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Personal Branding 

 
UCC Careers Service 

Session Overview 

• Personal Branding: An Introduction 

 

• Personal Branding: A 10 Point Plan 

 

• CV’s v E-Portfolios 

 

• Exercise: Creating a Brand 

 

• Exercise: Visualisation 

 

 

 

 

What’s in a brand? 
What is Personal Branding? 

 
• What's unique & authentic to you 

• What's differentiating from your peers 

• What's relevant & compelling to the people making 
decisions about you.  

 

• “A brand is what people say about you when you 
are not in the room” – Jeff Bezos, CEO Amazon 

Brand Components 

• What differentiates you? Core idea 

• Where are you going? Vision  

• How will you get there? Mission  

• What do you believe in? Values  

• How do you express 
yourself? Personality  

Why Branding?  

 

• Social Networking is skyrocketing while email is 
plummeting. You need to establish an online presence.  

 

• It’s harder to find jobs traditionally anymore. In order to 
get a job you have to be creative, attract jobs to your 
social network, blog, website, e-portfolio etc. 
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Why Branding?  

 

• People are managing their careers as entrepreneurs. A 
“Careerpreneur” describes a professional who manages 
their career like an entrepreneur, always looking for the 
next big opportunity.  

 

• A recent survey of 1,623 employed Generation Y’ers 
found that 35% have started their own businesses on the 
side to supplement their income.  

Why Branding?  

 

• The traditional CV is now virtual and easy to build 
through e-portfolio’s, LinkedIn, websites etc. 

 

• Job seeker passion has become an important deciding 
factor in employment. Your online presence should 

communicate what you are truly passionate about.  

Why is Personal Branding important? 

• Personal Branding enhances your self-awareness 
 

• Personal Branding helps you clarify and reach your goals 
 

• Personal Branding helps you create visibility and presence 
 

• Personal Branding is about differentiation 
 

• Personal Branding offers more control and power 
 

• Personal Branding creates wealth 
 

• Increases visibility and value:  You become the expert for 
those needing your solution 

Why you need a personal brand….. 

 
• Competition for jobs is fierce since there are huge 

numbers of people looking for work. 

 

• Without a well built personal brand, you could remain 
just another number in an overcrowded field.  

 

• You must somehow standout from most others in order 
to be selected for what you have to offer. You need to be 
remarkable! 

 

The Brand called “YOU”  

 

• What does your brand reflect? 

 

• What do you want your brand to reflect? 

 

• What are you doing to enhance your brand? 

5 Steps to Branding 
 
• Consistency 

• Understand the target audience 

• Message/communication is clear 

• Creative design/brand identity 

• Relevance 
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     A joined up strategy 

CV 

Blog 

Twitter 

PR 
activity 

Business 
cards 

E-
portfolio 

Social  
networks 

LinkedIn  

Facebook 

Website 

Developing and Communicating Your 

Personal Brand: A 10 point plan 

 1. Personal Blog or Website: The cost of developing 
a website or blog is no longer that expensive. If you 
enjoy writing then a blog is certainly a better option. 
Ideally a website would be of your own name domain. 
Blogs also rank higher in search engines. 

 

 

 

Developing and Communicating Your 

Personal Brand: A 10 point plan 

• 2. Traditional Tools: You can’t forget CV & Cover Letter. 
When executed effectively they are essential marketing tools. 
The design, fonts and format will emphasise and support your 
brand. Include links to your online presence. 

 

• Your CV should have a distinctive branded look which should 
be carried through with all your career marketing 
communications i.e. Eportfolios, business cards, social 
networking sites, blog, website etc. 

 

 

 



31/01/2013 

4 

 

Branding CV’s 

• Instead of a Personal Profile, think more in 
terms of a “Branding Statement”.  

 

• Your Branding Statement should sum up your 
value proposition, encapsulate your reputation, 
showcase what sets you apart from others, and 
describe the added value you bring.  

 

Developing and Communicating Your 

Personal Brand: A 10 point plan 
 

• 3. PR Activity: Generate PR for yourself within printed 
media. Write articles for online sites and popular blogs.  

 

• Generating PR within printed media and radio. 

 

 

Developing and Communicating Your 

Personal Brand: A 10 point plan 

• 4. Business cards: It doesn’t matter if you are 
a student or a CEO, everyone should have their 
own business card. Business cards can be 
sourced on the internet…..for free! 

 

Business Cards Developing and Communicating Your 

Personal Brand: A 10 point plan 
 

• 5. E-portfolio: A great way to showcase the work you 
have done in the past, and the work you are doing now.  
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Developing and Communicating Your 

Personal Brand: A 10 point plan 

• 6. LinkedIn: A fantastic online resource. A 
combination of CV, cover letter, references 
document and a moving and living database of 
your network. See great YouTube videos on how 
to use LinkedIn to find a job, to network etc.   

 

  

  
Developing and Communicating Your 

Personal Brand: A 10 point plan 
 

• 7. Facebook: Can also be used in looking for work and 
networking. See excellent YouTube videos on how to use 
Facebook to find a job.  
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Tips for Personal Branding Success on  

• Set your vanity URL 
 

• Check your privacy settings 
 
• Get a professional picture 

 
• Fill in professional details 

 
• Use BranchOut as the LinkedIn of Facebook 

 
• Add your Blog RSS 

 
• Useful status updates please 

 
• Time to quit the games 

 

Developing and Communicating Your 

Personal Brand: A 10 point plan 

• 8. Twitter: Your Twitter profile should also 
reflect your information on LinkedIn and 
Facebook. Include links to blogs, LinkedIn, 
Facebook etc. Tweet to advertise any new 
information, blogs and so on.  

 

Tips for Personal Branding Success on   

• Share links with what you read concerning your industry or profession 
 

• Comment on the current affairs or hot topics of your industry or profession 
 

• Re-tweet either of the above from people that you follow 
 

• Let the world know if you are attending a professional event…and share the link! 
 

• Reach out to your industry peers, potential mentors, and thought leaders…you will be 
surprised how easy it is to communicate with and potentially develop relationships 
with people that you’ve never met on Twitter 
 

• Join a relevant #chat and participate 
 

• Ask questions related to your industry and see what your peers following you think 

 

Developing and Communicating Your 

Personal Brand: A 10 point plan 
 

• 9. Video CV: A short video of you talking about why 
you are the best for a specific job opportunity. A 60 – 90 
second career commercial. Link to all social networking 
sites and blogs.  

 

• http://www.videojobs.ie/pages/sample-vcv/  

 

• http://www.sliderocket.com/blog/2011/09/how-i-
landed-my-dream-job-with-a-presume/ 

 

Developing and Communicating Your 

Personal Brand: A 10 point plan 

• 10. Wardrobe: Your personal style is tangible 
and is extremely important for standing out 
from the crowd. Select clothing that best 
represents you as it will be viewable through 
your online presence, as well as when you meet 
people in reality.  

 

You are what you wear 
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Free Powerpoint Templates 

Employing an e-Portfolio as part of 
your  Career Development Strategy 

 

CV’s poor odds with high stakes E-Portfolio 

• Career summary/goals 
• Professional 

philosophy/career 
mission 

• Skills, abilities, 
marketable qualities 

• Lists of accomplishments 
• Work experience 

• Samples of work 
• Research, publications, 

reports 
• Testimonials  
• Awards and honours 
• Conferences  
• Transcripts 

• Professional development 
activities 

• Volunteering 
• References  

CV versus E-Portfolio 

• CV 

• A snapshot  

• 2 pages 

• Out of date quickly 

 

• E - Portfolio 

• Up to date 

• Developmental 

• Comprehensive -360 
degree picture 

• Concrete examples of 
your work 

• Highlights your 
competencies 

• Improves your visibility 

 

Feedback  
• Florida State University have 20,000 users of a 

career portfolio programme  
• 693 students were surveyed 

 
• % of students who strongly agreed or agreed that the 

Career Portfolio allowed them to: 
 
▫ Show evidence of skills developed in their academic 

programmes (85%) 
▫ Communicate skills to employers (85%) 
▫ Show evidence of their skills to obtain and maintain 

employment (83%) 

http://www.powerpointstyles.com/
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Feedback 

• Obtained feedback from employers who recruit 
on their campus 
▫ Indicated interest in an online portfolio system 

(88%) 
 

• Employers reactions regarding the usability and 
effectiveness of the Career Portfolio 
▫ Validating candidates skills (98%) 
▫ Assessing candidates qualifications (95%) 

Advantages of e-Portfolios to 

employers 

• Qualified candidates are available at a “click” 
 

• Serve as an initial pre-screen of a candidate 
 

• Less money spent on job advertisements 
 

• Increased interaction with potential candidates 
 

• Access to an extended network of potential candidates 
 

• Better quality of applicants to job openings 
 
• Create a talent pipeline for future openings 

 
 

 Some points to consider……. 

  

 

 

Don’t want to be part of this – too late 

• You and your products are already online 
▫ Check Google, LinkedIn, Facebook, Slideshare, Google 

scholar, websites, blogs, bios, photos. 

 

• Who is assessing  you and why? 

 

• Your brand develops as you pursue your goals 
▫ The value you provide to a potential employer 

On Line Reputation Management 

If Google doesn’t 
know who you are, 
you’re in trouble. However,  

what happens in Vegas, 
stays in Google, Face 
book and You Tube. 
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Audit: Rate Yourself! 
Name Are you known? And to whom? 

Picture What does it say about you? 

Reputation  How would colleagues describe you? 

How do you want to be described? 

Visibility Where are you positioned? Have you 

got followers? Who do you want to add 

to the list? 

Credibility Who knows what you value, are 

passionate about? 

Relevance What added value are you giving/can 

you give to stakeholders 

Brand Identity Can your work be identified? Do you 

stand out? How? 

Visibility is as important as 
ability 

Exercise: Creating A Brand Create A Brand to rival Apple 

 

• Create a brand name 

 

• Write a Tagline 

 

• Design a Logo 

 

• Explain the company’s vision 

 

• Outline the company’s values 

 

• Make a brief presentation of 
the company website. 

 

 

 

Brand Components 

• What is your passion and purpose? 
 

• What are your values? What do you stand for? 
 

• What are your short term and long term goals? 
 

• How do you want to be perceived?  
 

• What are your core strengths?  
 

• Who is your target audience?  
 

• Who is your competition? 
 

• What makes you different? 
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Visualisation Exercise 


