HOW MARKETERS PLAN TO CHANGE THEIR FUTURE INSTAGRAM ACTIVITIES
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According to the 2015 Social Media

Marketing Industry Report, 52% of

marketers are planing to ramp up
their engagement on Instagram.

Interestingly, the study also found
that business-to-consumer marketers

were more likely to increase their en-
gagement on Instagram (60%) than
business-to-business marketers (40%).




