Activity | Task Description Timing (due date,
exemtion date or
completion date)

Prelannch Activities and Calendar

Internal

Laumch Plan and | Determine fest areg or fill exponsion area marketing plom

Budget including end user advertising plm ond budget; rade

developed and | odvertising and merchandising materials plon and budger;

approved merchandising plon and budget; educational plan and budget;
publicity plan and budget; sales promotion plan and budget
including prospect incentives i required; cooperative
udvertising policies; trode allowances, slocking charge
policies; eic.

Press Relesse

prepared and

approved

Press contant Bst

prepared

Penemntinea|

Materials

Prepared and

delivered

Websile Coniem

developed and

mmpleed

Advertising Describe campaign elements: timing of poduction; critical

Campaign diee dlates; and budget for both end wser and irode advertising.

developed and

compieted Inciede print advertising, direct mail, electronic, mmail,

COMBPONENS, et

Event locations

selected and

booked

Lannch Activities and Calend ar

External




