SOCIAL MEDIA & YOUR CUSTOMERS

WHAT RESTAURANTS NEED TO KNOW... BEFORE IT'S TOO LATE!



MARKETING

“Marketing is getting someone who has a need...
To know, like and trust you.”




WHAT'S THE BIG DEAL?

Video: “Social Media Revolution 2011
http://www.youtube.com/watch?v=3SuNxOUrnEo

 14% of people trust advertisements;
90% of consumers trust peer recommendations.

» Social media ROI cannot be measured in numbers
ROI: “Your business will still exist in 5 years.”


http://www.youtube.com/watch?v=3SuNx0UrnEo

HOW DOES IT COMPARE?

Traditional Media = Interruption

Telemarketing
Direct Mall
Print Ads
TV/Radio Ads
Trade Shows

MONOLOGUE

New Media = Permission
« SEO

« Social Media

* Blogging

* YouTube

* Location Marketing

DIALOGUE




OBJECTIVES

Know You
Find you

Basic information
Interact

Connect

Like You

Conversation / Listen
Peer recommendations
Make them feel special
Take care of them

Trust You

Do what you say
Be available

Fix problems

Be real

SELL!!



SEQ: SEARCH ENGINE OPTIMIZATION

Google

The process of improving the visibility of

a website in search engines.

The earlier and more frequently a site appears

in the search results list, the more
visitors it will receive from users.

http://www.youtube.com/watch?v=TpZan96KHOM

HINT:

italian restaurants pearia il

PeoriaRestaurants com - Peoria, lllinois restaurants
peoriarestaurants.com/
Peoria lllinois Restaurants - Peoria, lllinois Restaurants. ... ltalian. Lebanese

Mexican. Pizza. Seafood. Steaks. Weddings / Banquets. Bakery. Banguet. Catering ...

Double &'s Pizza Pub - Cracked Pepper Catering & Bakery - Bernardi's Morth - 309

Pecria Restaurants - Peoria, IL

Wi peoria. comfrestaurants/

Peoria.com Restaurants - Comprehensive listing of restaurants in the Peoria, lllinois
... TOF RATED PEORIA IL RESTAURANTS ... Johnny's Italian Steakhouse ...

Home Page | Avanti's Peoria

avantispeoria.com/
Home Page. Welcome to Avanti's, central lllinois’
rnost award-winning Halian restaurant, a ..

14 Google reviews

Basta Mangiare of Peoria Heights
ww. bastaspeoria.com/
Located in the heart of Peoria Heights, we represent
the Italian side in the eclectic mix of local ...
9 Google reviews

Al 2320 East Washington
Street
East Peoria
(309) 694-5200

B! 4538 Morth Prospect
Road
Peoria Heights
(309) 6A2-9323

The more social networking a business does,
the higher they are on Google search ‘rankings’.

oogle

Iap for italian restaurants peoriail
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http://www.youtube.com/watch?v=TpZan96KHOM

USEFUL SOCIAL MEDIA OUTLETS

Facebook

The largest of the social networks, with
more than 500 million active users.

Easy-to-use interface and interactive features.

Powerful platform for businesses to build a

community, engage with prospects, and encourage

customers to spread your message.

Can be picked up by search engines, giving
businesses even more exposure.

facebook.

Great photos of menu items and restaurant!

Wall Photos

By Michael's Italian Feast (Albums) * Updated about 2 months ago
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Like * Share

w Write a comment..
.

Post exclusive updates, photos and promotions that will

HINT:

help to form an even closer bond with customers.
If the content is interesting enough, fans will Share or Like

your message with friends to drive more followers and,

ultimately, business.



USEFUL SOCIAL MEDIA OUTLETS

Twitter

Fastest growing the social networks, with
190 million users sending 65 million
tweets each day (June 2011).

. . Lo l:wil:ter.,' Search ome  Profle  Messa W E kmhalsapple *
Users appreciate the simplicity.
_ , _ 3] Chick-fil-A, Inc.o [ s
Forum-Sty|e makeS It ea.sy to bL"Id a Commur“ty — gfg'{‘;‘;‘;&ﬂ:ﬁgiii;if?g‘:fhmkﬂAWe 2726 7629 111293 243
of potential customers you don’t personally know. s ko st
Recent images - view all
. . & Follow 1~ - I = " | iy
Users are very vocal, so if they are happy with J8 It“nal"kh‘”g
your business, they will say so (and vice versa). | - e

You and @ChickfilA
“ou follow accounts that follow @ChickfilA - view

ChickfilA
@ Check out our 2012 Cow Calendar and RT with your favorite Trail Wik N

Grazer for a chance to win a calendar! cot.agf0vel3

Similar to @ChickfilA - view all

Chickfila
r@\ sunsprited3d YWe sure hope it makes you feel hetter! Enjoy ' azizansari Aziz Ansari Fallow

I'm an actor/comedian. I play Tom on Parks and Re..,

Chickfila D DunkinDonuts Dunkin' Doruts & - Follow
@ Lauravenning Thanks for sharing, Laural We LOVE hearing great Tweeting to you from the DD Mothership. Arerica .
|
stories lke yours! #mypleasure l.‘* christomlin Chris Tomlin Fallow
"R hushand, father, songuiriter

Those who retweet your message are your ‘influencers’.

H I NT- Pay attention to what they say because they can
" help you attract new followers and prospects.



USEFUL SOCIAL MEDIA OUTLETS

Yelp

Find and read reviews about local businesses.

People know they’re getting honest
commentary from real people.

Lets business owners share
information about their business
with current and potential customers.

HINT:

Search far fe.g.1aca, sheap dinner, Max's)

steakhouse Penria, IL

Real peogle. Real

Meleome About Me Wirite 2 Rewiew Find Rewiens Irvvite Frignds Mezzaging Talk

steakhouse Peoria

Browse Categany: Steakhouses

= Hide Filters

Sort By Cities Distance Features

» Best Match D Feoria » Bird's-eye View D Open Now

Highest Rated Driving (5 mi.) O Funl gar

Mozt Revieved Biking (2 mi.) O Taveout
Walking (1 mi) .
Within 3 blode [ Takes Reservations

... hifare features »
V1 Alexander's Steakhouse LALdk

]
100 Alexander Aue
Pearia, ILE1602
(3083 595-0404

Category: Steakhouses

@ #lexandets st the plac to go for a slassic steskhouss experience, but its exactly the right place if
youtte looking to kick back and drink beers araund a huge grill while cocking your steaks. The
restaurant

N2 Jim's Steak House (e [ [ #

Categories: Steakhouzes, American (Traditional) 110 S Jefferson Ave Basement
Fearia, IL 61602
(3091 673-5300

1 Beststeskhouse rand restaurant) in Pearia. Without a doubt. Getthe prime rib and Caesarzalad. |
have yatto have a stamkhouse Caesarsalad anywhere, ineluding many of the tamed Chicage
steakhouses, that tops

¥ 3. Sky Harhor Steak House

Categories: American (Tradtional), Steakhouses

(A k)]
1321 N Pak Rd
Feoria, ILG1604
(309) A7 45532

about the people rating your business.

Mear (#ddress, City, State or Zp)

hember Search

1140 10 of 12 - Results per page: [ 10 %
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Check that all information for your business is correct,
then monitor the monthly and daily traffic to learn more



USEFUL SOCIAL MEDIA OUTLETS

Foursquare

Allows visitors to “check-in” at businesses
and share on various social media outlets.

Each check-in earns customers benefits,
such as points toward sponsored deals
and offers. Places Basta's

atll Verizon 3G 5:27 PM

Most popular of all geo-location services

with over 3 million active users. " Basta's
: 4538 N. Prospect Rd.

2 TIPS
B Fabian A. says: Great food and
they serve a lot!!! Is one of be...

Sherrie R. says: Rent out the
3 party room for free—it's perfe...

H I NT_ Offer a special deal to all who
= Ccheck-in at your business. MAYOR




SA...

What does this mean for my customers?

Opennes two-way use
traditional information rarely show

Conne gadness = share quicky
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SOCIAL MEDIA 1S EXPECTED

Like people expect...

Google

Websites

Good Service
Tasty Food
A Great Experience




TOP USES FOR RESTALURANTS

Drive traffic to website LISTEN
Announce events and specials 3\ [e7.\e] =

Post photos ACTIVATE
Hold contests RESPOND

Give tour of kitchen NURTURE
Customer service / Engagement tool

Businesses that engage, provide value and reach potential
diners where they spend their time—whether in a car or
connecting with friends online—will be at a distinct advantage.



US Internet Users Who Use Social Media to Learn
About Restaurants, Nov 2009 & Nov 2010

% of respondents

37%

Nov 2009 Nov 2010

Note: ages 18+
Source: Technomic and American Express, "Market Briefing. Tracking and
Interpreting Restaurant Trends, " provided to eMarketer, Dec 1, 2010




Reasons that US Internet Users Follow Restaurants
on Social Media Sites, Nov 2010

% of respondents

Get promotional deals
67%

Learn about new items
66%

Find out where free food is being offered

I 7

Learn about new locations

e

Check out new ads

Note: n=154 ages 18+
Source: Technomic and American Express, "Market Briefing: Tracking and
Interpreting Restaurant Trends, " provided to eMarketer, Dec 1, 2010




Dining-Related Mobile Activities of US Mobile
Internet Users, June 2010

% of respondents

Used restaurant locator 75%

Used search 73%

Decided where to eat 56%

Looked up a menu 56%

Clicked to call 39%

Note: among respondents who accessed category-specific information
Source: Yahoo! and The Nielsen Company, "The Mobile Shopping
Framework Study: The Role of Mobile Devices in the Shopping Process, "
Jan 15, 2011

124299 www eMarketer.com




Activities for Which Location-Based Service users in

Select Countries Have Used Location-Based Services,
Dec 2010

% of respondents

us UK Germany Canada Japan Total
n=150 n=129 n=142 n=178 n=172 n=771

GPS navigation 71% 81% 69% 62% 67% 70%
Weather alerts 50% 40% 45% 25% 69% 46%
Traffic

4% 85% 47 % ———22%---_45% 38%

Restaurant 41% 41% 37% 15% 57%
info/reviews

Locating the
convenience services
(gas, coffee shops, etc.)

Shopping/coupons 33% 32% 24% 19% 58%
(special offers)

33%




Most Important Aspect of Marketing Plan in 2011
According to US Restaurant Operators
% of respondents

National
cable TV gzg(l,o advertising

Local market TV

12.4% Social media

campaigns
43.4%

In-store promotions
31.0%

Source: Nation's Restaurant News, "2011 Restaurant Operator Survey,"
Jan 6, 2011




IT'S ABOUT RELATIONSHIPS

Although social media is

“one-to-many” broadcast marketing,

at the end of the day real results will occur
when “one-to-one” relationships are formed.

It takes creativity not only in the kitchen,
but also in knowing how to marketing your
brand and connect with the customer.

2y



LOYALTY

Social media is an innovative and cost efficient
way restaurant owners and managers can
generate more buzz and create more loyal customers.

Locally owned restaurants can opt into social media
very cost effectively and have the ability to bring them
even closer to their customer once they realize

Who their customer is
What makes them tick
Their likes and dislikes




AMBASSADORS

Using social media can be that missing component
that takes a casual customer and helps them evolve
into a brand ambassador.

U, Key Influencers

7
> ConsiperATON



WF CUSTOMER EXAMPLES

ALL CAPS is too
overwhelming for viewers

Good frequency

Many check-ins
and good feedback

Transparent: '

Photos of work in kitchen, g W

wait staff and dining room, '™

“original” Keil’'s Place fun Ry Photos
About

We are now officially open, stop
on in for some good food and a

cold beer.....

More

277
like this

7

talking about this

42

were here

Likes

i Washington
Panthers

i

Keil's Bar & Grill

Restaurant/Cafe + Sunnyland, Illincis

wall

Keil's Bar 2 Grill * Everyone (Most Recent) ¥

Share: @Post [ Photo @Link "4 video

Write something...

Keil's Bar & Grill

COME IN AND WATCH THE GAME.......couu, $2.00 DOMESTIC
BOTTLES.....LARGE 1 TOPPING PIZZA & PITCHER.....$15.00......5MaALL 1
TOPPING PIZZA & PITCHER...$12.00......

Like * Comment * Share ' & hours ago

£ Howard Keil likes this,

Write a comment,..

Keil's Bar & Grill
1/2 FRIED CHICKEN....$8.95. 100000 $1.00 DOMESTIC DRAFTS

Like * Comment * Share * Yesterday at 2:55pm *
n o 1o .
£ Howard Keil likes this.

Wirite a comment..,

Keil's Bar & Grill

COUNTRY FRIED STEAK....$8.95. i $2.00 DOMESTIC BOTTLES AND
WELLS

Like * Comment * Share * Tuesday at 3:57pm *



facebook

WF CUSTOMER EXAMPLES

OEA Kelsey Holsapple Home ~

{blend

= wall

1 Info

A0 Friend Activity
£ Deals

[[¥] Phatos

About

We are a specialty coffee
shop-great espresso-great fresh
roasted beans!

1,422

like this

16

talking about this

343

were here

Likes

====——3 Mission Oak Inn

OHIO
SIATL

The Ohio State
University

The Blend | Create a Page

Coffee Shop * Washington, Ilinois
You and The Blend

A0 Kaitlyn O'Shea and Carrie Lovell Peters like
this.

wall The Blend ' Everyone (Most Recent)

$1 off any Large Specialty drink!

Share: [ Post [[§ Photo '$4 Video

Check in here to claim,

Write something... 100 remmaic

The Blend zdded 47 new photos to the album Instagram Photos., Recommendations (4) e
Bobbiejo Hall Start my mornings
here, luv the place:) smells great

taste even better

Dlen

Lori Samp Swesome place to meet
friends or study and enjoy great
coffee too,

1

&ite a3 recommendation...

Sponsored Create an Ad

l‘f—l‘] Like + Comment * Share ' 33 minutes ago Do You Have RA?

® See how hundreds of
i people like you treat
| their RA&. Share your
data and compare to
others, Join Free!

£ 2 people like this.

Write a comment,..

O5%°F Target Style
™ Head into winter with boots, boots,
boots, Save 25% off fashion boots with
promo code TGTH...

The Blend
blen§ Santa will be here this Saturday and Sunday from $:30-10:30 photos will be
- taken! Also join us for our Christmas Open house from 8:30-3:30 there will be a
drawing¥specials*qgifts ideas*qgift baskets and more!l!

Great photos to bring in new customers; promote on-site events with special appearances;
check-in deals; customer recommendations; Brews or soups of the day.



WHERE DO | START?

Set up account(s) with top social networking outlets (Facebook, Google Places...)
Establish and update brand identity across all sites and website

Bring key staff together to participate
Must be responsible, trustworthy and professional

\'m

Plan message frequency

Ask employees to join and invite friends




STRATEGY

While there’s something to be said about ‘learning by doing’
in the social media space, it's imperative to make sure your
involvement is led with a common purpose understood by all.




REMEMBER:

“THE ROI OF SOCIAL MEDIA IS YOUR BUSINESS WILL STILL EXIST IN 5 YEARS.”

RUESTIONS?

Contact Peggy, WF Marketing Coordinator
peqggyedwards @waughfoods.com

WALGH FOODS, INC.

701 Pinecrest Drive | East Peoria, IL

309-427-8040 | www.waughfoods.com
WAUGH FOODS, INC.


mailto:peggyedwards@waughfoods.com

