THE MARKFETING PLAN

CONTENTS OF AMARKETING PLAN

Title Page

o Include the name of the company, perod of tme that the contents of
the marketng plan covers, and completion date.

» DUseaciean and professional formatl with examples of the company
logo and predoct designs and packamng trpes.

Table of Contents

= [istall the contents of the marketne plan in the order they appear.
cing relevant page numbers.

= [astiables, graphs and diagrams on 2 separate page so that the reader
can locate these presentation tools quickly. List the appendices thar
will be incndad at the end of vour docoment

Cover Letter

» Thus letter should form a personalized overview of the document.
Highlight areas of the plan that are particularly crucial to the reader,
proveding an mdication of how this plan will help vour business attam
overall success in the future.

Historical Backeround

o (Give the reader an mdication of where vour busimness dea onmnated,
cimg the date vou began researching into the wdea, the exastence of
amy mentors or advisors, the scope of your business (the specific of
what the busimess "does"), and oppormurutie: for expansion Indicate
how the fiture success of the business can be antnbutad 1o the
stratemes found m the Marketing Plan

AMarketing Goals and Objectives

To introducs this gection, melnds the “mission statement” of the
business. an 1dea of what ifs goals are for cuslomers, clients,
emplovess and the consumear, then procead with:

Sales Objectives



