Marketing, Sales and Service: Professional Sales and Marketing
Career Pathway Plan of Study for » Learners P Parents » Counselors B Teachers/Faculty

This Career Pathway Plan of Study (based on the Professional Sales and Marketing Pathway of the Marketing, Sales and Service Career Cluster) can serve as a guide, along with other career planning materials, as leamners
continue on a career path. Courses listed within this plan are only recommended coursework and should be individualized to meet each leamer's educational and career goals. *This Plan of Study, used for learners at an

Interest Inventory Administered and Plan of Study Initiated for all Leamers

educational institution, should be customized with course titles and appropriate high school graduation requirements as well as college entrance requirements.

» Business Essentials
» Business Technology Applications

» Principles of Sales and Promotion
» Marketing

» Principles of Marketing Research

» Principles of Sales Management
» Principles of Marketing Communications

» Sales Management
+ Consumer Behavior

» Information Management in Marketing
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Specialization

» Complete Professional Sales and
Marketing Major
(4-year degree program)

» Account Executive

» Administrative Support Representative
» Agent

» Broker

» Business Development Manager
P Channel Sales Manager

» Client Relationship Manager

» Customer Service Representative
» Field Marketing Representative
P Field Representative

» Inbound Call Manager

» Industrial Sales Representative
» Key Account Manager '

» Manufacturer's Representalive
» National Account Manager

» Ouiside Sales Representative

» Regional Sales Manager

» Retail Sales Specialist

» Sales Engineer

P Sales Executive

P Sales Person

» Sales/iMarketing Associate

» Solutions Advisor

» Technical Sales Specialist

» Telemarketer

» Teritory Representative/ Manager
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