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Target Market Worksheet (Continued)

CUSTOMER PURCHASING EEHAVIOR

Mew versus repeat customenrs |
% New customers per month: | % Repeatcustomers per month:

How do th ferto b
e . Physical store | Online store (internet) | Face-to-face representative | Phone

product/service? |
Purchasing fre quency for my
productsiservices? | & Per Year: | & per month: | & per weeh:
How price tolerant are your BGJ'QG-'J?SJ?CIPPE‘J’ Value Shopper

custemers? | (Not tolerant) O 1 2 3 4 5 6 T 8 9 10 (Very tolerant)
Search engine rank | Fashion/trends | Price | Reviews | Social media

Primary influencers Word of mouth | Blogs | Seminars | Magazines | Assoclatiens/clubs
Celebrities | Comparison shopping sites | Mewspapers | Books
My product/service s a: | MNecesaity | Oceas lonal luxury | Extravagant luxury

Wihatdo my customers value |

maost about my products/| Low prices | Avallability | Quality | Serviee | Special features
services? |

#1)
#2)
#3)

CUSTOMER LIFESTYLE

Attitudes & beliefs |

Why do your customers need |
your productiserices? |

How often do they use social

a% | 0 timesiday | 1-5 times/day | 610 imes/day | 10-15 timesiday | 15+ timesiday

What magazines are my |
customers most likely to read? |

#1)

What websites are my |
customers visiting? |
#3)

#2)

)

#2)
Top hobbies/activities that my |
customers enjoy doing | #3)

o)

#5)

@ Copyeight 2012 FrofitFurion.com. Faal fraa to usae and disteibute this worksheat so long as tha atteibution
camaing intact. Visit wew. ProaflePorion.eom for mora matkating & copywelting epascurcas.




