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Content Marketing Plan






The Challenge

|A brief description of the product to be
marketed and the goals of this campaign]






Main Goal 1

©)

Main Goal 2

Godals

Additional Goal 1
Additional Goal 2
Additional Goal 3
Additional Goal 4



Culture

=~ ¥ 1T

Culture Element 1 Culture Element 2 Culture Element 3



Market Share

[Competitor
D]
[Competitor
Cl — [Our

Company]

[Competitor '
B]

[Competitor ‘
Al






9,9

Customers in




Core Customer Audiences

i i

Core Audience 1 Core Audience 2




Value Drivers

Value Driver 1 Value Driver 2 Value Driver 3



Customer Base per product

Company

Product C
- 23
Company
Product B
- 42 Company
Product A

- 108



Competitor Analysis




Competitor Strengths 1.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim venian.

Strengths

Competitor Strengths 2:

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim venian.

Competitor Strengths 3:

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim venian.



Competitor Weakness 1.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim venian.

Weaknesses

Competitor Weakness 2:

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim venian.

Competitor Weakness 3:

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim venian.
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Market Segmentation

[A general description of your market segmentation, percentage
of sales, what the market seeks and how they use the product]







Discarded Marketing Strategies

[A summary of the plans that were considered
before arriving to the recommended strategy]



Marketing Strategy:

[Campaign Name}
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[Product Nome]




Distribution Channels

Channel 1 Channel 2 Channel 3

Channel Motivation Channel Motivation Channel Motivation



Core Locations

Location 1 Location 2 Location 3









[Advertising Media 1]

Campaign Breakdown:

Type here.

» Key Channel Benefit 1
» Key Channel Benefit 2
» Key Channel Benefit 3

Budget:






Key Messaging 1

PR Outreach

Campaign Breakdown:
Type here.

e Channel 1
e Channel 2
e Channel 3



PR Outreach

Campaign Breakdown:
Type here.

e Channel 1
e Channel 2
e Channel 3

Key Messaging 2






Budget Allocation

Paid Advertising PR Other



People Reached

120 000

100 000

80 000

60 000

40 000

20 000

0

Week 1

Week 2

Campaign X Reach

Week 3 Week 4 Week 5 Week 6

e Campaign Reach

Week 7

Week 8



Conclusion A

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

Conclusions

Conclusion B

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

Conclusion C

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.






