphic Design programs in the UK, US and across
Canada were studied to identify the most appropriate curriculum content. In 2005, key
individuals and the professional organization evaluated the draft Notice of Intent and
draft curriculum and responded to our request for feedback. These experts were
consulted by telephone, in person, in writing and by email. Their feedback was
incorporated into the Notice of Intent and the Full Program Proposal. Letters of
support and other communications with the following experts are attached:

Academics/Post-secondary Institutions in the United States
e Susanne Weissman, Program Head, Communication Design, Northern Virginia
Community College, Sterling, Virginia, USA

Academics/ Post-Secondary Institutions in Canada

e Jorge Frascara, GDC Fellow, past President of Icograda (International Council of
Graphic Design Associations), Professor and Coordinator, Visual Communication
Design, Department of Art and Design, University of Alberta, Edmonton, Alberta

e Don Newgren PhD, RGD, former Director of Design at the Museum of Industry in
Chicago, and Master of Design: Graduate program Director, Department of
Design, York University, Toronto, Ontario
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e Terry Schoffner, Associate Professor Illustration, Design Department, Ontario
College of Art and Design, Toronto, Ontario

Academics/ Post-secondary Institutions in BC

e Graphic Design Marketing Program Faculty and Marge Damon, Coordinator,
Graphic Design for Marketing Program (GDMP), Kwantlen University College,
Vancouver, BC

e Rick Caswell, Chair, Applied Communication Program, Camosun College,
Victoria, BC

e Susanne Sampson, Instructor Graphic Design, Fine Arts and Design, North Island
College, Courtenay, BC

BC Industry Experts and Employers

e Mary-Lynn Bellamy-Willms, CEO, Suburbia Studios, Vancouver and Victoria,
BC, an award wining design and advertising firm with clients across Canada
(www.suburbiastudios.com)

e Robb Dodds, President and Creative Director, Primal Communications Ltd.,
Vancouver and Nanaimo, BC (www.primalcommunications.com), an employer of
Malaspina Graphic Design graduates and North Island GDC VI Representative.

e Kirsty Armstrong, Print Media Coordinator, Royal Roads University, Victoria, BC

e Peter Bartl GDC Fellow, Professor Emeritus of Design, University of Alberta, and
co-owner pb+j Press

e Craig Bauer, Client Services Manager, Vancouver Island, Hemlock Printers Ltd.,
Vancouver, BC (www.hemlock.com)

Professional Association (GDC)

e Peggy Cady, National President, Society of Graphic Designers of Canada

e Rebecca Gerein, joint Vice President (there is no current VI Chapter president),
Graphic Designers of Canada, Vancouver Island Chapter, Victoria BC

The national association for Graphic Designers is the Society of Graphic Designers of
Canada (GDC, www.gdc.net). It is affiliated with Icograda (an international council of
Graphic Design associations) and active in the support, professional development,
education and promotion of graphic design and designers in Canada. GDC national is
currently discussing Registered Graphic Designer (RGD) status (as has been legislated
in Ontario), for the entire country. The minimum educational credential would be a 3
or 4-year program of study and successful completion of a written exam administered
by the RGD association. We have discussed this and our degree proposal with the
national GDC president and other GDC executives and will maintain close relations
with GDC as advisors to our program. The RGD exam guidelines have also been
considered in development of the BA Major in Graphic Design curriculum.

The Notice of Intent and Full Program Proposal were posted in the Visual and Applied

Art Department for review by internal faculty. Note that some support letters were sent
electronically and hence are not necessarily signed.
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Advisory Committee

A Graphic Design Advisory Committee will be established as soon as possible after
the program is approved. The composition of this committee is expected to include
academic representation from a related post secondary program, a representative from
GDC, a practicing professional in the field, a printing company expert and perhaps an
Island high school representative. It is important for the long-range vitality of the
program to develop positive relationships with regional organizations and employers;
to capitalize on their knowledge of the marketplace, employment considerations and
changing directions in the discipline; especially with respect to technological change.
The Applied Graphics program already incorporates some community projects into the
curriculum and it is expected that this kind of relationship will continue.

Roles of Those Involved

The principal writer and coordinator of the proposal is Karen Hodgson MVA,
(Graphic Design instructor). Large contributions to the content, research and
development were provided by Karen and Iris Churcher MA, (Graphic Design
instructor). Iris coordinated and prepared the course descriptions and Course Change
Forms and prepared implementation plans for the resource section. John Lepage, PhD
(outgoing Dean, Arts and Humanities) and Steve Lane (incoming Dean, Arts and
Humanities), provided editing, advising, budgeting and some writing services. Rick
Conroy MFA, (Graphic Design instructor) provided ongoing input, and researched
Graphic Design programs at other institutions. Ellen McCluskey MFA, (Chair Visual
and Applied Arts) was responsible for internal communications with college
departments regarding elective offerings. Throughout the program planning process
Karen Hodgson and Iris Churcher — and sometimes Rick Conroy and Ellen
McCluskey — met regularly (often once a week), for discussion of all aspects of the
curriculum, consultations, and proposal development. Other contributors include
Management/Marketing Faculty Bruce Ballam and Don Miskiman, Digital Media
Technologies Faculty Doug Stetar, and Marshall Soules, Media Studies. Darcey
Kaluza (former Art Department secretary), Cheryl Coburn (Art Department secretary)
and Sheila Davidson assisted with data collection and/or document preparation.

Evidence of Student Demand

Malaspina has successfully run the award-winning Applied Graphics program at
Malaspina for 18 years (See press clippings in Appendix V). Demand for graphic
design education will likely continue for the foreseeable future. In 2004 the regional
population was 235,732 which “represents a population increase of 7,411 (3.2%) from
2001, and more than a 49% increase from the population of 1986.... BC Stats projects
a regional population increase of about 13% over the coming decade, and an increase
of 27% over 20 years.” (Malaspina University-College: Planning Context 2005-2008,
at www.mala.ca/university). The projected population growth in Nanaimo is also
significantly higher than for other regions on VVancouver Island. (Source: BC Stats at
www.bcstats.gov.bc.ca).
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In a recent survey of local regional interest, 84 people expressed interest in a Graphic
Design degree program at Malaspina. A total of 63 persons reported that they would
enroll full-time or part-time in the program (and 30 don’t know if they would enroll
full-time or part-time). Survey forms/results are attached (see Appendix V). This a
substantial expression of interest considering the survey polled only the local market,
and especially since there will only be 24 seats open to students in the BA Major in
Graphic Design. Since Graphic Design degree program offerings in BC each offer a
slightly different focus—and applicants from other parts of Canada may be drawn to
the Management stream—it is anticipated that demand for this program will be strong.

A faculty member from the Department of Design, York University reports that
annually there are about 1800 applicants to the Design program at York while only
100 students are accepted. One BC Graphic Design program reportedly has over 100
applicants and accepts 20. Clearly there is a large applicant market for Graphic Design
studies in Canada. Marketing to other regions is needed.

Evidence of Labour Market Demand
Economic, Labour, and Population Data

As our region grows and we shift to an information-based society, expansion of the
Hi-tech and Service Sectors will play an important role in creating employment for
new Graphic Design degree graduates. “The Malaspina Region is projected to be one
of the province’s high-growth regions over the next quarter century.... BC Stats
population growth projections estimate an increase of 12% between 2001 and 2011 for
the 18-24 age group” (Malaspina Strategic Planning Context for 2003-2006). Recent
regional environmental scans, such as that performed in 2002 by the Nanaimo
Economic Development Group in association with Human Resources Canada, stress
economic development in keeping with the shift from a commodity- to this
knowledge-based economy. Such a shift makes information design skills development
necessary for the success of our economy.

In this new economy prospects are very good for jobs in Graphic Design, Information
Design, Animation, Communications and related occupations. Business Services,
Amusement, and Communications are identified as 3 of the top ten “industries for
employment in the province” (A Guide to the BC Economy and Labour Market:
http://www.guidetobceconomy.org/toc.html). The Federal Service Industry Sector --
which includes Graphic Design Services--has revenues that exceed 2 billion dollars.
Business Services such as Graphic Design Services (the largest sector in this industry),
makes up “55% of total industry revenue... earning 81% of operating revenue from
business...” (Statistics Canada
http://www.statcan.ca/english/survey/business/design/facts.htm). Design firms are
expanding in the province and substantial growth is occurring in the Graphic Design
and Publishing Industries both here and across the border (Coates GDC Listserv, and
Statistics Canada, Labour Force Survey unpublished data). One study reports that a
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“27% growth in graphic design employment is expected” (Desktop Publishing Job
Growth Outlook 2010: http://desktoppub.about.com/library/weekly/aa020802a.htm).

In Canada, the growth of the communications and new media sectors and the potential
for employment is well documented. In its Profile of the Multimedia Industry (July
2000), Human Resources Development Canada describes multimedia as “one of the
new knowledge-based industries that is paving the way in Canada for continued job
creation, sustained growth, and the expansion of trade in the global market”.

The Final Report of the 2010 Human Resources Planning Committee (December
2003), which included a comprehensive provincial environmental scan, predicted
substantial job creation in the next ten years related to the 2010 Olympic Games
(Malaspina’s 2004-2005 Service Plan:
http://www.mala.ca/docs/Institutional_Service_Plan_2004-07.pdf.). “With the Games
and major projects the total projected growth in labour demand will be up to 1,045,085
openings during the period 2003 to 20015 of which 485, 000 will be new jobs.” Major
growth is expected in advertising, professional business services, communication,
printing and publishing, accounting for 13,128 openings between 2003 and 2015. As
well, the growth in employment in all occupations will require extensive
communications resources involving managers, advertisers, publicists, website
developers among others (Maximizing 2010 Employment and Skills Opportunities, a
summary of the Roslyn Kunin & Associates, Inc. Technical Report: 2010 Winter
Games Labour Demand Analysis, British Columbia, 2003-2015: October 2003:
http://www.labour.gov.bc.ca/skills/). Implemented quickly, the Graphic Design degree
would be able to respond to the projected period of peak job demand from 2006 to
20009.

Total Incremental Growth by Industry
Top ten industries by % over base and job openings 2003-2015

Industry % Over Jop
Base Openings
Other Manufacturing 78.8 7,330
Accommodation, Food, and Recreational Services 435 47,963
Construction 30.6 18,963
Advertising 24.9 1,374
Professional Business Services 23.9 8,246
Communication 21.5 2,318
Printing and Publishing 154 1,190
Transportation and Storage 14.6 7,828
Finance, Insurance & Real Estate 10.6 5,179
Retail Trade 9.7 10,634
All Industries 14.4 131809
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Related Ministry Priorities

The Ministry of Advanced Education expects that University-College programs should
respond to changing labour market and economic needs and that graduates be prepared
for “a changing and increasingly technological workplace.... The Ministry encourages
a growing technological sector” and is expanding investment and post-secondary
industry training capacity in this area. They anticipate that Hi-tech occupations “will
experience a shortage of skilled workers.... The province continues to shift toward a
knowledge-based economy...[and] growth in the service and high-tech sectors is
expected to be significant.” The Graphic Design degree will respond to these priorities
and will also provide increased choice for students, increased hi-tech graduates, useful
education, “expansion of degree opportunities for students, ... opportunities for
research and creative thinking,... critical thinking, communications, [and] problem
solving” all of which are identified as Ministry objectives
(http://gov.bc.ca/prem/popt/service_plans/srv_pln/aved/ and Service Plan pdf
documents).

BC Work Futures (www.workfutures.bc.ca)

Provincially the Graphic Design related employment category 524 represents “a very
large occupation group” who are employed in advertising, the retail trade, business
services, and printing and publishing. “Roughly two-thirds of these workers are
located in the Lower Mainland. Vancouver Island is home to 19% of these workers,
and 12% are in the Okanagan/Kootenay.”

Employment growth in this category is significant. “The Canadian Occupational
Projections System (COPS) forecasts employment growth for creative designers and
craftspersons that is much faster than the all-occupation average.... A total of 5,990
employment openings are expected.... Graphic designers and illustrating artists make
up over half of this occupational group. COPS forecasts a much faster than average
growth. There will be an estimated 4,120 employment openings to the year 2008.
Demand for the work of graphic designers and illustrating artists will be strong as
producers of information, goods and services put even more emphasis on visual appeal
in product design, advertising, marketing and television.... Canada has developed a
strong reputation at home and abroad for high-quality products and skilled
practitioners in... animation... [and] the number of employment opportunities is
growing at home....”

In the related Graphic Arts category 522, “an estimated 5,800 workers were employed
in these occupations in 1998, up from 4,610 in 1990.... Most workers are located in
the Lower Mainland (77%), on Vancouver Island (11%) and in the
Okanagan/Kootenay (9%).... Employment for photographers, graphic arts
technicians... is forecast to grow much faster than the all-occupation average.... This
will result in 3,100 projected employment openings over the ten-year period to
2008.... Employment for graphic arts technicians is forecast to grow faster than
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average (4.6% per year). Over the next 10 years about 1,130 total openings are
expected.... The increasing emphasis on visual appeal in advertising, marketing,
television and product design should increase demand. Computer advances in multi-
media and Internet use are also increasing, and these are having a major impact on
both the demand for graphic arts technicians and the skills required...”.

The related Computer category 2163 (which includes web creation) “is a large
occupational group, made up of about 8,460 workers in B.C. in 1998”. Employment in
this occupation is expected to grow at a rate of 4.5% per year, “much faster than the
average for all occupations. In fact, this occupation (and related ones, such as
computer systems analysts) is projected to be among the fastest growing professional
occupation in the B.C. economy. According to this projection, a total of 6,260
positions will become available from 1998 to 2008”.

Canada Job Futures Summary (http://jobfutures.ca)

In Canada, for the Employment Category NOC 5241 Graphic Designers and
Illustrators, “There were 54,400 workers employed in these occupations in 2001, an
increase of 77% since 1994.” “The number of workers increased at an above-average
rate over the 1999-2001 period because of the use of computer technologies for
presentations, production of the final version of designs, and project management....
The supply of job seekers, mostly recent graduates, is keeping pace with the number of
job openings.... The outlook to 2007 is that “the number of job seekers will likely
keep pace with the number of job openings.”

For the Employment Category NOC 524 Creative Designers and Craftspersons “there

were 87,000 workers employed in these occupations in 2001, an increase of 46% since
1994.” *“The number of workers grew at an average rate over the 1999-2001 period....

The number of job seekers is keeping pace with the number of job openings.”

For the Employment Category NOC 522 Photographers, Graphic Arts Technicians etc.
“there were 38,900 workers employed in these occupations in 2001, an increase of
26% since 1994.” “The employment growth rate is above average.”

Regarding work Prospects for Related graduates from C040, C030, U010, “the
competition among new graduates will likely be about average. You'll have a better
chance of finding work as a graphic designer or illustrating artist in the advertising
industry as it is expected to grow faster than average between 2002-2007. You’ll also
find opportunities in advertising... or as a marketing or advertising manager.”

Canada Job Futures reports that various national surveys of post-secondary graduates
in communications, conducted two to five years after graduation, reveal that graduates
found work as public relations and communications specialists and graphic designers.
(Canada Job Futures, Section U410). Similar data is found in the Canada Job Futures
category of “Professional Occupations in Public Relations and Communications”
(Section 5124). Canada Job Futures reports that 27,000 people were employed in these
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occupations in 1998, an increase of 48.7% from 1988. Employment requirements for
this occupation are also expected to increase, suggesting that university degrees will
become a necessity for work in this field.

Another category of occupation for graduates of a Graphic Design degree is Services
to Management. Design and Advertising services professionals analyse a company's
communication needs, then develop and deliver appropriate design and
communication plans. These professionals are employed by management consulting
firms, advertising agencies, large companies and government agencies. Many are self-
employed. The technological revolution and the trend toward globalization have
forced many businesses to hire these professionals in order to help them stay
competitive within the rapidly changing business climate. These factors are expected
to drive the growth of this occupational group through to 2008. Employment in this
occupation is projected to grow much faster than the average for all occupations.
Projections call for 4,170 openings to become available between 1998 and 2008
(http://www.workfutures.bc.ca/En/def/occs/1122_el.html).

9. Program Review and Assessment

The BA, Major in Graphic Design will be assessed and reviewed on an ongoing basis in
accordance with institutional policy and procedures. Malaspina University-College is
currently pilot-testing a new comprehensive set of institution-wide program review
processes, which will inform ongoing evaluation and ensure a program review every five to
seven years.

The purpose of Malaspina University-College’s program review is to allow programs and
departments to engage in a structured and focused examination of their activities with a
view to improve the quality and efficiency of what they do. The review process is
developmental, not judgmental, and it assumes that faculty and staff are dedicated to
offering programs of high quality and relevance for as many students as possible. The
program review process also assumes that all programs, even those of highest quality, can
be improved.® The program review cycle is designed to be continuous, in keeping with an
emphasis on continuous quality improvement.

Ongoing consultation with GDC and the graphic design industry will be part of the program
review process.

! Malaspina University-College, Program Review Manual May 1998
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Appendix I: Course Descriptions, Prerequisites, and Course Outlines

ARTG 110 (3) Theory I: Design Process

A focus on the design process to assist creative development in Graphics program students.
Includes computer fundamentals, time and idea management and creative thinking skills. Credit
will not be granted fro both ARTG 110 and ARTG 125.

Prerequisite: Admission to B.A. Major in Graphic Design or permission of Department.
Co-requisite: ENGL 115; ARTG 111, or permission of the Department.

ARTG 111 (3) Design History

A historical survey of art and design history from prehistoric to post-modern. A study of the
historical chronology and styles of art, architecture, design, and graphic design in context with
lectures, projects, and historical applications of graphic design. In conjunction with ENGL 115
and ARTG 110.

Prerequisite: Admission to B.A. Major in Graphic Design or permission of Department.
Co-requisite: ENGL 115; ARTG 110; or permission of the Department.

ARTG 120 (3) Graphic Design Principles

A study of two-dimensional graphic design concepts, emphasizing the principles and elements
of applied design, and the conception, visual interpretation and expression of ideas. Credit will
not be granted for both ARTG 122 and ARTG 120.

Prerequisite: Admission to B.A. Major in Graphic Design or permission of the Department.

ARTG 121 (3) Colour Theory

An introduction to the physical properties, psychological effects, language, and theories of
colour. Students will explore how colour works through the application of various colour media.
Provides the necessary foundation for illustration and graphic design courses. Credit will not be
granted for both ARTG 119 and ARTG 121.

Prerequisite: Admission to B.A. Major in Graphic Design or permission of the Department.

ARTG 130 (3) Page Layout Software

A study of the principles of page layout design and digital document construction utilizing
traditional and contemporary design processes and current page layout applications. Students
will design and create a variety of document structures exploring digital design principles
through thumbnails, roughs, comps, to final pre-press file construction.

Prerequisite: Permission of the Department.

ARTG 140 (3) Drawing for Graphic Design

An investigation of the drawing process. Begins with line drawing following through to more
complex knowledge, skills, and mediums. Emphasis on concept development and expression
and all design elements involved in effective composition are included, as are diagrammatic,

one, and two point perspective imaging techniques.

Prerequisite: Admission into B.A. Major in Graphic Design or permission of Department.
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ARTG 150 (3) Typography I

An introduction to the role of typography in graphic design. Topics such as fonts,
measurements, systems, kerning, readability, hierarchy, communication, and expression will be
explored in lectures, projects, and exercises. Credit will not be granted for both ARTG 215 and
ARTG 150.

Prerequisite: Admission into B.A. Major in Graphic Design or permission of Department.

ARTG 160 (3) Design Photography I

Introduction to fundamental technical and aesthetic considerations involved in producing
photographic images and prints, with emphases on digital camera operation, image capture, and
acquisition. The basics of file management, image editing, digital output, and lighting
techniques will be explored. Credit will not be granted for both ARTG 164 and ARTG 160.
Prerequisite: Admission to B.A. Major in Graphic Design or permission of Department.

ARTG 236 (3) Computer Imagery |

A hands-on introduction to vector software on the Macintosh. Topics include drawing, colour,
tracing, transformations, type, patterns, symbols, layers, file management, trouble-shooting, and
the creation of imagery for graphic design projects and practical exercises. Credit will not be
granted for both ARTG 124 and ARTG 236.

Prerequisite: 2" year standing in B.A. Major in Graphic Design or DIGI 110 and ARTG 130 or
permission of the Department.

ARTG 237 (3) Computer Imagery 1l

An exploration of creation and manipulation of digital imagery and design using digital imaging
software. Students will, through in-class tasks and out-of-class projects, complete a portfolio
that demonstrates their knowledge of software techniques studied and their application to
creative conceptual imagery. Credit will not be granted for both ARTG 225 and ARTG237.
Prerequisite: 2" year standing in B.A. Major in Graphic Design or DIGI 110 and ARTG 130 or
permission of the Department.

ARTG 241 (3) Ilustration I

An exploration of the fundamentals of perception and semiotics as applied to illustration as both
information and commentary. Assignments utilize the fundamental design elements within
composition and concept development as part of the visual communication process. Credit will
not be granted for both ARTG 241 and ARTG 141.

Prerequisite: 2" year standing in B.A. Major in Graphic Design or ARTG 140 or permission of
the Department.

ARTG 251 (3) Typography Il

A continuation of Typography | with a study of more in-depth typographical topics, research,
and applications of design and communication principles to more advanced, contemporary
typographical design and communication problems. Topics include experimental typography,
document formatting, and complex document structures.

Prerequisite: 2" year standing in B.A. Major in Graphic Design or DIGI 110, ARTG 130 and
ARTG 150 or permission of the Department.
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ARTG 261 (3) Design Photography Il

Expanded exploration of technical and aesthetic considerations involved in producing digital
photographic images for graphic design. Improvement of technical proficiency with an
emphasis on conceptual, communicative, and creative concerns. Other photographic media and
techniques may be explored. Credit will not be granted for both ARTG 165 and ARTG 261.
Prerequisite: 2" year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 270 (3) Design Production

A study of the design production process and its relevance and application to the preparation of
artwork for both print and digital outcomes. All relevant aspects of contemporary printing
processes, file management and preparation will be studied and applied to design projects.
Credit will not be granted for both ARTG 231 and ARTG 270.

Prerequisite: 2" year standing in B.A. Major in Graphic Design or DIGI 110, or ARTG 130 or
permission of the Department.

ARTG 342 (3) Illustration Il

A continuation of the in-depth exploration begun in ARTG 241 of illustration as information
and comment through composition, concept development and style as part of the visual
communication process.

Prerequisite: 3 year standing in B.A. Major in Graphic Design or permission of the
Department.

Corequisite: ARTG 343/ARTG 344

ARTG 343 (3) Storyboarding

An in-depth exploration of drawing and illustration as applied to the needs of storyboarding for
time-based animation and other digital narratives. Topics and projects will explore composition,
structuring, concept development and style as part of the visual animation communication
process.

Prerequisite: 3" year standing in B.A. Major in Graphic Design or permission of the
Department.

Corequisite: ARTG 342

ARTG 344 (3) Photo Illustration

Exploration of the communicative application of photo-illustration in the graphic environment.
A variety of photo-illustrative techniques and applications used in producing art for
reproduction and publication are investigated. Particular emphasis is given to natural and studio
lighting. Credit will not be granted for both ARTG 242 and ARTG 344.

Prerequisite: 3" year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 371 (3) Package Design

An exploration of the application of design and communication principles to package design
and communication problems. Topics include package design process, market and consumer
analysis, materials, and packaging industry. Credit will not be given for both ARTG 221 and
ARTG 371.
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Prerequisite: 3 year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 372 (3) Graphic Design for Publishing

An examination of the application of design and communication principles and skills to the
publishing industry. Students will explore the publication, newspaper, book, magazine, and/or
annual report industries and apply research, design, and digital production skills to publication
design. Credit will not be granted for both ARTG 234 and ARTG 372.

Prerequisite: 3 year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 373 (3) Interface Communication Design

A study and practice of the design principles used to create interface design for print and digital
systems. Subjects covered will include system visibility, metaphor, user controls and freedoms,
standards, navigation and the design aesthetics and communication functions of design.
Prerequisite: 3" year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 374 (3) Environmental Design

An investigation of three dimensional signage, exhibition, and display communication design.
Topics and projects cover conceptual development, follow through hands-on production of
signage, display and trade show working drawings and 3D models. Credit will not be granted
for both ARTG 374 and ARTG 103.

Prerequisite: 3 year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 412 (3) Theory IlI: Information Design

An examination of information design theory, research and practice through topics such as:
information design research, communication theory, semiotics and visual rhetoric, visualization
of abstract data and concepts, human information processing; text structures, visual charts,
illustrations and graphs; information design and research, and contexts for functional
communication.

Prerequisite: 4" year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 475 (3) Graphic Design for Business

An investigation of corporate identity graphics utilized in advertising and marketing to
communicate goods and services offered. Topics and projects cover conceptual logo
development, hands-on design application to business cards, letterheads and envelopes and
signage. Credit will not be granted for both ARTG 233 and ARTG 475.

Prerequisite: 4" year standing in B.A. Major in Graphic Design or permission of the
Department.
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ARTG 476 (3) Graphic Design for Marketing

An investigation of the in-house studio practices and applications of an advertising / graphic
design agency. Topics and projects cover conceptual and hands-on production of print
advertising, brochures, direct mail marketing, and out door advertising. Credit will not be
granted for both ARTG 235 and ARTG 476.

Prerequisite: 4" year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 477 (3) Graphic Design Practice

An examination of the knowledge and skills required to prepare for graphic design studio,
agency or freelance business practice. Topics of study will include: legal issues, forms, portfolio
preparation, taxation, estimating, specifications, design briefs and proposals, project
management, and working with clients, employers and service providers.

Prerequisite: 4" year standing in B.A. Major in Graphic Design or permission of the
Department.

ARTG 480 (3) Final Project

A detailed study of a communication problem resulting in a final project involving complex
multi-part graphic design, illustration and design process management, designed with the
specific goals and needs of each individual fourth year student.

Prerequisite: 4™ year standing in B.A. Major in Graphic Design or permission of the
Department.

DIGI 110 (3) Introduction to Digital Media

An introduction to the fundamental concepts, concerns, genres and technologies of digital
media. Students produce introductory digital projects (Web, photography, video and audio)
exploring contemporary concerns and genres in the new media field. Students from other fields
are invited to explore interdisciplinary applications of Digital Media to their chosen discipline.
Prerequisite: Admission to Graphic Degree Program or permission of Department

DIGI 220 (3) Web Production I

An introduction to the fundamental concepts, technologies and practices involved in
contemporary Internet mark-up languages. Students will be exposed to the complete range of
concepts and issues involved in this field with a focus on current professional authoring
practices. Students will complete their own projects using industry standard authoring
languages.

Prerequisites: C+ or higher in DIGI 110 or permission of Department

DIGI 320 (3) Web Production Il

A continuation of DIGI 220, this course is an examination of the theory and techniques involved
in semantic web presentation and accessibility technologies (i.e. CSS and WCAG). Students
will research and develop best practices by completing substantial web projects that may
originate in another course.

Prerequisites: “C” or higher in DIGI 220 (or permission of the Department) and third-year
standing.
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DIGI 365 (3) Interactive Motion Media
In redevelopment by Digital Media Technologies.
Prerequisites:

DIGI 496 (3) Senior Digital Media Project

This course requires students to demonstrate mastery of one or more digital media technologies
through the completion of a senior level project. Topics will include technical planning, testing
and evaluation, and project maintenance. Students will choose their own projects, which may
include elements completed for credit in another class.

Prerequisites: “C” or higher in DIGI 320 (or permission of the Department) and third-year
standing; MEDI 301 when taken for the Media Studies Major.

ENGL 115 (3) College Composition

A study of expository composition and English prose specifically designed to improve the
ability to write clearly and correctly, to organize material, and to carry out basic research.
Readings consist mainly of essays for the analysis of style and presentation of ideas. This is
NOT a remedial course.

Prerequisite: Min. "C" in English 12.

ENGL 225 (3) Business English
English Department to provide.
Prerequisite: ENGL 101 or ENGL 115.
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Course descriptions — Management courses identified in Graphics
proposal

MGMT 192 (3) Principles of Management

An examination of the process of achieving organizational goals through the use
of strategic and operational strategies involving the four major management
functions: planning, organizing, leading, and controlling. Credit will only be
granted for one of MGMT 371 or MGMT 192. (3:0:0)

MGMT 230 (3) Introduction to E-Management

An introduction to business and technical issues related to the internet and other
business technologies. Topics include internet technology, internet business
models, intranets, extranets, web portals, internet opportunities for sales
marketing and branding, e-business software, hardware, internet security, e-
business planning, web services, hosting and basic web site design. MGMT 230
was formerly called MARK 330; credit will not be granted for both courses. (3:0:0)

MGMT 292 (3) Organizational Behaviour

A study of how behaviour generated by people in organizations affects the
individual, relationships with others, and performance in groups with focus on the
way organizations function as a whole and the factors which relate to effectively
managing organizations. Credit will only be granted for one of HRMN 292 or
MGMT 292. (2:1:0)

MGMT 293 (3) Human Resource Management

An overview of the knowledge and skills needed to recruit, manage and develop
employees to benefit both the organization and its people. Topics include role of
a manager, recruitment and orientation, interviewing skills, training and
development, coaching, performance management, maintaining a harmonious
work environment and managing change. MGMT 293 was formerly called MGMT
375; credit will not be granted for both courses. (3:0:0)

MGMT 294 (3) Management Skills |
Using a case approach, students will develop specific management skills such as
interpersonal and team, problem solving and decision making, oral and written

communication, and conducting meetings. Credit will only be granted for one of
MGMT 171 or MGMT 294. (2:1:0)

MGMT 381 (3) Entre/lntrapreneurship



An introduction to entrepreneurship and intrapreneurship, exploring the risks and
benefits of start-ups, either as an independent business person or within the
context of a company. Topics include developing and evaluating business
opportunities and starting a new venture, including the preparation of a business
plan. MGMT 381 was formerly called MGMT 411; credit will not be granted for
both courses. (2:1:0)

MGMT 392 (3) Negotiations
A study of the negotiation process; preparing for negotiations, various negotiation

strategies and post-negotiation issues. The course is of specific interest to
students in management and marketing. (3:0:0)



MALASPINA UNIVERSITY-COLLEGE

ARTG 110: THEORY | - DESIGN PROCESS

COURSE OUTLINE

Course Description

A focus on the design process to assist creative _

development in Graphics program students.
includes computer fundamentals, time and idea
management, and creative thinking skills.

Course Objectives

« To assist the student to learn basic
organizational ime management skills that will
be applied to all courses to ensure suUCcess.

« To assist the student in his or her creative
development by exploring ways of cbserving
and utilizing the world and culture we five in to
generate new ideas. These new ideas will then
be applied to “problem solving” and to the
“design process.”

« To introduce the student to the Mac lab and to

learn the basics of the Mac operating system

and the use of Page Layout software. This
knowledge will be applied to computer graphic
design and production. '

To learn the communication and production

skills required to compete in the

communication/ graphic design profession. This
will be achieved through hands an projects
worked through from concept to the production
of the final design.

Create major project. The major project that we

will use to achieve the above objectives is a

“Design History™ term paper that utitizes your

studies in these courses:

ENGL 115 (the written text)

ARTG 111 — Design History (the subject and

context)

« ARTG 110 — Theory 1 — Design Process (book
design and production}

Required Textbooks
Title: Production for Designers
Author: Alan Pipes

Title: A Primer of Visual Literacy
Author: Donis A. Dondis

Equipment and Materials

90% of all required suppiies and materials are
covered in the “Start Up Design Kit." Additional
items may be used for each assignment.

Computer Supplies

File Storage

The best means of storage is the re-writable CD,
portable flash or hard drive - or any New devices
that are currently in use!
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Information Explored

Time Management

Discover how to organize and manage your time.
The Business of Graphic Design

|earn what it is to be a graphic designerin a
constantly changing world.

Creative problem solving

Learn how to tackle problem solving creatively.
Computer information

Learn how to use Mac OS X and QuarkXpress to
successfully create the History Book Project.

Skills

Demonstrate and leam the following skills:
Creative planning.
Project planning, Projest process, Project
completion, Project presentation

General skills

Time management, Creative thinking,
Individual creativity, Team creativity,
Presentation skills

Computer skills

Mac OS X, Page Layout and image
Manipulation, Software, File saving, File
management, File creation, File printing, File
formats, Scanning

Creative Projects

History Research paper

There is one major creative project which is to
create a well researched and designed book
exploring an historical topic assigned in ARTG
111, edited in ENGL 115 and worked on in ARTG
140. This is a highly complex and detailed project
that will utilize all the skills taught in this class.

Creative Tasks

There will be a series of creative tasks that
support and expand upon the information given
and discussed during class lectures.

Evaluation

2 QUIZZES coeenre e vrreereesssesaresrensnrenesnessaremenenins 15%
TASKS. o oveersseereer s sererenmesnettare s et senas e e sisnens 20 10
BOOK PrOJECt....eevercerrrrrrsermerencssmsssinsnsssanennen: 30%
Attendance/participation ... 10%
WEEK 1

Lecture: What does a Graphic Designer do?
To do: Tasks 1 & 2 - Fiil out self time evaluation
form and Day timer



ARTG 110: THEORY 1 - DESIGN PROCESS
COURSE OUTLINE

WEEK 2

Lecture: Preparing you and the client for
creativity.

Due: TASK 1

To do: Task 3 - Seeing Anew

READ: CHAPTER 1 PGD

WEEK 3

Lecture: Designing proposals.

To do: Create a draft proposal
Due: TASK 2 & 3 - SEEING ANEW
READ: CHAPTER 2 PGD

WEEK 4

Lecture: Book design and layout. - grids and
page design

Review of Quark and book design

Due: DRAFT PROPQSAL

In Class: Task 4 - Quark 1

READ: PARTS OF CHAPTER 3 & 5 PGD

WEEK 5

Lecture: Review of Quark 2
To do: Revise proposal

In Class: Task 5~ Quark 2
READ: CHAPTER 4 PGD

WEEK 6

Lecture: Review of Photoshop 1 & Scanning
To do: Create 1st book layout

Due: REVISED DRAFT PROPOSAL

In Class: Task § - Photoshop 1

READ: PARTS OF CHAPTER & PGD

WEEK 7

Lecture: Review of Photoshop 2 & Quark 3
Proposal: Complete final proposal

Due: FIRST BOOK LAYOUTS

In Class: Task 7 - Photoshop 2

WEEK 8

STUDIO

To do: Create 2nd book layouts
Due: FINAL PROPOSAL

In Class: Task 8 - Quark 3

WEEK %

Lecture: The Art of Client Presentation.

In class: discussions and personal interviews.
To do: complete paper /prepare comps

WEEK 10
STUDIO and discussion with instructor

WEEK 11
Class given over fo presentations
Due: PAGE | AYQUT COMPS

WEEK 12

Lecture: Review of book production and print file
protocol.

Due: FINAL BOOK LAYQUT
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WEEK 13

In class discussions and personal interviews
concerning the history book

To do: Working on book design

WEEK 14
Final Book Presentation
Due: HISTORY BOOK
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ARTG 111: DESIGN HISTORY

COURSE OUTLINE

Course Description

Design History is an intensive course intended to
acquaint each of you with your visual legacy.
When vou choose a career in Graphic

Design you became part of a lengthy, evolving,
global, visual history, rich with changing ideas,
technologies, culture, politics and events. As
participants in this history we continue to
assimilate and evolve graphic symbols and
means of visual communication.

This course is a survey of the historical
development of western design and art from the
Prehistoric to the Post-Modern. It will consider
the historical chronology and styles of art,
architecture, design, media and graphic design
as they have been influenced by historical, social
and cultural changes. This course is also a studio
course. Students are required to research, learmn
and apply design training and prepare layouts
and documents that demonstrate awareness of
professional graphic standards, communication,
technigues, aesthetics and historical
methods/practices.

Course Objectives

Students are expected to develop and

demonstrate:

« Researching skills

« Academic writing skills

« Organizational skills

+ Thinking skills - thinking about what is seen
and heard in course slides, videos, lectures -
so that throughout the program and career,
students can apply critical thinking skills o the
analysis of the visual enviranment and visual
problems.

« Seeing skilis (learning to see)

+ Aural, written and visual communicafion skilis.

+ An appreciation of the historical chronology
and styles of western art and design

= An appreciation of cultural, social, political,
economic, and technological etc. influences
and events on design

« Knowledge of historical type, graphics,
images, fayout, and hinding for a specific
design/art history period

« Knowledge of typography (readability/styles),
paper (types and purpose), layout design
{single and multiple page), colour selection
{pigmentflightfinks}, binding (types and
methods), image manipuiation, computer
skills, and other graphic techniques.
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« An ability to apply graphic studio skills to
historical applied projects

Required Textbook
Title: A History of Graphic Design, 3rd Ed.
Author: P. Meggs

Optional Text
Title: The British Library Guide to Bookbinding

Suppiemental Reading

Stokstad's Art History and the MLA Handbook
have been placed on reserve in the library for this
class.

Evaluation

Three courses will share the same large project.
See “The Book Project” for additional specific
details/requirements. This is how the grade will
be determined for this class:

Aftendarice, Attitude & Participation............. 10%
Class Notes (notes must be submitted)........ 10%
Historical Type Construction Project ...........15%
Main Project Proposal ... 10%
Main Project Paper {text version) .....cc........ 20%
Final Compieted BOok ..o iviinieiniesieenees 35%
Week 1

Lecture; Intro, Prehisteric, Near East,

Egyptian

Video: “Dawn of History” CB151 W47 part 1
(Weber, 30 min.)

Assignment: Main Project

Read for next class: Meggs Chapters 1, & 3

Week 2
Lecture: Chinese, Aegean, Greek
Studic Assignment: Historical Type Project

Week 2
Field Trip to Uvic Special Collections
Read for next class: Meggs Chapters 4 & 8

Week 4
Lecture: Roman and Middie Ages
Video: “Lindisfarne Gospels” (35 min.)

Week 5
Due; Historical Type Project and Presentations
Read for next class: Meggs Chapters 6 & 7
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Week 6
Lecture: Renaissance

Week 7

Due: Main Project Proposals

Studio: Progress Interviews

Read for next class: Meggs Chapter 8

Weeak B
Lecture: Barogue, Rococo and Neoclassicism
Video: "Art of the Western World: An Age
of Reason, An Age of Passion”,
N5303 A788 Vol. 3 (60 min.)
Read for next ciass: Meggs Chapters 9, 10, 11

Week 9

Lecture: 19th Century

Raffle: Surprise

Due: Main Project Paper (written component)
Read for next class: Meggs Chapters 12 & 13

Week 10
Remembrance Day {no class)

Week 11
Lecture; Arts & Crafts Movement &
Art Nouveau
Video: “Art of the Western World: A Fresh
View, Impressionism and Post-
impressionism”,
N5303 A788 Vol. 3 {60 min.)
Read for next class: Meggs Chapters 14 to 18

Week 12
Lecture; Eary Modern
Read for next class: Meggs Chapters 19 to 26

Week 13
Lecture: Post-War to Pestmodem

Week 14
Due: @ 10:30 am sharp Main Project Book
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ARTG 120: GRAPHIC DESIGN PRINCIPLES

COURSE OUTLINE

Course Description

A study of two-dimensional graphic design
concepts, emphasizing the principies and
elements of applied design, and the conception,
visuai interpretation and expression of ideas.

Course Objectives

« Familiarization with the fundamental principles
and visual elements of two-dimensional design

« Acquaintance with the technigues, tools, and
materials utilized in two-dimensional design

» Successful application of 2D concepts,
principles, elements, technigues, tools, and
materials

+ Development of visual awareness, creativity,
and evaluative ability

Required Text Books

Title: The Elements of Design

Author; Poppy Evans and Mark A Thomas
[SBMN: 1 -4018-3286-5

Title: A primer of visual literacy
Author: Donis A. Donis
{SBN: 0 - 262 - 54029 -0

Equipment and Materials
The Graphic Supplies kit and any materials
described at the beginning of a project.

Project Information

The objectives of ARTS 120 will be realized
through tectures, demonstrations, videos,
readings, critiques, exam, and projects exploring
various design problems.

Evaluation
Final grades will be assigned according to the
following distribution:

Design projects and studio tasks..........c...c... 75%
QUUIZZES 1evomeeremeeereiesiesserasesrnesersssasecns s smnes 15%
Portfolio/attendance/participation ....c............ 10%

Participation requires meeting assignments and
process on time, and participating in critiques.
ALL PROJECTS ARE REQUIRED TO BE
MANDED IN BY ASSIGNED DUE DATES

Grading criteria are, in part, specific to the
individual projects. Some important general
criteria are: demonstrable understanding of basic
2D principles and materials used, thoughtfulness
and effort, technical quality, effectiveness of
concept and presentation, and class involvement.

Late projects automatically are deducted 5 points
for each late day, barring valid medical

exemption or prior authorized permission.
Opportunity will be given to REDQ an assignment
by an assigned date.

Attendance and Participation

Attendance and participation in critiques is an
integrai and essential part of learning to critically
evaluate and articulate ideas about both one's
own work and that of others, and to gain vaiuable
viewer feedback. Work in progress as well as
completed projects will be discussed in this
forum. Attendance and involvement weigh
heavily towards the final grade. Reading
assigned materials is also essential in order to
complete the quizzes.

WEEK 1

L ecture: Introcduction — Design, Visual Literacy &
Seeing

Studio: activity 1 :

Read: A Primer of Visual Literacy (PVL) Chap.1

WEEK 2

Lecture: Principies and Elements of Design 1
Designing syrmbols and signs

Assign Project 1 — symbol design

Studio: activity 2

Homework: Project 1 - thumbs

Read: PVL Chap.2 & Elemenis of Design (ED)
Chap.1

WEEK 3

Lecture: Frinciples and Elements of Design 2
Studio: activity 3

Due: Project 1 thumbs

Homework: Project 1 - roughs

Read: PVL Chap.3 & ED Chap.2

WEEK 4

| ecture: Principles and Elements of Design 3
Studio: Working on finals of Project 1

Due: Project 1 roughs

Homework: Project 1 - final designs

Read: PVL Chap.4

WEEK 5

Lecture: Principles and Elements of Design 4
Designing with Words

Assign Project 2 — Letterform design
Studio: activity 4

Due: PROJECT 1 -CRITIQUE

Create: Project 2 — thumbs
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Read; PVL Chap. 5 and ED Chap. 4

WEEK 6

lecture: Principles and Elements of Design 5

Studio: activity 5

Due: Studio 4 and Project 2 thumbs

Homework: Project 2 - roughs & finish Studio 5

Read: Review the above chapters in prep for Quiz 1 in Week 7.

WEEK 7

DESIGN QUIZ 1 .
STUDIO ACTIVITY - ONE ON ONE EVALUATIONS AND DISCUSSIONS
Due: Project 2 roughs

Homework: Project 2 - finals

WEEK 8

Lecture; Design with action words
Assign Project 3 — word play

Due: PROJECT 2 - CRITIQUE
Homework: Project 3 - thumbs & words
Read: PVL Chap.6

WEEK 9

Lecture: Principles and Elements of Design 6
Discussion of thumbs and research

Due: Research and thumbs

Homework: Project 3 — roughs

Read: PVL Chap.7 and ED Chap.5

WEEK 10

Lecture: Principles and Elements of Design 7 Studio: work on Project 3 and discussion of roughs
Due: Project 3 roughs

Homework: Project 3 - revised roughs

Read: PVL Chap.8

WEEK 11

Lecture: Design with image and Type 1
Assign Project 4 - word with image design
Due: PROJECT 3 - CRITIQUE
Homework: Project 4 - thumbs

Read: PVL Chap. 9 and revise for Quiz 2

WEEK 12

DESIGN QUIZ 2

Lecture; Design with Image and Type 2
Due: Project 4 thumbs

Homewaork: Project 4 - roughs

WEEK 13

Studio: work on Project 4 and discussion of roughs
Due: Project 4 roughs

Homework: Project 4 - finals

WEEK 14
Due: PROJECT 4 - CRITIQUE
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ARTG 121: COLOUR THEORY

COURSE OUTLINE

Course Description

An introduction to the physical properties,
psychological effects, language, and theories of
colour. Students will explore how colour works
through the application of various colour media.
Provides the necessary foundation for illustration
and graphic design courses.

Course Objectives
+ To investigate the nature of colour as it applies
to the world of art and design.
« To expiore, understand and apply to 20 and
graphic Design:
1. colour thecries
2. theories of psychological effects of
colour
3. the differences between colour as light
and pigment
4. different colour media
5. colour systems
6. colour printing
« To learn and use the vocabulary and language
used when discussing and using colour.
« To explore the above through a series of studio
& homework tasks.
+ To demonstrate the above through the
comprehensive professional design of specific
projects.

Required Textbooks
Title: The Elements of Design
Authors: Poppy Evans and Mark A Thomas

There will be other required specialist reading to
be identified.

Equipment and Materials

The complete graphic supply kit at class each
week. Extra and specific supplies will be
discussed as assignments are given.

Course Structure

The 3-hour weekly class will be divided into a mix
of lectures, demonstrations, practicals and one
on one discussions with the instructor and group
discussions.
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Evaluation
Colour Theory QUIZ ..o, 10%
Colour Dasign Projects .. 65%

{The design projects will be broken down
into the folfowing components.

Concept thumbs/roughs/final roughs 40%
Final 60%;

Participation ............ .10%
Partlmpahon is based on attendance
and completion of assignments on time
in the manner described.

Attendance and Participation

Attendanrce and participation in crifiques is an
integral and essentiat part of leaming to critically
evaluate, and articulate ideas about, both one’s
own work and that of others, and to gain valuable
viewer feedback, important reasons why
assigned projects must be in on time. Work in
progress as well as completed projects will be
discussed in this forum. Attendance and
involvement weigh heavily towards the final
portfalic mark. Reading assigned materials will
also prove very beneficial to your development.

WEEK 1

Lecture: Colour 1- overview

Homework: Create a colour coliage of the
assigned colour.

WEEK 2

Lecture: Colour 2 - TYPE AND COLOUR
Design with letterforms 1.

Due: Colour collage”

Homework: Type and colour stage 1

WEEK 3

Lecture: Colour 3 - Design with letterforms 2
Due: Type and colour stage 1

Homework: Type and colour stage 2

WEEK 4

Lecture: Colour 4 - Design with letterforms 3
Due: Type and colour stage 2

Homewark: Type and colour 3

WEEK 5

Lecture: Colour 5 - Colour and lllustrator Due:
Type and colour 3

Homework: Type and colour FINAL



ARTG 121: COLOUR THEORY
COURSE OUTLINE

WEEK 6

Lecture: Colour 6 - COLOUR & 3D

Due: Type and colour FINAL — CRITIQUE
Homework: 3D and colour stage 1

WEEK 7

Lecture: Colour 7

Due: 3D and colour stage 1
Homework: 3D and colour stage 2

WEEK 8

Lecture: Colour 8

Due: 30 and colour stage 2
Homework: 3D and colour stage 3

WEEK 9

lecture: Colour 9 — COLOUR & BCOK DESIGN
Due: 3D and colour stage 3

Homework: 3D and colour FINAL

WEEK 10

Lecture: Colour 10 - Colour and Quark
Due: 3D and colour FINAL — CRITIQUE
Homework: Colour and book design stage 1

WEEK 11

Due: Colour and book design stage 1
COLOUR QUIZ

Homework: Colour and book design stage 2

WEEK 12

Lecture: Colour 12

Due: Colour and book design stage 2
Homework: Colour and book design stage 3

WEEK 13

Studio: In class discussions

Due: Colour and book design stage 3
Homework: Colour and book design stage 3

WEEK 14
Due: FINAL BOOK PROJECT - CRITIQUE
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ARTG 130: PAGE LAYOUT SOFTWARE

COURSE OUTLINE

Course Description

A study of the principles of page layout design
and digital document construction using
traditional and contemporary design processes
and current page layout applications. Students
will design and create a variety of document
structures exploring design principles through
thumbnails, roughs, and compositions, to final
pre-press file construction.

Course Objectives

» A study of the fundamentals of page and
document layout. Including:

Specialized vocabulary
Typographic basics

Grid construction and document
structure

Proportion

= A study of the fundamentals of page and
document construction, including:

Imported text and image file formats and
specifications

Image Resolution

Colour models

Templates

Style sheets

Pre-press principles

Intro to Printing processes

« Competent use of current computer operating
systems to save, store and transfer files
between applications.

« A study and application of the graphic design
process as a fool for creativity and client
interaction.

» The creation of a variety of different document
designs and constructions.

Required Textbooks

Ta be determined

Reading assignments will be set for each week
and a lecture/demonstration will be given that
addresses the content. There will be 2 quizzes
based on the cantent of the books and the
practical use of the software.

Equipment and Materials

Students will need CDs, other portable storage
devices and the art supply kit including layout
pads. The systems will be regularly cleared to
avoid the accumulation of unnecessary files.
STUDENTS MUST KEEP A BACKUP CQOPY OF
EVERYTHING THAT THEY DO.
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Course Structure

The 3-hour weekly class will be divided into a mix
of lectures, demonstrations, exercises, one gn
one and group discussions with the instructor.

Evaluation

2 QUIZZES .o 20%
Skill tasks ..o 20%
S ProjectS e 50%
Participalion ... 10%
WEEK 1

Lecture/Topic: Intraduction to page layout
design and contemporary page layout
applications.

{Currenily InDesign and QuarkXpress — software
may change as industry requirements change).
Lab protocol and systems,

Lab: Exercise 1 (all exercises use lecture
content, week by week)

Read for next class: TBA

WEEK 2

Lecture/Topic: Principles and uses of traditional
and digital typography and design — vocabulary,
font types and architecture.

Lab: Exercise 2 _

Read for next class: TBA

WEEK 3

Lecture/Topic: Principles of traditional and
digital page layout design.

Lab: Exercise 3

Read for next class: TBA

WEEK 4

Lecture/Topic; QuarkXpress 1
Lab: Exercise 4

Read for next class:

WEEK 5

LecturefTopic: QuarkXpress 2
Lab: Exercise 5

Assignment: Project 1 discussed
Read for next class: TBA

WEEK 6

Lecture/Topic: QuarkXpress 3
Lab: Exercise 6

Assignment: Project 1 thumbs due
Read for next class: TBA
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WEEK 7

Quiz 1: Digital page layout principles &
QuarkXpress basics

Assignment: Project 1 digital roughs due
Lab: Exercise 7

Read for next class: TBA

WEEK 8

Lecture/Topic: InDesign 1
Assignment: Project 1 Due
Lab: Exercise 8

Assignment: Project 2 discussed
Read for next class: TBA

WEEK 9

Lecture/Topic: inDesign 1

Lab: Exercise 9

Assignment: Project 2 thumbs due
Read for next class: TBA

WEEK 10

Lecture/Topic: InDesign 2

Lab: Exercise 10

Assignment: Project 2 roughs due
Studio: Forms, timetables etc
Read for next class: TBA
WEEK 11

Lecture/Topic: inDesign 3

Lab: Exercise 11

Assignment: Project 2 Due
Assignment: Project 3 discussed
Read for next class: TBA

WEEK 12

LecturefTopic: InDesign 4
Lab: Exercise 12
Assignment: Project 3 thumbs
Studio:

Read for next class: TBA

WEEK 13

Lecture/Topic: InDesign 5

Lab: Exercise 13

Quiz 2: Advanced digital page layout
principles and InDesign

Assignment: Project 3 digital roughs due
Read for next class: TBA

WEEK 14 {Last Class)
Assignment: Project 3 due
Lecture/Topic: QuarkXpress 4
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ARTG 140: DRAWING FOR GRAPHIC DESIGN

COURSE OUTLINE

Course Description

An investigation of the drawing process
beginning with line drawing following through to
more compiex knowledge, skills and mediums.
Emphasis on concept development and all
design elements involved in effective composition
are included as are diagrammatic, one, and two
point perspective imaging techniques..

Course Objectives

« To expose the student to a variety of different
drawing experiences that expand the student’s
drawing skills and perceptions.

« To give the student a broader vocabulary of
artistic terms, so that they can improve
communication with fellow artisis and
designers.

+ To encourage the student to explore and
understands the art of drawing as it relates to
the profession of Visual Communication
{llustration & Graphic Design}.

» To expose the student to a variety of historical
drawing references throughout the known
history of mankind with the goal of applying
and incorporating these references into their
drawings. Great design depends upon great
research skills!

» To assist the student to understand why they
need design drawing and the variations of
application.

« To encourage the student to explore their
personal creativity within the structure of the
course.

+ To assist the student to develop a range of
strong analytical, objective and subjective
drawing skills.

« To develop specific skills to enhance rendering
as per naturalism as applied to image making.

« To develop the student designer’s aesthetic
eye for creating or selecting quality artwork as
preparation for a career of professional art
direction.

Textbooks Under Consideration

Titie: Expioring The Basics of Drawing
Author: Vebell

Publisher: Thompson / Deimar Learning
ISBN: 1-4018-1573-1 soft-cover

Titte: Exploring lilustration

Author: Michael Fleishman

Publisher: Thompson / Delmar Learning
ISEN: 1-4018-2621-0 soft-cover

Title: Exploring the Elements of Design
Author & Publishers: Thompson [/ Deimar
t earning ISBN: 1-4018-3286-5 soft-cover

Title: Perspective for Interior Designers
Author: John Pile
Publisher; Watson-Guptill / 1ISBN (-8230-4008-9

Equipment and Materials
Equipment contained in the Graphics Supply Kit.

Evaluation

3 Projects 60%
Process 30%
Attendance & Participation 10%

Critical Instructor Grading Factors

1. Sensitivity to, and employment of, all
structural compositional relationships in the
design of the illustration that may involve
form, volume, all of the design principles,
imagery, other graphic elements and
organizational devices.

2. Evidence of expioration, imagination,
expressiveness and creativity in all stages of
your projects is required.

3. Demonstrate in each project the effective
use of all 2D design principles, especiaily the
principles of contrast, and idea clarity.

4. Demonstrate an understanding of legibility
and readability issues.

5. Effective visual, written and verbal
communication throughout each stage the
projects.

6. Effective use of all of the design principles to
create emphasis, dynamic interest, grouping
and/or visual hierarchies.

7. Ability to analyze, group and organize visual
information to make use of space as one of
the dynamic elements.

8. Conduct research and analysis for each
stage of a project.

9. Effective and praciical use of materials and
craftsmanship.

10. Demonstrate awareness of current graphic
design industry standards and of current
illustration design styles.

11. Evidence of thought, technical precisicn,
care & planning in rendering, layout,
execution and presentation through gach
stage of a project.

12. Hand in all stages of assignments when they
are due without a litany of excuses and
apologies.
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Part of this course work requires that the student
must demonstrate an ability to solve the given
design illustration problem within the limitations
specified uiilizing a professional effort and
attitude. This course requires the student to
complete three maijor in ctass projects. These
three applied projects are important foundation
studies requiring and reinforcing research,
conceptual deveiopment through thumbs, roughs
and comps, while utilizing applied design drawing
knowiedge and skills.

WEEK 1

BEGIN MODULE 1: Duration 4.5 weeks
LECTURE: Intreductions / handouts / material
lists

REQUIRED READING: Basics of Drawing:
Chapters 1,2,3&9

REQUIRED HOME WORK: See homework
sheet attached to Project 1.

ASSIGNMENT: Project 1: the fruit illustration
STUDIO: research and idea generation

WEEK 2

DUE: research foider and thumbnails re:
Project 1: the fruit illustration

STUDIO: continued thumbnails and idea
generation

WEEK 3

DUE: homewaork projects 1A & 1B

DUE: revised thumbs, roughs and revised
roughs: Project 1: the fruit illustration

STUDIOQ: continued design and idea refinement

WEEK 4
FINAL ART DUE: Project 1: the fruit iilustration
pre-marking review

WEEK 5
FINAL ART DUE: Project 1: the fruit illustration
presentation mounted

WEEK 6

BEGIN MODULE 2: Duration 5.5 weeks
REQUIRED READING: Basics of Drawing:
Chapters 4 &5

REQUIRED HOME WORK: See homework
sheet attached to Project 2

NEW ASSIGNMENT: Project 2: a product ad
illustration . . .

DUE: research folder and thumbnails
STUDIO: continued thumbnails and idea
generation

WEEK 7
DUE: Project 2: revised roughs worked up o a
full color comp

WEEKS

DUE: Project 2: revised second comp pre-
grading presentation comp on the wall by g AM
sharp!

DUE: homework projects 2A, 2B & 2C
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WEEK 9
FINAL ART DUE: Project 2: product ad
fllustration presentation mounted

WEEK 10

BEGIN MODULE 3: Duration 5 weeks
REQUIRED READING: Basics of Drawing:
Chapters 6,7 &8

REQUIRED HOME WORK: See homework
sheet attached to Project 3

NEW ASSIGNMENT: Project 3: the emotional
human

WEEK 11
DUE: research folder and thumbnails re: Project
3: the emotional human

WEEK 12

DUE: revised thumbs and roughs
DUE: homewaork projects 3A & 3B
TUTORIALS: One on one

WEEK 13
DUE: revised roughs
TUTORIALS: One on one

WEEK 14

FINAL ART DUE: Project 3: the emotional
human illustration final grading / foam core
presentation mounted / final art on the wall by 9
AM sharp! No extensions will be given!
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ARTG 150: TYPOGRAPHY |

COURSE OUTLINE

Course Description

This course is an introduction to the role of
typography in the Graphic Design process. it
provides an overview of traditional and
contemporary fonts, specifications, terminology
and use of type as form for communication,
readability and expression. Students will be
introduced to the application of basic design and
communication principles to simple typographical
design and communication problems.

Course Objectives

Students are expected to:

« Both appreciate and create simple
typographical communication products

+ Apply basic design principles to the selection
and arrangement of type and other elements

» Visually communicate predetermined
messages

. Examine, reproduce {or render) and arrange
typographicat letterforms, words, sentences
and paragraphs

« Use typographic measurement and
classification systems

« Describe and apply legibility and readability
considerations

» Analyze and structure simple information

+ Prioritize and arrange typographical and other
information into a visible hierarchy

« Describe and demonstraie simple design
development process from concept through to
presentation

. Demonstrate creative and functional
exploration of alternative solutions to given
simple visual problems

s+ Develop visual awareness of effective and
current typographical design styles

+ Appreciate the historical context of type

« Produce a simple comprehensive

» Arrange type in a simple organizational
framework

» Develop manual cut and paste, layout,
rendering and presentation skills and execute
with care and precision

« Develop basic graphic skills with computer,
inks, pencil, drafting tools and a variety of
paper surfaces

« Use typographical and design terminology and
develop visual literacy

» Practice aural presentation skilis

« Appreciate the need for accurate interpretation
of instructions as provided

« Indicate reliability in both the execution of
directives and in meeting deadlines
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Required Textbooks

Title: Designing with Type: A Basic Course in
Typography, 4th Ed.

Author: Craig, James :

Publisher New York: Watson-Gupfill.

Evaluation

Each student will be expected to complete the
assignments set by the instructor, and to follow
directives illustrating increased skill and
understanding as the course progresses. Basic
grading factors (next page) describe the nature of
project assessment. Students must submit all
work on deadline at the beginning of class to be
considered for evaluation, and are required to
attend and contribute in class. Note taking is
required.

The Final Grade will be calculated as follows:

Maijor typographical design Projects ............50%
A portfolio of typographical studio exercises 30%
One Quiz on class lectures and text ............ 10%

Attendance, atfitude, participation, notes .....10%
Students are expected to participate in ciass and
in critiques and keep a sketchbook containing
class notes and rough working material
{sketches, thumbnails, layouts, graphic research,
eic.}). :

Supplemental Information

Students are encouraged {o browse library
shelves for relevant material. The best sources of
current typographical design are the periadicals:

«  Applied Ars

+  Communication Arts
+ (Graphics

s Print

Grading Factors

1. Sensitivity to, and employment of, structural
relationships in design that may involve type,
the design principles, other graphic elements
and organizationa! devices.

2. Evidence of exploration, imagination,
creativity and expressiveness in working with
the above elements,

3. An understanding of Legibility and Readabiiity
issues and guidelines.

4. Ability to convert idea/message into a graphic
statement and to communicate a message.

5. Ability to simplify an idea/design down o its
essential elements.

5. Discrimination and awareness of quality
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typcgraphicaligraphic design standards, and
of current typographical/graphic design styles
{avoidance of dated and cliché graphic styles
and stereotypes).

7. Effective use of design principles to create
typographical emphasis, dynamic interest
and/or visual hierarchies.

8. Ability to analyze, group and structure
information.

9. Familiarity with type measurement systems.

10. Guidance of thought, precision and care in
planning, rendering, layout, execution and
presentation. '

11.Handing in assignments when they are due.

12. Ability to solve the given design problem
within the iimitations specified.

13, Effort.

14. Progress.

15. Appropriateness of design solutions.

16. Attitude.

Week 1
Lecture: intro & Foundation Review
Read for next class:

Week 2

Lecture: Type History

Studio: Type designers exercise
Read for next class:

Week 3

Lecture: Type Variations and
Classifications

Assignment: Project #1 Classification

Studio: Classification exercise

Read for next class:

Week 4

Lacture: Letter, Word, Terminology
Studio: Comping and rendering exercises
Read for next class:

Week 5

Lecture: Expressive Typography
Studio: Expressive exercises
Read for next class:

Week 6 )
Lecture: Letter spacing & Kerning
Assignment: Project #1 Due and Critique
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Studio: Kerning exercise
Read for next class:

Week 7

Lecture: Personality of Type
Studio: Visual expression of a word
Read for next class:

Week 8

Lecture: Sentences, Paragraphs,
Measurement &Alignment

Assignment: Project #2 Type Poster

Studio: Formatting exercise

Read for next class:

Week 9

Lecture: Legibility/Readability
Research

Studio: TBA

Read for next class:

Week 10
QuIZ
Read for next class:

Week 11

Lecture: Viewing Hierarchies

Studio: Emphasis & chunking exercises
Read for next class:

Week 12

Lecture: Grids

Assignment: Project #2 Roughs Due and Critique
Studio: Grid reconstruction

Read for next class:

Week 13

Lecture: Copy fitting )
Assignment: Project #2 Due and Critique
Studio: Copy fitting exercise

Read for next class:

Week 14
Studio: Portfolio preparation
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COURSE OUTLINE

Course Description

Introduction to the fundamentai technical and
aesthetic considerations involved in producing
photographic images and prints, with emphases
on digital camera operation, image capture, and
acquisition. The basics of file management,
image editing, and digital output, and lighting
techniques will be expiored. Credit will not be
granted for both ARTG 164 and ARTG 160.

Course Objectives

« An introduction to the digital darkroom
environment

« To become familiar with digital cameras and
image capture

« To develop skills necessary for producing
competent photographic images, including an
understanding of basic lighting and
composition

« To develop an understanding of basic image
editing techniques

» To become acquainted with relevant aspects of
the history, aesthetics, and criticism of
photography

« To explore the photographic medium's
application in the graphic design enviranment

Required Textbooks _
Title: Understanding Digital Photography
Joseph A. lppolito

Equipment and Materials

90% of all required supplies and materials are in
the “Start Up Design Kit.” Continual access to a
digital camera and tripod is required. Additional
equipment may be utilized for some projects.
Photographic equipment and materials, inciuding
digital cameras, lighting and studio equipment,
and photographic media, are available on a
short-term loan basis from Scott Leaf, Art
Technician, Room #1186, Building A325, and staff
at the Information Technology Centre in the
Library.

Project Information Instructional Content

The objectives of ARTG 160 will be realized
through lectures, demonstrations, workshops,
videos, readings, photographic projects, critiques,
digital photographic instruction and practice, and
requiar use of the camera. Projects will include
exposure fo various genres of photographic
images, and technical and aesthetic factors
involved in their realization.
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information Explored

Photographic History:

- Gain a basic understanding of digital
photography 's development and its place in the
historical context of the photographic medium,
Composition and Design:

- Learn {o compose images creatively with
desired conceptual and design results

Technical Photographic information:

- Gain understanding of camera controls and
usage.

- Learn how photographic media respond to light.
- Learn basic exposure techniques, applications,
and usage

- Learn scanning techniques using two and three-
dimensional forms

-Learn basic Photoshop usage

Studio and Natural Lighting:

- Learn to function in the studio environment;
work with photofloods and other studio
equipment.

- Leam to photograph using natural light
conditions

Presentatign Skilis:

- LLearn presentation techniques including
finishing and mounting.

Evaluation
Final grades will be assigned according to the
following distribution:

6 Photographic Projeets ... 65 %
QUIZZBS oo eree e s erene e sstnsmaes s cnsranes 10 %
Digital Photographer Critique ... evvnein 5%

Final Portfolio & Critique Participation.......... 20 %

WEEK 1

Review Syllabus, Qutline, and materials

Lecture: Introductory lecture on Photegraphy and
Digital application

Video: History of Photography with class
discussion to follow

Discuss the digital darkroom and give out
research exercise re: digital hardware and
software

READ: Chapters 1-2

WEEK 2

Lecture and Demo: Digital Cameras, Image
Capture, and Image Acquisition

Project 1 — Digital Camera Controis and
Composition

Practical application cut-of-doors
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READ: Chapter 3

WEEK 3

Lecture and Demao: Metering, exposure, and
composition.

Videos: Basic Mefering

Project 2 - Exposure & Compesition {metering
and composition exercises)

Discussion: Image Capture

Review terminology

READ: Chapter 4

WEEK 4

Project 3 - CD Cover and Scanning

Lecture and Demo: Scanning

WORKSHOP: Image Acquisition - Scanning
Videos: Reading Phofographs

READ: Chapter 5

WEEK 5

Critique: Project 1 — Digital Camera Controls
and Composition

Critique of Digital Photographer

Lecture and Demo: Image Editing and File
Management

Publishing Documents on the Web

Quiz preview

READ : Chapter 6

WEEK 6

Quiz 14

Project 4 - Digital Manipulation and
Postcards

Gritique: Project 2 - Exposure & Composition

Lecture; Advanced Imaging Techniques

WEEK 7

Critique: Project 3 CD Cover and Scanning
Project 5 — Lighting and Greeting Cards
Lecture and Demo: Lighting Basics

Review Quiz 1

WEEK 8

Project 6 - Multiple Imagery and Poster
WORKSHOP: Lighting

Quiz preview

READ: Chapter 7

WEEK 9

Lecture and Demo: Color Management
Video: Structure Within the Image
Demo: Matting and presentation

Quiz 2

Studio

WEEK 10

Critique: Project 4 Digital Manipulation and
Postcards

Review Quiz 2

Lecture: Troubleshooting

READ: Chapter 8
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WEEK 11

Critique: Project 5 — Lighting and Greeting
Cards

Quiz preview

Lecture: Output

Studio

READ: Chapter 8

WEEK 12

Lecture: Service Bureaus

In class discussions and personal interviews
Studio

READ: Chapter 10

WEEK 13

Critique: Project 6 - Multiple Imagery
Lecture: Copyright .

In class discussions and personal interviews

WEEK 14
Final Portfolio Presentation
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ARTG 236: COMPUTER IMAGERY |

COURSE OUTLINE

Course Description

This course provides a hands-on introduction to
the use of computers and image creation
software for Graphic Design. Students are given
a grounding in the use of vector software on the
Macintosh system. Students will also gain
practice in file management, the reading of
manuals, and the personal motivation to learn
and troubleshoot computer problems.

Course Objectives

» To give the student practice in the basic
operation of the Mac system.

= To provide a solid grounding in Adobe
lllustrator and its use in graphic applications.

« To learn the basic principles of scanning black
and white line art and auto-tracing in Adobe
software,

« To know how to use the computer lab
including the scanner and lab printers.

e To know how to save, manage and print files
effectively.

» To know how to report lab problems and
engage in basic computer troublesheoting.

» To apply skills and knowledge gained to the
'solving of practical design problems {(as
assigned in exercises and projects).

« Accurately interpret directions and indicate
reliability in the execution of directives as given
and in responding within time limits.

Textbooks

Weinmann, Elaine and Lourekas, Peter.
lllustrator for Windows and Macintosh 10, Visual
Quickstart Guide. Peachpit Press, 2002.

Evaluation

Each student will be expected to complete
exercises and assignments set by the insiructor,
and to follow instructions ilustrating increased
skill and understanding as the course
progresses. Written and applied quizzes on
camputer skills and knowledge will be given.
Students must submit their work on the deadiines
to be considered for evaluation, and are required
to attend, make notes and participate in class
exercises and activities. Plagiarism or cheating
will result in a grade of “F" for a projects, quizzes,
exercises or the entire course. Five marks per
day will be deducted for late submissions until the
instructor has the project in hand.
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1. Major Graphic Design Projects  40%
- projects assigned by the instructor

2. A Portfoiio of Exercises 30%
- key practice exercises assigned by the
instructor, usually as in-class activities
(to be worked on in each class).
- students are expected to collect and
maintain their personal file of all
exercise material

3. Quizzes 30%
- combination practical and written tests

Disks and Materials

Students are required to have disks and backup
drives for storing data, and to provide
presentation boards for projects. Students are
responsible for the safekeeping of all their own
work, data, supplies and eqguipment. Back up all
work.

Week 1
Topic: Introduction
Read Chpt. 1,2, 3

Week 2

Quiz #1

Topic: Drawing Basics

Read Chpt. 4, 5, 6 etc.
Assignment: Project #1 Object

Week 3
Topic: Bezier Curves, Colour
Read Chpt. 8,9, 10, 23

Week 4
Tapic: Tracing and Modifying
Read Chpt. 8, 11, 14 etc.

Week 5

Topic: Transformations, Gradients, Filters, Distort
and Brushes

Read Chpt. 7, 11, 15,18, 21, 22

Week b
Topic: Catch up and Type 1
Read Chpt. 12,13

Week 7

Quiz #2

Assignment: Project #2 Bookmarks

Due: All Exercises for mid-term assessment
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Week 8
Study Days

Week 9

Topic: Type 2
Read Chpt. 12,13
Due: Project #1

Week 10

Topic: Gradient Mesh, Patterns, Symbols
and Preferences

Read Chpt. 9, 16, 18, 25

Week 11

Topic: Comhbine Paths, Layers, Groups
and Masks

Read Chpt. 11, 17,20

Due: Project #2

Assignment: Project #3 TBA

Week 12
Due: Project #3 Roughs
Catch up/work/critique session

Week 13
Quiz #3

Week 14

Due: Project #3

Due: Submit ail exercises (for entire term} for
grading
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COURSE OUTLINE

Course Description

A study of the creation and maniputation of digital
imagery and digital imaging software. Students
will, through in-class tasks and out-of-class
projects, complete a portfolio that demonstrates
their knowledge of the scftware techniques
studied and their application to creative
conceptual imagery.

Course Objectives
1. Leam: how to creatively and efficiently use
contemporary digital imaging software within the
discipline of Graphic Design.
2. Learn how to creatively and efficiently create
digital image files that can effectively be
reproduced in both print and digital {(web and
video) media.
This will include:

« working with a variety of image sources

such as digital photography and hand

rendered artwork

» correct scanning techniques

« CMYK, Spot and RGB colour models

« digital collaging techniques

« creating digital files to meet industry

prepress standards

« file formats

« image resolution for print and web
3. Learn how to create files that can effectively be
used within other software applications.
4. To demonstrate this knowledge through the
completion of a series of exercise, 3 major
creative projects and 2 quizzes.
5. Research the recent history of digital image
creation and manipulation and to be familiar with
important contemporary designers and artists
specializing in digital imagery.

Course Structure

The 3-hour weekly class will be divided into a mix
of lectures, demonstrations, exgrcises, one on
one discussion with the instructor and group
discussions.

Materials

You will need CDs, portable storage devices and
your art supply kit including layout pads. YOu
MUST KEEP A BACKUP COPY OF
EVERYTHING THAT YOU DO. The systems will
be regularly cleared to avoid the aceumulation of
unnacessary files.
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Textbook

Title: Visuai QuickStart Guide Adobe Photoshop
CS or latest version

Author: Weinman & Lourekas

Other appropriate imaging sofiware books
available yearly to be announced.

Reading assignmerts have been set for each
week and a lecture/demonstration will be given
that addresses the content. There will be 2
quizzes based on the content of the books and
practical use of the software.

Evaiuation

2 Quizzes 15%
Exercises 20%

3 Projects 60%
Participation 5%
WEEK 1

Lecture: The basics - Photoshop colour and
start up

Read: Visual QuickStart Guide (VQG)
Chapters 1,2 &3
Homework/lab: Task 1

WEEK 2

Assignment: Assign Project 1 — Photo journal
Lecture: Pixe! basics, layer basics, and select
Read: VQG Chapters 4,5 & 6

Homework/lab: Task 2

WEEK 3

Dus: Project 1 Thumbs and research due
Lecture: Compositing and history

Read: VQG Chapters 7 & 8
Homeworkflab: Task 3

WEEK 4

QuUIZA

Due: Project 1 Roughs due

Lecture: adjustments, preferences & printing
Read: VQG Chapters 9, 23 & 24
Homework/lab: Task 4

WEEK 5

Due: Project 1 1st computer roughs dues
Lecture: Choose colour, recolour & paint
Read: VQG Chapters 10 - 12
Homework/lab: Task 5
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WEEK 6

Due: PROJECT 1 & Tasks 1-5

Assignment: Assign Project 2 - Book Jackets
Lecture: Type

Read: VQG Chapters 19

Homework/lab: Task &

WEEK 7Y

Due: Project 2 Thumbs and research

L ecture: Photography and gradients

Read: VQG Chapters 13- 14
Homework/iab: Task 7

WEEK 8

QuIZ 2

Due: Project 2 Roughs due

Lecture/topic: Layering layers and layer effects
Read: VQG Chapters 15— 16

Homework/flab: Task 8

WEEK 9

Due: Project 3 1st computer roughs due
Lecture: Masks & filters

Read: VQG Chapters 17 & 20

WEEK 10

Due: PROJECT 2 & Tasks 6-8
Assignment: Assign project 3 — CD Design
Lecture: Paths and Shapes

Read: VQG Chapters 18

WEEK 11
Studio: One on one discussicn
Due: Project 3 Thumbs and research due

WEEK 12
QUIZ 3
Due: Project 3 Roughs due

WEEK 13
Studio: One on one discussion
Due: Project 3 1st computer roughs due

WEEK 14
Due: PROJECT 3 PRESENTATION
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COURSE OUTLINE

Course Description

An exploration of the fundamentals of perception
and semiotics as applied to illustration as both
information and commentary. Assignments utilize
the fundamental design elements within
composition and concept development as part of
the visual communication process.

Course Objectives

« To expose the student to a variety of different
drawing experiences that will expand the
student's drawing skills and perceptions.

« To give the student a broader vocabulary of
ariistic terms, so that they can impraove
communication with fellow artists and
designers.

« To encourage the student to explore and
understands the art of drawing as it reiates to
the profession of Visual Communication
(llustration & Graphic Design).

« To expose the studentfo a variety of historical
drawing references throughout the known
history of mankind with the goal of applying
and incorporating these references into their
drawings. Great design depends upon great
research skills!

« To assist the student to understand why they
need design drawing and the variations of
application.

« To encourage the student to explore their
personal creativity within the structure of the
course.

« To assist the student to develop a range of
strong analytical, objective and subjective
drawing skills.

« To develop specific skills to enhance rendering
as per naturalism as applied to image making.

« To develop the student designer's aesthetic
eye for creating or selecting quality artwork as
preparation for a career of professional art
direction.

Textbooks Under Consideration
Title: Exploring the Basics of Drawing
Author: Vebell

Publisher: Thompson / Delmar Leamning
1SBN: 1-4018-1573-1 soft-cover

Title: Exploring Nustration

Author: Michae! Fleishman

Publisher: Thompson { Delmar Learning
ISBN: 1-4018-2621-0 soft-cover

Title: Exploring the Elements of Design
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Author & Publishers: Thompson / Delmar
Learning ISBN: 1-4018-3286-5 soft-cover

Title: Perspective for Interior Designers
Author: John Pile
Publisher; Watson-Guptill / ISBN 0-8230-4008-9

Equipment and Materials
Graphic Supply kit

Evaiuation
4 Projects 80%
Attendance & Participation 20%

The faliowing formula will be applied to all
aspects of this course throughout the entire
semester on a per project basis:

» Thumbnails f Roughs = 25%
» Assigned reading and exercises = = 25%
» Final art = 25%

- Punctuality, attendance (for the full 3 hours},
Participation creativity, originality, and
technique are core reguirements. The
instructor reserves the right to over ride the
student's self grade should the student not
make a concerted effort to work for the full
three hours of schedule class and studio time
= 25%

= Total: = 100%
Critical Instructor Grading Factors

« Sensitivity to, and employment of, all structural
compositional relationships in the design of the
illustration that may involve form, volume, all of
the design principles, imagery, other graphic
elements and organizational devices.

- Evidence of exploration, imagination,
expressiveness and creativity in all stages of your
projects is required.

. Demonstrate in each project the effective use of
all 2D design principies, especially the principles
of contrast, and idea clarity.

- Demonstrated understanding of legibility and
readabhility issues.

« Effective visual, written and verbal
communication is required of you throughout
gach stage and phase of your projects.

« Effective use of all of the design principles to
create emphasis, dynamic interest, grouping
andfor visual hierarchies is required of you
throughout each stage and phase of your
projects.
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« Ability to analyze, group and organize visual
information 50 as to make use of space as gne of
the dynamic elemnents.

- A demonstrated thorough practice of research,
analysis and design foillow through from the out
set of each project is required aof you throughout
each stage and phase of your projects.

« Effective and practical utilization of all materials
employed with follow through craftsmanship
throughout the whole design process.

» Discrimination and awareness of quality
regarding industry expectations of current graphic
design standards and of current illustration
design styles.

+ Evidence of thought, technical precision, care &
planning in rendering, layout, execution and
presentation from the out set of each project is
required of you throughout each stage and phase
of your projects.

WEEK 1

BEGIN MODULE 4: Duration 4 weeks
LECTURE: Introductions, handouts & material
lists

READING: Exploring lllustration: Chapters 1, 2, 3
&4

HOME WORK: See homework requirements
outlined on Project 1

NEW ASSIGNMENT: Project 1: EVOLVING IN A
HIGH TECHNOLOGY BOX

STUDIO: Research and idea generation

WEEK 2

DUE: Project 1 - research folder and thumbnails
STUDIO: Continue thumbnails and idea
generation

WEEK 3

DUE: Required homework Project 1A

Project 1 - Revised thumbs and roughs:
“EVOLVING IN A HIGH TECH BOX”

STUDIO: Continue design and idea refinement

WEEK 4
DUE: Project 1 - revised roughs
STUDIO: Continue design and idea refinement

WEEK 5

FINAL ART DUE TODAY: Project 1:
“EVOLVING IN A HIGH TECH BOX™:
BEGIN MODULE 5: Duration 5.5 weeks
READING: Exploring Hiustration:
Chapters 5,6 &7

HOME WORK: See homework outlined on
Project 2 sheet

NEW ASSIGNMENT: Project 2: “*LOST IN
INFORMATION"

DUE: Research folder and thumbnails
STUDIO: Continue thumbnails and idea
generation
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WEEK &
DUE: Project 2 - revised roughs worked up to a
full color comp

WEEK 7
STUDIO: Continue work on Project 3
TUTORIALS: One on one

WEEK 8

DUE: Project 2 - revised second comp pre-
grading presentation comp

Homework Chapters 5,6 & 7

WEEK 9
FINAL ART DUE: Project 2: “LOST IN
INFORMATION

BEGIN MODULE 6: Duration 4.5 weeks
READING: Exploring lllustration:

Chapters 8, 9 & 10

HOME WORK: See homework sheet attached to
Project 3

NEW ASSIGNMENT: Project 3 - "WHERE IT IS
HANDOUT"

WEEK 10

DUE: Project 3 - research folder and thumbnails
STUDIO: Continue thumbnails and idea
generation

WEEK 11
DUE: Project 3 - research folder and thumbnails
TUTORIALS: One on one

WEEK 12

DUE: Project 3 - revised thumbs, roughs and
revised roughs

Required homework Exploring lllustration:
Chapters 8, 9 & 10

TUTORIALS: One on one

WEEK 13
STUDIQ: Continue work on Project 3
TUTORIALS: Gne on one

WEEK 14

DUE: Project 3: “WHERE IT IS HANDOQUT"”
fllustration final grading. Foam core presentation
mounted
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Course Description

A continuation of Typography 1 with a focus on
study of more in-depth typographical topics,
research and applications of design and
communication principles, to more advanced,
cantemporary, typographical design and
communication problems.

Objectives

Students are expected to:

«» Both appreciate and create complex
typographical communication products

« Demonstrate an understanding of mere detailed
aspects of typographical formats

« Apply design principles to the selection and

arrangement of type and other elements

Visually communicate predetermined

messages

Use typographic measurement and

classification systemns

Apply legibility and readability research

considerations to solving text design problems

Analyze and structure information

Prioritize and arrange typographical and other

information into a visible hierarchy

Demonstrate design development process from

concept through to presentation '

Demonstrate creative and functional exploration

of alternative solutions to assigned visual

problems

Develop visual awareness of effective and

current typographical design styles

Appreciate the historical context of type

Produce comprehensives for prasentation

Arrange type and compiex elements in

consistent grid systems

Develop document formatting skills

Develop manual presentation skills and execute

with care and precision

Develop computer skills learned to date

Use typographical and design terminclogy and

increase visual literacy

Practice aural presentation skills

Appreciate the need for accurate interpretation

of instructions

« Indicate reliability in meeting deadhines

« Create handmade books

Text Books
To be determined.

Evaluation
Each student will be expected to complete the
assignments set by the instructor, and to follow
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instructions Mustrating increased skill and
understanding as the course progresses.
Students must submit all work on deadline at the
beginning of class to be considered for
evaluation, and are required to attend and
contribute in class.

The Final Grade will be calcutated as foilows:
Major Typographical design Projects and
BXEICISES .1 iereeieeiceeictmsinnrrin s maa s
Test(s) on class lecturesftext ...
Attendance, attitude, participation ............... 10%
Students are expected to participate in class and
in critiques and keep a sketchbook containing
class notes and rough working materiat
(sketches, thumbnails, layouts, graphic research,
efc.).

Supplemental Information
The best sources of current typographical design
are the periodicals:

Appiied Arts
Communication Arts
Graphics

Print

Grading Factors

1. Sensitivity to, and employment of,
increasingly complex structural relationships
and formats in design that may invoive type,
the design principles, other graphic elements
and organizational devices.

2. Evidence of exploration, imagination,
creativity and expressiveness in working with
the above elements.

3. Application of Legibility and Readability
research guidelines and considerations
appropriate to the given problem.

4, Ability to convert idea/message into a graphic
statement and to communicate a message
effectively.

5. Aftention to detaii in all aspects of
typographicat design and text
formats/formatting.

5. Discrimination and awareness of quality
typographicaligraphic design standards, and
of current typographical/graphic design styles
(avoidance of dated and cliché graphic styles
and sterectypes).

7. Effective use of design principles to create
typographical emphasis, dynamic interest
and/or visual hierarchiges.

8. Adbility to analyze, group and structure
information and make use of space as an
organizational device.
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9. Familiarity with type measurement systems,

10. Evidence of thought, precision and care in
planning, layout, execution, implementation
and presentation.

WEEK 1
Lecture/Topic: introduction
Read for next class: TBA

WEEK 2

Lecture/Topic: Experimental Typography
Assignment: Project #1 Visual Poetry Book
Studio: Exercise

Read for next class: TBA

WEEK 3

Assignment: Project #1 Client Interviews
Assignment: Project #1 Present Visual Poetry
Research

Studio: Poetry layouts

Read for next class: TBA

WEEK 4

Lecture/Topic: The Handmade Book 1
Studio: Bookmaking demos

Read for next class: TBA

WEEK 5

Lecture/Topic: The Handmade Book 2
Assignment: Poject #1 Roughs Due/Critique
Read for next class: TBA

WEEK 6 .
Lecture/Topic: Font Designers
Studio: Book Construction
Read for next class: TBA

WEEK 7

Lecture/Topic: Document Farmatting
Standards 1

Assignment: Project #1 Due/Critique
Assignment: Project #2 Social Responsibility
hooklet

Studio: Exercise

Read for next class: TBA

WEEK 8
Assignment: Project # 2 Research Due/Critique
Read for next class: TBA

WEEK 9

lecture/Topic: Document Formatting/
Standards 2

Assignmaent: Project #2 Design Brief Due
Studio: Exercise

Read for next class: TBA

WEEK 10

Lecture/Topic: Complex Typographical
problems

Studio: Exercise

Read for next class: TEA
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WEEK 11
Lecture/Topic: Typographical Research
Assignment: Project #2 Roughs Due/Critique

WEEK 12

Quiz

Studio: time permitting
Read for next class: TBA

WEEK 13

Lecture/Topic: Typography for the Web
Assignment: Project #2 Due/Critique
Read for next class: TBA

WEEK 14 (Last Class)
Studio: Portfolio Preparation
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Course Description

Expanded exploration of the technical and
aesthetic considerations invalved in producing
quality digital photographic images for graphic
design. Improvemant of technical proficiency
with an emphasis on conceptual, communicative,
and creative concems. Other photographic
media and techniques may be explored.

Course Objectives

+ Consistent camera operation

« Increased knowledge of digital imaging,
editing, and presentation

. Improved technical skills and creative
awareness

« Increased knowledge of photographic history,
aesthetics, and criticism

« To explore the photographic medium’s
application in the graphic environment

. Development of researching, academic writing,
and visual communication skills

Required Textbooks

Title: Creative Thinking in Photoshap,
Author: Sharon Steuer

Equipment and Materials

90% of all required supplies and materials are
coverad in the “Start Up Design Kit.” Continual
access 10 a 35mm camera, with either manual
controls, or an option for manual overmide, is
required in addition to a tripod. Photographic
equipment and materials, including digital
cameras, lighting and studio equipment, and
photographic media are available an a short term
loan basis from Scoft Leaf, Art Technician, room
#116, Bldg. A325, and staff at the Information
Technology Centre in the Library.

Project Information

The objectives of ARTG 160 will be realized
through lectures, demonstrations, workshops,
videos, readings, photographic projects, critiques,
and regular use of the camera and computer.
Projects will include exposure to varicus genres
of photographic images, and technical and
aesthetic factors invoived in their realization. A
multi-class field trip may be a possibility if time,
resources, and opportunity allow.
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Information Explored

Photographic History

- Continued understanding of digital photography
and photographic practices in historical and
contemporary contexts

Compositicn and Design

- Further realization of desired design results
technically, conceptually, and aesthetically
Technical Photographic Information

-Further understanding of camera controls

- Learn advanced exposure technigues,
applications, and usage

- Learn photo-communication techniques and
practices

- Gain further proficiency in Photoshop

Studio and Natural Lighting

- Continued use and understanding of the studio
envirenment, particutarly mono-lights, subject
lighting arrangements, and use of various lighting
materials.

Presentation Skills:

-Further development of presentation techniques

Evaluation
Final grades will be assigned according to the
following distribution:

ceereeneen. 85 %

5 Photographic Projects......ee.
Major Project ... 20 %
Exhibition RevieW .......ciciiminiieminicvnnrie e 5%

Final Portfolio & Critique Participation......... 10 %

WEEK 1

Review Syllabus, Outline, and materials

Lecture: Lecture on Photographic application in
the design environment

Project 1: Self Portraiture/Business Card and
Personai Seif Portrait

Small group discussion and class reporting re:
portrait, self-portrait, and study of the figure
Assigned readings

WEEK 2

Major Project: Assignment and lecture
Project 2: Photo-Communication Layout
Lecture: The Art of Photo-Communication -
Approaches and Techniques

Studio: Lighting Troubleshooting

Assigned research and readings
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WEEK 3

Thumbs Due: Project 1: Self Portraiture,
Business Card and Personal Self Portrait
Video or Guest Photojournalist

Assigned readings

WEEK 4

Exhibition Review

Roughs Due: Project 1 Self Portraiture,
Business Card and Personal Self Portrait
Thumbs Due: Project 2: Photo-
Communication Layout

Studio

Assigned readings and video

WEEK 5

Critigue: Project 1: Self Portraiture
Roughs Due: Project 2: Photo-
Communication Layout

Lecture, Demo, and Video: Photography and
Design Applications

Studio

WEEK &

Project 3: Product Design (3D) and Copy
work

Lecture, Demo and Video: Product Design in the
Graphic Environment

Guest Speaker

Assigned readings

WEEK 7

Critique: Project 2: Photo-Communication
Layout

Project 4: Photo-Manipulation and Book
Cover :

Lecture and demo: Photographic Manipulation
Techniques )
Assigned research and readings

WEEK 8

Workshop: Photographic set-ups for Product
Design and Copy work: Documenting 2-D and 3-
D designs

Thumbs Due: Project 3: Product Design (3D}
and Copy work

Thumbs Due: Project 4: Photo-Manipulation
and Book Cover Cards

Assigned readings

WEEK 9
MUGC Study Day — No Scheduled Classes

WEEK 10

Roughs Due: Project3: Product Design (3D}
and Copy work

Roughs Due: Project 4: Pheto-Manipulation
and Book Cover

WEEK 11
Critique: Project 4: Photo-Manipulation
Critique: Major Project
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WEEK 12

Critique: Project 5: Product Design (3D} and
Copy work

In class discussions and personal interviews
Studio

WEEK 13

Review Major Project

Presentation of Exhibition Reviews
Personal interviews

Studic

WEEK 14
Final Portfolio Presentation
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ARTG 270: DESIGN PRODUCTION

COURSE OUTLINE

Course Description

A study of the design producticn process and its
relevance and applicafion to the preparation of
artwork for both print and digital outcomes. All
relevant aspects of contemporary printing
processes, file management and preparation will
be studied and applied to design projects.

Course Objectives

« To gain knowledge of the printing process.

+ To gain knowledge of digital production
techniques.

« To learn how to conduct client interviews,
prepare thumbnail & rough concepts, prepare
finished artwork & file preparation for print and
digital production.

. To first practice this knowledge through
production tasks.

. To then apply and understand this knowledge
through major design projects that address

different aspects of print and digital praduction.

» To gain knowledge of the specialized
technology and vocabulary of the graphics
industry and to apply this knowledge in the
development and completion of the projects.

» To understand how this technology affects the
design and production of computer files.

« To be creative within the parameters of the
zlient's needs and the print and digital
production limitations such as paper, colour,
and screen. That is, design in relationship to
cost.

« To use contempaorary graphic software
together with traditional hand skills to
accomplish all of the above!

» To encourage the student to develop a
personal creative expression within the above
parameters.

Required Textbooks
Title: Production for Designers
Author: Alan Pipes

New appropriate books to be assigned.

Equipment and Materials

Recordable CDs plus a full graphic suppty kit for
the creation of thumbs, roughs and hand created
artwork.
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The 3-hour weekly class will be divided into a mix
of lectures, demonstrations, practicals, one-on-
one discussions with the instructor and group
discussions.

Evaluation

3 Projects
Attendance/participation ..o 10%

WEEK 1

Lecture: Project 1. Course overview, Questions
Assignment: Project 1 Briefing. Wine Label -
Black & White only with Die cut.

Homework: thumbs and roughs

WEEK 2

Lecture; Professionals, Commissioning
ilustration, line art, resolution, die cuts, file prep.
Due: Project 1, Work in progress

Homework: Tasks: Scan line art, Prepare die cut
line, Hustrator

WEEK 3 X

Lecture: Project 2. Halftones, line screen &
resolution, Duotones, Grayscale illustration &
Photography, file prep

Assignment: Project 2 Briefing. Grayscale
newspaper and Duotone magazine Ad

Due: Project 1 — Black & White die-cut label
Homework: scan photo, change resolutions,
create duotones, Photoshop

WEEK 4

QuiZ 1

Lecture: Printing processes
Due: Work In Progress
Homework: Continue Project 2.

WEEK 5

In-class visit: Paper Rep invited to class
Studio

Homework: Complete Project 2

WEEK 6

Lecture: Project 3. Spot colour, paper, text
import, folds, bleeds, separations, procfing, file
prep.

Due: Project 2 — Black & White and Duotone
Ad

Homework: Project 3 thumbs
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WEEK 7

Lecture: Quark & file prep 1
Due: Project 3 thumbs
Homework: Project 3 mughs

WEEK 8

QUIZ 2

Lecture: Hlustrator & file prep
Due: Froject 3 roughs
Homework: 3D and colour stage 3

WEEK 9

Lecture: Adobe Acrobat 1 - online reading

Project 4 Briefing. CMYK Paper promotion — review
Homework: Complete Project 3 & prep acrobat
files for prepress and review

WEEK 10
Lecture: Adobe Acrobat 2 - online reading

Due: Project 3 — Spot colour brochure
Project 4 thumbs

WEEK 11

Studio: In class discussions
Due: Project 4 thumbs
Homework: Project 4 roughs

WEEK 12

QuUIZ 3

Studio: In class discussions

Due: Project 4 roughs

Homework: Project 4 revised roughs

WEEK 13

Studio: In class discussions
Due: Project 4 revised roughs
Homework: Project 4 Final

WEEK 14
Due: Project 4 — CMYK paper promao final -

Note: Visits fo Printers and other Graphic Professionals
positioned as arranged throughout the course.
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ARTG 342: ILLUSTRATION I

COURSE OUTLINE

Course Description

Continuation of the in-depth explaration begun in
ARTG 241 of illustration as information and
comment while achieving this through
composition, concept development and style as
part of the visual communication process.

Course Objectives

Focus will be on itlustration as information and
comment while atways achieving this through
composition, concept development and style as
part of the visual communication process.

Required Textbooks
Teo be announced.

Equipment and Supplies

90% of all required supplies and materials are
covered in the “Graphic Start Up Design Kit.”
You may require additional items as you
customize your process and projects.

Evaluation

« A combination numetic and a letter-grade
scaie will be used io evaluate projects. A
detailed grade sheet will be completed for
each assignment as part of the leaming
process.

« Al exercises and assignments will require
some time spent outside of class in order to
complete.

« You are expected to attend all sessions of this
course and to participate fully in labs,
discussions, critiques; you wili be continuaily
observed and graded accordingly.

« Final course evaluation will be calculated as
follows:

Assignments 25%
Class exercises 30%
Major Project 25%
Attendance & Participation 2%

All in projects are due on the day and time they
are scheduled. This means that all presentation
matting must be done before the due date and
time. Failure to meet all deadiine requirements
will see the project grade affected:

Project late for class and time = minus 15%
Late by one day = minus 25%

Two days late = minus 50%

Three days late = minus 75%

There is no fourth day!
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Critical Instructor Grading Factors

1. Sensitivity to, and employment of, all
struciurai compositional relationships in the
design of the illustration that may involve
form, volume, all of the design principles,
imagery, other graphic elements and
organizational devices.

2. Evidence of exploration, imagination,
expressiveness and creativity in all stages of
your projects is required.

3. Demonstrate in each project the effective use
of all 2D design principles, especially the
principles of contrast, and idea cianty.

4. Demonstrate an understanding of legibility
and readability issues.

5. Effective visual, written and verbal
communication throughout each stage the
projects.

6. Effective use of all of the design principles to
create emphasis, dynamic interest, grouping
and/or visual hierarciies.

7. Ability to analyze, group and organize visual
information to make use of space as one of
the dynamic elements.

8. Conduct research and analysis for each stage
of a project.

9. Effective and practical use of materials and
craftsmanship.

10. Demonstrate awareness of current graphic
design industry standards and of current
illustration design styles.

11. Evidence of thought, technical precision, care
& planning in rendering, layout, execution and
presentation through each stage of a project.

12.Hand in all stages of assignments when they
are due without a litany of excuses and
apologies.

Through out this course the student must
demonstrate an ability to solve the given design
flustration problems within the limitations
specified utilizing a professional effort and
attitude. This course requires the student to
complete four major projects. These tour projects
are important studies requiring and reinforcing
research, conceptual development through
thumbs, roughs and comps, while utilizing
applied design drawing knowledge and skills
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WEEK 1

BEGIN MODULE 1: Duration 4.5 weeks
LECTURE: Introductions / handouts / material
lists

ASSIGNMENT: Project 1: ICOGN PARALINE
STUDIO: research and idea generation

WEEK 2

DUE TODAY: research folder, thumbnails, &
elevations re: Project 1: “ICON PARALINE"
STUDIO: continued thumbnails and idea
generation

WEEK 3

DUE TODAY: revised elevations and rough
paraling plotting re: Project 1: “ICON PARALINE"
STUDIO: continued thumbnails and idea
generation

WEEK 4

DUE TODAY: revised paraline plotting and color
selection re:

Project 1: “ICON PARALINE"

STUDIO: continued design and idea refinement

WEEK 5

FINAL ART DUE TODAY: Project 1: “ICON
PARALINE”

BEGIN MODULE 2: Duration 5.5 weeks

NEW ASSIGNMENT: Project 2: "IDEAL STUDIO
PARALINE"

DUE TODAY : research folder and thumbnails
STUDIO: continued thumbnails and idea
generation

WEEK &

DUE TODAY: research folder, thumbnails, &
elevations re: Project 2: “IDEAL STUDIO
PARALINE"

STUDIO: continued thumbnails and idea
generation
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WEEK 7

DUE TODAY: Project 2: revised thumbs &
raughs worked up to full color “IDEAL STUDIO
PARALINE"

WEEKS

STUDIO

WEEK 9

DUE TODAY: Project 2: “IDEAL STUDIO
PARALINE" revised second comp pre-grading
DUE TODAY: Required homework Project 2A

WEEK 10 .

FINAL ART DUE TODAY: Project 2: “IDEAL
STUDIO PARALINE” presentation mounted - @
AM sharp!

BEGIN MODULE 3; Duration 4.5 weeks

NEW ASSIGNMENT: Project 3; “TRADESHOW
BOOTH"

WEEK 11

DUE TODAY: research folder and thumbnails re:
Project 3: "“TRADESHOW BOOTH”

STUDIC: continued thumbnails and idea
generation

WEEK 12
DUE TODAY: research folder and thumbnails re:
Project 3: “TRADESHOW BOOTH”

WEEK 13

DUE TODAY: revised thumbs, roughs and
revised roughs Project 3: “TRADESHOW
BOOTH"

DUE TODAY: Required homework Project 3A

TUTORIALS: Cne on one

WEEK 14

DUE TODAY: Project 3: “TRADESHOW
BOOTH" illustration final grading / foam core
presentation
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ARTG 343: STORYBOARDING
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Course Description

An in-depth exploration of drawing arid illustration
as applied to the needs of story boarding for time
based animation and cther digital narratives.
Topics and projects will explore composition,
structuring, concept development and style as
part of the visual animation communication
process.

Course Objectives

A key ingredient to becoming a successful
storyboard artist is mastering the visual
storytelling process, whether for film, animation,
or multi media. This course explores not only the
history of storyboards and animatics, and why
they are so important to the production process.
It also offers a hands-on experience o further
understand how visual stories are told through
technical elernents such as compasition, lighting,
framing, and perspective. Also students will be
reviewing and sharpening their necessary
drawing skills as well as adapting themselves to
the materials to be utilized.

By the end of this course the student is expected
to:

» Have a basic understanding of 2D design and
especially of storyboard compaosition design

» Utilize the hardware and software required to
explore and create these identity constructions
(Hustrator, scanners, printers, efc.)

+ Use research and analysis skills to assess
precedents, target audience, marketing, and
story ielling appropriateness

« Demonstrate design development process
from research, through to concept
deveiopment, and presentation of story
elements

« Apply design principles, typographic skills,
image manipulation skills, organizational skills,
presentation skills, and technical skills leamed
to date, in the creation of effective and
readable title graphics

» Communicate information effectively, attract
interest and inform readers

« Apply knowledge of legibility, and readability to
the effective manipulation of typographical
elements

» Visually communicate predetermined
messages

« Analyze and structure simple information

« Prioritize and arrange typographical and other
information into a visible hierarchy

« Demonstrate creative and functional
exploration of atternative solutions to given
visual problems

« Deveiop visual awareness of effective and
current typographical design styles

« Produce comprehensives for presentation

« Demonstrate communication skilis in
presenting layoutsfideas visually, verbally and
in writing

« Have a basic understanding of relevant identity
design prepress and print production issues

» Accurately interpret directions, and indicate
reliability in both the execution of directives as
given and responding within time limitations

Required Textbooks
Ta be determined

Equipment and Materials
To be determined

Evaluation

Each student will be expected to complete the
assignments set by the instructor, and fo follow
specified directions and project steps. The Final
Grade will be calculated as follows:

Attendance, Attitude and Participation ......... 20%
Students are expected to attend the entire 3-hour
session and to arrive on time. Participation can
include critiquing, asking intelligent qguestions,
making good presentations and general interest,
engagement and effort.

Students will be tested on material covered in
class lectures, handouts and projects,

PrOJECIS 1.vcereeriemesrcecrreecsmminic s smessnsnssessss oo 90 70
This is the grade for the final polished versions of
the complex projects. All projects must be
completed and submitted on time at the
beginning of class.

Project Process Portfolios .....ccovevriieeeeen... 20%
The preliminary stages of each project are
complex and important. This grade will be based
on the research, thumbnails, roughs, proposals,
preseniation materials etc. required for each
project, Students are respensible for tracking,
maintaining and assembling their portfolios of



ARTG 343: STORYBOARDING
COURSE OUTLINE

research, thumbnails, roughs, proposals,
presentation materials, etc. ready for instructor
review at all times.

Note

Each student is entitled to ONE, 1-week
extension to be used on a project of the student’s
choice. No further extensions will be granted for
the term. 25% per day wiil be deducted for late
project submissions for only 4 days; at this point
you receive a 0% for the project. Final grades will
be posted on the web at the end of term. The
criteria will be those stated in the student
handbook.

Supplemental Information

Students are encouraged fo browse library
shelves for relevant material. The best sources of
current graphic design are the periodicals:

Applied Aris
Communication Arts
Graphis

Print

How

Critical Instructor Grading Facters

1. Sensitivity to, and employment of, all
structural compositional relationships in the
design of the illustration that may involve .
form, volume, all of the design principies,
imagery, other graphic efements and
organizational devices.

2. Evidence of exploration, imagination,
expressiveness and creativity in all stages of
your projects is required.

3. Demonstraie in each project the effective
use of all 2D design principles, especially the
principles of contrast, and idea clarity.

4. Demonstrated understanding of legibility and
readability issues.

5. Effective visual, written and verbal
communication is required of you throughout
each stage and phase of your projects.

6. Effective use of all of the design principles to
create emphasis, dynamic interest, grouping
and/or visual hierarchies is required of you
throughout each stage and phase of your
projects.

7. Ability to analyze, group and organize visual
information so as to make use of space as
one of the dynamic elements.

8. A demonstrated thorough practice of
research, analysis and design follow through
from the out set of each project is required of
you throughout each stage and phase of
your projects.

9. Effective and pracfical utilization of all
materials employed with follow through
graftsmanship throughout the whole design
process.
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10. Discrimination and awareness of guality
regarding industry expectations of current
graphic design standards and of current
iliustration design styles.

11.Evidence of thought, technical precision,
care & planning in rendering, layout,
execution and presentation from the out set
of each project is required of you throughout
each stage and phase of your projects.

12.Handing in all stages of the assignments
whan they were / are due without a litany of
excuses and apologies.

Through out this course the student must
demenstrate an ability to solve the given design
illustration problems within the limitations

"specified utilizing a professional effort and

attitude. This course requires the student to
complete three major in-class projects. These
three applied projects are important foundation
studies requiring and reinforcing research,
conceptual development through thumbs, roughs
and comps, while utilizing applied design drawing
knowledge and skills

WEEK 1

LECTURE: Introductions / handouts / material
lists

LLECTURE: Conceptual design involving story
fine as per time and sequencing as part of
planning and development

ASSIGNMENT: Project #1: Thumbnail
development involving time and sequence
planning and development

STUDIO: in class ideation thumbnails

WEEK 2

LECTURE: Application design considerations as
per time and sequencing as part of planning and
development

DUE : in class ideation thumbnails, roughs and
revised roughs

STUDIO: continuation of the design process

WEEK 3:

LECTURE: Application design considerations as
per time and sequencing as part of planning and
development

DUE : Project 1: Thumbnail development
involving time and sequence planning and
development

STUDIO: grading and critique of the design
process

ASSIGNMENT: Project 2: Storyboard
development invelving ime and sequence
planning and development

WEEK 4

LECTURE: Applications of pre-designed camera
angle considerations {o story design

DUE: thumbs, roughs and revised roughs
STUDIO: continuation of the design process
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WEEK 5

LECTURE: Applications of pre-designed lighting
considerations to story design

DUE: Project 2: presentation of storyboard
project for first critique

STUDIO: critique of the design process

WEEK 6

POSSIBLE FIELD TRIP TODAY: ALL
STUDENTS MUST ATTEND, AS GRADES WILL
BE ASSIGNED FOR PARTICIPATION

WEEK 7

DUE: Project 2: presentation of storyboard
project for final critique

STUDIO: grading and critique of the design
process

ASSIGNMENT: Project 3: Conceptual story
development for student driven theme animation
project

WEEK 8

L ECTURE: Applied design considerations as per -

fime and sequencing as part of planning and
development for student driven theme animation
project

DUE : thumbs, roughs and revised roughs
STUDIO: confinuation of the design process

WEEK 8

DUE: Revised roughs of student driven theme
animation project components
ASSIGNMENT: Project 4: TBD Term
Examination

STUDIO: continuation of the design process

WEEK 10
STUDIO: continuation of the design process

WEEK 11

DUE: Project 3: Pre-grading conceptual story
development storyboards for student driven
theme animation project critique
ASSIGNMENT: Project 4: follow up on TBD
Term Examination project

TUTORJALS: Cne on one

WEEK 12

DUE: Project 3: Final-grading conceptual story
deveiopment storyboards for student driven
theme animation project critique

STUDIO: continuation of the design process
Project 4

TUTORIALS: One on one

WEEK 13
STUDIO: continuation of Project 4.
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WEEK 14

DUE: Project 4: Term exam project. complete
presentation mounted ready for finat grading and
critique
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Course Description
Exploration of the communicative application of
photo-illustration in the graphic environment.
A variety of photo-illustrative techniques and
applications used in producing art for
reproduction and publication are investigated.

. Particular emphasis is given to natural and studio
lighting.

Course Objectives

« Consistent camera and computer operation

« Increased knowledge of photo-illustrative
processes and materials

» improved technical skills and creative
awareness

« Increased knowledge of graphic art history and
criticism

« Further development of researching, academic
writing, and visual communication, skills

Required Textbooks

Title: Digital Photography for Graphic designers:

From Photo Shoots to Image Output
Authar: Lee Varis

Equipment and Materiais

Most required materials are provided in the “Start
Up Design Kit.” Supplies for work throughout the
term may be obtained at the Bookstore and
elsewhere. Some specified items will be available
from Technician Scoft Leaf, room 116, Art
Building, and Computer Lab 210,

Project Information

The objectives for ARTG 344 will be realized
through lectures, demonstrations, videos,
readings, photo-illustrative projects, critiques,
computer application, photographic output, and
camera usage. Projects will include exposure 0
various genres of photo-illustrative images, the
technical and aesthetic considerations invoived in
their realization, and the completion of
commercially based projects, e.g. creation of a
cover for “Portal” magazine.

information Explored

Analog and digital phote-fliustration desian:

- Exploration of the concepts and technigues that
support visual organization, camera and
computer usage, and design process
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Photographic History:

- Further understanding of photography in both
historical and contemporary contexts as it relates
to the graphic design environment

- Explore design layout approaches

Advertising photo-iflustration:

- Examination of contemporary photo-based
advertising approaches from a multiplicity

of viewpoints

Commerical poster

- Explore client/photographer relationship and
how photography can be used effectively to
enhance message communication

Studio and Matural Lighting

- Continued use and understanding of the studio
envircnment with an emphasis on mono-lights i.e.
lighting strategies with scrims, gels, and gobos,
and fighting for specific effects.

Evaluation _
Final grades will be assigned according to the
following distribution:

" 4 Phatographic Projects..........c.ooeeeeen 60 %
ESSAY...cirrarinriiiie i rernnrirrins 10 %
Personal Imagerny......ccceeevvvvereennireeeenn 15 %
Partfolio & Critique Participation............. 15 %
WEEK 1

Review Syllabus, Outiine, and materials
Lecture: Application of Photo-illustration in the
design environment

Project 1 - Portal Cover

Presentation: Personal Imagery

Assigned readings

WEEK 2

Project 2 - Crime Stoppers Posters

Lecture: Directorial Photography - Approaches
and Techniques

Demo; Studio Practices

Assigned readings

WEEK 3

Roughs Due: Project 1 - Portal Cover
Thumbs Due: Project 2 - Crime Stoppers
Posters

Studio: Lighting Troubleshooting



ARTG 344: PHOTO ILLUSTRATION
COURSE OUTLINE

WEEK 4

Critique: Project 1 - Portal Cover

{Conducted in conjunction with publishing class)
Project 3 - Fashion and Bookpiates

Lecture; Approaches to Fashion

WEEK §

Final Critique: Project 1 - Portal Cover
{Conducted in conjunction with publishing class)
Roughs Due: Project 2 - Crime Stoppers
Posters

Thumbs Due: Project 3 — Fashion and
Bookplates

Studio

WEEK 6

Workshop and Studio: Project 2 - Crime
Stoppers & Project 3 - Fashion

Critique: Project 1 - Portal Cover (Final design
for grading)

WEEK 7

Critique: Project 2 - Crime Stoppers Posters
Project 4 - Mandalas and Calendar Design
Lecture: Guest Artist

WEEK 8

Thumbs Due: Project 4 - Mandalas and
Calendar Design

Roughs Due: Project 3 - Fashion

Lecture and Video: Contemporary designers
Discussion: Essay Topics

WEEK9
MUC Study Day — No Scheduied Classes

WEEK 10

Critique: Project 3 - Fashion and Bookplates
Roughs Due: Project 4 - Mandalas and
Calendar Design

Studio

WEEK 11
FIELDTRIP (Vancouver Island) — Gallery Viewing
and Designer Portfolios

WEEK 12

Critique: Project 4 —~ Mandalas and Calendar
Design

Group project: Madalas mounting and
presentation

Small group discussions and personal interviews
Studio

WEEK 13

Critique: Personal Imagery

Essays Due

Portfolic preparation

Small group discussions and personal interviews

71

WEEK 14
Final Porffolic Presentation
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ARTG 371. PACKAGE DESIGN
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Course Description

This course will introduce students to the
packaging industry and package design process;
and the application of design ang communication
principles to package design and communication
problems. This course is designed to provide
students with dynamic packaging comps for their
portfolio.

Course Objectives

On completion, the student is expected to:

» Have a basic understanding of 3D design
issues and of the package design industry and

~ packaging products.

+ Use a variety of materials to carry out design,
tayout and canstruction of 3D packaging.

» Utilize the hardware and software required o
create comprehensives and constructions.

« Manipulate paper products and other materizls
to create effective 3D presentations.

« Use research and analysis skills to assess
precedents, target audiences, marketing needs
and appropriateness.

« Report research findings and analyses.

+ Examine the issues of consumer research,
retail environments, branding, materials,
manufacturing, legal concerns etc., as they
relate to package design.

« Demonstrate design development process
from research, through to concept
development, and presentation of products.

« Describe the package design process.

« Create visual identity across packaging series.

« Apply design principles, typographic skills,
image manipulation skiils, organizational skills,
presentation skills, and technical skifls ieamed
to date, in the creation of effective and
readable products.

. Communicate information effectively, atiract
interest and inform readers.

- Apply knowledge of legibility, and readability to
the effective manipulation of typographicat
elements.

» Visually communicate predetermined
messages.

« Analyze and structure information.

« Prioritize and arrange typographical and other
information into a visibie hierarchy.

« Demonstrate creative and functional
exploration of alternative solutions to given
visual prohlems.
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« Develop visual awareness of effective and
current typographical design styles.

« Produce comprehensives for presentation.

« Demonstrate communication skills in
presenting layoulsfideas visually, verbally and
in writing.

» Have a basic familiarity with package design,
prepress and print production issues.

« Accurately interpret instructions, and indicate
reliability in both the execution of directives as
given and in meeting deadiines.

Required Textbooks
No textbook is required for this course.

Evaluation

Each student will be expected to complete the
assignments set by the instructor, and to follow
specified directions and project steps. Basic
Grading Factors (next page) describe the nature
of project assessment. Students must submit all
their work on deadline to be considered for
evaluation, and are required to attend and
cantribute in class. The Final Grade will be
calculated as follows:

Attendance, Attitude and Participation .........10%
Students are expected to attend the entire 3-hour
session and to arrive on time. Participation can
include critiquing, asking intelligent questions,
making good presentations and general interest,
positive attitude, engagement and effort.

Students will be tested on material covered in
class lectures, and analysis skills io assess
precedents, target audiences, marketing needs,
and appropriateness.

Projects and Project Process .......cceeeneee 80%
All projects with ail required components must be
completed and submitted on time at the
beginning of class. The preliminary stages of
each project are complex and important. A
substantiat portion of each project grade will be
based on design process such as research,
thumbnails, roughs, analyses, proposals, and
presentations etc., required for each project. This
is a key portion of the grade. A high level of
quality and effort is expected for this
component. All project stages must be
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presented aft the start of class on the due
dates to be considered.

Supplemental Information

Siudents will be required to collect a variety of
graphic design supplies and to have them at
hand at all times (rulers, squares, utility knives,
pens, etc.). Students must also supply
presentation paper/boards for projects.

Students are encouraged to browse library
shelves for relevant material. The best sources of
current graphic design are the periodicals:
Applied Arts

Communication Arts

Graphics

Print

Grading Factors

1. Sensitivity to, and employment of, structural
relationships in design that may involve form,
volume, type, the design principles, imagery,
other graphic elements and organizational
devices. '

2. Evidence of exploration, imagination,
expressiveness and creativity.

3. Fffective use of 2D and 3D design principles,
especially contrast.

4, An understanding of legibility and readability
issues.

5. Effective visual, verbal and written
communications.

6. Effective use of design principles, type,
illustration and photography to create
emphasis, dynamic interest, grouping and/or
visual hierarchies.

7. Ability to.analyze, group and organize
information and make use of space.

8. Thorough research, analysis, reporting and
design process.

9. Effective and practical construction and use
of materials

10. Awareness of quality typographical and
graphic design standards; and of current
typographical and graphic design styles
(avoidance of dated styles and type}.

11. Knowledge of publishing software and
hardware.

12. Knowledge of prepress production issues.

13. Effective 3-D forms that work from all sides

14. Evidence of thought, technical precision,
care and planning in layout, execution and
presentation.

15. Handing in assignments when they are due.

16. Ability to solve the given design problem
within the limitations specified.

17. Effort.
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18. Progress.
19, Appropriateness of design solutions.
20. Atftitude.

Week 1
Lecture: Course Intro and intro to 3D Design &
Construction

Week 2

Lecture: intro to Package Design

Assignment: Project #1: 3D Package Redesign
Studio: 3D consfructions

Week 3 -

Lecture: The Package Design Process
Due and Critique: Project#1: Research and
Approvals

Week 4
Lecture: Packaging Products and Materials
Due and Critique: Project #1: Design Brief

Week 5 .
Lecture: Packaging Artwork
Due and Critigue: Project #1: Roughs 1

Week 6
QuiZ

Week 7
Due and Critique: Project #1: Roughs 2

Week 8

Lecture: Suppiementary Packaging Info
Assignment: Project #2: Packaging Series
Due and Critique: Project #1: Finals

Week 9
Due and Critique: Research and Approvals

Week 10
Lecture: Update
Due and Critique: Project #2: Design Brief

Week 11
Due and Critique: Project #2: Roughs 1

Week 12
Due and Critique: Project #2: Roughs 2

Week 13
Due and Critique: Project #2: Rough Finals

Week 14
Due and Critique: Project #2: Finais
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ARTG 372: GRAPHIC DESIGN FOR PUBLISHING

COURSE OUTLINE

Course Description

An examination of graphic design and production
for the publishing industry. Students will explore
the publication, newspaper, book, magazine,
and/or annual report design and production
process and apply research, analysis, design,
communication, technical, typographicai and
digital production skills o the creation of complex
documents and comprehensives for the fast-
paced publishing industry.

Course Objectives

Students are expected to:

« Mave a basic familiarity with the publishing
industry

« Carry out page design and layout for a
newspaper, magazine, book or annual report

« Utilize the hardware and software reguired to
research and create these publications

+ Apply design principles, typographic skills,
image manipulation skills, organizational skilis,
presentation skills, and technical skills learned
to date, in the creation of effective and
readable layouts

« Communicate information effectively, atiract
interest, inform and if necessary entertain
readers

« Apply knowledge of key design principles,

« legibility, and readability to the effective
manipulation of typographical elements

» Use researching and analytical skills to assess
precedents, target audiences, marketing
issues, publication design styles and
appropriateness and report on findings

« Demonstrate communication skills in
presenting research and layouts/ideas visually,
verbally and in writing

» Have a basic understanding of publishing
prepress production issues, and the
preparation and formatting of multiple page
documents

» Demonstrate thoughtful design development
process from research, analysis and reporting
through 1o concept development and
presentation

« Arrange complex type and image components
within organizational framewaorks and standard
digital style sets

« Create accurate tayouts incorporating
professional publishing standards

« Appreciate the need for accurate interpretation
of instructions for all work and indicate
reliability in meeting deadiines
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Evaluation

Each student will be expected to complete the
assignments set by the instructor, and to follow
specified instructions and project steps. Basic
grading factors {next page) describe the nature of
assessment. Students must submit all work
(including pracess stages) on deadfine at the
start of class to be considered for evaluation.

The Final Grade will be calculated as follows:

Attendance, Attitude and Participation ......... 10%
Students are expected to attend the entire 3-hour
session and to arrive on time. Participation can
include critiquing, asking good guestions,
effective presentations and general interest,
attitude, engagement and effort.

Projects and Project Process ....................... 90%
All projects and project stages must be
completed and submitted on time at the
beginning of class. The preliminary stages of
each project are complex and important. A
substantial portion of the individual project grades
will be based on design process such as
research, analysis, thumbnails, reports, roughs,
sketches, proposals, presentation materials etc.
required for each project. A high level of quality
and effort is expected for this component.

Supplemental Information

Students will be required to collect a variety of
graphic design supplies and to have them at
hand at all times {markers, rulers, squares, pens,
etc.). Students wilt also need to supply
presentation boards for projects.

Students are encouraged to browse library
shelves for relevant material. The following text
on reserve is useful:

The Newspaper Designer's Handbook,
by Tim Harrower

The best sources of current quality publication
design are the periodicals:

Applied Arts

Communication Arts

Graphis

Print

How

Project Grading Factors
1. Sensitivity to, and empioyment of, structural



ARTG 372: GRAPHIC DESIGN FOR PUBLISHING

COURSE OUTLINE

relationships in design that may involve type,
the design principles, imagery, other graphic
elements and organizational devices.

2. Evidence of exploration, imagination
expressiveness and creativity,

3. Effective use of design principles.

4. Application of iegibility and readability
research, guidelines and considerations.

5. Effective visual, written and verbal
communication skills.

6. Effective use of design principles, type,
illustration and photography to create
emphasis, dynamic interest, grouping and/or
visual hierarchies.

7. Ability to analyze, group and organize
information and make use of white space.

8. Effective research, analysis and reporting and
thorough design process.

9. Effective use of a grid system.

10. Discrimination and awareness of quality
typographical and graphic design standards;
and of current typographical and graphic
design styles (avoidance of dated styles and
type).

11.Knowledge of publishing software and
hardware especially page layout software.

12.Knowledge of prepress production page
layout and type measurement systems.

13. Familiarity with page layout and type
measurement systems.

14.Evidence of thought, technical precision, care
and planning in rendering, layout, execution
and presentation.

15.Handing in process and projects on deadline.

16. Ability to sclve the given design problem
within the limitations specified.

17. Knowiedge of publishing standards and
attention to detail in standard typographical
styles and formats.

18.Effort.

19.Progress.

20. Appropriateness of design solutions.

21. Attitude.

Week 1

Lecture: Course Intro and the Publishing Industry
Assignment: Project #1

Studio: Research

Week 2

Lecture: Newspaper Design: Grids and Structure
Due and Critique: Project #1 Research, Examples,
Analysis

Week 3
Lecture: Newspaper Layout and Quark
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Due and Critique: Present Project #1 Proposals
and Thumbnails

Wesk 4

Lecture: Book Design

Due and Critigue: Present Full size Newspaper
Roughs

Assignment: Project #2 Annual Report

Week 5

Lecture: Update

Due and Critique: Project #1 Finals

Due and Critique: Project #2 Research and
Approvals

Week 6

Lecture: Update

Due and Critigue: Project #2 Roughs
Assignment: Project # 3 Magazine

Week 7

Lecture: Magazine Design

Due and Critique; Project #2 Rough Finals
Due and Critique: Project #3
Research/Examples/Approvals (1-3)

Week 8 Study Days: no class

Week 9
Due and Critique: Project #2 Finals
Due and Critique; Project #3 Analysis/Report

Week 10
Lecture: Magazine Layout and Quark
Due and Critique: Present Project #3 Roughs

Week 11

Lecture: Imposition

Due and Critique: Present Project #3 Roughs
Studio: Work Session (time permitting)

Week 12
Due and Critique: Present Project #3 Rough Finals

Week 13
Due and Critique: Project # 3 Finals

Week 14

Last Class

Studio: Work Session for portfolio development,
awards submissions and consultations
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ARTG 373: INTERFACE COMMUNICATION DESIGN

COURSE OUTLINE

Course Description

A study and practice of the design principles
used to create interface design for print and
digital systems. Subjects covered will include
system visibility, metaphor, user controls and
freedoms, standards, navigation and design
aesthetic function and communication.

A course that explores and combines these
fundamental concepts through design and study
projects intended to utilize fundamental visual
design skills (1% and 2™ year ARTG and DIGI
courses), and also to prepare students for further
digital and information studies (4" year ARTG
and DIGI courses).

An example of Interface Communication Design
for an airport may manifest in these ways:

1. Physical Signage that controls and
guides the traveler through the airport

2. A physical or digital map that enables
the traveler to understand their location
within a physical space.

3. An interactive website that allows the
traveler to access information about the
airport and to navigate their way through
a digital space.

In each of these examples the designer provides
clearly recognizable, understandable user-
friendly systems of information throughout our
multicultural urban cities. These user-friendly
systems could be either user interactive or not,
but all utilize different approaches to information
organization and utilize relevant technologies to
manifast.

Course Objectives

1. An introduction to how human
perception and cognitive function must
be considered in order to create
effective interface design.

2. A study of historical and contemporary
visual interface design in relationship to
avolving and emerging technologies.

3. Anintroduction to systems of
information crganization and navigation.

4. A study of conventions, standards and
controls placed upon designers and
users of communal interactive systems.

5. A review of icons, signs and symbols as
methods of visual communication.

6. To apply all the design and digitai
knowledge skills acquired in the 1% and
2™ years of the BA Graphic Design
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program to Interface Communication
Design projects.

Course Structure

The 3-hour weekly class will be divided into a mix
of lectures, demonstrations, exercises, one on
one discussions with the instructor and group
discussions.

Project Structures
Projects will consist of the following processes:
1. Research and study
2. Creation of concept thumbnaii designs
andfor design proposals
3. Creation of the approved design
concept in appropriate media.
4. Anaural and visua! presentation of the
final project.

Materials

Students will require a compliment of writing,
drawing, and colouring tools as well as storage
devices for file saving. The Graphics kit will
suffice.

Textbooks -To be determined

An example might be

Title: Interface Design

Author: Marc Silver

A broad range of reading assignments are given
in order to stimulate thought and provide
foundational thinking in areas of human
behaviour and perception.

Evaluation

Students will be graded on the 4 steps described
under project structures and will be provided with
a breakdown of how the grade will be assigned.

Grades
2 Quizzes 20%
3 Projects 70%
Participation 10%
WEEK 1

Lecture/Topic: Overview of course content,
objectives and studio practices.
Assignment: Project 1 discussion

Read for next class: TBA
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WEEK 2

Lecture/Topic: Designing for human perception
and cognitive function.

Assignment: Project 1 research due

Read for next class: TBA

WEEK 3

Lecture/Topic: Design principles used in
interface communicafion design.
Assignment: Project 1 thumbs due
Read for next class: TBA

WEEK 4

Lecture/Topic: Creating a comprehensive
proposal for an interface communication design
project.

Assignment: Project 1 roughs due

Read for next class: TBA

WEEK 5

Lecture/Topic: Designing for and adapting to
changing and evalving technologies. Historical
and contemporary overview.

Assignment: Project 1 due

Assignment: Project 2 discussed

Revise for Quiz

WEEK 6

Quiz 1: Based on reading and lectures
Assignment: Project 2 research due
Read for next class; TBA

WEEK 7

Lecture/Topic: Digital conventions, standards
and controls for interface communication
designers.

Assignment: Project 2 proposat due

" Read for next class: TBA

WEEK 8

Studio: Individual review of projects
Assignment: Project 2 roughs due
Read for next class: TBA

WEEK 9

Lecture/Topic: Review of signs, symbols and
icons in the context of interface communication
design.

Assignment: Project 2 due

Assignment: Project 3 discussed

Read for next class: TBA

WEEK 10

Lecture/Topic: Methods for testing interface
usabitity.

Assignment: Project 3 research due

Read for next class: Revise for Quiz

WEEK 11

Assignment: Project 3 proposal due
Quiz 2 Based on reading and lectures
Read for next class: TBA
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WEEK 12

Studio: Designing interfaces for users with
disabilities.

Assignment: Project 3 roughs due

WEEK 13 _
Studio: Individual review of projects
Assignment: Project 3 revised roughs

WEEK 14 (Last Class}
Assignment: Project 3 due. Major
presentation
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ARTG 374: ENVIRONMENTAL DESIGN

COURSE OUTLINE

Course Description

- An investigation of three-dimensionai signage,
exhibition and display communication design.
Topics and projects cover conceptual
development follow threugh hands-on production
of signage, display and trade show working
drawings and 3D models.

Course Objectives

Art G 374 addresses the relationship between the
various stages of design as it functions with in
‘environmental visual communication’ and as a
relationship to the production and creation of our
cultured environment. We begin at that point the
designer gets the job offer, following through the
traditional sequential stages requiring, firstin
depth research, followed by conceptual and
logistical processing of the project as a solution
for the client and the client’s client(s), and all
intended production mediums and media.

Required Textbooks

Title: A Primer of Visual Literacy

Author: Donis A. Dondis

Publisher: The MIT Press

ISBN: 0 - 262 - 1540289 - O (current edition)

Title: Reading Images: The Grammar of Visual
Design

Author: Gunther Kress / Theo van Leeuwen
Publisher: Routledge

ISBN: G - 415 - 10600 - 1

Additional text(s) are to be determined

Equipment and Materials

Graphic Supply Kit. Students are expected to
acquire the relevant tools and materials on a
project basis

Evaluation

Attendance, punctuality, process, and readiness
to wark a full three hours.......cocooivnmieecieens 25%
Four major projects e 5%

The instructor's grading guidelines will be based
upon these:

Critical Instructor Grading Factors

1. Sensitivity to, and employment of, all
structural compositional relationships in the
design of the illustration that may involve
form, volume, all of the design principles,
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imagery, other graphic elements and
organizational devices.

2. Evidence of exploration, imagination,
expressiveness and creativity in all stages af
your projects is required.

3. Demonstrate in each project the effective use
of all 2D design principles, especially the
principles of contrast, and idea clarity.

4. Demonstrate an understanding of legibiiity
and readability issues.

5. Effective visual, written and verbal
communication throughout each stage the
projects.

6. Effective use of all of the design principles to
create emphasis, dynamic interest, grouping
and/or visual hierarchies.

7. Ability fo analyze, group and organize visual
information to make use of space as one of
the dynamic elements.

8. Conduct research and analysis for each stage
of a project. 7

9. Effective and practicai use of materiais and
craftsmanship.

10. Demonstrate awareness of current graphic
design industry standards and of current
illustration design styles.

11. Evidence of thought, technical precision, care
& planning in rendering, layout, execution and
presentation through each stage of a project.

12.Hand in all stages of assignments when they
are due without a litany of excuses and
apologies.

Project Presentation(s)

Completed projects express and explore the
variety of work done in and out of studio time.
They are intended for the graduation portfofio.
Therefore, these projects will be professionally
presented at all imes. All illustrations,
photographs of models and prototypes etcetera
will be mounted on black on black foam core with
at minimum 2" border. A demonstration of how to
accomplish these presentations will be given.

WEEK 1

LECTURE: Introductions, handouts, material
and book lists

ASSIGNMENT: Project 1: The Zoo

STUDIO: Research and idea generaticn
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WEEK 2 WEEKS

LECTURE: What constitutes environmental LECTURE: Total franchise design
design as communication? conceptualization

STUDIOQ: Project 1: continued thumbnails and
idea generation
TUTORIALS: One on one

WEEK 3

LECTURE: The urban citizen’s dependence on
environmental communication

STUDIQ: Project 1: continued design and idea
refinement

TUTORIALS: One on one

WEEK 4

LECTURE: Reading strategies in a three-
dimensional created environment

DUE TODAY: Project 1: The Zoo
CRITIQUE DAY

WEEK 5

LECTURE: Necessary reading strategies for the
international traveler in a three-dimensional man
made environment

ASSIGNMENT: Project 2; The trade show booth
STUDIO: research and idea generation

WEEK &

LECTURE: The essentials of 2D and 3D concept
.presentation technigues

STUDIO: Project 2: {research, thumbs, and
roughs)

TUTORIALS: One on one

WEEK T

LECTURE: Necessary reading strategies for the
handicapped in a three-dimensional created
environment

STUDIO: Project 2: (roughs and revised roughs)
TUTORIALS: One on one
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STUDIO: Project 2: super hand executed
presentation models and comp(s)

WEEK 9

DUE TODAY: Project 2: super hand executed
presentation models and comp(s)

CRITIQUE DAY

ASSIGNMENT: Project 3: The franchise
sandwich shop design

STUDIO: research and idea generation

WEEK 10

LECTURE: Integrating the corporate identity with
the franchise concept as a form of branding
STUDIC: Project 3: {research, thumbs, and
roughs)

TUTORIALS: One on one

WEEK 11

LECTURE: Rationalizing the shop interior for
maximum customer flow

STUDIO: Project 3; (revised roughs)
TUTORIALS: One on one

WEEK 12
STUDIO: Project 3: revised final art ready for pre-
grading criique

WEEK 13
Studio day
TUTORIALS: One on one

WEEK 14

DUE TODAY: Project 3: final grading and
presentation ready final art No extensions will be
given!
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COURSE OUTLINE

Course Description

An examination of information design theory,
research and practice through topics such as:
information design research, communication theory,
semiotics and visual rhetoric, visutalization of
abstract data and abstiract concepts, human
information processing, text structures, visual
charts, illustrations and graphs, information design
and research, and contexts for functional
cammunication.

Objectives

Students are expected to:

» Use current information design theory and
research to solve information design problems

» Visually communicate information in an effective
way

« Structure text (and visual) information for effective
readability, communication and comprehension

» Demonstrate an understanding of the information
design process inciuding problem identification,
information analysis, information structuring,
message communication, evaluation and
implementation

» Visualize absiract data in the form of charts

« Utilize hardware and software and design skills
learned to date to prepare documents

« Research, analyze, think critically, synthesize and
order information .

+ Use semiotic theory to expand the range of
creative and functional communication possibilities
- Prepare reports, proposals and presentations

« Demonstrate communication skills in presenting
layoutsiideas visually, verbally, in writing

» Build on learning to date in the program and
demonstrate progress as they move through the
course

« Appreciate the need for accurate interpretation of
directives for all work and indicate rediability in both
the execution of directives as given and responding
within time lirnitations

Required Textbooks
TBA

Evaiuation

Each student will be expected to complete the
assignment set by the instructor, and to follow
specified instructions and project steps. Students
must submit all work (including process stages) on
deadline at the start of class to be considered for
evaluation.
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The Final Grade will be calculated as follows:

1) Attendance, Attitude and Participation 10%
Students are expected to attend the entire 3-hour
session and to arrive on time. Particip-ation can
include asking good questions, effective
presentations and general interest, attitude,
engagement and effort.

2) Projects and Project Process 65%
Projects have muitiple stages and deadiines that
include research and reporting as well as visual
communication. All projects and project stages
must be completed and submitted on time at the
beginning of class.

3) Test(s) 25%
Students will be tested on textbook, resource and
class leciure material.

Note:

« Students are responsible for tracking, maintaining
and submitting their projects, files, sketchbooks and
notes. Work not submitted will be graded as a zero.
» Five marks per day will be deducted for all late
submissions untll the instructor has the assignment
in hand.

+ Iltis the student’s responsibility to contact the
instructor regarding illness and/or extenuating
circumstances.

« Final grades will be posted on the web at the end
of term. The criteria will be those stated in the
student handbook.

WEEK 1

Lecture/Topic: introduction and Communication
Theory

Studio: Timeline activity

Read for next class: TBA

WEEK 2

Lecture/Topic: Visualizing Abstract Information
Studio: Visual Mapping

Assignment: Project #1 Graphs and Charts
Read for next class: TBA

WEEK 3

Lecture/Topic: Graphs and Charts
Studio: Flowcharting

Read for next class: TBA
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WEEK 4

Lecture/Topic: User Centered Design
Assignment: Project #1 Roughs due/critique
Read for next class:

WEEK 5
Lecture/Topic: Human Information Processing
Read for next class: TBA

WEEK 6

Lecture/Topic: Instructional Graphics
Assignment: Project #1 Due/Critique
Assignment: Project #2 Designing Instructions
Read for next class: TBA

WEEK 7

Lacture/Topic: Information Analysis and
Structuring

Assignment: Project #2 Roughs Due/Critique
Studio: Task Analysis

Read for next class: TBA

WEEK 3

LecturefTopic: Semiotics 1
Studio: Semiotics exercise
Read for next class: TBA
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WEEK 9

Lecture/Topic: Semiotics 2
Assignment: Project #2 Due
Assignment: Project #3
Read for next class: TBA

WEEK 10

Lecture/Topic: Public Information Displays
Studio: Forms, timetables etc

Read for next class: TBA

WEEK 11

Lecture/Topic: Structuring Documents
Assignment: Project #3 Roughs  Due
Read for next class: TBA

WEEK 12

Quiz

Studio: time permitting
Read for next class: TBA

WEEK 13

Lecture/Topic: Information Interaction Design
Assignment: Project #3 Due

Studio: Visual Mapping of Interactive Information
Read for next class: TBA

WEEK 14 {Last Class)
Lecture/Topic: Infermation Design Research
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ARTG 475: GRAPHIC DESIGN FOR BUSINESS

COURSE OUTLINE

Course Description

An investigation of corporate identity graphics
utilized in advertising and marketing to
communicate goods and services offered. Topics
and projects cover conceptual logo development,
hands-on design application to business cards,
letterneads and envelopes, and signage.

Course Objectives

By the end of this course the student is expected

to:

» Have a basic understanding of 2D design and
especially of the identity design

s+ Utilize the hardware and software required to
explore and create these identity constructions
{lustrator, scanners, printers, etc.)

+ Use research and analysis skills to assess
precedents, target audience, marketing, and
apprapriatenass

+ Examine the issues of consumer research,
retail / corporate environments, branding,
materials, manufacturing, legal concems etc.,
as they relate to identity design

« Demonstrate design development process
from research, through to concept
.development, and presentation of products

« Apply design principles, typographic skills,
image manipulation skills, organizational skills,
presentation skills, and technical skills learned
to date, in the creation of effective and
readable identity graphics

« Communicate information effectively, attract
interest and inform readers

« Apply knowledge of legibility, and readability to
the effective manipulation of typographical
elements

« Visually communicate predetermined
messages

« Analyze and structure simple information

« Prioritize and arrange typographica! and other
information into a visible hierarchy

« Demonstrate creative and functional
exploration of alternative solutions to given
visual problems

« Develop visual awareness of effective and
current typographical design styles

« Produce comprehensives for presentation

« Demonstrate communication skills in
presenting layoutsiideas visually, verbally and
in writing

« Have a basic understanding of relevant identity
design prepress and print production issues
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« Accurately interpret directions, and indicate
reliability in both the execution of directives as
given and respanding within time limitations

Required Textbook
To be determined

Equipment and Materials
Graphic supply kit.

Evaluation

Attendance, Attitude and Participation .........20%
Students are expected to attend the entire 3-hour
session and to arrive on time. Participation can
include critiquing, asking intelligent questions,
making good presentations and general interest,
engagement and effort.

Students will be tested on material covered in
class lectures, handouts and projects.

Project Process Portfalios. ....emeiieenene

The preliminary stages of each project are
complex and important. Twenty percent of the
grade will be based on the research, thumbnails,
roughs, proposals, presentation materials etc.
required for each project. A high level of quality
and effort is expected for this component. All
steps must be presented on the reguired
deadlines to be considered. Students are
responsible for tracking, maintaining and
assembiing their portfolios of research,
thumbnails, roughs, proposals, presentation
materials, etc. ready for instructor review at all
times.

Critical Instructor Grading Factors

1. Sensitivity to, and employment of, all
structural compositional relationships in the
design of the iliustration that may involve
form, volume, all of the design principles,
imagery, other graphic elements and
organizational devices.

2. Evidence of exploration, imagination,
expressiveness and creativity in all stages of
your projects is required.

3. Demonstrate in each project the effective use
of all 2D design prncipies, especially the
principles of contrast, and idea clarity.
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4. Demonstrate an understanding of legibility
and readability issues.

5. Effective visual, written and verbal
communication throughout each stage the
projects.

6. Effective use of all of the design principles to
create emphasis, dynamic interest, grouping
and/or visual hierarchies.

7. Ability to analyze, group and organize visual
information to make use of space as one of
the dynamic elements,

8. Conduct research and analysis for each stage
of a project.

9. Effective and practical use of materials and
craftsmanship.

10. Demonstrate awareness of current graphic
design industry standards and of current
illustration design styles.

11. Evidence of thought, technical precision, care
& planning in rendering, layout, execution and
presentation through each stage of a project.

12. Hand in alt stages of assignments when they
are due without a litany of excuses and
apologies.

WEEK 1

LECTURE: Intraductions, handouts and material
lists

ASSIGNMENT: Project #1: B/W logo

STUDIO: in class ideation thumbnails

WEEK 2

LECTURE: Corporate ldentity

DUE: roughs and revised roughs

STUDIO: in class continuation of the design
refinement

WEEK 3

LECTURE: House colors and typeface(s)
DUE: Project 1:

B/MW logo presentation

STUDIO: grading and critique of the design
process

ASSIGNMENT: Project 2: Two-color logo &
stationary package

WEEK 4

LECTURE: Application design considerations
DUE: thumbs, roughs and revised roughs
STUDIO: in class continuation of the design
refinement

WEEK 5

DUE: Project 2: BW logo presentation mounted
for critique

STUDIO: critique of the design process

WEEK 6

FIELD TRIP TODAY: ALL STUDENTS MUST
ATTEND, AS GRADES WILL BE ASSIGNED
FOR PARTICIPATION

83

WEEK 7

DUE: Project 2: 2 color logo presentation
STUDIO: grading and critique of the design
process

ASSIGNMENT: Project 3: Three-color logo &
stationary package

WEEK 8

DUE: thumbs, roughs and revised roughs
STUDIO: in class continuation of the design
refinement

WEEK 8

DUE: Revised roughs of loge application
components

ASSIGNMENT: Project 4: Term Examination
Project - a complete self-promo identity
package...

STUDIO: continuation of the design process

WEEK 10
STUDIQ: continuation of the design process

WEEK 11

DUE: Project 3: Complete super comp logo
package presentation

STUDIO: continuation of the design process
TUTORIALS: One on one

WEEK 12

DUE: Project 3: Compiete super comp logo
package presentation

STUDIO: continuation of the design process
TUTCRIALS: One on one

WEEK 13:

STUDIO: Project 4: Term exam project — work in
progress. : -
TUTORIALS: One on on

WEEK 14:

DUE: Project 4: Term exam project: complete
self-promo identity package - presentation

Last day semester project(s) revisal(s) will be
accepted...
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Course Description

An investigation of in-house studio practices and
applications of an advertising and graphic design
agency. Topics and projects cover conceptual
and hands-on production of print advertising,
brochures, direct mail marketing, and outdoor
advertising.

Course Objectives

The course objectives are achieved through five
projects with each progressively increasing in
complexity and utilizing a variety of media.

» All five of the design projects will require
concept, design and production within limited
budgets and fimited time frames. Students will
have to successfully achieve a workable /
believable balance between these two key
variables to get a passing grade.

» Some project’s goals will be achieved by a
team approach. In one project each student
will be teamed up with a student of interior
design and the team will be challenged to
design a retail business. This will include the
retail facility and all marketing graphics. This
team approach will be utllized on all projects
that warrant this approach.

« Near the two-thirds point in the semester each
student will be required 1o build a digitat CD
portfolic of their best graphic design so as 1o
launch and market their career. As part of this
project's completion, the student will provide
the instructor with a packaged copy of their CD
portfalic for grading and as a donation for the
Graphic Departrment archive.

« At years end, the graduate will mount a display
of their work for the public to view during the
Visual and Applied Arts department’s year end
student exhibition. This will require the class to
organize into a highly motivated team to come
up with an overall design for the exhibition
panels. This final project wili determine the
greater portion of the “participation grade” for
the semester.

Text Books

Title: Contemporary Advertising
Author: William F_ Ardens
Publisher: McGraw-Hill

ISBN: 0 -07 - 296472 -3

Title: The End of Advertising As We Know [t
Authar: Sergio Zyman

Publisher: John Wiley & San

ISBN: 0-471-22581-9

Equipment and Materials
Graphic supply kit

Evaluation

5 Projects 90%
Attendance & Participation 10%
Grading Criteria

The following formula will be applied to all
projects:

Thumbnaiis / Roughs ....cccooevrermieeiinne 22.5%
Assigned reading and exercises ...............27.5%
Final art............. vervrnrenneennrenneie 1. 3%

Punctuality, attendance (for the full 3 hours),
Participation creativity, originality, and technique
are core requirements. The instructor reserves
the right to over ride the student's self grade
should the student not make a concerted effort to
work for the full three hours of schedule class

and Studio BMe. .o ve e rrnreeeeeeeeemreecseeeen. 22.5%
TOED o rrebrenteeeeeeesssanneneenssrenneens OO %
WEEK 1

LECTURE: Introductions, course cutline
VIDEQ: “ BURP: PEPSI VS COKE (52 MIN}
ASSIGNMENT: Project #1: Theatre poster

WEEK 2

DUE: Project 1: Theatre poster; thumbs and
roughs

STURIO: Tutorials - one on one

WEEK 3

DUE: Project 1: Theatre poster: roughs and
revised roughs

STUDIQ: Tutorials - one on one

WEEK 4
DUE: Project 1: Theatre poster: revised roughs
STUDIO: Tutorials - one on one

WEEK 5

DUE: Project 1: Theatre poster: final art and
presentation mounted

ASSIGNMENT: Project 2: Exam: Student
‘Progressions Poster



ARTG 476: GRAPHIC DESIGN FOR MARKETIN
COURSE OUTLINE

WEEK 6
MONITOR: Project 2: Student 'Progressions
Poster

WEEK T:

DUE: Project 2: Exam: Student 'Progressions
Poster'

ASSIGNMENT: Project 3: Graphics and Interior
Design students shared retail shop design
project.

WEEK 8

MCNITOR: Project 3: Graphics and Interior
Design students shared retail shop design
project.

WEEK 9

MONITOR: Project 3: Graphics and Interior
Design students shared retail shop design
project.
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WEEK 10

DUE TODAY: Project 3: Graphics and interior
Design students shared retail shop design
project.

ASSIGNMENT: Project 5: Student 'Progressions
Panel’ (design concepts)

WEEK 11
MONITOR: Project 5: Student ‘Progressions
Panel’ (design approval)

WEEK 12
MONITOR: Project 5: Student 'Progressions
Panel’ (begin assembly)

WEEK 13
MONITOR: Projact 5: Student ‘Progressions
Panel’ (begin assembly)

WEEK 14: _
DUE: Project 5: Student ‘Progressions Panel
DUE: CD Portfolio



MALASPINA UNIVERSITY-COLLEGE

ARTG 477: GRAPHIC DESIGN PRACTICE

COURSE OUTLINE

Course Description

A practical examination of the knowledge and
skills required to prepare for Graphic Design
Business Practice. Students will iearn about:
Graphic Design legal and copyright issues,
forms, portfolio development, estimating,
specification preparation and freelancing; warking
with design clients, employers and service
providers; researching and writing Graphic
Design documents (e.g., design briefs and
proposals); and other aspects of studio practice.

Objectives

This course will help students prepare for the

chalienging and competitive Graphic Design

workplace. The student is expected &o:

« Be familiar with basic studio practice, studio
management and freelance practice.

o Be familiar with important studio record
keeping, accounting, biliing and taxation
issues.

« Know strategies for job finding, personal
identity development, interview preparation and
seli-selling.

+ Practice Graphic Design resume and cover
tetter writing.

« Practice client presentations and employment
interviews through role playing.

« Develop and prepare a portfolio for
employment.

« Be familiar with procedures for purchasing
printing services and working with service
bureaus.

« Write printing specifications.

» Be familiar with key Graphic Design legal
issues including copyright and ownership.

« Prepare and write a Graphic Design contract,
estimate, design brief and other documents.

» Be familiar with the role of relevant design
organizations such as the Graphic Designers
of Canada.

+ Create and complete Graphic Design business
forms such as timesheets, and invoices.

« Understand the importance of file management
and time Management.

« Be familiar with client behaviour and develop
strategies for working with clients.

«» Be familiar with workplace expectations,
employment issues, hiing and subcontracting
issues, model releases.

» Understand the importance of teamwork.
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» Know Graphic Design guidelines for ethical
and socially responsible practice.

« Be familiar with ergonomic issues.

« Practice teamwork skills.

« Utilize hardware and software and design skills
teamed to date to prepare documents.

« Use rasearching, analyzing, and critical
thinking skills to gather and synthesize
information.

« Demonstrate communication skills in
presenting layoutsfideas visually, verbaily, in
writing.

« Demonstrate thoughtful design development
process from research and analysis, through to
concept development and presentation.

« Appreciate the need for accurate interpretation
of directives for all work and indicate reliability
in both the execution of directives as given and
responding within time limitations.

Required Textbooks
To be announced

Evaluation

Each student will be expected to complete the
assignment set by the instructor, and to follow
specified instructions and project steps. Students
must submit all work (including process stages)
on deadiine at the start of class to be considered
for evaluation.

The Final Grade will be calculated as follows:
Attendance, Attitude & Participation............. 10%
Students are expected to attend the entire 3-hour
session and to arrive on time. Participation can
include asking good questions, effective
presentations and general interest, attitude,
engagement and effort.

Projects & Project Process.......oceeev e, 650%
All projects and project stages must be
completed and submitted on time at the
beginning of class. Students are responsible for
tracking, maintaining and assembling their own
research, roughs, proposals, presentation
materials, files, final versions etc. for submission.
Work not submitted will receive a 0.

TESH(S) anrerererrmererererermimnrsemsemee s eae e S0 0
Students will be tested on textbook, resource and
class lecture material.



ARTG 477: GRAPHIC DESIGN PRACTICE
COURSE OUTLINE

Not:

« Students are responsible for tracking,
maintaining and submitting their Projects,
Exercises, Files, Sketchbooks and Notes.
Work not submitted will be graded as a zero.

« Five marks per day will be deducted for all late
submissions until the instructor has the project
in hand.

« Final grades will be posted on the web at the
end of term. The criteria will be those stated in
the student handbook.

WEEK 1

Lecture/Topic: Introduction, Becoming a
Designer

Assignment: Personal Timesheets
Read for next class: TBA

WEEK 2

Lecture/Topic: Graphic Design Consulting &
Practise 1

Assignment: Project #1: TBA

Development

Studio: Estimate writing

Read for next class: TBA

WEEK 3

Lecture/Topic: Graphic Design Consulting &
Practise 2

Guest Speaker: GDC Executive

Member Studio: Time permitting

Read for next class: TBA

WEEK 4

Lecture/Topic: Graphic Design Consulting &
Practise 3

Assignment: Project #1 Roughs Due/Critique
Read for next class: TBA

WEEK 5

Lecture/Topic: Legal [ssues, Intellectual
Property

and Contracts

Guest Speaker: Lawyer

Assignment: Project #1 Due
Assignment: Project #2 TBA

Read for next class: TBA

WEEK &

Lecture/Topic: Working with Printers and
Service Bureaus

Guest Speaker: Printer

Studio: Writing Print Specifications

Read for next class: TBA

WEEK 7

QUIZ:

Studio: Time permitting
Read for next class: TBA

WEEK 8
Lecture/Topic: Accounting and Taxation

87

Guest Speaker: Accountant
Assignment: Project #2 Roughs Due/Critique
Read for next class: TBA

WEEK 8

Lectura/Topic: Administration and Record
Keeping

Guest Speaker: Business Facuity
Assignment: Project # 2 Due/Critique
Assignment: Project # 3 TBA

- Portfolio, Resume and Cover Letter

Read for next class: TBA

WEEK 10

Lecture/Topic: Marketing and Self Promotion
Studio: Design Brief writing

Read for next class: TBA

WEEK 11

Lecture/Topic: Studic Staffing and Management
Guest Speaker: Studio Manager

Assignment: Project #3 Roughs Due/Critique
Read for next class: TBA

WEEK 12
Studio: Role Plays
Read for next class: Chapters

WEEK 13

QulZ:

Studio: Time permitting

Read for next class: Chapters

WEEK 14 (Last Class)

Lecture/Topic: Social Responsibilty and
Ergonomics

Assignhment: Portfolios due

Studio: portfolio preparation



MALASPINA UNIVERSITY-COLLEGE

ARTG 480: FINAL PROJECT

COURSE OUTLINE

Course Description

A detailed study of a communication problem
resulting in a final project involving complex multi-
part graphic design, illustration and design
process management, designed with the specific
goals and needs of each individual fourth year
student.

Course Objectives

« To give the student an opportunity to
demonstrate their mastery of the disciplines
studied throughout the degree program.
Students will be encouraged to showcase their
particular strengths within the discipline of
graphic design.

« To create a project aimed at a specific graphic
design industry sector that the student has
targeted for career entry employment. The
creation of this project will use all of the
intellectual, analytical, creative and technical
skills leamed throughout the degree program.

« To research both the target industry sector and
the project subject.

« To document this research for discussion with
and approval by the instructor.

« To identify the exact nature of the design
probiem from the above aclivities.

s To create a contract that defines the
parameters of the project and to demonstrate
the ability to adhere to the contract terms.

» To create a professional proposal that explains
how the project will be accomplished.

» To mest all deadlines established by the
instructor and thus complete all aspects of the
project.

» To seek professional input wherever
applicable and possible.

+ To present the final project verbally,
accompanied by the final visual design
solution in the manner expected by a
professional graphic designer.
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Evaluation

Students will be evaluated and assessed on the

following:

« When working on all aspects of the project to
demonstrate professional graphic design work
ethics and standards.

« Use research and analytical skills to assess
precedents, target audiences and marketing
strategies.

» Demonstrate design deveiopment process
from research, through design process to
project completion.

» Apply design and typographic principles.

» Communicate information effectively to attract
interest and inform readers.

» Demonstrate communication skills in
presenting layouts/ideas visually, verbally and

“in writing

» Apply knowledge of legibility, and readability to
the effective manipulation of typegraphical
elements.

» Demonstrate creative and functional
exploration of alternative solutions 1o the
identified design problem.

« Produce comprehensives for presentation -

« Demonstrate an understanding of refevant
technical production issues related to the final
production of the project.

Grades will be assigned in the following manner:
Research — includes sound relevant research,
well-written and informative documentation
and analysis of the research. 20%
Design Process — includes concept
development, contract, proposal, ail roughs
and presentations to the instructor. 30%
Final project — includes the design quality, the
technical manufacture either digitaily or
physically, the successful and relevant nature
of the final design to the identified design
problem, and final presentation. 50%

Regquired Textbooks
To be announced.

WEEKLY SCHEDULE

The following weekly schedule reflects the model
used by a graphic design professional in
accepting, defining, creating and completing an
actual design brief. It also accommodates the
instructor's need to effectively address the variety
of projects within the 3 credit 14 week semester.



ARTG 480: FINAL PROJECT
COURSE OUTLINE

WEEK 1

An introduction to how the final project will be
accomplished. Students will be assigned a
specific process and timeline for completion of
the project.

WEEK 2
Due: Project topic area identified based on
preliminary research and discussion.

WEEK3 &4

Due: Research and analysis synthesized into a
defined design project. A contract defining
parameters of the design project agreed to. A
proposal developed.

WEEKS 5 & 6

Due: Professional proposal presented and
approved. This will include the project
description, structure, and method of creation.
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WEEK7&8 -
Due: Concept thumbs and roughs presented for
discussion. Work in progress. individual project
deadlines met.

WEEKB8&9
Due: Waork in progress. Individual project
deadlines met.

WEEK 10
Presentation requirements and skills reviewed.

WEEKS 11,12 & 13
Due: Work in Progress. Individual project
deadlines met.

WEEK 14

Due: Final presentations to a small selected
group of faculty and an industry representative if
possible and available.



Appendix lI: Resource Analysis

1. Budget Summary Documents
2. Implementation Tables illustrating the transition from Diploma to Degree
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Appendix ll: Resource Analysis

SAMPLE RESOURCE ANALYSIS

{revised July 25, 2006 to reflect extra fte funding secured through MUC Joint Planning Process]

Cost Centres: 2009, 2011, 2014

Salary rates, including fringe benefits:

Program Title: BA, Major and Minor in Graphic Design

Top of scale facully, per fte, per annum
3 hour sessional faculty, per term

Top of Scale Technician per annum
Regular CUPE Support, per hour

389,374
$6,060
368,146
$24

Expenses, Instruction { full year cost )

Faculty, instructor

Faculty, technician
Faculty, temporary
Upperdevel Release (3 sections)

Work op, students
Professional Development
Supplies

Cther: honoraria

Printing/Duplicating

Telephone

Other

Total Annual Expenses, Instruction

Start up Costs:

Library

Equipment / Furniture/ Computers
Facilities/Renovations

Information Technology

Other:
Total Start up Costs:

Instructional Support, Ongoing:

Clerical Salaries
Computer refresh cycle (per year)
Library {ongoing)

#

0.50

0.50

0.25
0.38

$44,687

$34,073
$12,120
$33.515

$1,000
$1,000
$5,000
$2,400

$1,000

$250

$10,000
$34,000
$5,000

$5,000
$4,000
$4,000

YEARS1&2
Ministry Grant per FTE ost. 6,000
Tuition per credit hour 116
Annual Revenues

#

Tuition (list courses) :

ARTG & DIG! X 6 sections

# seats credits Revenue

@ 24 144 3 $50,112

Increased class sizes in

existing courses (no. of

seats) 116 3 $40,368
30
50
$0
$0
$0

Total Tuition $90,480

Total FTE's generated 26.45

Allocated Grant Funding:

24 FTEs [over 2 yrs] @

$6000/FTE $144,000

Total Revenue $234,480

Available for Instruction 55% $128,964

Instructional Support 15% $35,172

General Support 30% $70,344




SAMPLE RESOURCE ANALYSIS

IT Suppart $3,000
Registration/Admissions $4,000
Advising $4,000
Marketing/Recruitment $5,000
Other:

Total Ongoing Instructional Support  §29,000
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DIPLOMA COURSES BECOME DEGREE COURSES

The implementation dates are set at different times to avoid conflict between
2nd year Applied Graphic Diploma courses and BA Major in Graphic Design courses
that would run simultaneous in the first transition year of the degree.

DIPLOMA COURSES DEGREE PROGRAM IMPLEMENTATION
ARTG 125  Design Approach & Management ARTG 110 Theory I: Design Process Fall 2006
ARTG 111 History of Graphic Design ARTG 111 Design History Fall 2006
ARTG 122 Design ARTG 120 Graphic Design Principles Fall 2006
ARTG 119  Color Tﬁeory ARTG 121 Colour Theory Fall 2006
NEW |ARTG 130 Pape Layout Software Fall 2006
ARTG 140 Tllustration I ARTG 140 Drawing For Graphic Design Fall 2006
ARTG 215  Typography ARTG 150  Typography [ Spring 2007
ARTG 164 Graphics Photography 1 ARTG 160  Design Photography I Fall 2006
ARTG 124  Computer Imagery I ARTG 236  Computer Imagery [ Fall 2007
ARTG 225  Computer Imagery 11 ARTG 237  Computer Imagery II Fall 2007
ARTG (41  Tllustration IT ARTG 241 Illusiration [ Fall 2006
NEW |ARTG 251  Typography It Fall 2006
ARTG 165  Graphics Photography 11 ARTG 261 Design Photography 11 Fall 2006
ARTG 231 Graphic Design & Printing ARTG 270 Design Production Fall 2007
NEW JARTG 342  Tllustration II Fall 2006
NEW |ARTG 343 Storyboarding Fall 2006
ARTG 242 Tllustration 111 ARTG 344  Photo Illustration Fall 2007
ARTG 221 3D Design ARTG 371 Package Design Fall 2007
ARTG 234 Graphics for Publishing ARTG 372 Graphic Design for Publishing Fall 2007
: NEW |ARTG 373  Interface Communication Design Fall 2006
ARTG 103 Graphics Rendering ARTG 374 Environmental Design Fall 2007
NEW JARTG412  Theory II: Information Design Fall 2006
ARTG 235 Graphics for Business ARTG 475  Graphic Design for Business Fall 2007
ARTG 235 Graphics for Marketing ARTG 476 Graphic Design for Marketing Fall 2007
NEW |ARTG 477  Graphic Design Practice Fall 2006
NEW |ARTG 480  Final Project Fall 2006
ENG 115 English Composition Exists
Courses from outside the ENGL 225  Business & Technical Writing Exists
Graphics Department will be - : .
funded with new funding and DIGI110 Intro to D1g1tf11 Media Ex!sts
. DIGI 220 Web Production | Exists
increased student revenues DIGI 320 Web Production 2 Exists
DIGI 365 Interactive Motion Media Fall 2006
DIGI 496  Senior Digital Media Project Fall 2006
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IMPLEMENTATION OF THE BA MAJOR IN GRAPHIC DESIGN - YEAR ONE

2ND YEAR OF GRAPHICS DIPLOMA
NUMBER :COURSE NAME HOURS
FALL _
ARTG 215 Typography 210
ARTG 221 Three-Dimensional Design 2.1.0
ARTG 225 Computer Imagery I - 1 2.1.0
ARTG 225 :Computer Imagery 11 - 2 2.1.0
ARTG 231 Graphic Design & Printing 2.1.0
ARTG 232 Graphic Presentation 2.1.0
ARTG 233 Graphic Design For Business  12.1.0
SPRING
ARTG 226 ‘Computer Imagery II - 1 2.1.0
ARTG 226 Computer Imagery II - 2 2.1.0
‘ARTG 234 Graphics for Publishing 210
ARTG 235 ‘Graphics for Marketing 2.1.0
ARTG 242 Tllustration I 2.1.0
ENG 290 Intro to C.omputer- Mediated
Comrmunication 2.1.0
2" Year Diploma Sections13
1ST YEAR OF DEGREE
FALL
ARTG 120 Graphic Design Principles 210
‘ARTG 130 Page Layout Software 1.1.1
ARTG 140 Drawing 210 .
ARTG 160 Design Photography I 210
DIGI 110* Intro Digital Media 2.1.0
SPRING
‘ARTG 110 ;Theory 1: Design Process 2.1.0
ARTG 111 Design History 2.1.0
ARTG 121 Colour Theory 2.1.0
ARTG 150 Typography I 210
NG 115 College Composition 210
ive Non-Graphic Design 3
1* Year Degree Sections'10
_ Electives1
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MODIFIED 3RD YEAR OF DEGREE

NUMBER COURSE NAME HOURS
DIGI 110* Intro to Digital Media 2.1.0
DIGI 220 Web Production | 2.1.0
ARTG 342 Hllustration II 2.1.0
Elective  Non-Graphic Design 3
Elective  :Non-Graphic Design 3
SPRING

ARTG 343 :Storyboarding 210
ARTG 373 Interface Communication Design :2.1.0
DIGI 320 'Web ProductionIl 2.1.0
Elective  Non-Graphic Design 3

3" Year Degree Sectionsi6

_ Electives)3

Total program sections = 28 or 29

Total electives =4

Note: *If there are not enough students to
fill two sections of DIGI 110 then the total
sections offered would be 28.

Note: Diploma and transferring students

may need to take more electives in their

third and fourth years than a regular
degree student order to have the required

number of electives to graduate with the

degree.



IMPLEMENTATION OF THE BA MAJOR IN GRAPHIC DESIGN - YEAR TWO

15T YEAR OF DEGREE :
NUMBER ‘COURSE NAME 'HOURS
FALL
ARTG 120 Graphic Design Principles 2.1.0
‘ARTG 130 Page Layout Software 1.1.1
ARTG 140 ‘Drawing For Graphic Design 2.1.0
ARTG 160 Design Photography 1 2.1.0
DIGI 110* Intro Digital Media 210
SPRING
ARTG 110 :Theory I: Design Process 2.1.0
ARTG 111 Design History 2.1.0
ARTG 121 iColour Theory 2.1.0
‘ARTG 150 :Typography | 2.1.0
ENG 115 College Composition 2.10
Elective  :Non-Graphic Design 3
’ 1" year degree sections;10
Electives|]
2ND YEAR OF DEGREE
FALL
ARTG 236 Computer Imagery [ 2.1.0
ARTG 237 ‘Computer Imagery 11 2.1.0
ARTG 241 Tlustration I 2.1.0
ARTG 270 Design Production 2.1.0
Elective  Non-Graphic Design 3
SPRING
ARTG 251 Typography II 2.10
ARTG 261 Design Photography II 2.1.0
DIGI 220* :‘Web Production I 210
ENG 225 :Business English 2.1.0
Elective  ‘Non-Graphic Design 3
2" year degree sections 8
... Electives 2
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MODIFIED 3" YEAR OF DEGREEE
NUMBER :COURSE NAME HOURS
FALL
DIGI 110* Intro to Digital Media 2.1.0
DIGI 220 |Web Production I 2.1.0
ARTG 342 Hlustration II 2.1.0
Elective %Non-Graphic Design 3
Elective  iNon-Graphic Design 3
SPRING
ARTG 343 ‘Storyboarding 2.10
ARTG 373 {Interface Communication Design 2.1.0
DIGI 320 {Web Production II 2.1.0
Elective  :Non-Graphic Design 3

oot 3" year degree sections 6

Electives3
MODIFIED 4th YEAR OF DEGREE
FALL :
ARTG 412:Theory II: Information Design 2.1.0
DIGI 365 Interactive Motion Media 2.1.0
Elective N 3
Elective 3
Elective 3
SPRING
ARTG 477:Graphic Design Practice 2.1.0
ARTG 480 Final Project 2.1.0
DIGI 496 :Senior Digital Media Project §2.1.0
Elective | 3
4" year degree Sections’5
Electivesid

Total program sections = 28 or 29
Total electives = 10

Note: *If there are not enough students to fill two
sections of DIGI 110 then the total sections
offered would be 28.

Note: Diploma and transferring students may need
to take more electives in their third and fourth
years than a regular degree student in order to
have the required number of electives to graduate
with the degree.




IMPLEMENTATION OF THE BA MAJOR IN GRAPHIC DESIGN - YEAR THREE

1ST YEAR OF DEGREE

NUMBER {COURSE NAME HOURS
FALL

ARTG 120 Graphic Design Principles 2,10
ARTG 130 :Page Layout Software 1.1.1
ARTG 140 Drawing For Graphic design ~ :2.1.0
ARTG 160 Design Photography I 2.1.0

DIGI 110*ntro Digital Media 2.1.0

SPRING @

ARTG 110 Theory I: Design Process 2.1.0

‘ARTG 111 Design History 2.1.0

ARTG 121 Colour Theory 2.1.0

ARTG 150 Typography I 2.1.0

ENG 115 ECoHege Composition 2.1.0

Elective  Non-graphic elective 3

: 1* year degree sections/10

Electives 1

2ND YEAR OF DEGREE

FALL

ARTG 236 Computer Imagery [ 2.1.0

ARTG 237:Computer Imagery II 2.1.0

ARTG 241 Tllustration I 2.1.0

ARTG 270 Design Production 210

(Elective  Non-graphic elective 3

SPRING

ARTG 251 Typography I 2.1.0

ARTG 261 Design Photography Il 2.1.0

DIGI 220* Web Production I 210

ENG 225* Business English 210

Elective Non-graphic elective 3

' 2" vear degree sections8
Electives:2

98

3RD YEAR OF DEGREE
NUMBER COURSE NAME HOURS
FALL
ARTG 342 llustration II 2.10
ARTG 371 Package Design 210
ARTG 372 Graphic Design for Publishing :2.1.0
DIGI 320  iWeb Production 11 2.1.0
Elective Non-graphic elective 3
SPRING
ARTG 343 Storyboarding 2.1.0
ARTG344  iPhoto Ilustration 2.1.0
ARTG 373 Interface Communication Design 2.1.0
ARTG 374 Environmental Design 210
Elective  Non-graphic elective 3
3™ year degree sections:8
Electivesiz
:MODIFIED 4th YEAR OF DEGREE
[FALL
ARTG 412 Theory II: Information Design  i2.1.0
DIGI 365  Interactive Motion Media 2.1.0
Elective Non-graphic elective 3
Elective Non-graphic elective 3
Elective Non-graphic elective 3
SPRING
ARTG 477 ‘Graphic Design Practice 210
ARTG 480 Final Project 210
DIGI 496  Senior Digital Media Project  2.1.0
Elective __Non-praphic elective 3
4™ year degree sections'5
Electivesi4

Total program sections = 31

Total electives =9

Note: Diploma and transferring students may need to
take more electives in their third and fourth years
than a regular degree student in order to have the
required number of electives to graduate with the

degree.



IMPLEMENTATION OF THE BA MAJOR IN GRAPHIC DESIGN - YEAR FOUR

1ST YEAR OF DEGREE

NUMBER (COURSE NAME HOURS!
FALL
ARTG 120 :Graphic Design Principles 2,1.0
ARTG 130 Page Layout Software 1.1.1
ARTG 140 :Drawing 2.1.0
ARTG 160 Design Photography [ 2.1.0
DIGI 110*Intro Digital Media 2.1.0
SPRING
ARTG 110 'Thcory I: Design Process 2.1.0
ARTG 111 Design History 210
ARTG 121 Colour Theory 210
ARTG 150 Typography I 2.10
ENG 115 College Composition 2.1.0
Elective 3
: 1* year degree sections 10
Electivesi1
2ND YEAR OF DEGREE
FALL
ARTG 236 Computer Imagery [ 210
ARTG 237 Computer Imagery 11 2.1.0
ARTG 24 1:llustration [ 2.1.0
ARTG 270:Design Production 2.1.0
Elective _ 3
SPRING
ARTG 251 Typography 11 2.1.0
‘ARTG 261:Graphics Photography II 2.1.0
DIGI 220% Web Productionl  ~ 2.1.0
‘ENG 225* :Business English _2.1.0

Elective

2™ year degree sections 8

__Electivesi2
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3RD YEAR OF DEGREE
NUMBER 'COURSE NAME qOUk
FALL
ARTG 342 Nlustration 11 2.1.0
ARTG 371 ‘Package Design 2.1.0
ARTG 372 Graphic Design for Publishing ~ 2.1.0
DIGI 320  Web ProductionlI 3
Elective 3
SPRING
ARTG 343 Storyboarding 2.1.0
ARTG344  Photo llustration 2.1.0
ARTG 373 Interface Communication Design 2.1.0
ARTG 374 Environmental Design 2.1.0
Elective 2.1.0
N 3" year degree sections8
Electives:2
4TH YEAR OF DEGREE
FALL
ARTG 475 :Graphic Design for Business 2,1.0
ARTG 412 ‘Theory II: Information Design 210
DIGI 365 Interactive Motion Media 2.1.0
ARTG476 Graphic Design for Marketing 2.1.0
Elective 3
SPRING
ARTG 477 Graphic Design Practice 2.1.0
ARTG 480 Final Project - 2.1.0
DIGI 496  :Senior Digital Media Project 210
Elective 3
Elective & 3
s 4" vear degree sections?
Electives:3

Total program sections = 33

Total electives = 8
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Appendix lll: Consultations and Letters of Support

See attached.
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FV,: K wantlen's review

g
@4 Reply 89 Reply to allof@ Forward ' 3 _ &+ 9w X Close Help
From: Iris Churcher [irischurcher@shaw.ca] Sent: Wed 6/1/2005 8:32 AM
r Ellen McCluskey; Rick Conroy; Karen Hodgson
Ce:
Subiect: FW: Kwantlen's review
Attachments:
_ _ _ . View As Web Page
Hi All

Kwantlen’s comments re the degree proposal. No word yet from North
Island despite a reminder

I agree with Kwantlen’s assessment concerning the Management title not
being really addressed at this time and did wonder about it as I was
preparing the various ways of reviewing the program. Any ideas on how to
either address this or change the name?

Iris

Iris Churcher
~ducator, Nlustrator, Designer

Home: irischurcher@shaw.ca
School: churcher@mala.bc.ca

Website: http:/ /members.shaw.ca/irischurcher

------ Forwarded Message

From: Marge Damon <Marge.Damon@kwantlen.ca>

Date: Tue, 31 May 2005 18:26:04 -0700

To: Iris Churcher <irischurcher@shaw.ca>

Cc: Barbara.Duggan@kwantlen.ca, Roberto@dosil.ca, rickcuff@shaw.ca,
dsimonson@shaw.ca

Subject: Re: Malaspina's Graphic Design Degree Proposal

Hello Iris,

The GDMA faculty reviewed your draft degree proposal in early May. I had to go out of
»wn at the beginning of May and made arrangements to have the GDMA faculty feedback

_.srwarded to you by the Dean's office. Our Applied Design Division is topsy-turvy due to

space planning and renovations at the moment, and this, no doubt, caused the feedback to

hnps:f.fOWA2000.mlla.bc.cu’exchangdhodgsonkjhxboxﬂ= W:%ZOKwam!cn%ZTs%ZOrcvimq.di%dL?Cmdwpcn

&/2/05 11:31 AM



R
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IR
, _gghehow-go astray. Please accept our sincere apologies for the delay.
£

//Basically, our main concern about the degree proposal had to do with the distinction that is
_;’&imed for the degree. The introduction on page 2 suggests the program offers graphic
/¥ "agign students a unique ‘'management stream’, however, when one consults the program
_.ode!, management courses do not appear to be part of the program. How can the degree
claim to provide a 'management stream' when the stream itself is referred to later on in the
document as an 'elective concentration' (as per page 5)? How can the" Management
Concentration” be a " choice” if the management stream is the focus of the degree? If the
management stream is what makes the program distinctive, then this needs to be
reinforced in the curriculum. As well, links to the School of Management could be more

clearly articulated throughout the document.

Although we didn't use a page-by-page approach for critiquing the document, there were a
couple of typos that we noted. Page 7 - second to last paragraph -there is a typo with
respect to the Society of Graphic Designers of Canada (GDC), and on page 9 - under
Degrees - Kwantlen's Graphic Design for Marketing program offers an optional exit point
after three years, not two. Incidentally, SFU aiso offers a degree in Interaction Design (you
might want to look this up on the Internet for the exact title of the program). As well, you
may be aware that ECIAD is putting together a proposal for a Masters in Design {a
destination for your degree graduates).... but, I don't know how far along they are with
this.

You might also want to clarify the statement on page 9 that says "It is important to note
that Malaspina is not creating a new program. Rather it is upgrading the credential for an
existing program.” Is it possible to turn a diploma into 2 degree without creating a new
l.nrogram?

_raduates of a graphic design degree program who have strong management skills will fiil
a gap in the industry in B.C. We wish you much success with the next phase of your degree
proposal process. Again, my apologies for making you wait for our feedback! I hope the
comments have been worth the wait!

Alil the best,

Marge Damon

Coordinator

Graphic Design For Marketing Program (GDMA)
Kwantien University College

599-2627 voicemail 9617 )

Iris Churcher <irischurcher@shaw.ca> 05/31/05 03:30 PM

To: Marge Damon <Marge.Damon@kwantlen.ca>
cc:

Subject: Re: Malaspina’s Graphic Design Degree Proposal

ht[ps:H'OWA2000.mala.bc.calcxchangc.’hodgsonicﬂnbox.’FW:%20Kwantlcn%275%20revicw.EML?Cmd=upcn
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Re: Malaspina's Graphic Design Degree Proposal 6/15/05 11:50 AM

By Reply €80 Reply to all¢ff Forward [p¥ 4 W K Close Help

From: 1ris Churcher [irischurcher(@shaw.ca] Sent: Tue 6/14/2005 10:07 PM
o Marge Damon

Ce: Karen Hodgson

Subject: Re: Malaspina's Graphic Design Degree Proposal

Attachments:

View As Web Page

Dear Marge

Many thanks for reviewing the Malaspina Bachelor of Arts — Graphic Design degree
proposal and for offering your concerns. We have reviewed these concerns and have
made the following adjustments.

1. Management Stream
The intent is to offer a Management elective stream rather than a degree in Management |
and we have adjusted the wording to make it clear that it is indeed an elective stream .
Much as we would like to offer both a general Graphic design degree and a Graphic
Design degree in Management, at this time budget constraints do not permit this. If in the
future, demand for a full Management degree develops then we will consider its
implementation. Meanwhile we are excited to be working with business management to
~reate this unique management stream. Discussions have broadened to include the
_ossibility of our students taking Minor degrees in Management, Marketing, Digital
Media and Media studies.

2. Student exit point
We have corrected our statement in this regard to ‘Kwantlen's Graphic Design for
Marketing program offers an optional exit point after three years’.

3. List of Institutions offering Multi-Media Programs
As there are multiple institutions offering multi-media programs we presented this as a
general statement in the notice of intent.

4. Master degrees under development
As we can only refer to programs in existence for the proposal we can’t add that
information, but we appreciate the updated information and will follow it up.

5. ‘Malaspina is not creating a new program’
We have clarified the wording on this statement.

| hope that these changes adequately address your concerns. Once again many thanks
for you support and interest in our proposal

Yours sincerely

y +1is Churcher BA, MA

hzzps:ﬂOWANOD.mala.bc.ca!cxchangcfhodgsonkIInhox.'Rc:%ZUMalaspina%Z7s%20(3raphfi%20Dcsi gn%20Degree%20Proposal. EML?Cmd=open



Department of Art and Design

3-98 Fine Arts Budding www.ualberta.cas-aridesing Tel; 780.452.3261
tdmontwon, Alberia, Canada 76G 2CS artdes@ualberta.ca Fax: 780.482.7870

Edmonton, April 25, 2005

Ellen McCluskey, Chair

Department of Visual and Applied Art
Malaspina Umversity College

900 Fifth Street

Nanaimo, BC

VOR 585

Dear Ellen McCluskey,

[ am writing in support of your college’s initiative to create a 4 year BA degree with a Major in
Graphic Design.

From the point of view of potential employment, I can assure you that the industry is growing.
All our graduates from our four-year Bachelor of Design program get to work in the field within
one year of graduation. I presume that the same will happen in vour area.

The knowledge-base required for a basic understanding of our profession has grown to require a
four-year program. Two-year diplomas are now extremely insufficient to satisfy entry
requirements in the industry with growth potential.

The list of course titles that you provided me does not allow me to assess fully the content
covered, but seems to indicate a good balance between breadth and depth.

I would recommend that electives be closely monitored, so as to guarantee the necessary
conceptual development of the students, avoiding a narrowness of scope that might weaken the
potential of the graduates to work in the heavily ihterdiscipl-inary mode of contemporary visual
communication design practice.

I would also recommend to review the currency of the term "Applied Art,” in the context of the

development of the new degree program. Most senior institutions today — beginning by my own
—~ have moved to the term "Design" as more properly reflecting the nature of degrees and courses.
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] am going to be travelling to New York from April 28 to May 6, and will therefore be somewhat
out of touch. I hope this letter requires no further clarification.

In sum, I lend my full support to your proposal. There is no doubt in my mind that your
initiative is timely, and that the Malaspina College has the necessary human and physical
resources to do it well.

Best wishes

Jorge Frascara
Professor and Coordinator
Visual Communication Design

Fellow, Society of Graphic Designers of Canada; International Fellow, Society for the Science of
Design, Japan; Member of the Icograda Past-Presidents Forum; Working Group Member,
International Institute for Information Design (IIID, Vienna); Member, Health Information
Design, international research group; Member, Board of Governors, Communication Research
Institute of Australia.

Member of the Editorial Boards of: Information Design Journal (John Benjamins), Design
Issues (Carnegie Mellon University / MIT), Tipogrdfica (Buenos Aires, Argentina), and Info-
design (State University of Recife, Brasi).

ce. Karen Hodgson
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Your Letter 6/15/05 1:55 PM

¢ Reply €% Reply to alloff Forward [P & % ¥ Close Help
From: Karen Hodgson Sent: Wed 6/15/2005 1:51 PM

frascara(@ualberta.ca

Ce: Iris Churcher; Rick Conroy
Subject: Your Letter
Attachments:
__ . _ _ View As Web Page
Hello Jorge

Sorry to take so long to respond in writing to your letter of support for our BA Graphic Design degree proposal but 1
have as you know been away in Europe. I wanted to address any concerns you expressed in your helpful letter. Be
aware that degree course outlines and the Full Program Proposal are available for review at your request should
you wish to view them.

Regarding electives, we are working with departments across the University-College to select the electives we
think would be beneficial to the intellectual and skill development our students need, and we are requiring that a
certain portion of their elective choices be academic in nature. It is our goal to provide students with an
interdisciplinary education characterized by both breadth and depth of learning and we will as you suggest
carefully monitor the electives.

Though our degree has an applied focus, we have also renamed our courses and the program to include the term
"Graphic Design" instead of "Applied Graphics" to bring it in line with other degree-granting institutions. The
faculty in our area are dedicated to a design education that involves thorough design process, creative
conceptualization, innovative thinking and especially intellectual development, and we have consciously
incorporated this into our course development.

pe this addresses any questions yon may have. Thank you for your valuable points, enjoy your trip to Italy and
stay in touch!

Sincerely,
Karen

Karen Hodgson MVA
Professor

Art Department

Malaspina University-College
Nanaimo BC
hodgsonk@mala.bc.ca

h1Ips:,';‘OWAZ000.mala.bc.ca.fexchangm'hodgsonkaent%2011cmszour%20Lcucr-2.EM L?Cﬁfg—‘opcn



Society of ) Sociélé des Artscourt, 2 Daly Avenue infoline: 1.877.496.4453

Graphit Designers of Canhada graphistes du Canada Ottawa, Onlario . E-mail; info @gdc.net

National Secretariat secrétarial national Canada KINEEZ Websile: www.gdc.nel

Ellen McCluskey April 28, 2005

Chair, Department of Visual and Applied Arts
Malaspina University-College

900 Fifth Street

Nanaimo BC V9R 555

Dear Ellen McCluskey,

The national Society of Graphic Designers of Canada (GDC) applauds the proposal for a 4-year degree Bachelor of
Arts degree program with a Major in Graphic Design at Malaspina University-College. As national President and
former GDC Vancouver Island Chapter President, [ heartily welcome and support this much needed program.

The GDC recommends graduation from a full rime 3-4 year graphic design degree program as one of the
requirements for national certificarion and professional status {(MGDC) in the Sociery. The Association of
Regiscered Graphic Designers of Ontario, formed by the GDC in 1994 has this same education requirement for
provincial accreditation for professional designers. It is only with a strong educational foundation that thése
potential designers will have success in the professional world.

The inclusion of the managements stream with business practices, ethics and societal skills in che core curricuium
is a very progressive and welcome addition to the program. It is just these skills thae are lacking in designers
when they go out into the business world after graduadion. We constantly hear designers lamenting the fact that
they need to take business and marketing courses later on, after making serious business errors due to lack of

education in these areas.

This program will be of grear value to Vancouver Island students. | have known many students who have had o
Jeave che Island to find this type of program, and over the past 12 years during my involvement with the GDC,
1 have counselled many students ta do so, in order to further their design careers.

The GDC would consider allowing all students enrolled in the 4-year program w© become GDC Student members -
upon registraion, through an agreement with Malaspina. Currently, other schools ¢ither pay the full $40 fee for
their students or agree-to pay 530 of the $40 annual student membership fee, and have the students pay the
remaining $10. This membership allows students access to valuable professional material on copyright, pro bano
guidelines, the GDC Code of Ethics, a concract temnplate, as well as gain free or reduced admission o professional
development events. We also have an online pordolio acea on our website for scudent members and other benefits
which help students gain an understanding of the industry and make vaiuable personal conracts wich designers and
allied industry representatives. I would be happy to discuss this value added addition te your program.

The GDC strongly supports the degree program initiative and will supporr che program and the studencs. The
Vancouver Island Chapter is one of the most active, vibrant Chapters in Canada, supporting designers at all
stages of cheir careers. The national association is working toward a full national accreditation program in all
provinces with the same criteria use by RGD Ontario, including an examination, portfolio review, educarion and
experience requirements. Students who graduare from Malaspina will have mer the educarional criteria and be

well prepared for accredited scatus with a 4-year program.

Please feel free to contact me at any time regarding this proposal or abour che Society of Graphic Designers of
Canada. Informartion about the Society can be found at www.gde.net.

Sincerely yours,

Peggy Cady MGDC
Nazional President : 109
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Ellen McCluskey, Chair

Department of Visual and Applied Ares
Malasgina University-College

900 5% Street

Nanaimo, BC V9R 555

April 26, 2005

Dear Ellen McCluskey,

[ am writing to strongly endorse your Bachelor of Arts Graphic Design degree as reviewed in
your April 2005 brief. Also, I believe that a degree in design will also provide a more relevant
and necessary core education than the traditional Humanities/Social Science Arts experience to
engage the “Information Age”.

As you know, in Canada, design educatien has had a relatively short history and has taken
differenc approaches. Most schools developed programs that served as extensions of replicating
the professional experience. With the absence of courses that embraced the university
experience, these programs became feeder schools for the graphic design profession. The vast
majority of today’s designers and design educators received their undergraduate design
educarion in studio-oriented programs that focused almost solely upon intuitive problem-
solving and subjective studio critique. [ believe that design education now has the capabilicy
and responsibility to lead the design profession, not simply provide entry-level apprentices.
Within the past 15 years, with design emerging as a distincr discipline, there is a new taxonomy
emerging amongst the top schools which engages the foliowing ideas and conceprs:
_ human-centered approaches (not product oriented),
_ the dynamics of interfaces (not only surface and form definition},
_ acknowledgement of diverse stakeholders (not only end-user),
_ affordance of multiple meanings (not only secking the perfection of functionality),
_ accountable in an ecology of artifacts (not only satisfying the project’s criteria),
_ awareness to develop culcurally sensitive designs (not insensitive ones),
_ creating paths rowards viable futures (not relying on past findings), and expertise in

cultures (meanings) of technology (not just general knowledge).

The above agenda can ‘only be engaged within the context of a well-structured universicy
experience. Your proposed program is necessary, vital and a major step forward for design
education in British Columbia and will be welcomed, embraced and supported by design
programs and educators across Canada. Since design education is young and needs to evolve
quickly in Canada, I believe that you are straregically positioned to become an important player
in establishing the critical mass necessary to define the needed network of educators, scholars,
rescarchers, and pracritioners in Canada. As a brief aside, China is on schedule to open 1200
new design programs with the next twelve years; they have opened over 400 in the past five
years. Consequently your proposed program has global implications for both BC and Canada,
if we are to remain alive, let alone competitive in our global village.

As your new degrec program evolves, 1 would encourage you to {1) offer this degree asa
Bachelor of Design degree and (2) to provide design experiences for non-major students so that
they will also be betrer equipped to engage and contribure to che design experience in Canada.
Congratulations and best wishes — we look forward to working with you in the years to come!

Cheers,
Don Newgren, JhD, RGD

Master of Design: Graduate Program Director
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Don Newgren, R.G.D.

PhD Syracuse University, USA

Director, Graduate Program, Department of Design.
Email: dnewgren@yorku.ca

Don Newgren’s research interests focus upon user participation, either active or passive, during
the inventory and planning part of the design process. These interests emerged from his
development and implementation of unobtrusive data collection methodology for planning
exhibitions while being the Director of Design at the Museum of Science and Industry in
Chicago. His professional design work in graphic design and exhibition design for firms such as
IBM, US Steel, Eastman Kodak, Union Carbide, Bell Labs, United Ailines, General Motors,
and Shell Oil has won numerous awards in North America. He has over 30 years of teaching
experience, and has lectured in Japan, Europe, and the United States.

In addition, he has 16 years of administrative experience at York University including the
following posirions:

Founding Chair: Department of Design,

Founding Direcror: MDes Graduate Program,

Acting Dean: Faculty of Fine Arts,

Associate Dean: Faculty of Fine Arts,

Master: Winters College, Yotk University

Founding Member: RGD Examination Board
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You Letter 6/15/05 2:23 PM

¢ Reply €% Reply to all4 Forward [23 [&E] 4w ¥ Close Help
From: Karen Hodgson Sent: Wed 6/15/2005 2:20 PM
dnewgren@yorku.ca
Ce: Iris Churcher; Rick Conroy
Subject: Youletter
Attachments:
__View As Web Page
Hi Don

Sorry to take so long to respond to the content of your letter but I have been away in Europe... a wonderful
enriching diversion!

Y our feedback on our BA Graphic Design degree proposal was helpful and 1 am confident that our new program
will address the taxonomy you present in your letter within our individual course content. It is our goal to provide
the best possible education for our students and we are certainly aware of the contextual complexities of meaning,
culture and communication within our discipline.

1) In the future we may be able to offer a Bachelor of Design degree but at the present as we move increasingly
towards a university character in our University-College, the benefits of the BA configuration are a very good fit
with the rest of our institutional endeavours at this time. As for our provincial government, the BA degree can
easily be passed if it is accepted unlike the Bachelor of Design which must be legislated through parliament (which
can be a lengthy endeavour). The familiar BA will also have wide recognition in the province as a good starting
position for this exciting new degree offering.

2) Regarding non-major students it is our plan to open our courses up as electives to other BA (or BFA) students (in
for example, areas like business management), so that all students will benefit from the valuable interdisciplinary
eraction and education this will provide.

Hope this addresses any concerns you may have had. Let me know if you have any further questions and I look
forward to staying in touch Don. Take care.

Sincerely,

Karen

Karen Hodgson MVA
Professor

Art Department

Malaspina University-College
Nanaimo BC
hodgsonk@mala.be.ca

hitps://OWA2000.mala. be.ca/exchange/hodgsonk/Sent%62 (licms/ You%ZOLeucr.EML?Cdefchn
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Ellen McCluskey

Chair, Department of Visual and Applied Arts
Malaspina University-College

900 5th Street

Nanaimo, BC

VIR 585

May 13, 2005

Dear Ellen McCluskey:

] am writing on behalf of Suburbia Advertising to express our support for the Bachelor of
Arts Graphic Design degree being proposed by the Department of Visuai and Applied
Arts of Malaspina University-College.

It is with great pleasure that | write this letter supporting the proposed Bachelor of Arts
Graphic Design degree. As the founder and CEO of Suburbia Advertising, one of BC's
top 10 advertising and design firms, we are keen to see a program of this caliber
available on Vancouver Island.

While we value the quality of the current program graduates, we firmly believe that the
improved depth of the students educational experience will enable them to gain
employment with a much deeper knowledge and skill set. This will ultimately be better
for employers such as ourselves, students and the economy on Vancouver Island.

We are 110% behind this proposal and hope that you will be successful in achieving
approval. Again, | believe that this proposal has tremendous value for not only the
students at Malaspina, but aiso for the design professicn, the economy and the
community.

SinceTety, <o

J—

e
~~—"" Mary-Lynn Bellamy-Wilims
CEO.

Viciona Vancouver

113
ARARY, SLDUNEAGUYETTSIN. L 0m infoslsupurpiaadvantisirg



NORTH ISLAND COLLEGE

2300 Ryan Road,
Courtenay BC
VON 1L5

¥

NORTH ISLAND
COLLEGE

Department of Visual and Applied Arts
Malaspina University-College

900 5th Street

Nanaimo, BC VIR 535

May 17th, 2005

Dear Ellen McCluskey:

| am writing on behalf of North Island College to express our support for the Bachelor of Arts-
Graphic Design degree being proposed by the Department of Visual and Applied Arts of Malaspina Uni-
versity-Coliege.

| have read your draft Course Matrix and your Notice of Intent and | do feel there is a need for
access to a degree credential in Graphic Design at Malaspina University-College as there are inadequate
programs in the province. The concerns that | have are for Graphic Design students graduating from
North Island College. | would be interested in hearing back from you regarding our students laddering in
to this degree program. Presently it isn’t structured in a way that would facilitate the inclusion of my stu-
dents. We operate on a similar matrix to Emily Carr Institute and all students must complete a foundation
year before specialising. As your proposal does not follow this model, our students would not get credit
for these courses and would in actuality need five years to complete their degree if they laddered in to
your program at any stage. Also, | was wondering if ARTG426 Interface Design shouldn’t happen prior to
DMTxxx Final Project in the matrix.

This does not mean | do not support your proposal, | do. All programs require the DMT options
that your proposal includes and all students should have access to programs that will ameliorate their job
prospects, and this would be true if your proposal gains approval. Students also should have the choice
of getting the education they want without having to leave their homes and families. The truth is that the
government funding for Graphic Design programs in this province have not allowed institutions to keep
pace with the changes in the field. | wish you luck with your proposal, and look forward to some dialogue
regarding my concerns.

Sincerely,

Susanne Sampson
Instructor, Graphic Design
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¢ Reply €9 Reply to alloff Forward [35 4+ & X Close Help
From: Iris Churcher [irischurcher@shaw.ca] Sent: Tue 6/14/2005 10:13 PM
TS Susanne Sampson
Ce: Karen Hodgson
Subject: Re: Malaspina Graphic Design degree
Attachments:

View As Web Page

Dear Susanne

Many thanks for reviewing the Malaspina Bachelor of Arts - Graphic Design degree proposal. You

comments have been gratefully received and reviewed and the following points describe our response to
them.

1. Laddering into the program.

We would definitely consider students from North Island College (NIC) for entry into the degree program.
Although we begin in the first year with specialization, and NIC begin with a foundation year, there are
courses for which we can discuss offering credit. On an initial review of your program the following courses
appear to be very similar to our coursework, although with some variations.

FIN 110 Drawing & 2-Dimensional Language |
FIN 120 Colour & Perception

ENG 115 Essay Writing

FIN 145 Introduction to Photography

FIN 105 tntroduction to Graphic Communication
FIN 245 Photography 2

FIN 202 Computer Graphics

FIN 208 Communication Design 1

FIN 212 Typography

FIN 203 Computer Graphics 1l

FIN 206 Graphic Arts Production

Other courses taken may well satisfy the requirements for electives and thus qualify for credit. To fully
discuss these issues may | suggest that we meet in the near future to make sure that laddering can take
place for your students.

2. ARTGA426 Interface design. Your observation was well taken and we have in fact moved the course to
the 3rd year and placed the DMT 491 Final Project in the last semester of the 4th year.

So once again sincere thanks for you interest and support and we look forward to meeting with you to
discuss laddering issues.
Yours sincerely

Iris Churcher
University-College Professor i
‘alaspina University-College

https:.'.’0WA200D.mala.bc.ca!cxchangc!hodgsonkﬂnbox.’Rc:%20Malaspina%?.DGraphic%29]?ssign%20dcgrcc.EML?Cmd:opcn
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PrixTERS LTD.
SUITE 328
r:7¢ DOUGLAS STREET
VICTORIA
BriTisH COLUGMBIA
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i 250 388 7801
Fax: 250 388 5077

ToLt Freg: 800 663 9633

AHemlock

May 2, 2005

Malaspina-University College
900 - 5th Street

Nanaimo, BC

VoR 555

Dear Ellen, this letter is to pledge my support and the support of Hemlock Printers Ltd. forthe
Bachelor of Arts Graphic Design degree that is proposed for your institution.

| have read the course outline that was supplied to myself and feel that it is something that
Vancouver Island desperately requires. in my position at Hemlock Printers Ltd. and as Education
Chair of the Graphic Designers of Canada, plus in positions | have held in the past t am asked
which institutions | would recommend for a design career. | would be pleased to be able to
recommend a 4-year BA from Malaspina-University.

| have personally worked with your students in the current 2-year program that is offered and have
seen the quality of the students that you currently attract. The benefits to your institution would
benefit the entire community and the istand. | hope that you and Malaspina-University College
recommend this degree program.

Vancouver Island is a place that many students and their families would like to locate to, or stay
for their education. By Malaspina-University making this BA possible it will allow a stronger
design community to grow, and as well, foster the economics on this island as we move forward.

if you have any questions that you would like to speak to me directly about,
please call me.at-your convenience.

Craig Bauer,
Client Services Manager Vancouver Island
Hemiock Printers Ltd.
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_NORTHERN VIRGINIA COMMUNITY COLLEGE

Ellen McCluskey

Chair, Department of Visual and Applied Arts
Malaspina University-College

900 5t Street

Nanaimo, BC

VIR 555

April 25, 2003
Dear Ellen McCluskey: =

I am writing on behalf of Northern Virginia Community College to express our support for the
Bachelor of Arts Graphic Design degree being proposed by the Deapartment of Visual and
Applied Arts of Malaspina University-College.

I am certain there is both a need and a demand for access to a degree credential in Graphic
Design at Malaspina University-College. The enhanced training would prepare your students
more fully for design careers, expanding their knowledge of the fundamentals of design and the
prc;fessior_lal issues that are so necessary in today’s competitive workplace. It would also provide
a draw for interested parties outside the local area, and attract individuals with the strongest
talent and skills.

Two years ago my campus was privileged to show the work of some of Malaspina’s most
talented students in our Waddell Art Gallery. The campus population was impressed by the high
level of work displayed by the Malaspina students, and the value of your curriculum is obvious. |
believe that by providing a degree, your institution has a chance to position itself as a leader in
design education on the west coast of the continent. I fully support this endeavor, and encourage
its adeption.

Yours Sincerely, |
}.{,Ma % ‘J’Q‘#\’

Susan L. Weissman, Professor
Program Head, Ct_)_mmunication Design
Loudoun Campus

Northern Virginia Coﬁungrdfy -(-Icg:l.lgg_f;’__' o
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Filen McCluskey, Chair April 28, 2005
Department of Visual and Applied Art

Malaspina University-College

900 Fifth Street

Nanaimo, BC

VAR 355

Dear Ellen McCluskey:

| write this letter today, in support of your proposal for the Bachelor of Arts Graphic Design degree to be offered
by the Departrent of Visual and Applied Arts of Malaspina University-College.

| reviewed the draft Course Matrix and your Notice of Intent and feel that there is more than enough demand
for bath enrollment, and jobs. By building on the department's current diploma in Graphic Design you afiow
current students to further develop their academic and studio skills with a continuity in both environs and
teaching philosophies. Offering this four-year degree will provide students with an increased opportunity to
hone their skills prior to their move in to the work force.

For the past 15 years | have been an employer of designers, and have seen the quality of the Malaspina
University-Coliege Applied Arts program continue to evolve and improve. This evolution has naturally led
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to the offering of a degree granting curriculum. | strongly support your proposal, as it will allow students the
opportunity to stay in the region while earning their degree. Increased retention, along with offering a BA degree
will help Malaspina University-College attract more students, who would otherwise seek their post-second-

ary training in other parts of the Province, or other parts of Canada. With the continued growth of the Region,
comes increased employment opportunities, and it would be a strategic advantage for Malaspina University-
College to offer degree training for communications designers entering our expanding information sectors.

It is for these reasons that ! fully support your proposal to offer a Graphic Design BA.

nanaimo 250.754.8318

%.

Best Regards

Robert Dodds, MGDC
President & Creative Director
Primal Communications Ltd.

:et, nanaimo, british columbia

Professional Member of the Society of Graphic Designers of Canada
North island Representative - GDC VI Chapter

« www.primalcommunications.com
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Kirsty Armstrong mGDC / 2506.380.7500

Ellen McCluskey

Chair, Department of Visual and Applied Arts
Malaspina University-College

900 5™ Street i
Nanaimo, BC :
VIR 555

May 2%, 2005
Dear Ellen,

| am writing as a professional designer and Alumni of the Applied Arts, Graphic design i
program at Malaspina in support for the Bachelor of Arts Graphic Design degree
proposed by the Department of Visual and Applied Arts at Malaspina University-College.

The proposed course outline is a practical extension to the diploma program. | am ;
especially impressed with the business and presentation components, these are essential
in todays work place.

Malaspina University-College offering the BA in Graphic design will be beneficial in many
ways. As a professional in the design field this will give me an opportunity to earn my
degree without relocating, it will increase the quality of junior designers on the island,

it will retain current students as well as attracting others that would seek furthering
their education out of the province. Also as a Vice President of the Graphic Designers of
Canada (GDC) Vancouver Island chapter this will aid in our initiative to increase standards =
for professional members. j

| am a professional member of the GDC and work as a print media coordinator |
for a local university.

The degree program wil be a great addition to the growing educational demands
of Vancouver Island and the design industry as a whole.

Kirsty Armstrong
Vice President / Society of Graphic Designers of Canada — Vancouver Island Chapter

605 Michigan Street
Victoria, BC
V8V 158

250.380.1900
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TERRY SHOFFNER ILLUSTRATOR INC.
11 IRWIN AVENLE
TORONTO, ONTARIO
My U
416-967-6717
Ellen McCluskey
Chair, Department of Visual and Applied Arts
Malaspina University-College
900 5th Street
Nanaimo, BC
VOR 585
April 27,2005
Dear Ellen McCluskey:

T am writing 10 express my support for the Bachelor of Arts Graphic Design degree being
proposed by the Department of Visual and Applied Arts of Malaspina University-College.

1 have read your draft Course Matrix and your Notice of Intent and I feel there 15 a need and
a demand for access to a degree credential in Graphic Design at Malaspina University-Col-
lege. The degree courses seem to naturally build upon the department’s current diploma in
Graphic Design by allowing students to further develop their academic and studio skills
within a familiar instiautional coatext. | am confident this four-year degree will offer the
necessary range of courses and education required for this discipline allowing them to move
into Graphic Design careers.

From my perspective, there are several reasons for supporting such an initiative. It would
provide students the chance to stay in the local region while still earning a valuable and
focused degree. With the increased retention, the offering of a BA degree would help Mala-
spina University-College attract more students, who otherwise would seek post-secondary
training in other parts of the province and Canada.

Given the continning growth of the Region, it would be advantageous for Malaspina Uni-
versity-College to be involved in the degree training of communication designers for our
expanding information economy. It would also upgrade the educational credential for gradu-
ates enabling them to meet changing industry standards and compete for employment.

Yours truly,

L - K
/M/ Yetffuew

Temry Shoffner, BSEd, MA
Associate Professor, [llustration
Design Department

Ontario College of Art and Design

100 McCaul Street

Toronto, Oatario M5T 1W1
416-977-6000 Ext. 1928

120



bartlmerks | pb+j press

po-box 104 PHONE 250-229-4178
=641 Holt Road g-MALL bartimerks@shaw.ca
Balfour, British Columbia wes heep:/ /members.shaw.ca/pbjpress /

voa 1co Canada

Prof. Ellen McCluskey 1. May 2005
Chair, Department of Visual and Applied Arts

Malaspina University-College

900 sth Street

Nanaimo, BC

V9R 555

Proposed Bachelor of Arts, Graphic Design

Dear Professor McCluskey,
it gives me great pleasure to express my unconditional support for the proposed Bachelor of Arts Degree in
Graphic Design at the Department of Visual and Applied Arts at Malaspina University-College.

During my 29 years of teaching Visual Communication Design at the University of Alberta in Edmonton, i was
involved in every level of education in graphic design from High School courses to the recently established
Ph.D. at the University of Alberta. As a continuing practitioner of graphic design i am also a Founding member
and Fellow of the Society of Graphic Designers of Canada.

Your Draft Course Matrix and the Notice of Intent are both extremely well crafted and show an excellent grasp
by your team of the needs and requirement of such a program. It halances the needs of the students for
personat growth and creativity within the context of acquiring marketabie skills, with the needs of the graphic
design profession in the national and local communications industry. Over the years it has become abundantly
clear that the graphic design industry has grown to such a complexity that a 4 year degree is the absolute
minimum training that allows a young practitioner {0 embark on a meaningful career.

Having visited Malaspina College campus last year as a visiting speaker with my wife Jane Merks, wha is also
a graphic designer and former professor of design, we were impressed by the quality of the graphic design
teaching staff, their interacting with the students and their dedication to the program. They are no douht
capable of running an expanded degree program to the highest standards. The facilities are at the moment
adequate but they will no doubt have to be upgraded in the near future.

Malaspina’s geographical location makes it ideally suited to service an expanding industry in an expanding
region and the proposed degree program will further British Columbia's standing in the national graphic
design education context.

For these reasons i strongly support the Graphic Design BA proposal.

Sincerely yours,

peter Bart}, FGDC
Professor Emeritus

Peter Bartd FGDC Jane Merks MGDC
Professor Emeritus of Design designer, artist, educator

University of Alberta
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Peter Bartl FGDC

Professor Emeritus of Design
University of Alberta, Canada

SUMMARY OF RECENT ACTIVITIES

po.box 104

7641 Holt Road

Balfour, BC

VOG 1C0 Canada

phone: 250-229-4178
e-mail: bartimerks@shaw.ca

born 1940 in Basel, Switzerland

Canadian citizen

Graduated from the College of Design in Basel,
Switzerland {1959, 1965)

Further studies and design practice in England,
Holland and Switzerland.

Emigrated to Montreal in 1968

Taught Visual Communiction Design at the
Department of Art and Design, University of
Alberta from 1971 until retirement in December
2000

Lectured and conducted workshops on various
aspects of visual communication at universities,
colleges, and international and national design
conferences in North America, Europe and Japan.
Taught in the areas of typography, graphic
design, design history, computer graphics and
visual fundamentals. Introduced new special ses-
sion courses in book arts and computer image-
making.

Design work has been published and exhibited
nationally and internationally.

Inciuded in Who's Who in Graphic Design,
Switzerland, 1996

Fellow of the Society of Graphic Designers of
Canada.

Awarded the

National Award of Merit by the National
Design Council in 1985 for the Signage system
at the Walter C. Mackenzie Health Sciences
Centre, Edmonton.

Professional design practice

Design of books, annual reports, posters and cat-
alogues, signage systems and visual identities
and logos for clients in commerce, industry and
public institutions.

Mentor for 2010 Nelson Design Collaboration,
a group of young designers, co-operating on a
submission for the design of a lage for the 2010
Olympic, sponsored by the Nelson and District
Chamber of Commerce.

Slide lecture Obsolete Design becomes Art:
the revival of letterpress at ATyp.] Conference,
Vancouver, September 2003.

Alsa given in Nelson, BC, University of Alberta,
Edmaonton, AB and Malaspina College, Nanaimo,
BC

Pressing Words and Binding Books, exhibition
of work by Peter Bart! and Jane Merks, Aug/Sept
2003, Mildred Erb Art Gallery, Nelson, BC

Artwalk, exhibition of work by Peter Bartl and
Jane Merks, july 2003, Dancing Bear Hostel,
Neison, BC

Bookmobile Project Spring/Summer 2003,

an annual touring exhibition of artist books,
zines, and independent publications, Canada and
UsA

llustrated article on personal work in Applied
Arts, Toronto, May/lune 2602, p.10

-Bookworks If, participated with several pieces

AprilfMay 2001, Cincinnati Public Library, Cincin-
nati, Ohio

Co-curated 02txt: celebrating the visual word
3 exhibitions on visual poetry, expressive typo-
graphy and letterpress printing. February 2002,
Cincinnati

Lecture Letterpress that Sparkles to Alcuin
Society, Vancouver BC, April 2002

Judge for the Aleuin Society’s Competition for
Excelience in Book Design in Canada,
Vancouver BC, April 2002

Taught several workshops and a credit course
in Letterpress printing at the Art Academy of
Cincinnati OH, 2001-02

Created and printed with Jane Merks
from Alph Bites: a Primer, originally voiced by
Stephen Cain

Present main interest:
Since retirement creative activity has concen-

trated on letterpress printing and the book arts.

Co-owner together with his wife Jane Merks
of pb+j Press an experimental private press in
122

Award from Alcuin Society National Book
Design Competition, Vancouver, BC, 2001

also in private and public collections in Canada
and USA.

Printed series of letterpress prints, using the
{etterpress facilities of University of Indiana,
Bloomington, Rhode Island School of Design and
York University, Toronto, 1999

Designed and printed letterpress: Index of

the Mind: Physiognomy and the cighteenth-
century novel, a iecture by Juliet McMaster,
1996-2000

Published article in The Printer, Findlay, Ohio
entitled Letterpress is alive and well and living
in North America. Based on sabbatical research
trip 1998/2000

Designed with Jane Merks Cantextualities,
special issue on Visual Poetry of Open Letter,
Summer 1999, London, Ontario

Co-chaired EyeRhymes, International Confer-
ence and Festival on Visual Poetry, Edmonton,
Alberta, 1997

included curating of two exhibitions of visual
poetry: Cantextualities and ImageNations

stide lecture The technological imperative is
NOT imperative together with-Jane Merks, at
{kanagan University College, Kelowna, BC Febru-
ary 2000

Drawing on the wind

Exhibition in Fine Arts Building Gallery,
Edmonton, February, 1985

public showing of about 25 computer manipu-
lated images, on-screen displays and a number of
didactic, explanatory panets.

including Panel discussion and several seminars
under the title:

Computer art: a medium in search of its
message

The computer in art and design

Slide lectures given in fapan at

Tokyo University of Design, Hokkaido University
and University of Tsukuba, May 1995

also workshops on magazine design

Treading on type
illustrated article on type on manhole covers,
in Print, May/June 1995, p.92-97 New York



CAMOSUN

COLLEGE

Ellen McCluskey

Chair, Department of Visual and Applied Arts
Malaspina University-College

900 5th Street

Nanaimo, BC

VIR 555

Friday, April 22, 2005

Dear Ellen McCluskey:

| am writing on behalf of the Applied Communication Program, Camosun College to
express our support for the Bachelor of Arts Graphic Design degree being proposed by the
Department of Visual and Applied Arts of Malaspina University-College.

| have read your draft Course Matrix and your Notice of Intent | feel thereisaneed and a
demand for access to a degree credential in Graphic Design at Malaspina University-College.
The degree courses seem to naturally build upon the department’s current diploma in Graphic
Design by allowing students to further develop their academic and studio skills within a
familiar institutional context. | am confident that the offering of this four-year degree which
provides the necessary range of courses and education required for this discipline, would also
provide students with the training required for them to move into Graphic Design careers.

From my perspective as an educator in this field, | frequently talk to students who are looking

for an opportunity to take focused design training without having to leave Vancouver Island.

There is presently no suitable program available in the Victoria area. The offering of a BA

degree would help Malaspina University-College attract these students, who otherwise would
“seek post-secondary training in other parts of the province and Canada.

| fee! that the proposal will benefit prospective students, Malaspina College, and the Naniamo
region. | am pleased to support the Graphic Design BA proposal.

Yo Sincereiy,'f

oo

Rick Caswell MGDC _
instructor and Chair . {
Applied Communication Program / 2 S . O

Camosun College

i
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Appendix IV: Press Reports

See attached.
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~ John de Graaf - Global Studies
_guest speaker

' At the invitation of the Global Studies department, John de
.. Graaf, of PBS television in Seattle and author of two well-known
" books, Affluenza and Take Back Your Time, delivered a guest lec-
- ture at Malaspina recently. Shown here with de Graaf are some
. members of the Global Studies teaching team. Left to right:
. Raimo Marttala, Michael Tripp, Jahn de Graaf, Joseph Moore, and
" Susan Nelson. :

- Graphics Student Showcased
~ in National Publication
by Karen Hodgson

The award-winning Applied
Graphics department at Malaspina
received another honour for out-
standing student work.

Angelsea Saby, a graduate
from last year's program, and cur-
rent Malaspina Digital Media
Tachnology student, had her
design work selected from entries
from design schools all across
Canada and elsewhere to appear
in the 2004 Appiied Arts Design
and Advertising Annual. 7

The glossy annual comes out once a year and judges screen thousands
of entries to select the very best in Canadian design. Saby submitted two
cover designs that were completed as class assignments and won asgot in
the magazine in the student category. Her progressive designs on the
theme of sport on Vancouver island feature photos of herself skateboard-
ing along with contemporary typography, both manipulated cn the com-
puter.

Saby competed against students from university and college graphic
design programs such as York University, Laval University and The Ontario
College of Art and Design. Many entries were from students in three or
four year degree programs. Saby was the only winner from 8.C.

Faculty in the program agree that Malaspina’s Applied Graphics grads
receive intensive training that positions them competitively with the best
students in the country and they are very proud of Angeisea's succasses.
Saby also won a Salazar Award last spring as one of the best graduates
from a two year design program in B.C.

g b ey

Students vi.
communitie

Srudem nurses 3t Malaspina ar
B.C. communities to introduc
program 1o encourage young abu
consider careers in aursing.

Malaspina nursing students ai
“Nat and Nellie: Traveling Nurses
in 10 schools in Fort St John, Ter
Rupert and Beila Coola before the

Malaspina nursing professors
Maggie Kennedy, designed the prc
about a call for proposals from i
Directorate. Ministry of Health
Planning in B.C. te implement
and evaiuate 1 program 0
increase enrolment of First
Naton students in aursing pro-
srams.

Grieve and Rennedv received
4 $33.000 grant to launch te
~Nag and Neilie: Traveling Nurses
Show. which is being imple-
mented in collaboradon with
First Nation community leaders.
educators and heuith profession-

Grieve or Kennedv travel
with the nursing students in the
final vear of the Bachelor of
Science in Nursing (BScN) pro-
gram to present the program (o
children in kindergarten o
grade 3. The nursing students
dress up in “scrubs” and use
wo dolls (male and female)} to ¢
of Nat and Nellie and their drean’
nurses and returning to work in
nities.

“Nat and Nellie dofls addres:
der in nursing and are designed
tive play activities encouraging ci
nursing activities,” said Kennedy.
designed the dolls with Grieve. ™
across the concept that it's okay
es.” added Grieve,

A storv-book describing the :
and Nellie growing up in a First
illustrated by a local artist, comgp

MantyMALASPINA
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coverag
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Thz
revenue
Were 40
and mi:
(Left to right) Terrance fines, GDC-8C education director; Mica tonal E
Stewart, Salazar Award winner; Angelsea Saby, Salazar Honourable smiden:
Mention Award; and Brock Piper, past-president of EDC-BC at the
Saiazar Awards ceremony in Vancouver recently.

hard w
Cor
. . - - provinc
Malaspina wins provincial aiy o
[l - {arge[ (i
graphic design Salazar Cather:
. researc

Award three years running To
and St
For the third vear in a row, Maiaspina Graphic Design students have won Dr. Par
awards at the Graphic Designers of Canada Society of British Columbia providi:

(GDC-BC) Salazar Awards event, held in Vancouver recently.

Mica Stewart won the first place award for best Graphic Design grad-
uate from a two-year design program in the nrovince, and fellow student
Angelsea Saby received the second place honourable mention award.

Awards are given to the best graduates of two, three, and four year
diploma and degree programs. Awards are cash honorariums of $500
given through the GDC-BC Scholarship Fund, created in support of design The
education in B.C. Separate certificates wer also awarded to Malasping tion in
University-College in recognition of the winning students from its Applied result
Graphics program. that in

For the first time at the awards a sacond vear graduate, Mica Stew- 1o mee:
art, has been asked to design the communications ¥or the next Salazar bt wh
Award’s night including poster, antry forms, 2nd certificates. This honour Experts
normally goas to an outstanding student from a three or four-year pro- orams,

plan,

In
planni
and the
tion do

gram. . trators.
The Salazar Award was established by the GDC-8C Chapter in 1986, in :
the memory of Enrigue Sajazar, who was one of the founding members n
of the Sodiety and the National Representative for tne 8.C. Chapter for Matsp
two years. lw:
Mal#&ina appiicants submitted a range of class projects that in-

cluded magazine and newspaper design, posters, package design, and
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First prize $1,000 Safazar award winner Kathryn Mullis receives
cheque and award from Yves Rouselle, Graphic Designers of Canada

Society Fducation Director, and i

design firm. - T TR

Malaspina Graphic Design Student
Wins Salazar Award -~

For the second year in a row a student from Malaspina’s Applied Graph-
ics program has been awarded first prize in the provincial Salazar Awards
_ competition. S L

Second-year Kathryn Muliis was presented with the $1,000 award at a
ceremany in Vancouver, recently, that honours outstanding graduates
from Graphic Design programs across B.C. Graduate Amelia Alcock-White
received honourable mention. They submitted a range of projects that in-
cluded magazine and newspaper designs, posters, package design, and i
lustration.

Applied Graphics faculty Karen Hodgson said, “The Class of 2002 pro-
ducad some exceptional work of professional cafibre across 3 range of
communication products. We're proud of their accomplishments and of
the success of the program in preparing them to compete on this level in
a highly competitive and demanding field.” TR

Winner Kathryn Mullis has been accepted into the Honours program
at the Nova Scotia College of Art and Design, this fail, where she intends
+0 continue her education and acquire a Bachelor of Design Degree in
Communication Design. '

The Salazar Award was established by the Graphic Designers of Can-
ada Society BC Chapter in February 1986 in memory of Enrique Salazar,
who was one of the founding members of the Sodiety and the Naticnal
Representative for the BC Chapter for two years. He was a partner in Sa-
lazar Graphics and taught graphic design at Capilano Gollege until his
death in June of 1985.

ive Director of the bau + wow -

President's M

ach year at this time I feel eager anticipation for n
another new academic year. This vear, 25 usual, i

- at Malaspina University-College-—it is hard to recount

It is certainly not a surprise, but enrolment is up «
registered in credit programs offered at all of our cam;
last year. 53% are enrolled in university degree pro-
grams; 23% in vocational programs; 12% in ca-
reer/technical programs; 12% in high school upgrad-
ing courses.

Demand for Malaspina courses and programs
are at an all-time high, especially for first-year uni-
versity courses and particularly high for the Bachelor
of Science in Nursing program where the Ministry of
Advanced Education has recently provided additional
seats to lessen the waiting time to get into the pro-
gram. Demand is also high for the Bachelor of Edu-
cation program, as well as Bachelor of Arts with a va-
riety of majors and minors. Fortunately we were able
to increase the number of sections in first-year Englis!
vear Anthropology and Psychology courses to ensure 1

We were able to support this through higher tuitic
full-time studies, stiil weil below those charged at B.C.
fees, Malaspina would have faced a budget shortfall oi
the following two years. This was 2 result of six years ¢
post-secondary education. Experts predict that in the -
will continue to increase drasticaily and, to meet dem
vided by the entire University of British Columbia.

As to space, we are delighted with the completion
ics/Carpentry shop, the Facilities Services building, an
and Barber programs. [ am also happy to announce 2
a new $9.5-million Library expansion project that is i:
Internationat Educarion building and new student res

We are very pleased with the implementation of o:
continued partnership with Hertfordshire University i
rolled: 25 in MBA (8 domestic/17 international)and *
the countries of Brazil, India, Mexico, P.R. China, Tai¥
business degree for admission, the MBA encourages &
disciplines and backgrounds. We received 168 applicz

{ wish you a happy and successful vear.

Richard W. Johnston,

4
President,
Maiaspina University-College
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Rub Corvette Summer
a'dUb-dub About 80 Corvettes were at

Tom Harris's third annual

Besides the influx of

Sunday,

Aussle tubbers, this year's Show 'Il:tm. 1{'

Marine Festival and Bath ’P"""’." ':d mhy e

:‘ub’:ace rlllth;"e :::rt: Victoria coorglnlzed. Y e

“:::'I :ve:rb:'f'u:., have the photo evidence.
See B1 - See B12

Malaspina
art student
wins graphic
design award
in Vancouver

Body of work earns
Malaspina graduate
a cool $1,000

Harbonr Clty Star

Second year Malaspina University-
College graphic arts student ¥eirh
Leimseber wnon the Salazar Award of
51.000 presented by the B.C. Chapter
aof the Society of
Graphic Design-
ers of Canada
IGDCBECH
recenitiy.

The awards cer-
etony and an
exhihit of stu.
dent work was
held at Metro- KEITH
polilan Fine  LEIMWEBER
Printers in Van.
couver.

Awnrds wetre presented for a hody
of work from students graduating
from two. Lhree and four vear Graph-
ic Design programs.

Malaspina Universitv-{ollege had
[wo finalists at the ceremony, Keith ~
Leinweber and Zeke Aasman.

leinweher won the top $1.000
Salazar Award in the two vear grad-
nate division.

Aasman, who was last vears win.
net of the Vancouver [sland Chap-
tors GDCCopeland Communica-
tipns Student Award. won an hon-
ourahle mention.

The Satazar Award was established
by the GDC BC in Februarye 1986 in
Lhe memory of Enrique Salazar.

Enrique Salazar was one of the
founding members of Ihe Society
and the National Representative [or
the B.C. Chapter for twn years.

ile was a partner in Salazar Graph-
ics and taught eraphic design at
Capilano College until his death in
June of 1985,

129



Malaspina graphic arts
student Keith Leinweber
has a great year

Second year Malaspina University-College graphic arts student Keith
Leinweber won the Salazar Award of $1000 presented by the BC Chapter of
the Society of Graphic Designers of Canada {GDC/BC) recently. in addition,
Leinweber’s graphic arts project, a corporate identity concept designed for
Milner Gardens & Woodland, was accepted by the Gardens’ Board of
Directors for implementation.

The Salazar Awards were presented for a body of work from students gradu-
ating from two, three and four vear Graphic Design programs. Malaspina
University-College had two finalists at the ceremony., Keith Letnweber and
Zeke Aasman.

Leinweber won the top
$1000 Salazar Award in the
two vear graduate division
and Aasman, who was last
vear’s winner of the
Vancouver island Chapter’s
GDC/Copeland Communi-
cations Student Award, won
an honourabie mention.

The Milner Gardens &
Woodland project original-
ed as a class project and
competition to design and
present a complete corpo-
rate identty concept
including logo design,
ietterhead, signage, bro-
chures, posters, and
interpretive markers for the
gardens and woodland
trails. After a rigorous day-long presentation process, the Milner Gardens
selection committee chose Leinweber’s concept based on the logo shown in
the photograph.

Leinweber is presently attending the Nova Scotia College of Art & Design in
Halifax. '

Keith Leinweber.
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Technology

By Marilyn Hutchinson, !

The Technology Transfer Cen:
College’s Nanaimo campus.

The mission of the Centre 1s i«
industries for the purpose of d
projects and increasing the ap:

The Malaspina University-Co
long-term economic developn
Columbia. The Centre is a prc
Science & Enterprise.

For the past vear, it has been 1
the collaborative research opp
with connections to area lechr.
assignment, arranging inform:
drama student with a website «

The Centre was involved in nc
faculty, industry and the Snun:
faculty will be undertaking re:
in a wreated liquid-waste envir-

At the end of 2001 T will retur
Technology & Innovation Cot
technology and advanced mar
Transfer Cenrtre to link busine

Other activities have included
economic development repres
betier understanding the expe:
wre and Forestry Extension p:
research company visited Nan
collaborations on hydrogen fu
Laboratory.

Jane Groves, past-Centre Dire
Officer with a large pharmace
look forward to working with

lege’s research faculty and fac
of working with faculty at Ma

For more information about th
or e-mail: hutchinsm@mala.b
mhutchinson@mistic.bc.ca.

Mainly Malaspina



Socwy of Sociath des
Graphic Deaigners of Cansde graphistes ou Cansds.
British Columbla Chapter Chagitre de ia Colomible-Britannique

4, [ncrease Revenuss
5. Enhence the Percapiion of Design
§. Promote Projessionsilem

W(Wmmmbww”)
is our link to the worid of graphic design and the GDC Is a
mnmnmam.wwhsa
mmmw(wymemmm
mmmmﬂmmmmww

to their members oniy section.

mm-rmu-socmanamwmmmm
Mmmmmwmmnmﬁ
mmamwmwemcnmhMam
marksting strategies.

memwﬂmanﬂhbmmw
ﬂwmmwwmmummﬂqm
Mmaam‘m-mmamy
Cary institute of Art & Design.

llooktorwurdinm-ﬂmyoultaurmlmdmem

~3 Brock C. Piper wadc
President 2001/2002

-3 Volunteers Needed

Voluntmers are nesded 1o help out with the
mmmuﬂ-memm
Business and Connectiona il Help your
axscutive avold bum-out, meet other
memwxmm
community, get involved nowt
Contact Kiki Sincisir

at S04 BTLTATY

or Una Polenova st

B04.004. 9487,

We're also looking for a new
VP Evants s Kiid Sinciair
Is having to step down due
to professionsl ressans.
Contact Kiki or Srock Mper
I‘nrnwr!lnfornﬂoﬂonmm

Ahndhrmmdw-vblww
mmmummmmmnma—
1mmmummmmmmmm
wtﬂmmmmmm
mmhmﬂmmdwm«mmtm
dinawdp.m-wkpnmwmmmp-.
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-3 GDC/BC Salazar Student
Award 2001 Winners Announced at
Metropolitan Fine Printers

:
]
L
H
i
!
|
!

Phatos. Wadng Dm-l

On June 14, 2001 wa anmounced
the winners of the GDC/BLC Ssiazar
Student Award winners for the
graduating year 2001 3t an swards
ceremany and exhibit heid st
Metropotitan Fine Printers in
Vancouvey.

Atteniged by over 75 guests and
students, the evening featursd
keynote speakers Tan La, (Presidant
of the AIGA, Amarican Institute of Graphic Arts, Sesttie Chagter)
snd Gomdon Pritchard {print specialist, CreoScitex). Following
the speeches and award presentations thers was a damonsira-
tion of Metropolitan’s direct-to-piate printing technology and
atmnicess left with s postar digitally photographed, imaged and
primed during the evacing's activities,

WWMAMNMMIWBVMGWH
FobnnrylﬂhmmuroiEnﬂqu.Snum.moothg
members of T Society and the nstonal rapresentative for the
chmmwnmmapminumfﬁmma
and mught graphic design at Capilano Catlege unti his desth



Society of Socidth des
Graphic Daslgners of Canads graphistes du Canade

Britiah Columiis Chapter Chapitre de la C: b it

in June of 1985. The
Sainzar Student Awerd
therefors honours and
recognizes the cream of
the crop of aach years'
design gradustes—and
promotes tham  the
design community.
Awards aiso includes cash honorariums of $1,000.00, through
msmcmmummmmmm&mmum
cremtec in sugport of design education in BC.

Opmtogndundngsuﬁdez-.J-mdhymw
wmmmmmm
sccompany the work—Dbe it finished pieces, rough concepts,
mmbmnnmmmmmm
1o design and communication, it will be judged —na matiar
mmm.uﬁmm—m;smmmu

the GDC.

QDC/AC Salazar Student Award 2001 winners ans:
4Year Programme Winner:  Ksith Tam, ZCIAD
3.Year Programme Winner: Aosanns Hanser,
Capiisnc College
2-Yoar Programme Winmer:  Xaith Lairweber,
Malsspina University College

4Yeur Honorabie Mention(s): Gregory Glbson, ECIAD
Jarmmy Miliar, ECIAD
3-Year Honorable Mention(s): Jannifer Merry, Capilano College
Mlargot Mciaren, Caplianc College
2-Yaur Honorabie Mention: Znka Assman,
Malspina Univeraity College

mimmmmmmamcm
immsummammmnﬁn
Louis and Meisnie Cartson.

For mom information comtact Yyes Rouseiie uGDC.
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_Sugar

- Sugar Shaker a Sizzling Sucms

- '--,_-

- g £

20 Aprtl 2001

Berry Gnyp Photography & Waldy Martens Photography Studio
291 East 2nd Ave. Vancouver

Ouwr first ever official fundraising event was a huge success.
Tha brainchiid of Susan Loe and heid at the studios of Barry
Giwyp and Waicy Martens, the place wais a NON-SOp stream

af party-goars ail night ong. We'ra NGt sure sxactly how many
peopia were there but for the most part it was aibow room only.
Tha band Winston was vary cool, the food waas grest. and the
Hbstions were flowing steadily. Us staid graphic designers can
be proud to have hostad the hattest party this year by far!

Ta spics things up thers was sven Littie Miss Naughty who was
offering spantkings and miid S&M domination antics for a
nominal tes! As siways, there weren't a huge number of GDC
members thers, but the designers, photographers, art directors
awd modeis (did we mention the modais!?!) had & famastic
time, and the stack of GOC brochures disapperamd by the snd
of the avening. Tha totsl profit for the svening was over $2.500
which went towarcs the GDC/BC Salazer Studant Awards.
Don't miss it next yeari!

Evant Chairperson: Susan Lse

{Unfortunatety any of the phoios thst ware taiken that svening
are being heid as Incriminating evidenca. Sorry, you just had to
be thersl)
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the
When I was & kid - growing up in @ middle-
class family, in the middle of Emerica. in the
middle of the 1870s - parents dished out

a familiar plate of advice 1o their children:
Get goot grades. go 1o celiege. and pursue
a profession thai offers & decent standard of
living and perhaps a dolicp of prestuge. If

you were good at math and science. hecome
a doctor, If you were better at Enghsh and
history. become a lawyer. If hlood grossed
you oul and your - erbal skills needed work.
hecome an accouniant, Later, as computers
appeared or deskiops and CEOs on maga-

sine covers. the voungsiers who were really
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good at math and science chose Righ tech.
while others flocked to business school,
thinking that success was speiled MBA.

Tax attorneys. Radiciogists. Financial
analysts, Sofrware engineers. Managemen!
guru Peter Drucker gave this cadre of profes-

sionais an enduring, if somewhat wonky,




name: knowledge workers. These are, he
wrote, “people who get paid for putting to
work what one learns in schoo! rather than
for their physical strength or manuat sidll.”
What distinguished members of this group
and enabled them to reap society's greatest
rewards, was their “ahility 1o acquire and to
apply theoretical and anatyiic knowledge.”
And ary of us could join their ranks. All

we had to do was study hard and play by
the rules of the meritocratic regime. That
was the path to professional success and
personal fulfillment.

But a funny thing happened while we were
pressing our noses {o the grindstone: The
wozld changed. The future no longer belongs
to pecple who can reason with computer-like
legic, speed, and precision. It belongs to a
different kind of person with a different kind
of mind. Today — amid the uncertainties of an
economy that has gone from boom to bust to
blah - there’s a metaphor that explains what's
going on. And it’s right inside cur heads.

Scientists have long known that a neuro-
logical Mason-Dixon line cleaves our brains
into two regions — the left and right hemi-

talents measured by SATs and deployed by
CFPAs. Today, those capabilities are still nec-
essary. Bur they’re no longer sufficient. In

a world upended by outsourcing, deluged
with data, and choked with choices, the abil-
ities that matter most are now closer in spirit
to the specialties of the right hemisphere -
artistry, empathy, seeing the big picture, and
pursuing the transcendent.

Beneath the nervous clatter of our half-
completed decade stirs a slow but seismic
snift. The Information Age we all prepared
for is ending. Rising in its place is what [ call
the Conceptual Age, an era in which mastery
of abilities that we've often overlooked and
undervalued marks the fault line between
who gets ahead and who falls behind.

To some of you, this shift - from an econ-

_omy built on the logical, sequential abilities

of the Information Age to an econorny built
on the inventive, empathic abilities of the
Conceptual Age — sounds delightful. “You
had me at helle!"” I can hear the painters and
nurses exulting. But to cthers, this sounds like
a crock. "Prove it!” [ hear the programmers

and lawyers demanding.

total number of jobs lost to offshoring so far
represents less than 1 percent of the US labor
force.} But as the cost of communicating with
the other side of the globe falls essentially 1o
zero, as India becomes (by 2010) the country
with the most English speakers in the worig,
and as developing nations continue to mint
millions of extremely capable imowledge
workers, the professional lives of people in
the West will change dramatically. [f number
crenching, chart reading, and code writing
can be done for a lot less overseas and
delivered to clients instantly via fiber-coptic
cable, that’s where the work will go.

But these gusts of comparative advantage
are blowing away only certain kinds of white-
collar jobs — those that can be reduced to a set
of rules, routines, and instructions. That's winy
narrow left-brain work such as basic computer
ceding, accounting, legal research, and finan-
cial analysis is migrating across the oceans.
But that's also wity plenty of opportunities
remain for people and companies doing less
routine work — programmers who can design
entite systems, accountants who serve as life
planners, and bankers expert less in the intri-

LEFT-BRAIN JOBS ARE GOING TO PCs AND
OVERSEAS. IT’S TIME TO TURN TO THE RIGHT.

spheres. But in the last 1C years, thanks

in part to advances in functional magnetic
resonance imaging, researchers have begun
to identify more precisely how the two sides
divide responsibilities. The left hemisphere
handles sequence, literalness, and analysis.
The right hemisphere, meanwhile, takes
care of context, emotional expression, and
synthesis. Of course, the human brain, with
its 100 billion cells forging 1 quadrillion
connections, is breathtakingly complex. The
two hemispheres work in concert, and we
enlist both sides for nearly everything we
do. But the structure of our brains can help
explain the contours of our times.

Until recently, the abilities that led 1o
success in school, work, and business were
characteristic of the left hemisphere. They
were the sorts of linear, Jogical, analytical

Adapted from A Whole New Mind: Moving
from the Information Age to the Conceptual
Age, copyright @ by Danisl H. Pink, to be
published in March by Riverhead Books.
Printed with permission of the publisher.

OK.To convince you, I'll explain the reasons
for this shift, using the mechanistic language
of cause and effect.

The effect: the scales tilting in favor of
right brain-style thinlking. The causes: Asia,
automation, and abundance.

Asia
Few issues today spark more controversy
than cutsourcing. These squadrons of white-
collar workers in India, the Philippines, and
China are scaring the bejesus out of soft-
ware jockeys across North America and
Europe. According to Forrester Research,
I in 9 jobs in the US information technology
industry will move overseas by 2010. And
it’s not just tech work. Visit India’s office
parks and you’ll see chartered accountants
preparing American tax returns, lawyers
researching Americar lawsuits, and radiolo-
gists reading CAT scans for US hospitais.
The reality behind the alarm is this: Qut-
sourcing to Asia is overhyped in the shor
termn, but underhyped in the long term. We're
not all going to lose our jobs tomorrow. (The

cacies of Excel than in the art of the deal. Now
that foreigners can do left-brain work cheaper,
we in the US must do right-brain work betier,

Automation

Last century, machines proved they could
replace human muscle. This century, tech-
nologies are proving they can cutperform
htman left brains — they can execute sequen-
tal, reductive, computational work better,
faster, and more accurately than even those
with the kighest IQs. (Just ask chess grand-
master Garry Kasparov.)

Consider jobs in financial services. Stock-
brokers who merely execute transactions are
histery. Online trading services and market
makers do such work far more efficiently.
The brokers who survived have morphed
from routine order-takers to less easily
replicated advisers, who can understand
a client's broader financial objectives and
even the client’s emotions and dreams.

Or take lawyers. Dozens of inexpensive
information and advice services are reshap-
ing law practice. At CompleteCase.com, you

WIRED 022005 - 671
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can get an uncontested divorce for $249, less
than a 10th of the cost of a divorce lawyer.
Meanwhile, the Web is cracking the informa-
tion monopely that has long been the source
of many lawyers’ high incomes and profes-
sional mystique. Go to USlegalforms.com and
you can download - for the price of two movie
tickets — fill-in-the-biank wills, contracts, and
articles of incorporation that used fo reside
exclusively on lawyers’ hard drives. Instead
of hiring a lawyer for 10 hours to ¢raft a con-
tract, consumers can fill out the form them-
selves and hire a lawyer for one hour to lock
it over. Consequently, legal abilities that
can’t be digitized — convincing a jury or
understanding the subtleties of a negotia-
tion — become more valuable.

Even compiter programmers may feel the
pinch. *In the old days,” legendary computer
scientist Vernor Vinge has said, “anybogy
with even routine skills could get a job as
a programmer. That isn't true anymore. The
routine functions are increasingly being
turned over to machines.” The result: As the
scut work gets offloaded, engineers will have
te master different aptitudes, relying more

WANT TO GET AHEA
HiGH CONCEPT MUSCLES

orn creativity than competence.

Any job that can be reduced to aset of
rules is atrisk. Ifa $500-a-month accountant
in India doesn't swipe your accounting job,
TurboTax will. Now that computers can
emulate left-hemisphere skiils, we'll have to
rely ever more on Our right hemispheres.

Abundance

Our left brains have made us rich. Powered
by armies of Drucker's knowledge workers,
the information economy has produced

a standard of living that would have been
unfathomable in our grandparents’ youth.
Their lives were defined by scarcity. Curs
are shaped by abundance. Want evidence?

housing our extra ¢fap - is now a §17 billien
annuat industry in the US, nearly double
Hollywood's yearly box office take.
But abundance has produced an ironic
result. The Information Age has unleashed
a prosperity that in turn places a premivm
on less rational sensibilities — beauty, spiritu-
ality, emotion. For companies and entrepre-
neurs, it's ne longer enough to create a
product, service, OT an eXperience that's
reasonably priced and adecuately functional.
In an age of abundance, CONSWMETs demand
sornething more, Check out your bathroerm.
If you're like a few millien Americans, you've
got a Michael Graves toilet brush or a Karim
Rashid trash can that you bought at Target.
Try explaining a designer garbage pail
1o the left side of your braint Or consider
illumination. Electric lighting was rare
a century ago, but now it’s corumonplace.
Yet in the US, candles are a $2 billion
a year business — for reasons that stretch
beyond the logical need for luminosity
{0 a prosperous country's more inchoate
desire for pleasure and transcendence.
Liberated by this prosperity but not ful-

filled by it, more pecple are searching for
meaning. From the mainstream embrace of
such once—exotic practices as yoga and medi-
tation to the rise of spirituality in the work-
place to the influence of evangelism in pop
cultare and politics, the quest for mearning
and purpose has become an integral part of
everyday life. And that will only intensify as
the first children of apundance, the baby
boomers, realize that they have more of their
lives behind them than ahead.In both busi-
ness and personal life, now that our left-brain
needs have largely been sated, our right-
brain yearnings will demand tc be fed.

As the forces of Asia, automation, and abun-

A e mimmerthan and ar~olarate the mrtain
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gressing yet again — {0 a SOCIery 01 Creators
and empathizers, pattern recognizers, and
meaning makers.

Bul let me be clear: The future is nat some
Manichaean landscape in which individuals
are either left-brained and extinct or right-
prained and ecstatic - a land in which mil-
lionaire yoga instructors drive BMWs and
programmers scrub counters at Chick-fil-A.
Logical, linear, analytic thinking TEMAins
indispensable. But it's no longer enough.

Ta fourish in this age, we'll need to
supplement our weli-developed high tech
abilities with aptimudes that are “high con-
cept” and “high touch.” High concept
involves the ability to create artistic and
emotional beauty, to detect patterns and
opportunities, to crajta satisfying narrative,
and to come up with inventions the world
didn't know it was missing. High touch
involves the capacity to empathize, to under-
stand the subtleties of human interaction,
to find joy in one’s self and to elicititin
others, and to stretch beyond the quotidian
in pursuit of purpose and meaning.

Developing these high concept, high touch

D? GET YOUR HIGH TOUCH,
INTO SHAPE.

abilities won't be easy for everyone. For some,
the prospect seems mnattainable. Fear not {or
at Jeast fear less). The sorts of abilities that now
matter most are fundamentalty haman attrib-
utes. After all, back on the savannah, our -
caveperson ancestors weren't plugging num-
bers into spreadsheets or debugging code. But
they were teliing stories, demonstating empa-
thy, and designing innovations. These abilities
Thave always been part of what it means to be
human. It's just that after a few generations in
the Information Age, many of our high concept,
high touch muscles have atrophied. The chal-
ienge is to work them back into shape.

Want to get ahead today? Forget what your
parents toid you. Instead, do something for-
eigners can't do cheaper. Something comput-



Appendix V: Student interest Survey

See attached.
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Malapina University-College
Graphic Design Degree Survey

Distribute and complete one form per respondent.

Interested in a degree in Graphic Design? The Graphic Design facultyin the Art Department at
Malaspina University-College is developing a proposal for a degree in Graphic Design. The degree
program will expand upon our existing successful 2 year diploma program. Graduates will attain
a degree credential that wiil enable them to be competitive in the employment market, and to
meet industry accreditation standards. Students who have already completed our 2 year Diptoma
program wouid receive credits Towards the degree for courses they have taken. This would be the
only Graphic Design degree program on Yancouver Island and we are very interested in your
feedback. Please assist by answering the questions below.

The Degree

The degree will be a 4 year program that provides students with foundation studies followed by
courses in design, digital media, theory, history, business skiils and academics. An emphasis will
be placed on applied projects and portfolio development. Students will also have the aption to
choose electives and preferred concantrations of study in specialized streams such as Business
and Marketing, Illustration or Digital Media.

Questions
1. Are vou interested in a & year Graphic Design degree at Malaspina?
JdYes ANo Maybe

2. Tf our degree in Graphic Design was available would you be interested in completing the entire
degree at Malaspina?
Yes MNo 2 Maybe

3. If you are NOT interested in the Malaspina Graphic Design degree please indicate the fallowing:
___Ineedtogetajob as soon as possible
___ I cannot enroll for financiat reasons
___Iwant ta apply my experience to another related art/design area

I nian to study Graphic Design at another schaol elsewhere

T want =0 study in another field not related to art/design

[BL_ Other (specify) ?

4. Woutd you enrollin part-time studies or full-time studies in Graphic Design at Malaspina?
Part-time Q Full-tdme QDontKnow  J Notapplicabie

5. What Graphic Design streams of study are interested in?
7 Digital Media
2 Tllustration
' Business/Marketing
3 Not Applicable
7 Qther (specify):

6. Other comments or suggestions:

P

Y, - r=Tal Schaol:

el bt I Email:

Addrncsi =110 9

Thank you. tor further information contact Iris Churcher (churcher@maia.be.ca)
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Appendix VI: New Course and Course Change Forms

See attached.
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DIPLOMA COURSES BECOME DEGREE COURSES

The implementation dates are set at different times to avoid conflict between
2nd year Applied Graphic Diploma courses and BA Major in Graphic Design courses
that would run simultaneous in the first transition year of the degree.

DIPLOMA COURSES DEGREE PROGRAM IMPLEMENTATION
ARTG 125 Design Approach & Management ARTG 110  Theory I: Design Process Fali 2006
ARTG 111 History of Graphic Design ARTG 111 Design History Fall 2006
ARTG 122 Design ARTG 120  Graphic Design Principles Fall 2006
ARTG 119 Color Theory ARTG 121  Colour Theory Fall 2006
NEW |ARTG 130 Page Layout Software Fall 2006
ARTG 140  TIllustration I ARTG 140  Drawing For Graphic Design Fall 2006
ARTG 215 Typography ARTG 150 Typography I Spring 2007
ARTG 164  Graphics Photography I ARTG 160 Design Photography T Fall 2006
ARTG 124 Computer imagery | ARTG 236  Computer Imagery [ Fall 2007
ARTG 225  Computer Imagery 11 ARTG 237  Computer Imagery 11 Fall 2007
ARTG 141 Tliustration IT ARTG 241 Hlustration T Fall 2006
NEW LARTG 251  Typography IT Fall 2006
ARTG 165  Graphics Photography 11 ARTG 261 Design Photography 11 Fall 2006
ARTG 231 Graphic Design & Printing ART(G 270 Design Production Fall 2007
: NEW |ARTG 342  Tllustration II Fall 2006
NEW |ARTG 343 Storyboarding Fall 2006
ARTG 242 Tllustration III ARTG 344 Photo [llustration Fall 2007
ARTG 221 3D Design ARTG 371 Package Design Fall 2007
ARTG 234 Graphics for Publishing ARTG 372 Graphic Design for Publishing Fall 2007
NEW |ARTG 373 Interface Communication Design Fall 2006
ARTG 103 Graphics Rendering ARTG 374  Environmental Design Fall 2007
NEW |ARTG 412  Theory II: Information Design Fall 2006
ARTG 235 Graphics for Business ARTG 475  Graphic Design for Business Fall 2007
ARTG 235 Graphics for Marketing ARTG 476 Graphic Design for Marketing Falt 2007
NEW |ARTG 477  Graphic Design Practice Fall 2006
NEW ARTG 480  Final Project Fall 2006
ENG 115 English Compositicn Exists
Courses from outside the ENGL 225  Buginess & Technical Writing Exists
Graphics Department will be - . :
funded with new fun ding and DIGI 110 Intro to Dlgltfﬂ Media Ex%sts
. DIGI 220 Web Production 1 Exists
increased student revenues DIGI 320 Web Production 2 Exists
DIGI 365 Interactive Motion Media Fall 2006
DIGI 496 Senior Digital Media Project Fall 2006
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management
Course Change Proposal for ARTG 110 Variant 02
Theory I Design Process
A focus on the design process to assist creative development in Graphics program students. Includes
computer fundamentals, time and idea management and creative thinking skills. In conjunction with ENGL 115
and ARTG 111. Credit will not be granted for both ARTG 110 and ARTG 125,
01-Sep-2006 End Date

ARTS Dfficial Class Size 24

Admission into B.A. Major in Graphic Design or permission of the
Department.
ENGL 115; ARTG 111; or permission of the Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00
Field/Practicum hours/week  0.00
What is the reason for this Renaming, renumbering, and repositioning this course is necessary to bring on stream the Visual

course revision?

and Applied Arts Department's B.A. Major in Graphic Design.
This first variant of ARTG 110 (History I - Art and Mass Media) has never been run.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this course revision? Chairs Committee.

What issues were raised No issues were raised.

regarding this course revision?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

1s this course a requirement of  No,
any program(s), and if so,

which one(s)
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Title

Description

Effective Pate
Department
Prerequisite

Coreguisite

Malaspina Course Proposal Management
Course Change Proposal for ARTG 111 Variant 02

Design History

A historical survey of art and design history from prehistoric to post-modern. A study of the historical
chronology and styles of art, architecture, design, and graphic design in context with lectures, projects, and
historical applications of graphic design. In conjunction with ENGL 115 and ARTG 110.

01-Sep-2006 End Date

ARTS QOfficial Class Size 24

Admission into B.A. Major in Graphic Design or permission of the

Department.
ENGL 115; ARTG 110; or permission of the Department.

Equivalent courses
Lecture hours/week  2.00
Credits 3.00 Seminar hoursiweek 1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00
Field/Practicum hours/week  0.00
What is the reason for this Renaming and repositioning of this course is necessary to bring on siream the Visual and Applied

course revision?

Arts Department's B.A. Major in Graphic Design.

Who did vou consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this course revision? Chairs Committee.

What issues were raised No issues were raised.

regarding this course revision?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  No.
any program(s), and if so,

which one(s)
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management

Course Change Proposal for ARTG 120 Variant 03
Graphic Design Principles
A study of two-dimensional graphic design concepts, emphasizing the principles and elements of applied
design, and the conception, visual interpretation, and expression of ideas. Credit will not be granted for both
ARTG 122 and ARTG 120,
01-Sep-2006 End Date

ARTS Official Class Size 24

Admission into B.A. Major in Graphic Design or permission of the
Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00
Field/Practicum hours/week  0.00
What is the reason for this Renaming, renumbering, and repositioning this course is necessary to bring on stream the Visual

course revision?

and Applied Arts Department's B.A. Major in Graphic Design.
The second variant of ARTG 120 (Three-Dimensional Design)has been inactive since 1995. Course
number reused to keep course numbering consistent.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this course revision? Chairs Committee.

What issues were raised No issues were raised.

regarding this course revision?

How were these issues N/A
addressed?
Are there any additional No.

resource reguirements?

Proposal Tracking Information

1s this course a requirement of  No.
any program(s), and if so,

which one(s)
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management

Course Change Proposal for ARTG 121 Variant 02
Colour Theory
An introduction to the physical properties, psychological effects, language, and theories of colour. Students
will explore how colour works through the application of various colour media. Provides the necessary
foundation for illustration and graphic design courses. Credit will not be granted for both ARTG 119 and
ARTG 121,
01-Sep-2006 End Date

ARTS Official Class Size 24

Admission into B.A. Major in Graphic Design or permission of the
Department,

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/iweek  0.00
Include in Calendar Y Practicum Support hours/week  0.00
Field/Practicum hours/week .00
What is the reason for this Renumbering and repositioning this course is necessary to bring on stream the Visual and Applied

course revision?

Arts Department's B.A. Major in Graphic Design.
The first variant of ARTG 121 (Three-Dimensional Design) has been inactive since 1999. Course
number reused to keep course numbering consistent.

Who did you consult with for  John Lepage, Steven Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
this course revision? Chairs Committee.

What issues were raised No issues were raised.

regarding this course revision?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  No.
any program(s), and if so,

which one(s)
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Tite

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 130 Variant 01

Page Layout Software
A study of the principles of page layout design and digital document construction utilizing traditional and
contemporary design processes and current page Jayout applications. Students will design and create 2
variety of document structures exploring digital design principles through thumbnails, roughs, comps, to final
pre-press file construction.
01-Sep-2006 End Date
ARTS Official Class Size 24

Permission of the department.

Equivalent courses

Lecture hours/wesk  1.00

Credits 3.00 7 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  1.00
Include in Calendar Y Practicum Support hours/week .00

Field/Practicum hours/week  0.00

What is the reason for this new We would like o be in a position to offer this course as an elective in advance of its place in the

course?

degree proposal that is currently being developed.

Who did you consult with for  Dean John Lepage, Richard Conroy, Iris Churcher, Ellen McCluskey and Karen Hodgson. Chairs

this new course? Committee.

What issues were raised None.

regarding this new course?

How were these issues N/A

addressed?

Avre there any additional Latest software for instructor computer and lab support stations. Number of licenses to be
resource requirements? determined.

Proposal Tracking Information Please re-send course proposal once program proposal has been forwarded to Curriculum

Committee. Thank you.

Would like this one to go forward separate from the degree proposal as it is one that can be offered
in sammer session as an elective for any student (by permission of instructor).

Revise as requested.

Is this course a requirement of  No
any program(s), and if so,

which one(s)
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Malaspina Course Proposal Management
Course Change Proposal for ARTG 140 Variant 02

Title Drawing for Graphic Design
Description An investigation of the drawing process. Begins with line drawing following through to more complex

knowledge, skills, and mediums. Ernphasis on concept development and expression and all design elements
involved in effective composition are included, as are diagrammatic, one, and two point perspective imaging

techniques.
Effective Date  01-Sep-2006

Department ARTS

End Date

Official Class Size 24

Prerequisite Admission into B.A. Major in Graphic Design or permission of the

Department.
Corequisite

Equivalent courses

Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00
Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this
course revision?

Renaming, revising, and repositioning this course is necessary to bring on stream the Visual and
Applied Arts Department's B.A. Major in Graphic Design.

Who did you consult with for
this course revision?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised
regarding this course revision?

No issues were raised.

How were these issues
addressed?

N/A

Are there any additional
resource requirements?

No.

Proposal Tracking Information

Is this course a requirement of
any program(s), and if so,
which one(s)

No.
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Title

Drescription

Effective Date
Department
Prerequisite

Corequigite

Malaspina Course Proposal Management
New Course Proposal for ARTG 150 Variant 01

Typography I

An introduction to the role of typography in graphic design. Topics such as fonts, measurements, systems,
kerning, readability, hierarchy, communication, and expression will be explored in lectures, projects, and
exercises. Credit will not be granted for both ARTG 215 and ARTG 150.

01-Jan-2007 End Date

ARTS Official Class Size 24

Admission into B.A. Major in Graphic Design or permission of the
Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new Renumbering and repositioning of this course is necessary to bring on stream the Visual and

course?

Applied Arts Department's B.A. Major in Graphic Design. It has been repositioned in fizst year to
give students an essential foundation in typography prior to second year applied graphics

courses. ARTG 150 will run simultaneously with ARTG 215 during the transition from Diploma to
Degree program.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this new course?

Chairs Committee.

What issues were raised No issues were raised.

regarding this new course?

How were these issugs No.
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  No.
any program(s}), and if so,

which one(s)
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Malaspina Course Proposal Management
New Course Proposal for ARTG 160 Variant 01

Title Design Photography [
Description Introduction to fundamental technical and aesthetic considerations involved in producing photographic

images and prints, with emphases on digital camera operation, image capture, and acquisition. The basics of
file management, image editing, digital output, and lighting techniques will be explored. Credit will not be
granted for both ARTG 164 and ARTG 160.

Effective Date  01-Sep-2006

Department ARTS

End Date

Official Class Size 24

Prerequisite Admission into the B.A. Major in Graphic Design or permission of the

Department.
Corequisite

Equivalent courses

Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00

Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week (.00

What is the reason for this new

course?

Renaming, reconfiguring, and renumbering this course is necessary to bring on stream the Visual
and Applied Arts Department's B.A. Major in Graphic Design.

Who did you consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised
regarding this new course?

No issues were raised.

How were these issues
addressed?

N/A

Are there any additional
resource requirements?

No.

Proposal Tracking Information

Is this course a requirement of
any program(s), and if so,
which one(s)

No.
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Malaspina Course Proposal Management
New Course Proposal for ARTG 236 Variant 01

Title Computer Imagery I
Description A hands-on introduction to vector software on the Macintosh. Topics include drawing, colour, tracing,

transformations, type, patterns, symbols, layers, file management, trouble-shooting, and the creation of
imagery for graphic design projects and practical exercises. Credit will not be granted for both ARTG 124 and

ARTG 236.
Effective Date  01-Sep-2007

Department ARTS

End Date

Official Class Size 24

Prerequisite 2nd year standing in B.A. Major in Graphic Design or DIGI 110 and
ARTG 130 or permission of the Department.

Corequisite

Equivalent courses
Credits 3.00
Duration 15,00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00
Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

Renumbering and repositioning of this course is necessary to bring on stream the Visual and
Applied Arts Department's B.A. Major in Graphic Design. This course is repositioned in second
year to build on the skills taught in DIGI 110 and ARTG 130 offered in the first year.

Who did vou consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised
regarding this new course?

No issues were raised.

How were these issues
addressed?

N/A

Are there any additional
resource requirements?

Latest software for instructor computer and lab support stations. Number of licenses to be
determined.

Proposal Tracking Information

Is this course a requirement of
any program(s), and if so,
which one(s)

No.
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 237 Variant 01

Computer Imagery I1
An exploration of creation and manipulation of digital imagery and design using digital imaging software.
Students will, through in-class tasks and out-of-class projects, complete a portfolio that demonstrates their
knowledge of software techniques studied and their application to creative conceptual imagery. Credit will not
be granted for both ARTG 225 and ARTG237.
01-Sep-2007 End Date

ARTS Official Class Size 24

2nd year standing in B.A. Major in Graphic Design or DIGI 110 and
ARTG 130 or permission of the Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00

Field/Practicumn hours/week  0.00

What is the reason for this new Renumbering of this course is necessary to bring on stream the Visual and Applied Arts

course?

Department's B.A, Major in Graphic Design.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this new course?

Chairs Committee,

What issues were raised No issues were raised.

recarding this new course?

How were these issues N/A

addressed?

Are there any additional Latest software for instructor computer and lab support stations. Number of licenses to be
resource requirements? determined.

Proposal Tracking Information

Is this course a requirement of  No.
any program(s), and if so,

which one(s}
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management

Course Change Proposal for ARTG 241 Variant 02
Ilustration I
An exploration of the fundamentals of perception and semiotics as applied to illustration as both information
and commentary. Assignments utilize the fundamental design elements within composition and concept
development as part of the visual communication process. Credit will not be granted for both ARTG 241 and
ARTG 141.
01-Sep-2006 End Date

ARTS Official Class Size 24

2nd year standing in B.A. Major in Graphic Design or ARTG 140 or
permission of the Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00
Field/Practicum hours/'week  0.00
What is the reason for this Renumbering, renaming, and repositioning this course is necessary to bring on stream the Visual

course revision?

and Applied Arts Department's B.A. Major in Graphic Design. This course is repositioned in
second year to build on the skills taught in ARTG 140 offered in the first year.
The first variant of ARTG 241 (Illustration II) has never been run,

Who did vou consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this course revision? Chairs Committee.

What issues were raised No issues were raised.

regarding this course revision?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  No,
any program(s), and if so,

which one(s)
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Malaspina Course Proposal Management
New Course Proposal for ARTG 251 Variant 01

Title Typography 11
Description A continuation of Typography [ with a study of more in-depth typographical topics, research and applications

of design, and communication principles to more advanced, contemporary typographical design and
communication problems. Topics include experimental typography, document formatting, and complex
document structures.

Effective Date  01-Sep-2006 End Date
Department ARTS Official Class Size 24

Prerequisite 2nd year standing in B.A. Major in Graphic Design or DIGI 110, ARTG
130 and ARTG 150 or permission of the Department.

Corequisite N/A

Equivalent courses N/A

Lecture hours/week  2.00
Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major
course? in Graphic Design.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
this new course? Chairs Committee.

What issues were raised None.
regarding this new course?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information Please re-send course proposal once program proposal has been forwarded to Curriculum
Committee. Thank you.

Is this course a requirement of ~ No.
any program(s), and if so,
which one(s)
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 261 Variant 01

Design Photography 11
Expanded exploration of technical and aesthetic considerations involved in producing digital photographic
images for graphic design. Improvement of technical proficiency with an emphasis on conceptual,
communicative, and creative concerns. Other photographic media and techniques may be explored. Credit will
not be granted for both ARTG 165 and ARTG 261.
01-Sep-2006 End Date

ARTS Official Class Size 24

2nd year standing in B.A. Major in Graphic Design or permission of
the Department,

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week (.00

Field/Practicurn hours/week  0.00

What is the reason for this new Renumbering, renaming, reconfiguring, and repositioning of this course is necessary to bring on

course?

stream the Visual and Applied Arts Department's B.A. Major in Graphic Design. This course is
repositioned in second year to build on the skills taught in ARTG 160 offered in the first year.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this new course?

Chairs Commiittee.

What issues were raised No issues were raised.

regarding this new course?

How were these issues N/A
addressed?
Arxe there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  No.
any program(s), and if so,

which one(s)
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 270 Variant 01
Design Production
A study of design production process and its relevance and application to preparation of artwork for print and
digital outcomnes. All relevant aspects of contemporary printing processes, file management and preparation
will be studied and applied to design projects. Credit will not be granted for both ARTG 231 and ARTG 270.

01-Sep-2007 End Date

ARTS Official Class Size 24

2nd year standing in B.A. Major in Graphic Design or DIGI 110 or
ARTG 130 or permission of the Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new Renumbering, and renaming of this course is necessary to bring on stream the Visual and Applied

course?

Arts Department's B.A. Major in Graphic Design.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this new course?

Chairs Committee.

What issues were raised No issues were raised.

regarding this new course?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  No.
any program(s), and if so,

which one(s})
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Malaspina Course Proposal Management
New Course Proposal for ARTG 342 Variant 01

Title Mlustration 11
Description A continuation of the in-depth exploration begun in ARTG 241 of illustration as information and comment

through composition, concept development and style as part of the visual comrnunication process.

Effective Date  01-Sep-2006

Department ARTS

End Date

Official Class Size 24

Prerequisite 3rd year standing in B.A. Major in Graphic Design or permission of
the Department.
Corequisite ARTG 343/ARTG 344

Equivalent courses N/A
Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00

Lab hours/week  0.00

Practicum Support hours/fweek  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major
in Graphic Design.

Who did vou consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, Doug
Stetar, Marshall Soules, Graphic Design Association of Canada, and advisory professionals from
the graphic design indusiry.

What issues were raised None.
regarding this new course?

How were these issues N/A
addressed?

Are there any additional No.

resource requirements?

Proposal Tracking Information

Please re-send course proposal once program proposal has been forwarded to Curriculum
Committee. Thank you.

[s this course a requirement of
any program(s), and if so,
which one(s)

BA Major in Graphic Design
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Malaspina Course Proposal Management
New Course Proposal for ARTG 343 Variant 01

Title Storyboarding
Description An in-depth exploration of drawing and illustration as applied to the needs of storyboarding for time based

animation and other digital narratives. Topics and projects will explore composition, structuring, concept
development and style as part of the visual animation communication process.

Effective Date  01-Sep-2006

Department ARTS

End Date

Official Class Size 24

Prerequisite 3rd year standing in B.A. Major in Graphic Design or permission of
the Department.

Corequisite ARTG 342

Equivalent courses N/A
Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00
Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major
in Graphic Design.

Who did vou consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised None,
regarding this new course?

How were these issues N/A
addressed?

Are there any additional No.

resource reguirements?

Proposal Tracking Information

Please re-send course proposal once program proposal has been forwarded to Curriculum
Committee. Thank you.

[s this course a requirement of
any programys), and if so,
which one(s)

BA Major in Graphic Design
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management

Course Change Proposal for ARTG 344 Variant 02
Photo Illustration
Exploration of the communicative application of photo-illustration in the graphic environment. A variety of
photo-illustrative techniques and applications used in producing art for reproduction and publication are
investigated. Particular emphasis is given to natural and studio lighting. Credit will not be granted for both

ARTG 242 and ARTG 344.

01-Sep-2007 End Date

ARTS Official Class Size 24

3rd year standing in B.A. Major in Graphic Design or permission of
the Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00
Field/Practicum hours/week  0.00
What is the reason for this Renumbering, renaming, reconfiguring, and repositioning of this course is necessary to bring on

course revision?

stream the Visual and Applied Arts Department's B.A. Major in Graphic Design. This course is
repositioned in third year to build on the skills tanght in the 1st and 2nd year.

The first variant of ARTG 344 (Illustration IV) has never been run. It was originally created for a
Graphic Design degree proposal several years ago that was not approved.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgspn, and

this course revision? Chairs Committee.

What issues were raised No issues were raised.

regarding this course revision?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of  B.A. Major in Graphic Design.
any programys), and if so,

which one(s)
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Malaspina Course Proposal Management
New Course Proposal for ARTG 371 Variant 01

Title Package Design
Description An exploration of the application of design and communication principles to package design and

communication problems. Topics include package design process, market and consumer analysis, materials,
and packaging industry. Credit will not be given for both ARTG 221 and ARTG 371.

Effective Date  01-Sep-2007 End Date
Department ARTS Official Class Size 24

Prerequisite 3rd year standing in B.A. Major in Graphic Design or permission of
the Department.

Corequisite

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new The renumbering and repositioning of this course is necessary to bring on stream the Visual and
course? Applied Arts Department's B.A. Major in Graphic Design. This course has been repositioned in
third year to build on the skills taught in all 1st and 2nd year Graphic Degree courses.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
this new course? Chairs Committee,

What issues were raised No issues were raised.
regarding this new course?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Praposal Tracking Information

I5 this course a requirement of  B.A. Major in Graphic Design.
any program(s), and if so,
which one(s)
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Title

Description

Effective Date
Department
Prerequisite

Corequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 372 Variant 01
Graphic Design for Publishing
An examination of application of design and communication principles and skills to the publishing industry.
Students will explore the publication, newspaper, book, magazine, and/or annual report industries and apply

research, design, and digital production skills to publication design. Credit will not be granted for both ARTG
234 and ARTG 372.

01-Sep-2007 End Date

ARTS Official Class Size 24

3rd year standing in B.A. Major in Graphic Design or permission of
the Department.

Equivalent courses

Lecture hours/week  2.00

Credits 3.00 Seminar hours/week  1.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new The renumbering, renaming, and repositioning of this course is necessary to bring on stream the

course?

Visual and Applied Arts Department’s B.A. Major in Graphic Design. This course has been
repositioned in third year to apply the skills taught in ARTG 270 and all 1st and 2nd year B.A.
Major in Graphic Design courses.

Who did you consult with for  John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Elien McCluskey, Karen Hodgson, and

this new course?

Chairs Committee.

What issues were raised No issues were raised.

regarding this new course?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requitement of  B.A, Major in Graphic Design.
any program(s), and if so,

which one(s)
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Title

Description

Effective Date
Department

Prerequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 373 Variant 01
Interface Communication Design
A study and practice of the design principles used to create interface design for print and digital systems.
Subjects covered will include system visibility, metaphor, user controls and freedoms, standards, navigation
and the design aesthetics and communication functions of design.

01-Sep-2006 End Date

ARTS Official Class Size 24

3rd year standing in the B.A. Major in Graphic Design or permission

of the Department

Corequisite N/A

Equivalent courses N/A
Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00

Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major
in Graphic Design.

Who did vou consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised None.
regarding this new course?

How were these issues N/A
addressed?

Are there any additional No.

resource requirements?

Proposal Tracking Informatiton

Please re-send course proposal once program proposal has been forwarded to Curriculum
Committee. Thank you.

Is this course a requirement of
any program(s), and if so,
which one(s)

B.A. Major in Graphic Design
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Malaspina Course Proposal Management
New Course Proposal for ARTG 374 Variant 01

Title Environmental Design
Description An investigation of three-dimensional signage, exhibition, and display communication design. Topics and

projects cover conceptual development, follow through hands-on production of signage, display and trade
show working drawings and 3D models. Credit will not be granted for both ARTG 374 and ARTG 103.

Effective Date  01-Sep-2007

Department ARTS

End Date

Official Class Size 24

Prerequisite 3rd year standing in B.A. Major in Graphic Design or permission of
the Department.

Coreguisite

Equivalent courses

Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week 2.0

Seminar hours/week  1.00

Lab hours/week  0.00

Practicum Support hours/week .00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

Renaming, renumbering, and repositioning of this course are necessary to bring on stream the
Visual and Applied Arts Department's B.A. Major in Graphic Design. This course has been
repositioned in third year to build on the skills taught in all 1st and 2nd year B.A. Major in Graphic
Design courses.

Who did you consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised
regarding this new course?

No issues were raised.

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of
any program(s), and if so,
which one(s)

B.A. Major in Graphic Design
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Malaspina Course Proposal Management
New Course Proposal for ARTG 412 Variant 01

Title Theory II; Information Design
Description An examination of information design theory, research and practice through topics such as: information design

research, communication theory, semiotics and visual rhetoric, visualization of abstract data and concepts,
human information processing; text structures, visual charts, illustrations and graphs; information design and
research, and contexts for functional communication.

Effective Date  01-Sep-2006

Department ARTS

End Date

Official Class Size 24

Prerequisite 4th year standing in B.A. Major in Graphic Design or permission of
the Department. ‘

Corequisite N/A

Equivalent courses N/A
Credits 3.00
Duration 15.00

Include in Calendar Y

Leciure hours/week  2.00

Seminar hours/week  1.00
Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week .00

What is the reason for this new

course?

This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major
in Graphic Design.

Who did you consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committce.

What issues were raised None.
regarding this new course?

How were these issues N/A
addressed?

Are there any additional No.

resource requirements?

Proposal Tracking Information

Please re-send course proposal once program proposal has been forwarded to Curriculum
Committee. Thank you.

Is this course a requirement of
any program(s), and if so,
which one(s)

B.A. Major in Graphic Design
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Malaspina Course Proposal Management
New Course Proposal for ARTG 475 Variant 01

Title Graphic Design for Business
Description An investigation of corporate identity graphics utilized in advertising and marketing to communicate goods

and services offered. Topics and projects cover conceptual logo development, hands-on design application to
business cards, letterheads and envelopes and signage. Credit will not be granted for both ARTG 233 and

ARTG 475.
Effective Date  01-Sep-2007

Department ARTS

End Date

Official Class Size 24

Prerequisite 4th year standing in B.A. Major in Graphic Design or permission of
the Department.

Corequisite

Equivalent courses

Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00
Seminar hours/week  1.00
Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

This course revision is necessary to bring on stream the Visual and Applied Arts Department's
B.A. Major in Graphic Design. This course has been repositioned in fourth year to build on the
skills taught in all 1st, 2nd, and 3rd year B.A. Major in Graphic Design courses,

Who did you consult with for
this hew course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised
regarding this new course?

No issues were raised.

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

Is this course a requirement of
any program(s}, and if so,
which one(s)

B.A. Major in Graphic Design.
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Malaspina Course Proposal Management
New Course Proposal for ARTG 476 Variant 01

Title Graphic Design for Marketing
Description An investigation of the in-house studio practices and applications of an advertising and graphic design

agency. Topics and projects cover conceptual and hands-on production of print advertising, brochures, direct
mail marketing, and outdoor advertising. Credit will not be granted for both ARTG 235 and ARTG 476.

Effective Date  01-Sep-2007

Department ARTS

End Date

Official Class Size 24

Prerequisite 4th year standing in B.A. Major in Graphic Design or permission of
the Department.

Corequisite

Eqguivalent courses

Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00

Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

Revising, renumbering, and repositioning this course is necessary to bring on stream the Visual
and Applied Arts Department's B.A. Major in Graphic Design. This course has been repositioned
in fourth year to build on the skills taught in all 1st 2nd and 3rd year B.A. Major in Graphic Design
COUrses.

Who did you consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised
regarding this new course?

No issues were raised.

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

is this course a requirement of
any program(s), and if so,
which one(s)

B.A. Major in Graphic Design.
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Malaspina Course Proposal Management
New Course Proposal for ARTG 477 Variant 01

Title Graphic Design Practice
Description An examination of the knowledge and skills required to prepare for graphic design studio, agency or freetance

business practise. Topics of study will include; legal issues, forms, portfolio preparation, taxation, estimating,
specifications, design briefs and proposals, project management, and working with clients, employers and
service providers.

Effective Date  01-Sep-2006

Department ARTS

End Date

Official Class Size 24

Prerequisite 4th year standing in B.A. Major in Graphic Design or permission of
the Department.

Coreguisite N/A

Eqguivalent courses N/A
Credits 3.00
Duration 15.00

Include in Calendar Y

Lecture hours/week  2.00

Seminar hours/week  1.00

Lab hours/week  0.00

Practicum Support hours/week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new

course?

This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major
in Graphic Design.

Who did you consult with for
this new course?

John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and
Chairs Committee.

What issues were raised None.
regarding this new course?

How were these issues N/A
addressed?

Are there any additional No.

resource requirements?

Proposal Tracking Information

Please re-send course proposal once program propesal has been forwarded to Curriculum
Committee. Thank you.

{s this course a requirement of
any program(s}, and if so,
which one(s)

B.A. Major in Graphic Design
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Title

Description

Effective Date

Department

Prerequisite

Malaspina Course Proposal Management
New Course Proposal for ARTG 480 Variant 01

Final Project

A detailed study of a communication problem resulting in a final project involving complex multi-part graphic
design, illustration and design process management, designed with the specific goals and needs of each
individual fourth year student.

01-Sep-2006 End Date

ARTS Official Class Size 24

4th year standing in B.A. Major in Graphic Design or permission of
the Department

Corequisite N/A
Equivalent courses N/A

Lecture hours/week  0.00
Credits 3.00 Seminar hours/week  3.00
Duration 15.00 Lab hours/week  0.00
Include in Calendar Y Practicumn Support hours/'week  0.00

Field/Practicum hours/week  0.00

What is the reason for this new This course is necessary to bring on stream the Visual and Applied Arts Department's B.A. Major

course?

in Graphic Design.

Who did you consult with for ~ John Lepage, Steve Lane, Richard Conroy, Iris Churcher, Ellen McCluskey, Karen Hodgson, and

this new course?

Chairs Committee,

What issues were raised None.

regarding this new course?

How were these issues N/A
addressed?
Are there any additional No.

resource requirements?

Proposal Tracking Information

[s this course a requirement of  B.A. Major in Graphic Design
any program(s), and if so,

which one(s)
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RESUME

Karen Hodgson BFA MVA

GDC Associate

Professor

Visual and Applied Arts Department
Malaspina University-College

900 Fifth Street

Nanaimaq, BC

Phone: 250-753-3245 Ext 2042
Email: hodgsenk@mala.bc.ca

Employment Experience

Professor, Applied Graphics/Interior Design
Malaspina University-College

(Nanaimo, Spring 1998 to present)

Course development, and lecture and studio
instruction of credit design courses inciuding
Typography, Graphics far Publishing, Com-
puter Imagery 1 (Hllustrator and Mac Basics),
Design History 1 & 2, History of Graphic De-
sign, Design, and 3D Design (Packaging) in 2
year Diploma Program.

Part-time Facuity, Visual Arts

Camosun College

(Victoria, 1995 to 2000)

Course deveiopment, and lecture and studio
instruction of credit courses including Design
Foundations, Introduction to Graphic Design,
and Design History 2, in a 2 year university-

transferable, Visual Arts Program.

Creative Director

Hodgson Visual Communication Design
(Toronto, Edmonton, Victoria, 1976 to present)
Full service, freelance graphic designer.
Clients | have worked with inciude the Gov-
ernment of British Columbia, the Government
of Alberta and the University of Victoria.

CD-ROM Project Design Consultant
English Language Centre

University of Victoria

(Victoria, 1995 to 1998}

Critical Multimedia Development Team mem-
ber and Consultant for 2 English as a Second
Language Instructional CD-ROMs. Project de-
sign, process articulation, scheduling, informa-
tion design, structural design, interface design,
graphic design, storyboarding, prop design, art
direction and some project management and
instructional design.
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Program Coordinator, Graphic Design
Distance Education Services,

University of Victoria

{Victoria, 1992 to May 1995)

Member of a Distance Learning, Instructional
Design Team at the University of Victoria
serving 7 academic departments. Coordination,
graphic design and artwork production of uni-
versity distance learning materials including
manuals, covers, diagrams, booklets, visual
identity, Web pages etc.

Graphic Designer/Art Director

Beautiful British Columbia Magazine
(Victoria, 1992)

Graphic design and artwork production for full
colour national magazine, promotional publica-
tions and hard cover books.

Contract Graphic Designer/Art Director
Education Technology Centre of B.C.
(Ministry of Education, Victoria, 1991-92})
Responsible for most of E.T.C.'s publication
design, production and printing coordination.
Design of annual report, visual identity, bro-
chures, reports, newsletters, etc. Designed
outdoor sign and all interior signage for the
Centre offices.

Computer Graphic Designer

Software Design Team .

Education Technology Centre of B.C.
{Victoria, 1990)

Full-time visual inferface design, computer
graphics and visual communication design for
the design and production of educationat soft-
ware prototypes for the B.C. school system.
Support for print-based graphic design and
visual identity.

Contract Graphic Designer,

Coordinator and Consultant

Government of Alberta

{Edmonton, 1988 to 1990)

Print design, art direction and consultation for
various government departments. Coardinator
of Graphic Design Services for the Alberta
Government. Computer graphic design for in-
teractive, computer (and videodisc) based
learning programs and interactive computer
exhibits. Contract instructional Design Team
member for clients including the Ministries of
Forests, Tourism, Social Services and AC-
CESS Network.



information Design Consultant

C.R.LE.S.

(Research institute, Managua, Nicaragua, Fall
1988)

Conversion of institute magazine to desktep
computer production. Training of magazine
staff on the use of desktop publishing software
in a DOS envirenment.

Director, Visual Communication Design
Alphatel Systems Ltd.

(Edmonton, January 1986 to December 1987)
Responsible for all company computer graphic
design and production for: interactive exhibits,
computer assisted learning programs and other
computer graphic applications. Clients included
Alberta Transportation, Kerry Wood Nature
Centre, Edmonton Telephones, Softwords
(Victoria), Edmonten Chamber of Commerce
and Alberta Government Telephanes. Some
print design.

Contract Computer Graphic Designer
Alphatel Videotex Development Ltd.
{Edmonton, summer 1985)

Authouring and production of prototype module
for a computer-based, interactive instruction
program.

Faculty, Visual Communication Design
Nova Scotia Coliege of Art and Design
(Halifax, Autumn 1984)

Full-time sessional (sabbatical replacement),
for 2nd & 3rd year Graphic Design and Typog-
raphy courses in a degree granting program.
Complete course development and defivery.

Computer Graphic Designer
Government of Alberta’

{Edmonton, 1883 to 1984)

Videotex page creation and computer
graphic interpretation of statistics for Alberta
Manpower.

instructor,Visual Communication Design
University of Alberta

(Edmaonton, 1983 to 1984)

Part time instruction of 2nd year Typography
and Graphic Design courses. Course devel-
opment, and delivery.

Senior Graphic Designer

AECL

{Toronto, 1978-1982)

Design and production of major, internal, na-
tional and intemational corporate publications
including booklets, covers, educational kits,
annual reports and newsietiers.
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Forms AnalystiGraphic Designer
Regional Municipality of Peel

(Toronto area, 1977 1o 1978)

Forms analysis and design and production of
business forms and various graphics for re-
gional government.

Senior Graphic Designer

York University

(Toronto, part-time 1974 to 1976}

for the Design Centre, Faculty of Fine Arts and
for the Centre for Continuing Education. De-
sign and production of various university post-
ers and publicaiions.

Education

Master of Visual Arts Degree

Visual Communication Design

University of Alberta

(Edmonton, 1985)

Thesis Title: Visual Communication Design
Fundamentals Specific to NAPLPS Videotex.
Research on visual human factors aspects of
infarmation display on computers.

Bachelor of Fine Arts Degree

Graphic Design major

York University

{Torcnto1876: 4 year honours programy,
Courses in Graphic Design, Fine Arts, Art His-
tory, and academics.

Additional Courses/Seminars
Art
+ Ceramics and Raku
- Book Design workshops
Art History
« Audit courses (1999/2000) in Art History
at the University of Victoria:
+ 15th Century Italian Art and
Architecture
» Gothic Art and Architecture
» 17th Century Italian Art and
Architecture
Instructional Design
« Instructional Design Workshops
« Instructor's Toolbox
Computer
» Multimedia in the 80’s
= System 7 and File Sharing
+ Eudora, Feich and Gopher
~ Word Styles Workshop
« CD-ROM Authouring
+ Computer Mediated Communications
» Computer Aided Instruction Language
Spanish and French cfasses in France and
Canada



Computer

Hardware
Qver 15 years of professional production expe-
rience with the Macintosh platform.

Software

Professional production experience with Quark
XPress, Adobe Iflustrator and Adobe Photo-
shap. | teach Adobe illustrator, and aspects of
Quark XPress and have taught Mac Basics,
HTML web page creation. | use these software
packages (and Photoshop and the Internet)
and provide troubleshooting in the Mac Lab at
Malaspina for my students.

Volunteer

Volunteer activities include work for:

= Malaspina Facuity Association

« board member for Global Village Nanaimo.

+ Results (2 global anti-poverty labby group)

» The Central America Support Committee

+ The Global Village Store Victoria (Board
member and buyer for non-profit, volunteer-
run, store)

» UNICEF

Awards & shows

| have received varous awards over the years
Some that | recall include:

» Graphic Designers of Canada Vancouver
tsland Awards Competition, Honorable Mention
1997 ) .

» Computer Graphic Design Award in Alberta,
1980s

« Graphic Design Award in Ontario

| have shown work in the following exhibitions:
- Faculty Show, Nanaimo Art Gallery 2004

» Faculty Show, Nanaimo Art Gallery 2002

« Design Cares Juried Exhibition 2001

» Facuity Show, Nanaimo Art Gallery 2000

Memberships

Associate member, (and past Professional
member), Society of Graphic Designers of
Canada (GDC).
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Ongeing Professional

Development Activities

| have attended dozens of Design, Computer
and Educational Technology conferences and
speaker events over the years including:

« GDC Prepress/Production Panel Discussian
Event Victoria, 2005

» ATypi Conference Vancouver 2004

» Robert Bringhurst lecture Malaspina 2004

= Environs 2002, Vancouver March 2002

- Design Cares, Victoria 2001

» Salazar Awards, Vancouver 2001, 2002,
2003

« Woifgang Weingart Lecture, Vancouver, 2001

+ Pane] Moderator for International Magazine
Awards Conference, Victoria 1992. (Panel
speakers included Ast Director and Photo
Editor from LIFE magazine)

« Speaker at a CD-ROM conference, Edmon-
ton 1987

Other Professional Development Activities

include:

« Eurapean Trip to Design History class historic
sites Spring 2005

« Co-leader of Art History Study Abroad Tour of
Europe Spring 2004

» Malaspina faculty/student liason for GDC
Vancouver island Chapter, and Mainiand BC
GDC student Salazar awards

« Organized 2 guest speaker events at
Malaspina for students, the college commu-
nity and GDC 2003/2004



Curriculum Vitae

Iris CHURCHER BC MA

Visual & Applied Arts Department
Malaspina University-College

900 Fifth Street

Nanaimo BC VIR 555

EMPLOYMENT

1990 to present
Malaspina University-Coliege
Nanaimo Campus
Professor, Applied Graphics Program
Course and curriculum development, lecture and
studio instruction of credit design courses
including:
» 2D Design
Colour Theory
Variety of Media
IHustration 1, il, 11l
Computer Graphics [, Ii, 1l
Typography
Graphics for Publishing
Graphics for Marketing

Responsible for overseeing development of the
computing needs of the program, liaising with IT
concerning lab upgrades, consuiting with faculty
over software needs and upgrades.

Instruct and use professionally the following:
Systems: Mac OSX and previous Mac OSs.
Software:

»  QuarkXpress
Adobe lllustrator

« Adobe Photoshop

+ Adobe Imageready
«  Currently upgrading
« Dreamweaver

+ Flash skills.

Chair of Art Department: 1998 -1999

1990 to present - Flying Betty Designs
Ladysmith, BC
Hllustrator/designer
Maintain an active freelance illustration and
design company. Clients include:

« BC Magazine
Dogs In Canada magazine
WindShift Press
Rutherford Shopping Mall
Malaspina University-College
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« Dome Publishing
« Pier newspaper
Projects include:
. Editorial iliustration
« Book cover and layout design
« Advertising and promotional illustration

Developed a line of Greeting Cards to showcase
ilustrations.

1988-90 - Artec

Duncan, BC

Graphic Designer/llilustrator

A small design company specializing in des:gn
for the forest industry of BC and local Cowichan
Valley business.

Duties included:
« Team brainstorming
client liaison,
conceptual development
presentation comps
computer file preparation for print,
» illustration
Clients included:
« Macmillan Bloedel
« Duncan Forest Museum
« Open Learning Agency
«  Growell
Projects included:
« Qutdoor signage and posters for BC
Forest Companies
« package design
« brochure design and illustration

- » - -

1987-88 - Citizen Newspaper
Advertising Designer/Constructor
Advertising design and construction
Mac OS and Cricket Draw software

1984-88 - Malaspina University-College
Duncan Campus
Community Educator
Designed and taught a variety of courses for the
Continuing Education Program.
Courses included:
« Drawing on the Right Side of the Brain -
3 hour classes once a week for 8 weeks
+ Drawing in Nature — 3 hour classes
once a week for 8 weeks
« Coloured Pencil - one and two day
workshops
- Mandala Design - one and two day
workshops



Curriculum Vitae
IRIS CHURCHER BC MA

During this time also taught the above classes to

community groups including: Cherry Point
Sketch Club, Maple Bay Painters, Katsa Art
Group, Chemainus and Crofton Sketch clubs.

1979-84 - Freeiance Illustrator
Duncan, Vancouver, Montreal
Clients included:
« Sunrise Publications - indiana
« BC Government
« Chevron — McKim Advertising,
Vancouver
Delisle Foods — McKim, Montreal
Eatons — Montreal
Forestalk - Vancouver
- Ikea — McCann Erikson, Vancouver
Pacific Coast Logging, Vancouver
Royal Mint — Montreal
« Westemn Living — Vancouver
Projects included:
« Greeting cards
« Editorial illustration — cartoorns,
decorative, realistic.
« Advertising illustration
« Naturalistic park signage

- - a L ] L] L]

EMIGRATION TO CANADA 1978

1977-78 - Saunders-James Design
London, UK
Full time illustrator
In-house fulltime illustrator for graphic and
interior design company.
Duties included:

« conceptual development

« presentation comps

« final artwork

» photographic art direction
Clients included:

« Emerk (Pharmaceutical)

» Flora (Food manufacturer)

« Saunders James Interiors
Projects included:

« Medical brochures

« Advertising illustration

1973-77 - London, UK
Freelance illustrator/designer
Clients included:
» Womancraft magazine
Inhabit magazine
Phoebus Publishing
Marshall Cavendish (Publisher)
British Tourist Board
Projects inciuded:
Magazine layout for Magic Touch
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« Designed, created and wrote
instructions for making satin cushions,
toys and kimonos :

« Product illustration

+ Magazine humorous and carioon
illustration

« Book cover iltustration

1973 - Boogle-On-Design
London, UK
Designer/lliustrator
in-house designerfitlustrator for small design
company.
Duties included:
« conceptual development
« presentation comps
+ final artwork
« industrial product mock--ups
Clients included:
» Boots (Fharmacy)
« Marks & Spencers
« Aladdin (thermos flasks)
Projects included:
- Bag design
» Redesign of kitchen utensil handles
» Candy pack design and illustration
+ Redesign thermos flask colourways

1971-73 - Design Magazine
London, UK
Design and Layout Assistant
Magazine published by the Design Council of
the UK to showcase British Design.
Duties included:

» Art direction of Mlustrators and
photographers
Layout design
Consultation with editorial staff
instructions for printing
Proofing

- - L] -

1969-71 - Punch Magazine
London, UK
Design and Layout Assistant
Humorous magazine established for 150 years,
specializing in satire and parody.
Duties included:
» Original page layout design
» Page layout design to parody other
publications
» Cartoon selection
= Photo selection
« Letterpress press proofing



Curriculum Vitae
IrIs CHURCHER BC MA

EXHIBITIONS

Actively engaged in the development of
personally directed commercial and non-
commercial fine art. The following exhibitions
have showcased this work:

2004, 2002, 2000, 1998, 1996

Nanaimo Art Gallery

Nanaimo BC

Facuity Exhibition / Drawings and Paintings

1990 - Crystal Gardens

Vigtoria BC

Group show to support the protection of Robson
Bight

198% - Robson Media Centre

Vancouver BC

Group show to support the protection of the
Carmanah Valley

1989 - Richard’s Restaurant
Duncan BC
Mandalas and illustrations on esoteric theme

1989 - Clock Tower Gallery

Port Alberni BC

Joint show with Gretchen Markle with the theme
of botanicals and naturalist art

1989 - Cowichan Theatre.Gallery

Duncan BC

Joint show with Gretchen Markle with the theme
of botanicals and naturalist art

1988 - Cowichan Theatre Gallery
Duncan BC

Organized and participated in the Island
Mustrator's Society show

1988 - Nanaimo Arts Council

Manaimo BC

Exhibition of coloured pencii and watercolour
work

1988 - Cowichan Valley Eco-museum

Duncan BC

Helped organize and participated in group show
of naturalist art

1988 - Goldstream Nature House

Victoria BC

Participant in group show organized by the
Vicioria Naturalists and the Ministry of the
Environment and Parks. Conservation theme.
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1988 - North Park Gallery
Victoria BC
Participant in Island lNustrator's group show

1987 - Cowichan Theatre Gallery
Duncan BC
Drawings and watercolours botanicals

1985 - Cowichan Theatre Gallery
Duncan BC
Coloured pencil drawings

EDUCATION

M.A. lllustration

Syracuse University, Syracuse, New York,
USA

Thesis: Canadian Art and the Environmental
Crisis.

Researched the impact of the art on changing
government policy toward conservation of
natural areas.

B.A. in Graphic Design

‘2nd Class Honours, Upper division

London Coliege of Printing
Londen, England

PROFESSIONAL MEMBERSHIP

2004-05
GDC Associate

1996-99
MGDC Ed

Member of the Graphic Designers of Canada.
During this period acted as the North Island
representative and liaison for Malaspina
University-College.

PROFESSIONAL RECOGNITION

1997 - Honourable Mention
GDC Awards, Vancouver Island Chapter for Self
Promotion illustrations

1992 - United Nations Environmental
Program Seasons Greeting Card

Noel Brown, Director of the UNEP selected the
illustration created for WC2 campaign to save
the Carmanah Valley.



Curriculum Vitae
IRIs CHURCHER BC MA

1980 - Andy Award of Merit presented by the
Advertising Club of New York for lllustration to
Honey Up yogurt campaign. McKim Advertising,
Montreal.

PROFESSIONAL DEVELOPMENT

2005 - Adobe Creative Suite Presentation

2004 - GDC conference, Victoria
Gallery visits London, UK -

2003 - Six-month leave or absence to research
the use of digital art for illustration and its impact
on the education of illustration.

2003 - Gallery visits London, UK

2001 - Gallery visits London, UK and
Washington DC, USA

1993 - Gallery visits London, UK,
Attended lectures by professional lllustrators

1992 - Gallery visits Atianta, USA and San
Francisco, USA. Attended lectures by
professional lllustrators

1991 - Gallery visits New York, USA
Attended lectures by professional Hlustrators

COMPUTER
Hardware
« MacQ5 18 years
+  Windows 5 years
Sofiware

« Adobe lllustrator

« Adobe Photoshop

« Adobe ImageReady

« Adcbe Acrobat

»  QuarkXpress
Currently teach and develop courses that
include all the above software.
Currently developing new curriculum that
includes

« Macromedia Dreamweaver

+» Flash
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VOLUNTEER

2002 - Friends of Holland Creek

Designed all promotional and information
graphics, maps, posters and illustrations to raise
money to buy a portion of the Holland Creek
trail.

1990 - Western Canada Wilderness
Committee

Donated a drawing to raise money and
awareness to protect the Robson Bight as the
habitat for Orca whales

1989 - Western Canada Wilderness
Committee

Donated a drawing to raise money and
awareness to protect and preserve the
Carmanah Valley. Work and statement
published in the book ‘Carmanah — Ancient Rain
Forest’,



Curriculum Vitae

RiCHARD A. CONROY MFA

Visual & Applied Arts Department
Malaspina University-College

900 Fifth Street

Nanaimo BC VIR 5355

EMPLOYMENT

Fall 1987 to present
Maiaspina University-College
Nanaimo Campus
Professional Educator

Responsibilities include:

« Budget planning, monitoring and
implementation. ‘

«+ Instructing eight sections: four sections per
semester.

» Scheduling of student programs and

maintenance of grading records.

Program Matrix development and monitoring.

Liaison of facilities support staff.

Ordering supplies.

Curricuiurn Development for Applied Graphics

and Interior Design programs.

. Timetabling for Applied Graphics and Interior
Design programs.

+ As part of my ongoing civic and professional
duties, 1 sit on the advisory boards of the
Nanaimo Museum, Nanaimo School District
68’s career programs, and Malaspina
University's Information Technology and
Systems Program known as, (ITAS).

« Recruitment of faculty and technical support.

« Liaison with graphics industry

« Liaison with Vancouver Island secondary
schools.

« Organize and Chair advisory committee
groups

As a member of this Visual and Applied Arts
Department | have held the rotational position of
department “ Chair * three times, for a total of
3.5 years. The programs within my portfolio
were:

Visual Arts Diploma

Bachelor of Visual Arts Transfer
Bachelor of Visual Arts Minor
Applied Interior Design

Applied Graphic Design

- & L] . L
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Throughout these past seventeen academic
years | have designed and taught the fallowing
three credit courses for three of our Visual and
Applied Arts Department’s program offerings.
They are:

Visual Arts Program

Arts 101/ Drawing 1

Arts 102/ Drawing 2

Arts 108 / Variety of Media
Arts 122/ Design

Applied Graphics Program

Art G 103/ Graphics Rendering

Art G 111 { History of Graphic Design
Art G 122 / 2D Design

Art G 124 { Computer imagery 1

Art G 125 / Design: Approach and Management
Art G 221 / 3D Design

Art G 140/ lllustration 1

Art G 141/ lllustration 2

Art G 142 / lllustration 3

Art G 215/ Typography

Art G 231 / Graphic Design and Printing
Art G 232 / Graphic Presentation

Art G 233 / Design for Business

Art G 235 / Design for Marketing

Art G 242 / Hlustration 3

Interior Design Program

Art1 105 / Applied Drafting 1

Art 11086 / Applied Drafting 2

Art 1121 /3D Design

Art 1152 / llustration / Presentation 1
Art 1153 / NMlustration / Presentation 2

Instruct and use professionally the following
systems:

« Adobe llustrator 10

« QuarkXPress 6.0

Currently upgrading:
» Photoshop 7.0.
» Flash MX

Fall 86/Spring 87 - Kwantlen College
Surrey, British Columbia

10-week course - Visual Design
Fundamentals

Fall 86/Spring 87 - Capilano College
North Vancouver, British Columbia
10-week course - Visual Design
Fundamentals

Fall 86/Spring 87 - Capilano College
North Vancouver, British Columbia
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RICHARD A. CONROY MFA

Two-day weekend theory and practical
application speciaity course that was
identified as - “Posters & Flyers”.

Fall 86/Spring 87 - BCIT

Burnaby, British Columbia

12 week sessions - “Advertising: Creative
Print”

Fall 1986 -BCIT

Burnaby, British Columbia

12-week session - “ Creative Print
Advertising ”

Fall 1986 - University of British Columbia
Vancouver, British Columbia
10-week course - Editorial & Book lllustration

Fail 1982 - Okanagan University-College
Kelowna, British Columbia

Adult Education Department,

10-week course- Advertising Design
Fundamentals

Fall 1976 - Grande Prairie Regional College
Grande Prairie, Alberta, Canada.

Painting and Sculpture - design and teach a
course combining Contemporary painting and
sculpture, art history including built in hands-on
practical work- shops.

1973-75 - Emily Carr Institute of Art and
Design Vancouver, British Columbia

Formerly known as: Vancouver School of Art
Adult Education Division

Design and instruct courses: fundamentals of
visual design and interior design

1972-73 - St. George's Boys School
Vancouver, British Columbia

Art Master - Instruction of elementary art;
grades 4 to 7; English language and literature,
grade 4 levels, also assisting with Physical
Education, grade 4/ 5/6 levels.

Applied 2D / 3D Design / lllustration
Freelance Business History

Fall 1987 / Spring 2000

Malaspina University College

Nanaimo, British Colurmbia

» Complete identity logo package re: Mariner
Athletics

+ Trade Show display Booth

. Poster design for Theatre Department
productions
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Bead Street Limited

Nanaimo, British Columbia

Complete retail corporate identity package:
Logo identity design, shop interior / exterior
design, construction drawings.

Fabrication management, and the graphic
design all related print and packaging.

Spring 1985 / Fail 1987

April 1,1885 | resigned from Block Brothers
Industries ‘National Real Estate Service’ art
directorship to pursue creative opportunities that
would encompass all of my talents. | created an
advertising art and design service orientated
business catering to the 2D and 3D support
marketing graphic needs of clients.

A partial listing of the firms are as follows:

Interphase Technologies Incorporated
Richmond, British Columbia

Glenayre Electronics Limited
Vancouver, British Columbia

Lang Business Systems Limited
Kelowna, British Columbia

Delta Bus Limited
Deita, British Columbia

Baron Limousine Service Limited
Delta, British Columbia

BC Business Magazine
Vancouver, British Columbia

Computroi Systems Limited
Vancouver, British Columbia

Retail Merchants’ Association of BC
Vancouver, British Columbia

Empress Foods Limited
vancouver, British Columbia
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Applied 2D / 3D Design / lllustration
Employment History

NRS Advertising

(National Real Estate Service)

Vancouver, British Columbia

A division of Block Brothers Industries,

Art Director- my duties required the design of
support marketing graphics for local, regional,
nationat and international residential and
commercial real estate.

1983-84 - Interphase Technologies
Incorporated

Richmond, British Columbia

Art Director / Graphic Designer and
Hiustrator:

Provide all corporate identity graphics for the
company and its’ various departments. To
design and supervise the fabrication of all print
graphics, trade show designs and packaging for
the marketing of all product lines.

1978-80 - Paint Pot Productions

Grande Prairie, Alberta.

Sole proprietor my own design consulting firm:
an advertising art service business catering to
the 2D and 3D support marketing graphic needs
for a clients base comprising retail and real
estate developers.

-1980-82 - Bureau One Communications
Limited
Edmonton, Alberta.
Art Director / Designer / Hlustrator. to design
all marketing and communication graphics for a
varied client base consisting of manufacturers,
retailers, and personnel piacement specialists.

1982-83 - Watson Communications Limited
Kelowna, British Columbia

Art Director / Designer / llustrator. to design
all marketing and communication graphics for a
varied client base consisting of manufacturers,
retailers, engineering firms, personnel
placement specialists, real estate and tourism
marketing.

1976-78 - Blanchett Neon Limited
Edmonton, Alberta

Prairie Signs Division,

Grande Prairie, Alberta.

Designer / fabricator. of signage general.
Design of signage at the high end electronic and
retail facades: conceptual development,
technical working drawings, and follow through

fabrication. On the low end, design specifically
for sitkscreen on decal, metal plastic and wood.

1974-76 - Woodward's Department Store
Oakridge Mall, Vancouver, BC

Visual Display Designer. retail point of sale
visual merchandising. This included trimming
window displays, designing and fabricating
props, designing and fabricating boutique
architectural features.

1973-74 - Display Design Associates Limited
North Vancouver, British Columbia

Assistant Manager in charge of revision
design, production and supervision of a six-man
team in the design and fabrication of artifacts
used in thematic commercial interior design
accounts based regionally and nationally. - Drug
store chains, restaurant chains, grocery retailer
chains and commercial malls were our clients.

1867-68 - Simpson Sears Department Store
Northgate Mail, Edmonton, Alberta

Display Designer for three stores: This included
trimming window displays, and fabricating point
of sale displays in triplicate

EXHIBITIONS

2002 - Nanaimo Art Gallery

Nanaimo, British Columbia

« Coming and Going on the Edge of Time -
One-man Exhibition / Drawings and Paintings

2002, 2000, 1998, 1994, 1992, 1990 and 1988

Nanaimo Art Gallery

Nanaime, British Columbia

« Faculty Exhibition / Drawings and Paintings

« Between four walls and four seasons- One-
man Exhibition / Drawings and Paintings

« Journey through the Labyrinth - One-man
Exhibition / Drawings and Paintings

1977 - Prairie Art Gallery
Grande Prairie, Alberta, Canada
Prairie Art Gallery: Group Exhibit
Relief Assemblages

1970 - Burnaby Art Gallery
Burnaby, British Columbia
Group Exhibit / Relief Assemblages

Deighton House Gallery
Vancouver, British Columbia
Young Contemporaries 1970
Relief Assemblages



Curriculum Vitae
RICHARD A. CONROY MFA

National Arts Centre

Cttawa, Ontario, Canada

The results of summer travel journeying there
and back beginning from the west coast to the

east coast seeking and exploring off the beaten

pathways resulted in a body of work entitled
‘Architectural Sketches of Rural Canada.’

1967 - Kelowna Art Gallery
Kelowna, British Columbia
Group Exhibit / Paintings & Drawings

EDUCATION

Emily Carr Institute of Art and Design
Vancouver, British Columbia, Canada
Formerly known as: Vancouver School of Art
Four year Visual Design: Honors Diploma

Emily Carr institute of Art and Design
Vancouver, British Columbia, Canada
Formerly known as: Vancouver School of Art
Fifth year Post-Graduate Studies: Design

Syracuse University

Syracuse, New York, USA
Masters of Fine Arts Degree (lllustration)

SCHOLASTIC AWARDS

1971: Marion H. Langbridge Memorial Award
1968: Rossland Arts Council Scholarship
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ALASPINA Procedure 82.01.001
M Uni vl Block Transfer of Credit from a Previous Diploma or Degree Towards a
veesity-College Baccalaureate Degree in Arts or Science

: C. Educational Policies (Joint) .

gype C Educatlona] Policies {Joint Received by Board: 12/4/2003

roup: Joint
Sub-Group: General Ame{nded:
Executive Responsibility: Vice-President Received by Education Council: 3/19/2001
A i ' ’ Amended: 1/24/2001, 1/1/2003

cademic Policy: §2.01
Administrative Responsibility: Enrolment P y{i .
Manager/Registrar rocedure:
PROCEDURE:

1. Block transfer credit does not remove the need to meet all specific program requirements for a
degree. This may mean that students will not be able to use all the transfer credit granted to them.

2. The extent to which block transfer credit does meet some program requirements is determined by a
degree program advisor or the Admissions Manager in consultation with the appropriate Dean or
department Chair.

3. Block transfer credits cannot be used to meet any of the minimum 42 upper-level credits required
for a degree.

4. Malaspina University-College provides block credit for previous credentials towards baccalaureate
degrees in Arts and Science only under the following conditions:

4.1 The credential is from an accredited post-secondary institution (e.g., in Canada, the
institution must be a member of the Association of Community Colleges of Canada or the
Association of Universities and Colleges of Canada, in other countries, the institution must
be a member of an association recognized by these Canadian associations). This condition
does not preclude credit being received for education gained at other institutions or from life
experience, but such credit will be awarded through the Prior Learning Assessment process.

42 The normal full-time duration of the program is at least two years (i.e., sixteen months of
study or more). (One year credentials that require a year of post-secondary education as a
prerequisite are treated, together with the prerequisite year, as a two year program.)

43Thecr edential is completed. There is no partial credit under this block transfer policy.

4.4The GPA for  the entire program (i.c., all courses attempted in gaining the credential, not just
the courses passed) is C+ (or 65%) or better. There is no partial transfer credit for portions of
a program that do meet the required GPA.

5. Students with a two-year diploma are entitled to 30 credits of block transfer credit. Credits beyond
30 can only be transferred on a course-by-course basis or by other specially approved block transfer
arrangements for a particular program.

6. Students with a previous baccalaureate degree are entitled to 60 credits of block transfer credit.
Sixty credits is the maximum that can be transferred toward a degree, by block arrangements or
otherwise.

o i ‘ end of document
« Previous Page
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MALASP'NA Policy 84.01

University-College Transfer Recognition of Associate Degrees

Type: C. Educational Policies (Joint)

Group: Joint Approved by Board: 12/4/2003
Sub-Group: General Amended by Board:

Executive Responsibility: Vice-President, Approved by Education Council: 3/20/2000
Academic Amended by Education Council: 1/20/2003
Administrative Responsibility: Enrolment Procedure:

Manager/Registrar

Malaspina University-College guarantees to grant a minimum of sixty (60} credits on transfer to holders
of an Associate of Arts degree or an Associate of Science degree awarded by another B.C. College or
University College. Students must still fulfill all first and second year requirements of their Bachelor’s

degree not already completed as part of their Associate degree.

t_top _ end of document
« Previous Page
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Recognition of Prior Learning

Malaspina University-College is committed to broadening access for all students and to
meeting the needs of adult learners through the recognition of prior learning.

Prior Learning Assessment (PLA) involves faculty evaluating the knowledge and/or skills an
individual may have gained through non-formal education/training or experience and the
granting of appropriate credit by Malaspina University-College. Skills, knowledge and
competencies that have been acquired through work experience, unrecognized education or
training, self-study, volunteer activities, hobbies, and other life experiences can be assessed for
credit.

Faculty in programs that choose to participate in PLA will determine the assessment process
most appropriate for their program, discipline and courses. The processes include, but are not
limited to, challenge exam, portfolio, portfolio-assisted assessment, skill demonstration, oral
exam, audition, work sample, and assessment of credential(s) earned.

Requests for PLA will be processed as either a comprehensive assessment or as a course
challenge. Requests for Prior Learning Assessment will normally be processed as a course
challenge when:

» the student wishes to challenge the courses on an individual basis;

» the credit request is for less than nine credits; or

» the credit request is for nine credits or more but spans two or more departments or
disciplines with no more than six credits in any one discipline or department.

Requests for Prior Learning Assessment will normally be processed as a comprehensive
assessment when the credit request is for nine credits or more in one department or discipline.

A course challenge or comprehensive assessment can be requested by an applicant to
Malaspina University-College, prior to enrolment as a student, or by enrolled students. PLA
can be initiated at any time of the year with the approval of the department conducting the
assessment, PLA candidates are registered as such and are charged an assessment fee.

Credit will be granted when the faculty assessor determines that the knowledge and/or skills
acquired through prior learning are:

» at the post-secondary level;
s current;
» consistent with the required objectives and outcomes of Malaspina University-College

programs and courses; and
» demonstrated at the appropriate level of achievement.

Credit received through PLA will be so identified on the student’s transcript and is resident
credit at Malaspina University-College.

Normally, students will not be allowed to request credit through course challenge or a
comprehensive assessment for a course:

» they have previously failed at the University-College;
» the equivalent of which appears on their transcript, or

http://www.mala.ca/calendar/GeneralInformation/generalregulations.asp 27/07/2006
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= they have unsuccessfully challenged, previously.

For further information on PLA, please visit the Advising website (click on Prior Learning
Assessment).

http://www.mala.ca/calendar/GeneralInformation/generalregulations.asp 27/07/2006
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