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EXECUTIVE SUMMARY 

Malaspina University-College will create a Bachelor of Arts, Major in Graphic Design.  This 
program will draw upon the best elements of Malaspina’s successful two-year Applied Graphics 
Diploma Program over the last almost twenty years.  The degree program will be hands-on and 
rich in applied elements and simulations of real employment-type learning.  It will also reflect 
Malaspina’s broad mix of programming in the Bachelor of Arts, and specifically in the Applied 
Arts, Humanities, and Fine and Performing Arts. Malaspina’s Bachelor of Arts program 
features approximately fifty degree specializations in more than twenty disciplines. 
 
The principal objectives of this Bachelor of Arts, Major in Graphic Design are to address the 
evolving requirements of the Graphic Design Industry and the Society of Graphic Designers of 
Canada; to prepare graduates for the labour requirements of today’s knowledge-based 
communication culture; to incorporate mostly existing courses at Malaspina; and to offer a 
special Management stream of study. 
 
Since 1987, the Applied Graphics Diploma has focused on imparting job skills to its graduates. 
The program has met with increasing success, and Malaspina Applied Graphics students have 
repeatedly won national and provincial prizes for their design projects. The program has led to 
successful employment in the industry for the majority of its graduates.  Now, the Society of 
Graphic Designers of Canada has indicated its inclination to require three- or four-year 
credentials in the field for the purposes of accreditation. Moreover, employers are increasingly 
asking for graduates with degree-level credentials.  Applied Graphics students have successfully 
combined the Diploma with the Digital Media Technologies component of Malaspina’s 
Information Technology and Applied Systems Program  (ITAS); despite the riches of such 
combinations of diplomas, the need for a more substantial credential, reflecting both increased 
depth of study over a longer period of time and a wider breadth of skills, is called for.   
 
There are currently two degree programs in Graphic Design in British Columbia, at Kwantlen 
University College and Emily Carr Institute of Art and Design, and there is no Graphic Design 
degree offering on Vancouver Island.  The existing programs are distinct from the program 
proposed at Malaspina and from each other.  Over the years, demand for the Applied Graphics 
Diploma Program has been robust, and the Bachelor of Arts, Major in Graphic Design promises 
to provide fuller educational opportunities for Vancouver Island and other students. Other 
diploma and certificate programs in BC include those offered at North Island College, Capilano 
College, Thompson Rivers University, and Vancouver Community College. Graduates of these 
programs will be able to transfer credit to the Malaspina Degree.    
 
The Bachelor of Arts, Major will modify and add to the two-year Diploma Program in favour of 
increased elective breadth in a program of 123 credits across four years of study, featuring 78 
credits of discipline-specific courses, 15 credits of Digital Media courses offered by the 
Department of Media Studies, 6 credits of required English, and 24 credits of elective courses in 
other disciplines. 
 
The program will build on a solid foundation of general skills at the first-year level, including 
drawing, principles of design, information media and software, photography, and design history. 
Second-year courses will require that students apply and expand upon foundational skills in 
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more detailed and specific sub-fields, such as computer imagery, illustration, typography, 
design photography, and design production. Upper level courses in the degree will explore 
problem-solving, research, creative exploration, and contextual issues at a deeper level. 
Students will be encouraged to complete complex practical assignments, and an optional work 
placement internship.   
 
In keeping with the applied nature of Graphic Design programs, the BA, Major in Graphic 
Design requires more discipline-specific instruction than is conventional for most Bachelor of 
Arts programs.  While this is a reflection of the express requirements of the design industry and 
the Society of Graphic Designers of Canada, there are good reasons for making this a Bachelor 
of Arts degree program. In the last decade, Graphic Design has evolved to become increasingly 
multidisciplinary, with strong links with Communications, Media Studies, Business, Marketing, 
the Humanities, Education, and Fine and Performing Arts. Malaspina’s BA, Major in Graphic 
Design is intended to emphasize links with Business Management and Media Studies. It is now 
more important than ever that professional graphic designers have strong interdisciplinary skills 
typically associated with BA programs, and the program will emphasize such skills through 
academic requirements within the discipline as well as through non-discipline specific 
requirements and electives.   
 
1.  DEGREE LEVEL STANDARD 
 

The Bachelor of Arts Major in Graphic Design will meet or exceed the standards for 
baccalaureate degrees and will develop both academic and applied skills. The British 
Columbia Ministry of Advanced Education has defined baccalaureate degrees as providing 
students with “knowledge, core competencies, and transferable skills”.  Students will be 
expected to “understand the fundamental concepts underlying the field of study” and 
appreciate the knowledge associated with the field.  Students will be able to “think critically 
and innovatively, communicate effectively orally and in writing, find, interpret, evaluate, 
synthesize, and present information, develop lines of argument and make sound critical 
judgments”.  Graduates will be able to apply their theoretical understanding to practice, by 
“defining and resolving problems in an accurate, effective and cooperative manner”. 
 
The proposed Bachelor of Arts degree in Graphic Design meets these requirements and the 
goals and learning objectives as described below. 

 
1.1 Program Goals 

The Applied Graphics Diploma program is a highly successful program, which 
graduates have combined with the Digital Media Technologies Program at Malaspina 
(formerly part of the Information Technology and Applied Systems Program), and 
from which graduates have obtained employment, or transferred to degree programs at 
other institutions. In response to changing technology, accreditation standards and a 
competitive employment market, Malaspina will expand the program, providing a 
degree-level credential for students who have had to go elsewhere for such 
opportunities. 
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1.2 Core Competencies and Learning Objectives 
According to the Society of Graphic Designers of Canada: “Graphic Design is an 
interdisciplinary problem-solving activity that combines visual sensitivity with skill 
and knowledge in areas of communication, technology and business. A Graphic 
Designer specializes in the structuring and organizing of visual information to aid 
communication and orientation. They provide clients with the following: research, 
costing, planning, coordination, project management, quality control, design and 
aesthetic judgment, advertising and art direction.” Graphic designers work in 
advertising, marketing communications design, art and creative direction, corporate 
identity, broadcast design, corporate communications, information design, editorial 
design, education, environmental and exhibit design, signage, new media and web 
design, packaging, illustration, animation, production and prepress, and related 
occupations. (Source:  GDC/RGD The Business of Graphic Design, A Professional’s 
Handbook). 
 
The BA in Graphic Design will meet the requirements of the Graphic Design industry 
and the Baccalaureate degree. It will offer practical applied skills development 
combined with robust academic course work. It will provide students with 
“knowledge, core competencies, and transferable skills”. The degree will:  

 
a) Enable students, “Through exposure to a variety of disciplines”, to 

“understand the fundamental concepts underlying the field of study” and 
appreciate the knowledge associated with the field; it will: 

 
• incorporate a solid foundation year as a basis for all study; 
• develop interdisciplinary skills for flexibility and breadth of learning; 
• provide students with knowledge of design principles, communication,  

information design, photography, illustration, 2D and 3D design, etc.; 
• provide flexible options for students to select employment-oriented and 

academic electives such as Art History, Management, Marketing, Media 
Studies, Sociology, Video, etc.  

 
b)  Encourage students to “think critically and innovatively” and creatively; it 

will: 
 
• develop creative conceptual skills through applied real-world type studio 

projects; 
• feature robust academic courses and electives developing excellent 

intellectual and thinking skills; 
• provide practice in critical thinking, research, defining objectives, conceptual 

and idea development, design process, evaluation, abstract thinking, 
independent thinking and creative thinking, through rigorous problem-
solving tasks; 
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• challenge students to analyze, ask questions, discuss and strive for leading-
edge, innovative solutions to increasingly difficult problems, as they progress 
through the program and projects. 

 
c)  “Provide opportunities to communicate effectively orally and in writing” as 

well as visually; it will: 
 
• develop oral and written language skills, and visual communication skills, 

through written assignments, visual and oral presentations, team activities, 
role playing, and opportunities for electronic publishing;  

• give students first-hand experience in the writing of proposals, briefs, reports, 
specifications, contracts, estimates, analyses, and other business documents.  

 
d)  Require that students find, interpret, evaluate, synthesize, and present 

information and develop lines of argument and make sound critical 
judgments; it will: 
 
• provide an interdisciplinary problem-solving environment;  
• develop visual communication skills for specific parameters, contexts, and 

audiences in studio projects; 
• provide students with the means to develop concepts and make sound 

decisions building on strong foundation concepts and knowledge of the 
design process; 

• provide practice in researching, analyzing, structuring, organizing, and 
presenting visual and text information in the form of comprehensive layouts 
and documents; 

• provide opportunities for investigation of historical, cultural, theoretical, 
social and ethical perspectives on design through study of design history, 
information design, etc. 

 
e)  “Apply theoretical understanding to practice”; it will: 

 
• prepare students for employment through real-world type practical projects; 
• balance theory, academic, and applied knowledge and skills; 
• develop skills to provide clients with research, costing, planning, 

coordination, project management, quality control, design and aesthetic 
judgment, and art direction services in courses such a Business Practice; 

• provide necessary computer and media skills development through digital 
projects; 

• develop individual student employment graduation portfolios (print and 
digital). 

 
f)  Ensure students practice “defining and resolving problems in an accurate, 

effective and cooperative manner”; it will: 
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• develop conceptual, analytical, and visual problem solving skills in course 
projects; 

• develop people, communication, cooperation, and adaptability skills in day-
to-day class interactions and team projects; 

• cultivate strong organizational and time management skills in juggling 
multiple assignments as in a real-world studio setting; 

• develop awareness of social responsibility, ethics, cultural contexts and 
global communications considerations in both academic and applied projects; 

• cultivate effective work habits including thoroughness, attention to detail, 
and meticulous execution. 

 
1.3 Degree of Emphasis on Practice vs. Theory 

This degree emphasizes the application of skills, theory and knowledge to practical 
visual design problem-solving activities. It incorporates skills identified by the Society 
of Graphic Designers of Canada (GDC) and The Registered Graphic Designers of 
Ontario (RGD) as key to meeting labour market needs of this sector (see also Section 8 
Program Consultation for a report on Labour Market demand). The curriculum is 
designed to assist students to develop digital and hard-copy portfolios for employment 
and the program will encourage creative initiative, business, organizational, and 
management skills necessary to compete in a Graphic Design or related occupation. A 
rigorous work ethic and time-management skills will be required in all courses. As in 
the profession, students will be required to juggle multiple projects and deadlines, 
undertake projects as teams, research, report, cooperate, communicate and present 
their work. Students will have the option to complete a practicum or work placement 
in the final year.  
 
While it has a markedly applied focus, the degree will also promote all the skills 
typically associated with Bachelor of Arts programs, including analytical and critical 
thinking skills, solid oral and written communication skills, and general flexibility and 
adaptability.  

 
2. CREDENTIAL RECOGNITION AND NOMENCLATURE 

2.1 Recognition 
Malaspina’s credentials are fully recognized within British Columbia, across Canada, 
and increasingly abroad. The name of the credential will be Bachelor of Arts, Major in 
Graphic Design. The name Graphic Design has long been well recognized 
provincially, federally and internationally and matches other program names in this 
discipline. While there are no Bachelor of Arts Majors in Graphic Design in British 
Columbia, the role of Graphic Design and Communication in the liberal arts has 
increasingly been recognized in universities across Canada and abroad. 
 
While the credential does not require formal accreditation by an external professional 
body, the Society of Graphic Designers of Canada (GDC) is considering national 
Registered Graphic Designer (RGD) status (as has been legislated in Ontario), which 
would require, at minimum, graduation from a 3 or 4 year program in Graphic Design 
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and appropriate preparation for a required exam. The RGD Ontario exam guidelines 
have been considered in the development of the BA, Major in Graphic Design, and 
Malaspina’s Graphic Design faculty—who have an ongoing relationship with GDC 
executive—will continue to consult with GDC on this and any relevant matters. 

 
2.2 Consultations 

Recently telephone/email/written consultations were undertaken with industry, 
employers, post-secondary academics and the GDC. Experts were sent the draft Notice 
of Intent and a draft course matrix. Their feedback and/or support letters confirm that: 
 
a)  experts support and accept this credential; 
b)  they endorse the learning outcomes and curriculum as acceptable standards for 

the industry; and 
c)  they feel that graduates will greatly benefit from having this credential upgrade. 

 
We have responded to any questions or concerns expressed by consultants and any 
written discussions are attached. Feedback has been incorporated into the curriculum. 
Note that the current Canadian GDC president (the highest officer in this professional 
body) is a Vancouver Island resident and Graphic Design practitioner, who fully 
endorses this degree proposal. (See Section 8 Program Consultation for a full 
description of Consultations.)  

 
3.  CURRICULUM/PROGRAM CONTENT 

Consultations with external experts affirm that the proposed BA, Major in Graphic Design 
degree program meets or exceeds the breadth, depth and rigour requirements of education 
for the Graphic Design profession. The curriculum incorporates the necessary range of 
traditional, current and leading-edge subjects to prepare graduates for work in Graphic 
Design and related occupations. The program provides an appropriate range of theoretical, 
intellectual, communication, experiential, applied and other skills needed to be effective in 
the Graphic Design workplace and to remain current in the field. The degree has an applied 
emphasis with real-world type visual problem-solving tasks in a range of design 
applications.  

 
3.1 Core Courses  

General Graphic Design Stream 
Year One 
Course Number, Name, and Contact Hours  Credits 
 
Fall Semester   
ARTG 120 Graphic Design Principles (2:1:0)   3 
ARTG 130 Page Layout Software (1:1:1)   3 
ARTG 140 Drawing for Graphic Design (2:1:0)   3 
ARTG 160 Design Photography 1 (2:1:0)   3 
DIGI 110 Introduction to Digital Media (2:1:1)   3 
Total Semester Credits   15 
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Spring Semester   
ARTG 110 Theory I: Design Process (2:1:0)   3 
ARTG 111 Design History (2:1:0)   3 
ARTG 121 Colour Theory (2:1:0)   3 
ARTG 150 Typography I (2:1:0)   3 
ENGL 115 English Composition (3:0:0)   3 
Non-Graphic Design Elective   3 
Semester Credits   18 
 
 

Year Two 
Course Number, Name, and Contact Hours   Credits 
 
Fall Semester   
ARTG 236 Computer Imagery I (2:1:0)  3 
ARTG 237 Computer Imagery II (2:1:0)  3 
ARTG 241 Illustration I (2:1:0)   3 
ARTG 270 Design Production (2:1:0)   3 
Non-Graphic Design Elective   3 
Semester Credits   15 
 
Spring Semester   
ARTG 251 Typography II (2:1:0)   3 
ARTG 261 Design Photography II (2:1:0)  3 
ENGL 225 Business English (3:0:0)   3 
DIGI 220 Web Production I (2:1:1)   3 
Non-Graphic Design Elective   3 
Semester Credits   15 
 
 
Year Three 
Course Number, Name, and Contact Hours Credits 
 
Fall Semester   
ARTG 342 Illustration II (2:1:0)    3 
ARTG 371 Package Design (2:1:0)    3 
ARTG 372 Graphic Design for Publishing (2:1:0)   3 
DIGI 320 Web Production II (2:1:1)    3 
Non-Graphic Design Elective    3 
Semester Credits    15 
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Spring Semester   
ARTG 343 Storyboarding (2:1:0)   3 
ARTG 344 Photo Illustration (2:1:0)   3 
ARTG 373 Interface Communication Design (2:1:0) 3 
ARTG 374 Environmental Design (2:1:0)  3 
Non-Graphic Design Elective   3 
Semester Credits   15 

 
 

Year Four 
Course Number, Name, and Contact Hours  Credits 
 
Fall Semester   
ARTG 412 Theory II: Information Design (2:1:0) 3 
ARTG 476 Graphic Design for Marketing (2:1:0) 3 
ARTG 475 Graphic Design for Business (2:1:0)  3 
DIGI 365 Interactive Motion Media (2:1:1)  3 
Non-Graphic Design Elective   3 
Semester Credits   15 

 
Spring Semester   
ARTG 477 Graphic Design Practice (2:1:0)  3 
ARTG 480 Final Project  (0:3:0)   3 
DIGI 496 Senior Digital Media Project (1:2:0)  3 
Non-Graphic Design Elective   3 
Non-Graphic Design Elective   3 
Semester Credits   15 
 
Total Credits for BA in Graphic Design Program    123 
 
Course Descriptions and Prerequisites 

See Appendix I for full course descriptions, prerequisites, and course outlines. 

Electives: General Graphic Design Stream 

Students in the General Graphic Design Stream are required to take eight (3 credit) 
non-Graphic Design electives which must include a minimum of 2 academic/theory 
course electives. Students must check the University-College Calendar, the timetable, 
seat availability and the necessary prerequisites for selected electives. Electives for the 
degree can be chosen from a wide range of course options. Students are encouraged to 
select courses that complement their graphic design studies and elective choices must 
be approved prior to registration. 

 
Electives: The Management Stream 

Students who wish to enroll in the BA Graphic Design Management Stream must 
notify the department at the time of application and must fulfill the requirements for 
Management courses, including mathematics prerequisites. Management Stream 
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students must take the same core courses defined in the General Graphic Design 
Stream. Prerequisites must be considered. For their electives they must take the 
following courses: 
 

• MGMT 192 Principles of Management; and 
• MGMT 294 Management Skills I; and 
• MGMT 381 Entre/Intrapreneurship; and 
• ONE of MGMT 292 Organizational Behaviour, or MGMT 230 Introduction to E-

Management, or MGMT 293 Human Resource Management or MGMT 392 
Negotiations’ 

• AND four other electives of their choice from the general electives list. 
  

3.2 Program Structure and Length, Admission Requirements, and Student 
Evaluation 

 

a) Program Structure 
To meet the requirements for the BA, Major in Graphic Design, students must 
complete 123 credits over 4 years The program consists of 78 credits of required 
Graphic Design courses (42 in 1st and 2nd year and 36 upper level credits), 15 
credits of required Digital Media courses (6 in 1st and 2nd year and 9 upper level 
credits), 6 required credits of English (in 1st and 2nd year), and 24 non-Graphic 
Design elective credits (to ensure breadth of experience and knowledge). Course 
content is integrated across four years of instruction. Course requirements ensure 
the progression of skills from year to year, and the progressive application of 
theory to practice. 

 
b) Admission Requirements 

Admission to the Bachelor of Arts, Major in Graphic Design will take place prior to 
first year, (and at the second, third and fourth year levels on the basis of transferable 
credit), and as determined by the following: 
 
i) interview; 
ii) portfolio assessment; 
iii) submission of transcripts, 2 references and a letter of application; 
iv) Grade 12 graduation and English 12 with a minimum grade of ‘C’. Principles of 

Math 11 with a minimum grade of ‘C+’, or Principles or Applications of Math 
12 with a minimum grade of ‘C’ may be required for students pursuing a 
management stream or certain other electives; 

v) fulfillment of any relevant general Malaspina admission requirements. 
 

The degree program will be limited to 24 students. A number of  program courses 
will have spaces available for elective purposes. Students from some pertinent 
disciplines (e.g., Visual Arts, Marketing, or Digital Media Technologies) may be 
permitted to apply for some reserved spaces providing they have met the required 
prerequisites and program requirements. Students must maintain a grade of “C+” in 
all courses to continue to the next level of study in the degree.  
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c) Evaluation 
Students will be evaluated in accordance with institutional policy and 
procedures.  Students will be assessed and given final grades in all courses.  
Their assessment will be on the basis of written work (including essays, analyses, 
briefs, reports, proposals, quizzes, and exams); hands-on studio projects and 
exercises; and effective design process, presentations, collaboration, teamwork, 
general participation, work ethic and attendance. Typically assignments involve 
visual problem-solving, creativity, conceptualization, communication, 
expression, and the application of theory, process and research to applied 
problems. Expectations for quality of work, thinking skills and general level of 
ability increase from year to year. In fourth year students will complete 2 longer 
Final Projects (one fully digital) demonstrating advanced process, analysis, 
communication and presentation.  
 
In the fourth year students may elect to complete a Graphic Design work 
practicum of  45 hours (minimum) work with a Graphic Design related 
employer, as credit for one (3 credit) elective course. Qualified local or regional 
employers will be responsible for supervising the student’s activities. Any such 
work placement must be approved by Graphic Design faculty prior to the 
placement, and both the student and employer will be required to submit a report 
(in a predetermined format) of the student’s outcomes, progress, and evaluation 
for grading by faculty. Students must also submit a portfolio of work completed 
during this employment for evaluation by Graphic Design faculty.  

 
3.3 Program Integration 

Studio courses and their assignments will require students to acquire analytical, 
organizational, and presentation skills.  Students will be expected to target such skills 
to the needs of specific audiences and clients. Effective visual communication will be 
of paramount importance.  Most assigned work will be produced in digital form 
although conceptualization and other activities will involve manual skills. The Design 
Practice course and program studio courses will require that students engage in 
research, costing, planning, coordination, project management, quality control, art 
direction and other business service activities. 
 
Students will learn the fundamental concepts and knowledge underlying the field of 
study starting in a foundation year in which they study basic concepts. A range of 
academic, applied, and elective courses and projects in increasing complexity follow 
to develop interdisciplinary skills. Students will study and practice information design, 
illustration, 3D design, design history, photography, colour, package design, editorial 
design, marketing, advertising, corporate design, signage, typography, interface 
design, production, computer imagery, information graphics, interactive design, web 
design, multimedia design, theory, presentation etc. Software training, computer 
production, digital artwork preparation, prepress knowledge, animation and digital 
scripting in Computer Imagery and Digital Media courses will integrate the technical 
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and computing skills needed for this discipline. Flexible elective options allow 
students to select employment-focused or academic courses. 

 
Students will learn to think critically, innovatively, and creatively through applied 
real-world type studio projects. Academic courses such as history and theory as well 
as academic electives will exercise intellectual and thinking skills. Students will 
acquire critical thinking and researching skills, and learn how to define objectives and 
develop concepts. They will engage themselves in all aspects of the design process. 
Students will develop their skills through a rigorous set of problem-solving 
assignments and will be encouraged to ask questions, discuss and strive for leading-
edge solutions to increasingly difficult problems.   
 
Students will be encouraged to communicate effectively orally and in writing as well 
as visually. Communication and language skills will be integrated into the curriculum 
through class writing assignments, visual and aural presentations, team activities, role 
playing and electronic publishing. Students will be required to analyze, structure, 
organize and present increasingly complex information in class projects. Students will 
be required to write and present in most courses in the writing of proposals, briefs, 
reports, specifications, contracts, estimates, analyses, and other business documents in 
the English, Business Practice, and other courses. 

 
Students will find, interpret, evaluate, synthesize, and present information and develop 
lines of argument and make sound critical judgments in an interdisciplinary problem-
solving environment. They will develop visual communication skills for specific 
parameters/audiences in studio projects and will find, interpret, evaluate, synthesize 
and present qualitative and quantitative information through research, discussion and 
information design activities such as visualizing abstract data or structuring electronic 
communications.  Students will be required to develop concepts, solve problems, and 
make sound decisions building on strong foundation concepts and knowledge of the 
design process. They will research analyze, structure, organize and present visual and 
text information in the form of comprehensive layouts and documents. Students will 
investigate historical, cultural, theoretical, social and ethical perspectives on design 
through study of design history and information design etc. 
 
Students will be required to apply theoretical knowledge to practice in an environment 
emphasizing real-world type projects. They will balance theory, academic, and applied 
knowledge and skills with increasingly applied practice as they move into 3rd and 4th 
year. They will develop skills to provide clients with research, costing, planning, 
coordination, project management, quality control, design and advertising and art 
direction services in courses such as Business Practice to prepare them for 
employment entry. Students will be encouraged to employ these abilities to make 
contributions to society and the information economy through appropriate practical 
projects. They will also develop the necessary computer and media skills in digital 
studio projects and courses emphasizing Graphic Design software, animation, web 
design and production, scripting, and interface design. Students will study Business 
English and business topics. All students will develop individual employment 
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graduation portfolios (print and digital). The program also offers a practical 
Management elective stream of study. 

 
Students will learn how to define and resolve problems in an accurate, effective and 
cooperative manner. They will develop conceptual, analytical and visual problem 
solving skills in course projects. They will develop people skills, communication 
skills, cooperation and adaptability skills in day-to-day class interactions, teamwork 
critiques and trouble-shooting situations.  The program will require strong 
organizational and time management skills in juggling multiple assignments as in a 
real-world Graphic Design studio. Students will learn how to provide appropriate and 
effective solutions to assigned problems with specific predefined parameters and target 
audiences. Students will develop awareness of social responsibility, ethics, cultural 
context and global communications considerations in the academic and applied 
projects. Each assignment will require effective and accurate work habits that include 
thoroughness, meticulous execution, and care in implementation. 
 
The program will integrate the following other core competencies. Projects and 
courses will require students to balance visual sensitivity and communication with 
skill and knowledge in technology and business. Students will learn technical skills for 
computer imagery, interface design, drawing, and storyboarding for animation. 
Students will develop awareness of past, present, and changing stylistic legacies in the 
study of Design History. Students will develop management skills (such as studio 
management, project management, business relations, entrepreneurship, and sales) 
both in the program itself and, should they choose to do so, in Management courses 
taught by Business Management faculty. Lectures and class discussion will explore the 
connections between design and society and raise public awareness of the role graphic 
design plays in everyday environments. 

 
The program will place emphasis on increasingly complex theory and application of 
theory to practice. The more senior the course the more advanced the theoretical 
material and the expectations for skill level and independent research, process and 
practice. This degree emphasizes the application of skills, theory and knowledge to 
practical visual design problem solving activities across areas of Graphic Design 
specialization and incorporates skills identified by the Society of Graphic Designers of 
Canada (GDC) and The Registered Graphic Designers of Ontario (RGD) as well as 
provincial and federal Job Futures descriptions, as key to meeting labour market needs 
of this sector (see also Section 8 Program Consultation for a report on Labour Market 
demand). The curriculum is oriented to the development of digital and hard copy 
portfolios for employment application purposes, and the degree will encourage 
development of the necessary business skills, creative initiative, organizational skills, 
and management skills to compete in a Graphic Design or related entrepreneurial 
practice or occupation. As in the real world, students will be required to juggle 
projects and deadlines, work in teams, research, report, cooperate, communicate and 
present. An option of a work opportunity is available in the final year. Completion at 
the 4th year will culminate in a graduation show. 
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As with all degree programs at Malaspina, students in all courses are subject to 
rigorous assessment and may excel, pass or fail. To facilitate entry into the program at 
second, third or fourth year, with the department’s permission certain prerequisites 
may be taken concurrently with upper-level courses. This structure follows a 
recommendation by Malaspina’s Education Council, and allows for the program to 
integrate effectively with existing degree programs. Curriculum at Malaspina 
University-College is subject to full institutional scrutiny, at the department and 
faculty levels, and by the institutional Curriculum Committee and Education Council. 

 
3.4 Existing and New Courses 

Existing Graphic Design Program Courses at the Institution 
 

Many existing program courses remain the same but have name and/or number 
changes (see course change forms in Appendix VI).  

 

Course Number, Name  Credits 
ARTG 110 Theory I: Design Process  

 (formerly Design: Approach & Management)   3 
ARTG 111 Design History (formerly History of Graphic Design)   3 
ARTG 120 Graphic Design Principles (formerly Design)   3 
ARTG 121 Colour  Theory   3 
ARTG 140 Drawing for Graphic Design (formerly Illustration I)   3 
ARTG 150 Typography I (formerly Typography)   3 
ARTG 160 Design Photography I (formerly Graphics Photography I)   3 
ARTG 236 Computer Imagery I   3 
ARTG 237 Computer Imagery II     3 
ARTG 241 Illustration I (formerly Illustration II)   3 
ARTG 261 Design Photography II (formerly Graphics Photography II)  3 
ARTG 270 Design Production (formerly Graphic Design and Printing)  3 
ARTG 344 Photo Illustration (formerly Illustration III)   3 
ARTG 371 Package Design (formerly Three-Dimensional Design)   3 
ARTG 372 Graphic Design for Publishing  
     (formerly Graphics for Publishing)    3 

ARTG 373 Interface Communication Design (formerly Computer Imagery III) 3 
ARTG 374 Environmental Design (formerly Graphics Rendering)   3 
ARTG 475 Graphic Design for Business   
      (formerly Graphics for Business)    3 
ARTG 476 Graphic Design for Marketing   
 (formerly Graphics for Marketing)    3 
 
Existing External Courses 

Course Number, Name Credits 
ENGL 115 English Composition   3 
DIGI 110 Introduction to Digital Media   3 
DIGI 220 Web Production I   3 
ENGL 225 Business English   3 
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BA electives across the University-College 

 
New Graphic Design Courses 

Many existing courses remain the same but have name or number or content changes 
(see course change forms attached). Other courses replace old courses. These are new 
courses (with new content) that will be developed: 

 
Course Number, Name Credits 
ARTG 130 Page Layout Software  3 
ARTG 251 Typography II   3 
ARTG 342 Illustration II  3 
ARTG 343 Storyboarding   3 
ARTG 412 Theory II: Information Design  3 
ARTG 477 Graphic Design Practice   3 
ARTG 480 Final Project    3 
 

New External Courses 

Course Number, Name Credits 
DIGI 320 Web Production II   3 
DIGI 365 Interactive Motion Media   3 
DIGI 496 Senior Digital Media Project   3 
 
For full course outlines, see Appendix I 

 
4. LEARNING METHODOLOGIES/PROGRAM DELIVERY 
 

The BA Graphic Design Major will draw and build on the successful 18-year record of 
Malaspina’s Applied Graphics Diploma program and encourage students to learn about 
Graphic Design through rigorous attention to all aspects of project process and development 
in the studio. While the program incorporates the necessary academic rigour and design, 
cultural and communication theory, the heart of the BA Graphic Design is applied project-
based instruction and the development of a graduation portfolio for employment.  
 
The program features lecture, studio, critique (in both one-on-one and group formats); 
computer laboratory instruction; and independent and collaborative projects. Lectures often 
involve computer-assisted presentation by faculty experienced in teaching software for the 
industry. The program has extensive computer-based curriculum, and it draws on Internet 
technology. Some Digital Media courses may offer opportunities for online delivery, though 
it is important to note that much studio-based curriculum is not well suited to online 
delivery. Every effort will be expended to offer courses of the highest calibre in the BA, 
Major in Graphic Design. Graphic Design courses at Malaspina have been on the cutting-
edge of digital delivery for many years and they will continue to be innovative in these 
areas.   
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Strong students will be encouraged to complement classroom study with an elective work 
experience in the 4th year at suitable. 
 
Experiential learning will also be fostered in the classroom by a variety of means, including: 
hands-on in-class studio exercises; assignments based on real-world type local to 
international examples; and applied projects involving digital media, multimedia, web 
pages, and electronic publishing.  
 
Problem-based learning and studio exercises/projects require students to work both 
independently and collaboratively. In ARTG 496 (Final Project) and DIGI 491 (Senior 
Digital Media Project) students are required to produce complex major projects using new 
media and Graphic Design software.  
 
Computer-assisted instruction forms an integral part of the program: students are introduced 
to online communication, research, and electronic publishing; page layout, digital 
illustration and web page production; and digital multimedia (including interface design, 
animation etc.), using computers and design discipline-specific software. The applied 
aspects of the program have been carefully planned to take advantage of computing 
applications required by graphic and web designers. Malaspina has excellent computer 
facilities for students and faculty as is the case in other design programs. Ultimately, 
students will be required to purchase their own laptop computers (in accordance with 
department specifications), which they will bring to classes and central lab facilities. Lab 
activities and facilities will be supported by a full-time technician position.  

 
Malaspina’s Calendar emphasizes the priority of technology contributing to–and as a 
measure of–student success.  For Calendar Computer Literacy Expectations, go to: 
http://www.mala.ca/calendar/COMPLIT.HTM. 
 
Computer-assisted, distance, and online instruction are supported by infrastructure and 
human resources, including IT specialists and technicians, specialists in the delivery of 
online and distance education, and excellent orientation and best-practices materials.  For 
further information on this subject, and for pertinent institutional policies, go to: 
http:/it.mala.bc.ca/employees/index.htm.  
 
Malaspina University-College places great emphasis on the recruitment and orientation of 
faculty of the highest quality. The BA, Major in Graphic Design will be taught by existing 
instructors well prepared to contribute to effective program delivery. Faculty are offered 
annual orientation at the department and faculty levels, and institutional orientation as 
detailed at http://www.mala.ca/Orientation/.  
 
Instructors at Malaspina undergo rigorous performance evaluation, which takes into account 
instruction, research, scholarship and professional activity, and service.  Courses are 
surveyed and student input sought on instructional performance. 

 
The Bachelor of Arts in Graphic Design will be subject to routine program review, as a 
guarantee of quality assurance, in accordance with institutional policies and procedures. 
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5.  ADMISSION AND TRANSFER/RESIDENCY 

Admission is to the first year with an intake of 24 students. The degree program will be 
limited to 24 students throughout. Admission Requirements are described in section 3b) 
Program Structure and Length, Admission Requirements and Student Evaluation. 
Malaspina’s general admission requirements are available at 
http://www.mala.ca/calendar/caladmsn.htm.  
 
Transfer students with equivalent credit will be eligible to apply for admission.  Admission 
is subject to interview and assessment of academic records and a portfolio.   
 
Malaspina University-College participates fully in the British Columbia articulation process, 
both as a sending and as a receiving institution. All transferable courses in the Bachelor of 
Arts Graphic Design program will be articulated through the British Columbia Council on 
Admissions and Transfer (BCCAT http://www.bccat.bc.ca/.). The BA Major in Graphic 
Design will accord full transferability to all articulated courses within the British Columbia 
system.  In some cases, the Graphic Design Department will explore block transfer, subject 
to all other admissions constraints of the program. 

 
Malaspina University-College recognizes the academic knowledge and achievement of 
students who have undertaken post-secondary studies at other colleges, institutes, or 
universities.  Credit is assigned on the basis of official transcripts, course outlines and other 
supporting documentation and portfolios. For admission, students must have completed a 
Graphic Design program or equivalent with a minimum of C+ in all courses. 
 
Requests for prior learning assessment will be evaluated by the Graphic Design Department, 
as per Malaspina’s institutional policy on PLA, which may be accessed at 
http://www.mala.ca/calendar/ACADEMIC.HTM - prior. 
 
In accordance with institutional policy, students must have the equivalent of two years’ 
residency (60 credits of instruction) at Malaspina University-College. Students are required 
to complete 6 credits of lower level English.  

 
6. FACULTY 

The Graphic Design Major requires a total of 4.125 FTEs instructional faculty to offer a 
minimum of 33 courses (excluding electives) for a functional selection of courses at all 
levels (3 full-time Graphics, one 3/8 Graphics, one 5/8 DMT and one 2/8 English). Three 
sections of upper-level release are also anticipated, bringing the total demand to 4.5 FTE 
faculty. Graphics program courses are presently taught by University-College Professors 
Rick Conroy, Iris Churcher and Karen Hodgson, who have full-time teaching assignments 
for a total of 3 FTE.  Visual Arts University-College Professor Ellen McCluskey also 
teaches 3 courses for the program. Digital Media courses will be taught by the Department 
of Media Studies, notably by Doug Stetar. A full time technician appointment is also 
required to support computer labs, classes, facilities, and DMT courses.   
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All instructional faculty have Masters-level education and significant professional and 
instructional experience. The following faculty presently teach courses intended for the 
program Rick Conroy (MFA, Syracuse), Iris Churcher (MA, Syracuse), Karen Hodgson 
(MVA, University of Alberta), Ellen McCluskey (MFA, University of Calgary) and Doug 
Stetar (MFA, Goddard). Faculty curricula vitae may be found in Appendix VII. 
 
The minimum qualification for instruction in academic programs is the Masters (or 
equivalent). Academic faculty are appointed under a Collective Agreement between 
Malaspina University-College and the Malaspina Faculty Association.  All instructional 
rights and responsibilities are subject to discipline field qualifications determined by duly 
constituted selection and vetting committees.  Faculty are appointed to two-year 
probationary appointments followed by renewable five-year contracts.  All appointments are 
subject to evaluation of instruction, research and scholarship, and service, in accordance 
with the Collective Agreement. 

 
All continuing and temporary faculty are hired in accordance with institutional policy, as 
reflected in Malaspina’s comprehensive “Faculty Selection Procedural Guide”.  This guide 
may be viewed at: http://www.mala.ca/HumanResources/fsctoc.htm.   Malaspina features a 
full range of supports for instructional faculty, including departmental, Faculty, and 
institutional orientation.   
 
Where faculty or student research activities involve human subjects, projects must abide by 
the policies and procedures of Malaspina University-College and its Committee for 
Research Involving Human Subjects. Terms of reference for this committee may be viewed 
at:  http://research.mala.bc.ca/committees/index.asp. 

 
The Malaspina University-College Committee for Research Involving Human Subjects 
ensures that all research projects involving human beings follow standard ethical guidelines 
and are subject to ethical review, whether they be student projects or faculty projects.  
Malaspina University-College has adopted the Tri-Council Policy Statement: Ethical 
Conduct for Research Involving Human Subjects (1998) as its guideline for ethical review 
of all research conducted by Malaspina University-College students and faculty.  The policy 
and procedures of this committee have been approved by Education Council and the 
University-College Board and may be accessed at 
http://www.mala.ca/policies/policy.asp?rdPolicyNumber=31.03 . 
 

Similarly, Malaspina University-College’s Animal Care Policy mandates an Animal Care 
Committee to implement and enforce Animal Care Protocol.  In all its teaching, research, 
and other activities, Malaspina University-College is committed to the care and humane 
treatment of animals.  The policy and procedures of the Animal Care Committee may be 
accessed at http://www.mala.ca/policies/policy.asp?rdPolicyNumber=31.07 .   
 

See Appendix VII for Faculty Curricula Vitae. 
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7. PROGRAM RESOURCES 
The transformation of the two year Applied Graphics Diploma Program into a four year BA 
Graphic Design Program will increase program revenues through additional student fees and 
institutional budgets. To accommodate both the increase in student numbers and to utilize 
new and existing funding, the department will rethink the use of current building, equipment 
and digital facilities. Below is a description of staffing requirements, as well as computing 
and other and facilities needs, followed by a budget. 

7.1 Course Requirements 
The majority of the program course sections are currently in place. These will require 
some renaming and numbering, and some revision to current course content. 
Repositioning will also be required of these sections throughout the four-year degree 
curriculum model. This will facilitate the introduction of various electives to augment 
an already rich program base.  
 
It is our intention to add 8 new courses that require new funding and 3 new courses 
that use funding from Diploma courses being phased out. These course additions will 
thereby expand the base of the Diploma Program into a comprehensive range of 
courses that meet the education criteria required by both the Graphic Design industry 
and the educational institution. These new courses are: 

  
New Funding:  
ARTG 343 Storyboarding   
ARTG 412 Theory II: Information Design 
ARTG 480 Final Project 
DIGI 110 Intro to Digital Media 
DIGI 220 Web Production I 
DIGI 320 Web Production II 
DIGI 365 Interactive Motion Media 
DIGI 496 Senior Digital Media Project 

 
Funding Transferred from Phased Out Diploma Courses 
ARTG 130 Page Layout Software 
ARTG 251 Typography II 
ARTG 342 Illustration II 

 
Note: Please see the tables in the Resource Appendix that show how the Diploma sections 
will be phased out and the Degree sections implemented. 

 
7.2 Faculty 

 
The Applied Graphics Program offers 22 courses (25 sections - 23 Graphics and 2 
English). The total direct instructional requirement for the full program is 23 sections. 
These sections will be applied to the BA Graphic Design Program. 
 
The BA Graphic Design at full implementation will require 41 courses (41 sections – 
26 Graphics, 5 Digital Media, 2 English and 8 electives). The total departmental direct 
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instructional requirement for the full program at full implementation is 33 sections. It 
is estimated that a minimum of three scholarly release sections will be required. This 
brings the departmental profile to 36 sections, for a faculty complement to a total of 
4.5 FTE.  
 
The reallocation of Diploma courses to the Degree matrix, the addition of new courses 
from the Digital Media Department and the required institutional electives limit the 
need for new faculty hiring within the Graphics Department to one full-time 
technician. 
 
Note: Please see the tables in the Resource Appendix for the Technician’s responsibilities 

7.3 Existing and Projected Computer Needs 
Upon implementation of degree sections in the fall of 2006, the existing lab will still 
be functional, although moving toward the end of its life. The computers will, by the 
end of 2007, have been in use for 4 years and at that time the operating systems and 
hardware will not be compatible with the student systems. We must prepare for the 
time when these systems will be replaced.  
 
It is anticipated that Graphic Design Degree students will also be able to make use of 
existing Educational Technology Centre equipment: multimedia lab, digital cameras, 
video cameras and editing software. With the presence of the Digital Media courses, 
many of the digital resources needed by the students will be addressed within that 
department and shared resource planning can be implemented as we proceed to 
develop the Graphic Degree program. Additional expenditures in this area would 
enhance the program without being a requirement for its success. 

 
7.4 Degree Students to Own Laptops 

 
Upon implementation of the Degree each new student will be required to purchase an 
Apple laptop with specific operating systems, hardware and software. Students can 
purchase Apple computers online or from the University of Victoria at educational 
prices. Students will be given a number of models to choose from to suit their budget, 
but they will have to all run the same operating systems and software. 
 
With the majority of students owning their own laptop, our existing large dedicated lab 
can be adapted for use as a general Graphic Design studio. With wireless systems 
already in place in building 325, students will be able to work in both of the Graphics 
studios (207 & 210) with full access to the internet, college networks and printing. 
This will in effect give us the opportunity to revisit the way that we use these Graphic 
Design studios.  

 
7.5 Projected New Computing Costs for First Intake Year  

 
Students, who have completed the two-year Diploma, have transferable credits from 
another Graphic Design program or who take the occasional elective will not 
necessarily have access to their own laptop. To accommodate these students it will be 
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necessary to maintain the stations in the lab for this first year. It will also be necessary 
to provide the following equipment and software to address the increased student 
numbers and program needs. 

 
Large format networked black and white laser printer:  $3,000.00 
Large format scanner: $3,000.00 
4 replacement faculty laptops:  $10,000.00 
2 Digital projectors – 1 installed in each studio $4,000.00 
Faculty and studio software upgrades $8,450.00 
(STUDIO MX 2004 or latest software $250 x 13 = $3250.00 
ADOBE CREATIVE SUITE 2 PREMIUM or latest software $400 x 13 = $5200.00) 

 Total  $28,450.00
 
7.6 Projected New Computing Costs for Second Intake Year 
 

By the end of the first intake year, the computers in the lab will need upgrading.  
At this time we would begin creating a portable lab of 5 laptops for the use of these 
students, and 2 stationary computers in each studio for students temporarily without 
laptops and in need of Internet and network access. A total of 9 computers. 

 
5 portable Apple laptops: $10,000.00 
4 stationary Apple systems:  $8,000.00 

 Total  $18,000.00 
 

7.7 Studio Equipment and Remodelling 
 
At full degree implementation an additional 52 students will require 52 lockers and flat 
files for the storage of supplies and equipment. These would be built to order and can 
be accommodated in 325/210. As well, there may be some renovation required to 
install the lockers. Furniture (tables and chairs) will be required to accommodate the 
increase in students (see budget following). 

 
7.8 Library Holdings 
 

We already have a good range of Graphic Design books within the campus and 
departmental libraries and therefore the library holdings will only require an additional 
$5,000 in one-time funding. Continued upgrade of library holdings has been budgeted 
at $4000 per year. 

 
7.9 Guest Lectures 

 
Guest lecture funds for business practice courses and other general visiting lecturers in 
the budget an additional $2,400 per academic year funding. 
 
(Please see proposed budget documents in Appendix II.) 
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7.10 Degree Implementation 
 

To make a smooth transition between the two-year Applied Graphics Diploma and the 
four year BA in Graphic Design in the fall of 2007 we will begin offering the 1st year 
of the degree, whilst completing the final second year of the diploma. This ensures that 
the total number of sections offered in that academic year remain within the approved 
existing and additional funding. This model allows us to also offer a modified version 
of the 3rd year of the degree for those graduated students who wish to ladder into the 
degree. By slowly implementing the full degree over 4 years, and including the 
modified 3rd and 4th years for previously graduated students, we can gradually increase 
our course offerings to the approved funding levels. This model provides adequate 
work for existing full-time faculty, allows for the employment of a much needed 
technician and saves Malaspina some section funding until the full implementation of 
all degree sections in the academic year 2010/2011. 

 
The implementation date of September 2007 can be achieved within existing facilities, 
computer and faculty conditions.  The proposed BA Major will be implemented 
according to a phasing-in schedule intended to coordinate with the phasing-out of the 
Diploma program (see Appendix II). 

 
8.  PROGRAM CONSULTATION 

8.1  Consultations 
The BA, Major in Graphic Design program was developed in consultation with 
Graphic Design industry experts, employers, the Society of Graphic Designers of 
Canada (GDC), academics in the field and other post-secondary institutions in BC, 
Canada and the United States. Graphic Design programs in the UK, US and across 
Canada were studied to identify the most appropriate curriculum content. In 2005, key 
individuals and the professional organization evaluated the draft Notice of Intent and 
draft curriculum and responded to our request for feedback. These experts were 
consulted by telephone, in person, in writing and by email. Their feedback was 
incorporated into the Notice of Intent and the Full Program Proposal. Letters of 
support and other communications with the following experts are attached: 

   
Academics/Post-secondary Institutions in the United States 
• Susanne Weissman, Program Head, Communication Design, Northern Virginia 

Community College, Sterling, Virginia, USA 
 

Academics/ Post-Secondary Institutions in Canada 
• Jorge Frascara, GDC Fellow, past President of Icograda (International Council of 

Graphic Design Associations), Professor and Coordinator, Visual Communication 
Design, Department of Art and Design, University of Alberta, Edmonton, Alberta 

• Don Newgren PhD, RGD, former Director of Design at the Museum of Industry in 
Chicago, and Master of Design: Graduate program Director, Department of 
Design, York University, Toronto, Ontario 
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• Terry Schoffner, Associate Professor Illustration, Design Department, Ontario 
College of Art and Design, Toronto, Ontario 

 
Academics/ Post-secondary Institutions in BC 
• Graphic Design Marketing Program Faculty and Marge Damon, Coordinator, 

Graphic Design for Marketing Program (GDMP), Kwantlen University College, 
Vancouver, BC 

• Rick Caswell, Chair, Applied Communication Program, Camosun College, 
Victoria, BC 

• Susanne Sampson, Instructor Graphic Design, Fine Arts and Design, North Island 
College, Courtenay, BC 

 
BC Industry Experts and Employers 
• Mary-Lynn Bellamy-Willms, CEO, Suburbia Studios, Vancouver and Victoria, 

BC, an award wining design and advertising firm with clients across Canada 
(www.suburbiastudios.com) 

• Robb Dodds, President and Creative Director, Primal Communications Ltd., 
Vancouver and Nanaimo, BC (www.primalcommunications.com), an employer of 
Malaspina Graphic Design graduates and North Island GDC VI Representative. 

• Kirsty Armstrong, Print Media Coordinator, Royal Roads University, Victoria, BC 
• Peter Bartl GDC Fellow, Professor Emeritus of Design, University of Alberta, and 

co-owner pb+j Press 
• Craig Bauer, Client Services Manager, Vancouver Island, Hemlock Printers Ltd., 

Vancouver, BC (www.hemlock.com) 
 

Professional Association (GDC) 
• Peggy Cady, National President, Society of Graphic Designers of Canada 
• Rebecca Gerein, joint Vice President (there is no current VI Chapter president), 

Graphic Designers of Canada, Vancouver Island Chapter, Victoria BC 
 
The national association for Graphic Designers is the Society of Graphic Designers of 
Canada (GDC, www.gdc.net). It is affiliated with Icograda (an international council of 
Graphic Design associations) and active in the support, professional development, 
education and promotion of graphic design and designers in Canada. GDC national is 
currently discussing Registered Graphic Designer (RGD) status (as has been legislated 
in Ontario), for the entire country. The minimum educational credential would be a 3 
or 4-year program of study and successful completion of a written exam administered 
by the RGD association. We have discussed this and our degree proposal with the 
national GDC president and other GDC executives and will maintain close relations 
with GDC as advisors to our program. The RGD exam guidelines have also been 
considered in development of the BA Major in Graphic Design curriculum. 
 
The Notice of Intent and Full Program Proposal were posted in the Visual and Applied 
Art Department for review by internal faculty. Note that some support letters were sent 
electronically and hence are not necessarily signed. 
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Advisory Committee 

A Graphic Design Advisory Committee will be established as soon as possible after 
the program is approved. The composition of this committee is expected to include 
academic representation from a related post secondary program, a representative from 
GDC, a practicing professional in the field, a printing company expert and perhaps an 
Island high school representative. It is important for the long-range vitality of the 
program to develop positive relationships with regional organizations and employers; 
to capitalize on their knowledge of the marketplace, employment considerations and 
changing directions in the discipline; especially with respect to technological change. 
The Applied Graphics program already incorporates some community projects into the 
curriculum and it is expected that this kind of relationship will continue. 

 
8.2 Roles of Those Involved 

The principal writer and coordinator of the proposal is Karen Hodgson MVA, 
(Graphic Design instructor). Large contributions to the content, research and 
development were provided by Karen and Iris Churcher MA, (Graphic Design 
instructor).  Iris coordinated and prepared the course descriptions and Course Change 
Forms and prepared implementation plans for the resource section. John Lepage, PhD 
(outgoing Dean, Arts and Humanities) and Steve Lane (incoming Dean, Arts and 
Humanities), provided editing, advising, budgeting and some writing services. Rick 
Conroy MFA, (Graphic Design instructor) provided ongoing input, and researched 
Graphic Design programs at other institutions. Ellen McCluskey MFA, (Chair Visual 
and Applied Arts) was responsible for internal communications with college 
departments regarding elective offerings. Throughout the program planning process 
Karen Hodgson and Iris Churcher — and sometimes Rick Conroy and Ellen 
McCluskey — met regularly (often once a week), for discussion of all aspects of the 
curriculum, consultations, and proposal development. Other contributors include 
Management/Marketing Faculty Bruce Ballam and Don Miskiman, Digital Media 
Technologies Faculty Doug Stetar, and Marshall Soules, Media Studies. Darcey 
Kaluza (former Art Department secretary), Cheryl Coburn (Art Department secretary) 
and Sheila Davidson assisted with data collection and/or document preparation. 

 
8.3 Evidence of Student Demand 

Malaspina has successfully run the award-winning Applied Graphics program at 
Malaspina for 18 years (See press clippings in Appendix IV). Demand for graphic 
design education will likely continue for the foreseeable future. In 2004 the regional 
population was 235,732 which “represents a population increase of 7,411 (3.2%) from 
2001, and more than a 49% increase from the population of 1986…. BC Stats projects 
a regional population increase of about 13% over the coming decade, and an increase 
of 27% over 20 years.” (Malaspina University-College: Planning Context 2005-2008, 
at www.mala.ca/university). The projected population growth in Nanaimo is also 
significantly higher than for other regions on Vancouver Island. (Source: BC Stats at 
www.bcstats.gov.bc.ca). 
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In a recent survey of local regional interest, 84 people expressed interest in a Graphic 
Design degree program at Malaspina. A total of 63 persons reported that they would 
enroll full-time or part-time in the program (and 30 don’t know if they would enroll 
full-time or part-time). Survey forms/results are attached (see Appendix V). This a 
substantial expression of interest considering the survey polled only the local market, 
and especially since there will only be 24 seats open to students in the BA Major in 
Graphic Design. Since Graphic Design degree program offerings in BC each offer a 
slightly different focus—and applicants from other parts of Canada may be drawn to 
the Management stream—it is anticipated that demand for this program will be strong. 

 
A faculty member from the Department of Design, York University reports that 
annually there are about 1800 applicants to the Design program at York while only 
100 students are accepted. One BC Graphic Design program reportedly has over 100 
applicants and accepts 20. Clearly there is a large applicant market for Graphic Design 
studies in Canada.  Marketing to other regions is needed. 

 
8.4 Evidence of Labour Market Demand 

Economic, Labour, and Population Data 
 
As our region grows and we shift to an information-based society, expansion of the 
Hi-tech and Service Sectors will play an important role in creating employment for 
new Graphic Design degree graduates. “The Malaspina Region is projected to be one 
of the province’s high-growth regions over the next quarter century…. BC Stats 
population growth projections estimate an increase of 12% between 2001 and 2011 for 
the 18-24 age group” (Malaspina Strategic Planning Context for 2003-2006). Recent 
regional environmental scans, such as that performed in 2002 by the Nanaimo 
Economic Development Group in association with Human Resources Canada, stress 
economic development in keeping with the shift from a commodity- to this 
knowledge-based economy. Such a shift makes information design skills development 
necessary for the success of our economy.    

 
In this new economy prospects are very good for jobs in Graphic Design, Information 
Design, Animation, Communications and related occupations. Business Services, 
Amusement, and Communications are identified as 3 of the top ten “industries for 
employment in the province” (A Guide to the BC Economy and Labour Market: 
http://www.guidetobceconomy.org/toc.html). The Federal Service Industry Sector --
which includes Graphic Design Services--has revenues that exceed 2 billion dollars. 
Business Services such as Graphic Design Services (the largest sector in this industry), 
makes up “55% of total industry revenue… earning 81% of operating revenue from 
business…” (Statistics Canada 
http://www.statcan.ca/english/survey/business/design/facts.htm). Design firms are 
expanding in the province and substantial growth is occurring in the Graphic Design 
and Publishing Industries both here and across the border (Coates GDC Listserv, and 
Statistics Canada, Labour Force Survey unpublished data). One study reports that a 
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“27% growth in graphic design employment is expected” (Desktop Publishing Job 
Growth Outlook 2010: http://desktoppub.about.com/library/weekly/aa020802a.htm). 
 
In Canada, the growth of the communications and new media sectors and the potential 
for employment is well documented. In its Profile of the Multimedia Industry (July 
2000), Human Resources Development Canada describes multimedia as “one of the 
new knowledge-based industries that is paving the way in Canada for continued job 
creation, sustained growth, and the expansion of trade in the global market”. 
 
The Final Report of the 2010 Human Resources Planning Committee (December 
2003), which included a comprehensive provincial environmental scan, predicted 
substantial job creation in the next ten years related to the 2010 Olympic Games 
(Malaspina’s 2004-2005 Service Plan: 
http://www.mala.ca/docs/Institutional_Service_Plan_2004-07.pdf.). “With the Games 
and major projects the total projected growth in labour demand will be up to 1,045,085 
openings during the period 2003 to 20015 of which 485, 000 will be new jobs.” Major 
growth is expected in advertising, professional business services, communication, 
printing and publishing, accounting for 13,128 openings between 2003 and 2015. As 
well, the growth in employment in all occupations will require extensive 
communications resources involving managers, advertisers, publicists, website 
developers among others (Maximizing 2010 Employment and Skills Opportunities, a 
summary of the Roslyn Kunin & Associates, Inc. Technical Report: 2010 Winter 
Games Labour Demand Analysis, British Columbia, 2003-2015: October 2003: 
http://www.labour.gov.bc.ca/skills/). Implemented quickly, the Graphic Design degree 
would be able to respond to the projected period of peak job demand from 2006 to 
2009.  

 
Total Incremental Growth by Industry 

 Top ten industries by % over base and job openings 2003-2015 
 

 

 

Industry % Over 
Base 

Job 
Openings 

Other Manufacturing 78.8  7,330
Accommodation, Food, and Recreational Services 43.5  47,963
Construction 30.6  18,963
Advertising 24.9  1,374
Professional Business Services 23.9  8,246
Communication 21.5  2,318
Printing and Publishing 15.4  1,190
Transportation and Storage 14.6  7,828
Finance, Insurance & Real Estate 10.6  5,179
Retail Trade 9.7  10,634
All Industries 14.4  131809
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Related Ministry Priorities 
 

The Ministry of Advanced Education expects that University-College programs should 
respond to changing labour market and economic needs and that graduates be prepared 
for “a changing and increasingly technological workplace…. The Ministry encourages 
a growing technological sector” and is expanding investment and post-secondary 
industry training capacity in this area. They anticipate that Hi-tech occupations “will 
experience a shortage of skilled workers…. The province continues to shift toward a 
knowledge-based economy…[and] growth in the service and high-tech sectors is 
expected to be significant.” The Graphic Design degree will respond to these priorities 
and will also provide increased choice for students, increased hi-tech graduates, useful 
education, “expansion of degree opportunities for students,… opportunities for 
research and creative thinking,… critical thinking, communications, [and] problem 
solving” all of which are identified as Ministry objectives 
(http://gov.bc.ca/prem/popt/service_plans/srv_pln/aved/ and Service Plan pdf 
documents). 

 
BC Work Futures (www.workfutures.bc.ca) 

Provincially the Graphic Design related employment category 524 represents “a very 
large occupation group” who are employed in advertising, the retail trade, business 
services, and printing and publishing. “Roughly two-thirds of these workers are 
located in the Lower Mainland. Vancouver Island is home to 19% of these workers, 
and 12% are in the Okanagan/Kootenay.” 
 
Employment growth in this category is significant. “The Canadian Occupational 
Projections System (COPS) forecasts employment growth for creative designers and 
craftspersons that is much faster than the all-occupation average.… A total of 5,990 
employment openings are expected…. Graphic designers and illustrating artists make 
up over half of this occupational group. COPS forecasts a much faster than average 
growth. There will be an estimated 4,120 employment openings to the year 2008. 
Demand for the work of graphic designers and illustrating artists will be strong as 
producers of information, goods and services put even more emphasis on visual appeal 
in product design, advertising, marketing and television…. Canada has developed a 
strong reputation at home and abroad for high-quality products and skilled 
practitioners in… animation… [and] the number of employment opportunities is 
growing at home….” 

 
In the related Graphic Arts category 522, “an estimated 5,800 workers were employed 
in these occupations in 1998, up from 4,610 in 1990…. Most workers are located in 
the Lower Mainland (77%), on Vancouver Island (11%) and in the 
Okanagan/Kootenay (9%)…. Employment for photographers, graphic arts 
technicians… is forecast to grow much faster than the all-occupation average…. This 
will result in 3,100 projected employment openings over the ten-year period to 
2008…. Employment for graphic arts technicians is forecast to grow faster than 
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average (4.6% per year). Over the next 10 years about 1,130 total openings are 
expected…. The increasing emphasis on visual appeal in advertising, marketing, 
television and product design should increase demand. Computer advances in multi-
media and Internet use are also increasing, and these are having a major impact on 
both the demand for graphic arts technicians and the skills required…”. 
 
The related Computer category 2163 (which includes web creation) “is a large 
occupational group, made up of about 8,460 workers in B.C. in 1998”. Employment in 
this occupation is expected to grow at a rate of 4.5% per year, “much faster than the 
average for all occupations. In fact, this occupation (and related ones, such as 
computer systems analysts) is projected to be among the fastest growing professional 
occupation in the B.C. economy. According to this projection, a total of 6,260 
positions will become available from 1998 to 2008”. 
 
Canada Job Futures Summary (http://jobfutures.ca) 
 
In Canada, for the Employment Category NOC 5241 Graphic Designers and 
Illustrators, “There were 54,400 workers employed in these occupations in 2001, an 
increase of 77% since 1994.” “The number of workers increased at an above-average 
rate over the 1999-2001 period because of the use of computer technologies for 
presentations, production of the final version of designs, and project management…. 
The supply of job seekers, mostly recent graduates, is keeping pace with the number of 
job openings…. The outlook to 2007 is that “the number of job seekers will likely 
keep pace with the number of job openings.” 
 
For the Employment Category NOC 524 Creative Designers and Craftspersons “there 
were 87,000 workers employed in these occupations in 2001, an increase of 46% since 
1994.” “The number of workers grew at an average rate over the 1999-2001 period…. 
The number of job seekers is keeping pace with the number of job openings.” 
 
For the Employment Category NOC 522 Photographers, Graphic Arts Technicians etc. 
“there were 38,900 workers employed in these occupations in 2001, an increase of 
26% since 1994.” “The employment growth rate is above average.” 
 
Regarding work Prospects for Related graduates from C040, C030, U010, “the 
competition among new graduates will likely be about average. You'll have a better 
chance of finding work as a graphic designer or illustrating artist in the advertising 
industry as it is expected to grow faster than average between 2002-2007. You’ll also 
find opportunities in advertising… or as a marketing or advertising manager.” 
 
Canada Job Futures reports that various national surveys of post-secondary graduates 
in communications, conducted two to five years after graduation, reveal that graduates 
found work as public relations and communications specialists and graphic designers. 
(Canada Job Futures, Section U410). Similar data is found in the Canada Job Futures 
category of “Professional Occupations in Public Relations and Communications” 
(Section 5124). Canada Job Futures reports that 27,000 people were employed in these 
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occupations in 1998, an increase of 48.7% from 1988.  Employment requirements for 
this occupation are also expected to increase, suggesting that university degrees will 
become a necessity for work in this field. 
 
Another category of occupation for graduates of a Graphic Design degree is Services 
to Management. Design and Advertising services professionals analyse a company's 
communication needs, then develop and deliver appropriate design and 
communication plans. These professionals are employed by management consulting 
firms, advertising agencies, large companies and government agencies. Many are self-
employed. The technological revolution and the trend toward globalization have 
forced many businesses to hire these professionals in order to help them stay 
competitive within the rapidly changing business climate. These factors are expected 
to drive the growth of this occupational group through to 2008. Employment in this 
occupation is projected to grow much faster than the average for all occupations. 
Projections call for 4,170 openings to become available between 1998 and 2008 
(http://www.workfutures.bc.ca/En/def/occs/1122_e1.html). 

 
9. Program Review and Assessment 
 

The BA, Major in Graphic Design will be assessed and reviewed on an ongoing basis in 
accordance with institutional policy and procedures.  Malaspina University-College is 
currently pilot-testing a new comprehensive set of institution-wide program review 
processes, which will inform ongoing evaluation and ensure a program review every five to 
seven years. 

 
The purpose of Malaspina University-College’s program review is to allow programs and 
departments to engage in a structured and focused examination of their activities with a 
view to improve the quality and efficiency of what they do.  The review process is 
developmental, not judgmental, and it assumes that faculty and staff are dedicated to 
offering programs of high quality and relevance for as many students as possible.  The 
program review process also assumes that all programs, even those of highest quality, can 
be improved.1  The program review cycle is designed to be continuous, in keeping with an 
emphasis on continuous quality improvement. 

 
Ongoing consultation with GDC and the graphic design industry will be part of the program 
review process. 

 
 
 
 
 
 
 
 
 
                                                 
1 Malaspina University-College, Program Review Manual May 1998 
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Appendix I: Course Descriptions, Prerequisites, and Course Outlines 
 
ARTG 110   (3)   Theory I: Design Process 
A focus on the design process to assist creative development in Graphics program students. 
Includes computer fundamentals, time and idea management and creative thinking skills.  Credit 
will not be granted fro both ARTG 110 and ARTG 125. 
Prerequisite: Admission to B.A. Major in Graphic Design or permission of Department. 
Co-requisite:  ENGL 115; ARTG 111; or permission of the Department. 
 
ARTG 111   (3)   Design History 
A historical survey of art and design history from prehistoric to post-modern.  A study of the 
historical chronology and styles of art, architecture, design, and graphic design in context with 
lectures, projects, and historical applications of graphic design.  In conjunction with ENGL 115 
and ARTG 110. 
Prerequisite: Admission to B.A. Major in Graphic Design or permission of Department. 
Co-requisite:  ENGL 115; ARTG 110; or permission of the Department. 
 
ARTG 120   (3)   Graphic Design Principles 
A study of two-dimensional graphic design concepts, emphasizing the principles and elements 
of applied design, and the conception, visual interpretation and expression of ideas.  Credit will 
not be granted for both ARTG 122 and ARTG 120. 
Prerequisite: Admission to B.A. Major in Graphic Design or permission of the Department. 
 
ARTG 121   (3)   Colour Theory 
An introduction to the physical properties, psychological effects, language, and theories of 
colour. Students will explore how colour works through the application of various colour media. 
Provides the necessary foundation for illustration and graphic design courses.  Credit will not be 
granted for both ARTG 119 and ARTG 121. 
Prerequisite: Admission to B.A. Major in Graphic Design or permission of the  Department. 
 
ARTG 130   (3)   Page Layout Software 
A study of the principles of page layout design and digital document construction utilizing 
traditional and contemporary design processes and current page layout applications. Students 
will design and create a variety of document structures exploring digital design principles 
through thumbnails, roughs, comps, to final pre-press file construction. 
Prerequisite: Permission of the Department. 
 
ARTG 140   (3)   Drawing for Graphic Design 
An investigation of the drawing process. Begins with line drawing following through to more 
complex knowledge, skills, and mediums. Emphasis on concept development and expression 
and all design elements involved in effective composition are included, as are diagrammatic, 
one, and two point perspective imaging techniques. 
Prerequisite: Admission into B.A. Major in Graphic Design or permission of Department. 
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ARTG 150   (3)   Typography I 
An introduction to the role of typography in graphic design.  Topics such as fonts, 
measurements, systems, kerning, readability, hierarchy, communication, and expression will be 
explored in lectures, projects, and exercises. Credit will not be granted for both ARTG 215 and 
ARTG 150. 
Prerequisite: Admission into B.A. Major in Graphic Design or permission of Department. 
 
ARTG 160   (3)   Design Photography I 
Introduction to fundamental technical and aesthetic considerations involved in producing 
photographic images and prints, with emphases on digital camera operation, image capture, and 
acquisition.  The basics of file management, image editing, digital output, and lighting 
techniques will be explored. Credit will not be granted for both ARTG 164 and ARTG 160. 
Prerequisite: Admission to B.A. Major in Graphic Design or permission of Department. 
 
ARTG 236   (3)   Computer Imagery I 
A hands-on introduction to vector software on the Macintosh.  Topics include drawing, colour, 
tracing, transformations, type, patterns, symbols, layers, file management, trouble-shooting, and 
the creation of imagery for graphic design projects and practical exercises.  Credit will not be 
granted for both ARTG 124 and ARTG 236. 
Prerequisite: 2nd year standing in B.A. Major in Graphic Design or DIGI 110 and ARTG 130 or 
permission of the Department.  
 
ARTG 237   (3)   Computer Imagery II 
An exploration of creation and manipulation of digital imagery and design using digital imaging 
software. Students will, through in-class tasks and out-of-class projects, complete a portfolio 
that demonstrates their knowledge of software techniques studied and their application to 
creative conceptual imagery.  Credit will not be granted for both ARTG 225 and ARTG237. 
Prerequisite: 2nd year standing in B.A. Major in Graphic Design or DIGI 110 and ARTG 130 or 
permission of the Department. 
 
ARTG 241   (3)   Illustration I 
An exploration of the fundamentals of perception and semiotics as applied to illustration as both 
information and commentary.  Assignments utilize the fundamental design elements within 
composition and concept development as part of the visual communication process.  Credit will 
not be granted for both ARTG 241 and ARTG 141. 
Prerequisite: 2nd year standing in B.A. Major in Graphic Design or ARTG 140 or permission of 
the Department. 
 
ARTG 251   (3)   Typography II 
A continuation of Typography I with a study of more in-depth typographical topics, research, 
and applications of design and communication principles to more advanced, contemporary 
typographical design and communication problems. Topics include experimental typography, 
document formatting, and complex document structures. 
Prerequisite: 2nd  year standing in B.A. Major in Graphic Design or DIGI 110, ARTG 130 and 
ARTG 150 or permission of the Department. 
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ARTG 261   (3)   Design Photography II 
Expanded exploration of technical and aesthetic considerations involved in producing digital 
photographic images for graphic design.  Improvement of technical proficiency with an 
emphasis on conceptual, communicative, and creative concerns.  Other photographic media and 
techniques may be explored. Credit will not be granted for both ARTG 165 and ARTG 261. 
Prerequisite: 2nd year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 270   (3)   Design Production 
A study of the design production process and its relevance and application to the preparation of 
artwork for both print and digital outcomes. All relevant aspects of contemporary printing 
processes, file management and preparation will be studied and applied to design projects.  
Credit will not be granted for both ARTG 231 and ARTG 270. 
Prerequisite: 2nd year standing in B.A. Major in Graphic Design or DIGI 110, or ARTG 130 or 
permission of the Department. 
 
ARTG 342   (3)   Illustration II 
A continuation of the in-depth exploration begun in ARTG 241 of illustration as information 
and comment through composition, concept development and style as part of the visual 
communication process. 
Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department. 
Corequisite:  ARTG 343/ARTG 344 
 
ARTG 343   (3)   Storyboarding 
An in-depth exploration of drawing and illustration as applied to the needs of storyboarding for 
time-based animation and other digital narratives. Topics and projects will explore composition, 
structuring, concept development and style as part of the visual animation communication 
process. 
Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department.  
Corequisite:  ARTG 342 
 
ARTG 344   (3)   Photo Illustration 
Exploration of the communicative application of photo-illustration in the graphic environment.  
A variety of photo-illustrative techniques and applications used in producing art for 
reproduction and publication are investigated. Particular emphasis is given to natural and studio 
lighting. Credit will not be granted for both ARTG 242 and ARTG 344. 
Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department.  
 
ARTG 371   (3)   Package Design 
An exploration of the application of design and communication principles to package design 
and communication problems.  Topics include package design process, market and consumer 
analysis, materials, and packaging industry.  Credit will not be given for both ARTG 221 and 
ARTG 371. 
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Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 372   (3)   Graphic Design for Publishing 
An examination of the application of design and communication principles and skills to the 
publishing industry. Students will explore the publication, newspaper, book, magazine, and/or 
annual report industries and apply research, design, and digital production skills to publication 
design. Credit will not be granted for both ARTG 234 and ARTG 372. 
Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 373   (3)   Interface Communication Design 
A study and practice of the design principles used to create interface design for print and digital 
systems. Subjects covered will include system visibility, metaphor, user controls and freedoms, 
standards, navigation and the design aesthetics and communication functions of design. 
Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 374   (3)   Environmental Design 
An investigation of three dimensional signage, exhibition, and display communication design. 
Topics and projects cover conceptual development, follow through hands-on production of 
signage, display and trade show working drawings and 3D models. Credit will not be granted 
for both ARTG 374 and ARTG 103. 
Prerequisite: 3rd year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 412   (3)   Theory II: Information Design  
An examination of information design theory, research and practice through topics such as: 
information design research, communication theory, semiotics and visual rhetoric, visualization 
of abstract data and concepts, human information processing; text structures, visual charts, 
illustrations and graphs; information design and research, and contexts for functional 
communication. 
Prerequisite: 4th year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 475   (3)   Graphic Design for Business 
An investigation of corporate identity graphics utilized in advertising and marketing to 
communicate goods and services offered. Topics and projects cover conceptual logo 
development, hands-on design application to business cards, letterheads and envelopes and 
signage.  Credit will not be granted for both ARTG 233 and ARTG 475. 
Prerequisite: 4th year standing in B.A. Major in Graphic Design or permission of the 
Department. 
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ARTG 476   (3)   Graphic Design for Marketing 
An investigation of the in-house studio practices and applications of an advertising / graphic 
design agency. Topics and projects cover conceptual and hands-on production of print 
advertising, brochures, direct mail marketing, and out door advertising. Credit will not be 
granted for both ARTG 235 and ARTG 476. 
Prerequisite: 4th year standing in B.A. Major in Graphic Design or permission of the 
Department.  
 
ARTG 477   (3)   Graphic Design Practice  
An examination of the knowledge and skills required to prepare for graphic design studio, 
agency or freelance business practice. Topics of study will include: legal issues, forms, portfolio 
preparation, taxation, estimating, specifications, design briefs and proposals, project 
management, and working with clients, employers and service providers. 
Prerequisite: 4th year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
ARTG 480   (3)   Final Project  
A detailed study of a communication problem resulting in a final project involving complex 
multi-part graphic design, illustration and design process management, designed with the 
specific goals and needs of each individual fourth year student.  
Prerequisite: 4th year standing in B.A. Major in Graphic Design or permission of the 
Department. 
 
DIGI 110   (3)   Introduction to Digital Media  
An introduction to the fundamental concepts, concerns, genres and technologies of digital 
media. Students produce introductory digital projects (Web, photography, video and audio) 
exploring contemporary concerns and genres in the new media field. Students from other fields 
are invited to explore interdisciplinary applications of Digital Media to their chosen discipline. 
Prerequisite: Admission to Graphic Degree Program or permission of Department 
 
DIGI 220   (3)   Web Production I  
An introduction to the fundamental concepts, technologies and practices involved in 
contemporary Internet mark-up languages. Students will be exposed to the complete range of 
concepts and issues involved in this field with a focus on current professional authoring 
practices. Students will complete their own projects using industry standard authoring 
languages. 
Prerequisites: C+ or higher in DIGI 110 or permission of Department 

DIGI 320  (3)   Web Production II 
A continuation of DIGI 220, this course is an examination of the theory and techniques involved 
in semantic web presentation and accessibility technologies (i.e. CSS and WCAG). Students 
will research and develop best practices by completing substantial web projects that may 
originate in another course. 
Prerequisites: “C” or higher in DIGI 220 (or permission of the Department) and third-year 
standing. 
 

   35



DIGI 365   (3)   Interactive Motion Media 
In redevelopment by Digital Media Technologies. 
Prerequisites: 
 
DIGI 496   (3)   Senior Digital Media Project 
This course requires students to demonstrate mastery of one or more digital media technologies 
through the completion of a senior level project. Topics will include technical planning, testing 
and evaluation, and project maintenance. Students will choose their own projects, which may 
include elements completed for credit in another class. 
Prerequisites: “C” or higher in DIGI 320 (or permission of the Department) and third-year 
standing; MEDI 301 when taken for the Media Studies Major. 
 
ENGL 115   (3)  College Composition 
A study of expository composition and English prose specifically designed to improve the 
ability to write clearly and correctly, to organize material, and to carry out basic research. 
Readings consist mainly of essays for the analysis of style and presentation of ideas. This is 
NOT a remedial course.  
Prerequisite: Min. "C" in English 12. 
 

ENGL 225   (3)   Business English 
English Department to provide. 
Prerequisite: ENGL 101 or ENGL 115. 
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Course descriptions – Management courses identified in Graphics 
proposal 
 

MGMT 192 (3)  Principles of Management 

An examination of the process of achieving organizational goals through the use 
of strategic and operational strategies involving the four major management 
functions: planning, organizing, leading, and controlling. Credit will only be 
granted for one of MGMT 371 or MGMT 192. (3:0:0) 

MGMT 230 (3)  Introduction to E-Management 

An introduction to business and technical issues related to the internet and other 
business technologies. Topics include internet technology, internet business 
models, intranets, extranets, web portals, internet opportunities for sales 
marketing and branding, e-business software, hardware, internet security, e-
business planning, web services, hosting and basic web site design. MGMT 230 
was formerly called MARK 330; credit will not be granted for both courses. (3:0:0) 

MGMT 292 (3)  Organizational Behaviour 

A study of how behaviour generated by people in organizations affects the 
individual, relationships with others, and performance in groups with focus on the 
way organizations function as a whole and the factors which relate to effectively 
managing organizations. Credit will only be granted for one of HRMN 292 or 
MGMT 292. (2:1:0) 

MGMT 293 (3)  Human Resource Management 

An overview of the knowledge and skills needed to recruit, manage and develop 
employees to benefit both the organization and its people. Topics include role of 
a manager, recruitment and orientation, interviewing skills, training and 
development, coaching, performance management, maintaining a harmonious 
work environment and managing change. MGMT 293 was formerly called MGMT 
375; credit will not be granted for both courses. (3:0:0) 

MGMT 294 (3)  Management Skills I 

Using a case approach, students will develop specific management skills such as 
interpersonal and team, problem solving and decision making, oral and written 
communication, and conducting meetings. Credit will only be granted for one of 
MGMT 171 or MGMT 294. (2:1:0) 

MGMT 381 (3)  Entre/Intrapreneurship 



An introduction to entrepreneurship and intrapreneurship, exploring the risks and 
benefits of start-ups, either as an independent business person or within the 
context of a company. Topics include developing and evaluating business 
opportunities and starting a new venture, including the preparation of a business 
plan. MGMT 381 was formerly called MGMT 411; credit will not be granted for 
both courses. (2:1:0) 

MGMT 392 (3)  Negotiations 

A study of the negotiation process; preparing for negotiations, various negotiation 
strategies and post-negotiation issues. The course is of specific interest to 
students in management and marketing. (3:0:0) 
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