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Personal Marketing Plan

In order to ensure that you show yourself in the most attractive light to prospective employers,
and the search and selection recruitment firms, you need to develop your Personal
Marketing Plan. There are several steps within this and ideally you should try to complete
each before you start actively looking for a new role.

Step One
If you haven’t got a CV then you need to prepare one. If you have, then you need to ensure
that it is up to date and in a usable format.

Step Two
Take plenty of time to decide what you are looking for; if you do not know then it will be much
harder to find it! Carefully analyse what you want from your next role and write down these
criteria which should cover:

The role itself

The sector you wish to work in

The type of company — small, large, public, private, independent etc

Location — decide if you are going to commute, travel or relocate

Your salary expectations — set a minimum basic salary and minimum benefits

package

Step Three

Think carefully about your strengths and weaknesses, what you enjoy in a role and what you
don't — and be honest and realistic with yourself. Ask your partner or friends what they think
and if they agree with you. If you have done any psychometric tests recently then carefully go

through them to find pointers to this. It is likely that you will be asked questions on your ability
and experience at interview so this will help you to prepare. It will also help you with Step
Four.

Step Four

Prepare your 30 second commercial. Imagine you have 30 seconds to tell a prospective
employer what you do and why they should employ you — what would you say? If you are a
Manufacturing Manager you might say:

‘I am a manufacturing manager in the plastics sector and have ten years’ experience...” or
you could say: ‘For the last ten years | have helped my company to maximise their
manufacturing efficiency and profitability by identifying areas of improvement and developing
their processes, helping to take them to number one in the plastics sector’

Which do you think sounds better to a prospective employer and which makes you sound
different from everyone else? Knowing yourself well will certainly help you to sell yourself to a
company, initially to get an interview and then at the interview itself. Take time to practise
your 30 second commercial — use it every time someone asks what you do — refine it and see
the difference it makes.

Step Five
Organise a networking programme - both on-line and off-line.

Step Six

Go find those opportunities to apply for!
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