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Avenue Design Group Inc. is a strategic marketing, 
branding and design agency with over 14 years 
experience serving companies exclusively in the real 
estate, construction and home renovation sectors.  

We work with new home builders, condo developers, renovation 

and construction companies, property managers and retailers of 

home products and services – kitchens, bathrooms, flooring and 

lighting.  

Our experienced team of professionals is passionate about real 

estate and lifestyle marketing and committed to using our deep 

industry knowledge and creativity to drive client sales/business 

and build brand equity. Acting as their marketing consultants 

and team, we support our clients with strategic planning and 

consultation, corporate and community branding, online 

marketing and website development, public relations, print 

collateral design, advertising and sales centre and showroom 

interior design.

We would be pleased to meet with you to tell more about what we 

do, and how our strategic thinking and award-winning marketing 

initiatives can help you drive sales and increase the return on your 

marketing investment.

For more information or to schedule a meeting,  

please contact:

Lesley Bertrand, Director of Business Development 
lesley@avenuedesign.ca  
613.749.9449 x5006

Amy Talbot, President 
amy@avenuedesign.ca  
613-749-9449 x5000

• Strategic Planning 

• Public Relations 

• Brand Development 

• Graphic Design 

• Website Design and Development 

• Print Marketing Collateral 

• Signage and Vehicle Branding 

• Email Campaigns 

• Advertising and Media Planning 

• SEO, Social Media and Online Advertising 

• Showroom Planning, Design and Fit-up

CORPORATE BRANDING AND MARKETING

• Strategic Planning 

• Public Relations 

• Brand Development 

• Graphic Design 

• Sales Centre Planning, Design and Fit-up 

• Website Design and Development 

• Print Marketing Collateral 

• Signage and Vehicle Branding 

• Email Campaigns 

• Advertising and Media Planning 

• SEO, Social Media and Online Advertising

COMMUNITY AND CONDO BRANDING AND MARKETING

avenuedesign.ca



Allied Hardwood Flooring 

Amsted Design-Build 

Bentall LP 

CADA Construction 

Cedarstone Homes 

Chuck Mills Residential Design 

Deslaurier Custom Cabinets 

Dilfo Mechanical 

Euro Tile + Stone 

EQ Homes 

Groupe Lepine 

Hubert’s Fireplace Consultation + Design 

Huntington Properties 

InStorage REIT 

InterRent REIT 

Laurysen Kitchens 

Potvin Kitchens & Cabinetry 

Landrock Excavation 

Legacy Homes 

Logs End 

Marchand Lighting and Electrical 

Morguard Corporation 

Oakwood Renovation Experts 

Premium Insulation 

RJW-GEM Campbell Stonemasons Inc. 

Roca Homes 

Sandy Hill Construction 

The Silver Group 

Smith & Barber Sculpture Atelier Inc. 

Spacebuilders 

Springcress  

Talos Homes 

Uniform Developments 

OUR CLIENTS

avenuedesign.ca



UNIFORM URBAN
DEVELOPMENTS

Sector  | Real Estate – Residential

Project  | Brand Development, Corporate 
Brand Revitalization, Website, Signage, 

Advertising

Avenue strengthened Uniform Developments’ 
overall brand, by first clarifying the brand 

architecture, then refreshing the brand’s look  
and feel with a new palette of classic corporate 
colours, that conveys its distinctive positioning.  

The revitalized look and feel was applied to a new 
print ad design for the residential division.

A spectacular new website was also created – one 
that delivers on the brand’s online experience. The 

design is professional, classic and elegant. Both 
the residential and commercial business lines are 

presented in one clean, uncluttered layout. The 
residential section’s unique, custom-scripted and 

highly interactive site plan functionality brings the 
website to a new level of seamless user experience. 

The overall design, messaging and functionality, 
enable users to interact online with Uniform 

Developments’ brand promise of delivering an 
exceptional customer experience.

“Avenue strengthened Uniform‘s 
overall brand, revitalized its print 

advertising, and created a 
spectacular new website that 

delivers big on the brand’s online 
experience.”

Emily Meyers 
Marketing Manager/Planning Coordinator

CLASSIC,
TIMELESS, WITH A
TOUCH OF MODERN

UNIQUE,
ARCHITECT-DESIGNED 
HOMES

Iconic Homes and Communities

uniformdevelopments.com

We welcome you to walk through our models at Richardson Ridge 

in Kanata and experience Uniform Urban Developments’ commitment 

to quality home design and construction.

uniformdevelopments.com

avenuedesign.ca



UNIFORM COMMERCIAL
DEVELOPMENTS

Sector  | Real Estate – Commercial 

Project  | Website, Sell Sheet Template, 
Signage

As part of our ongoing work with Uniform, Avenue 
was engaged by the company’s commercial 

business line (Uniform Commercial Developments) 
to support their efforts to promote properties for 

lease or development.

Avenue created a separate section on Uniform’s  
residential website accessible through a clearly 

identified “Commercial” button in the upper right 
corner of the site’s homepage. The landing page of 

the commercial section clearly identifies the current 
properties for lease or development providing top 
line information and inviting the user to view more 

detail with the click of a button. Users are also 
provided the opportunity to view a map of all 

property locations or request more information  
from the landing page.

Avenue has also designed simple yet effective Space  
For Lease signs for various properties as well as a  

sell sheet template that ensures the Uniform brand  
is professionally maintained while also being easily  

updated by individual sales representatives. 

“Avenue was engaged to support 
Uniform’s efforts to promote 

properties for lease or 
development.”

 

117 CENTREPOINTE DRIVE, SUITE 320  

 

Leonard Patter 
613-225-0770 ext. 234 

 

 

 

 

Leonard Patter 

613-225-0770 ext. 234 

 
117 CENTREPOINTE DRIVE, SUITE 320 

 
 
Ottawa, Ontario 

 
Brokers Protected 

Professional Office Space 

1,500 sq. ft. 

 

FEATURES: 

RENT: 

 

 

 

 Geographical Centre of Ottawa 

 Great mixed use tenants: Royal 

Bank, Gabriel Pharmacy, Royal 

Oak Pub, Medical Clinic, Co-

Operators & Bayshore Health 

 Tons of parking 

 Lots of offices and residential  

in area 

 Many amenities within walking 

distance 

 Baselines Transit Station  

2-minute walk (Future LRT 

Station) 

 

 Next door to Ben Franklin Place, 

Old Nepean City Hall and 

Centrepointe Theatre 

 Space may be subdivided to 

suit 

 Former Dental Surgeon Space 

with Three Operatories, two 

administration offices, reception 

/ lobby, lab area, staff and filing 

rooms 

 

 Net Rent: 

$18.50 per square foot 

 Additional Rent: 

$16.14 per square foot 

 Includes: gas, hydro, a/c, 

common area cost, 

maintenance & property 

taxes 

 

117 CENTREPOINTE DRIVE, SUITE 200 

Leonard Patter 
613-225-0770 ext. 234 

Leonard Patter 613-225-0770 ext. 234 

151 Bentley Avenue, Unit 7  
Ottawa, Ontario 

 
Brokers Protected Warehouse Space 1,680 sq. ft. 

FEATURES: 

RENT: Zoned GM23 - General Mixed Use Zone - allows for many varied uses. Grade level loading with 10’ overhead doors. Located in established Merivale Industrial Park 

Fantastic access to Hunt Club Road, Ottawa International Airport and Highway 417. 
12—6” Ceiling Height  

Net Rent: 
$10.50 per square foot Additional Rent: $4.60 per square foot (Hydro and Gas additional) 

 

avenuedesign.ca



AMSTED DESIGN-BUILD
Sector  | Custom Home Construction  

and Renovation

Project  | Brand Development, Logo, 
Stationery, Brochure, Website, Advertising, 

Signage, Direct Mail & E-mail campaign

Amsted, a high-end custom home builder and 
renovator, was in the market for a complete 

rebranding in order to reflect the growth, reputation 
and sophistication of their work. Avenue rose to 

the challenge by conducting a full assessment and 
developing a comprehensive marketing plan to 

distinguish Amsted from their competitors. Avenue 
then developed an entirely new brand, including 

logo, stationery, brochure, website, direct mail,  
email, door hangars and advertising.

Most recently Avenue developed Amsted’s next-
generation website, in line with the established 

brand. The custom designed site blends the 
contemporary and traditional, reflecting the range 
of Amsted’s work. The carefully crafted messaging, 

easy-to-use navigation and rich look and feel clearly 
communicate The Amsted Advantage, providing  

a superior online brand experience.

“Avenue rose to the challenge by 
conducting a full assessment and 

developing a comprehensive 
marketing plan to distinguish 
Amsted from its competitors.”

At Amsted, we turn dreams into reality. And we do it by offering the most innovative designs, 

excellent workmanship and commitment to professional service imaginable. After all, your 

bathroom should be your private pampering enclave, a special space for relaxation and renewal. 

At Amsted, quintessential comfort is our goal–each step of the way. Every single Amsted 

renovation is a one-of-a-kind project, meticulously conceived and executed to ensure your 

project is completed to the highest standards. We build green, and our award-winning work is 

simply spectacular. Just ask our clients!

www.amsted.ca   |   info@amsted.ca   |   (613) 836-7434

Their expertise and integrity were obvious from the start, which gave us peace of mind that we 

could trust them to do a good job. The finishing was second to none and demonstrated both a 

dedication to craftsmanship and customer satisfaction – David and Anjali R.

Green Partners:

Simply spectacular in every way…Amsted.

BuildGreen

2008 WINNER

 GOHBA Renovator of The Year 

 and Green Project of The Year,

Best Bathroom Design Under 75 sq.ft.

Best Bathroom Design Over 75 sq.ft.

avenuedesign.ca



ROCA HOMES
Sector  | Real Estate – Custom Homes

Project  | Website, Kit Folder, PR Consultation

Roca Homes is an award-winning builder of 
exclusive custom homes and unique urban 

infill projects in the Ottawa area. After gaining 
momentum with their stylish, contemporary homes 

in well sought-after neighborhoods, the company 
approached Avenue to help market their unique 

design/build projects.

We developed brand identities for Roca’s current 
projects: The Whitehaven Collection, Faircrest 

Heights in Alta Vista, The Canal Condos on Colonel 
By, and The Canal Homes on Colonel By. Each logo 
was given its own individual identity appropriate to 

the project yet also belonging to an overall  
Roca Homes family look and feel.

Our clean and memorable website profiles these 
high-end homes. The understated design is 

sophisticated with a hint of edginess, an echo to the 
company’s design philosophy. The primarily white 
design paired with the vibrant Roca red creates a 

strong, uncluttered experience that showcases the 
photography of Roca’s spectacular homes. 

Avenue also designed bold corporate kit folders,  
and provided PR consultation.

“After gaining momentum with their 
stylish, contemporary homes the 

company approached Avenue  
to help market their unique  

design/build projects.”

avenuedesign.ca



MORLEY HOPPNER
Sector  | Real Estate – Condominium

Project  | Brand Development, Sales Centre, 
Website, Signage, Advertising,  

Print Collateral, Public Relations

After purchasing a prime site in Kanata’s coveted 
Beaverbrook community, Morley Hoppner and 

Barry J. Hobin & Associates Architects worked 
together to plan and design a modern and elegant 
condominium building that would offer the perfect 
blend of maintenance-free living with the charm of 

an established neighbourhood. Avenue was brought 
onto the team to create a brand and marketing mix 

that would launch the project and generate  
pre-sales. 

A logo and project brand was designed to reflect the 
vision of the building and speak to the target buyers. 

Targeting downsizers, single men and women and 
professional couples, Avenue designed and 

developed the sales centre with a model kitchen, 
bathroom, sitting area, fireplace and balcony view, 

along with the marketing brochure, website and 
signage. Avenue also managed the public and media 

relations that resulted in a large feature story in the 
Citizen’s New Homes section. The opening weekend 

was very successful with 250 visitors to the sales 
centre and a number of reservations.

TWO THE PARKWAY

OLD KANATA

twothep
arkway.co

m

MODERN 
CONDO LIVINGTWO THE PARKWAY

OLD KANATA

THE SUITES
SERENE, 

SOPHISTICATED, 
YOURS.

The suites at Two The Parkway are intricately 

designed, down to the last detail. Ranging 

from 675 to 1670 sq. ft., every suite features 

expansive windows, Deslaurier cabinetry in 

the kitchen and bathrooms, and a built-in 

gas hook-up for BBQs, so you can make the 

most of every season. Dens, terraces, and 

beautiful gas fireplaces are available in many 

units. You’ll also have a secure underground 

parking spot and storage space for your 

convenience and peace of mind. 

“Avenue also managed the public 
and media relations that resulted 

in a large feature story in the 
Citizen’s New Homes section.”

homes  
&condos

Editor: Anita Murray 
613-596-3709
homes@ottawacitizen.com

ottawacitizen.com/homes THE OTTAWA CITIZEN, SECTION ISATurdAy, OCTObEr 19, 2013

A splash 
of colour
Neutrals take a back 
seat as bold hues 
return, page 3

Lighting 
the way
Oil lamp style made 
famous by Gone With 
the Wind, page 10

sheila Brady

Ottawa Citizen

Anna Duval clearly remembers 
the Thursday morning in 1998 
when a fledgling organization 

called Habitat for Humanity handed 
over keys to her new home, a modest 
affair in Aylmer with three tiny bed-
rooms tucked into the basement.

“I cannot describe the feeling,” 

says the busy grandmother and 
hardworking waitress. “I was sitting 
in the living room and the first thing 
my son did was run downstairs and 
pick his bedroom. It was a very emo-
tional time for us, knowing this was 
our house. Almost 16 years later, the 
feeling never goes away.”

Now 55, back then Duval was a 
single mom working long hours 
and packing up every July in a bid 

to keep a lid on family finances and 
find more affordable housing for her 
four children.

Duval and her brood — Vicky, then 
20, Cassandra, then 17, Alexander, 
then 15 and Samantha, then three, 
— were among the very first families 
given a home by the National Cap-
ital Region of Habitat for Humanity. 
It was Feb. 22, 1998.

“Now the children all live with-

in five minutes and they come back 
with their children. It is so cool,” says 
Duval. “I certainly wouldn’t be here 
without Habitat. There isn’t a day 
that I am not grateful.

“I was given a chance to own a 
home and you have to grab it with 
two hands. It is an opportunity of a 
lifetime.” Always positive, Duval jug-
gled jobs, supported her children 
and paid off the $79,000 mortgage.

She now wants to help build a 
Habitat home for another family.

Habitat, currently celebrating its 
20th anniversary, has handed over 
keys to 50 more families — many of 
them new Canadians and all work-
ing families — that could not afford 
to buy a home without the organiza-
tion’s help. 

Habitat marks 20 years in Ottawa
From one of the first recipients to the most recent, a chance to own a home is a dream come true for the working poor

sheila Brady

Ottawa Citizen

I
ntensification has leap-
frogged over the Greenbelt, 
landing with an elegant, sil-
ver splash on a green cor-
ner in Kanata’s original com-

munity of Beaverbrook.
Two The Parkway is a suburban 

edition of condo living that is sub-
stantially cheaper, promising lar-

ger living space than the urban 
variation that has seen glass-and-
steel towers spring up on Bank 
and Rideau streets and forever 
change Richmond Road in West-
boro.

“The prices are $80,000 to 
$90,000 to $100,00 less than buy-
ing the same amount of space in 
a downtown condo,” says Ken 
Hoppner, vice-president of Mor-
ley Hoppner and the sparkplug 

behind a sophisticated brick-and-
glass condo planned for the leafy 
corner of Teron Road and The 
Parkway in the heart of Beaver-
brook.

Prices in the seven-storey build-
ing start at $289,000 for a 675-sq.-
ft. unit on the second floor, going 
up to $699,000 for a 1,633-sq.-ft. 
penthouse. 

Bringing condos to 
James Park/Ottawa Citizen

theresa and doug norris snapped up a penthouse at two the Parkway during a pre-launch event. the move allows them to downsize while staying close to family.

originally planned for 16 storeys, developer morley hoppner 
and architect Barry hobin scaled the project back following 
community opposition.

BeAverBrOOk
Seven-storey building an option for downsizing 
boomers who want to stay in their community

see ParKway on page 4

see haBitat on page 11

613.742.5700
Hunt Club Road and Highway 416

REDEFINEDOpulenceGolf, Spa, Resort Living

1-Acre Estate Lots with City Water from $365K, Homes from $1M

onassa.com

Information Session: “ Tuesday ” October 29th, 2013 • 7:45 PM - 9 PM
Location: Cedarhill Golf and Country Club, 56 Cedarhill Drive, Ottawa

$0 DOWN

PAYMENT

for Your Lot

Purchase

O.A.C.

OTT10615272_1_1

OTT10615795_1_1

OTT10615267_1_1
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“Avenue created a compelling 
lifestyle brand that resonated with 

the mainly younger, urban 
professional audience.”

PRIMARY SECONDARY

BE
PART
OF IT

ROOFTOP CLUBHOUSE

POOL FIRE PITS
& BBQS

2-STOREY
CLUBHOUSE

LOUNGE AREA

DOG
GROOMER CAFÉ

BIKE 
STORAGE GYMLOUNGE

GROUND FLOOR AMENITIES

INTERRENT REIT
Sector  | Real Estate – Residential

Project  | Identity Development, Handout,  
Signage, Sales Centre Design

In the spring of 2013, InterRent REIT purchased a 
three 12-storey rental building complex in poor 

condition located on Bell Street. Aligned with their 
corporate philosophy, InterRent REIT is committed 

to respectfully developing this neighbourhood, 
currently in transition, and so the properties 

are now undergoing major interior and exterior 
renovations to substantially transform the building.

InterRent REIT partnered with Avenue to create a 
compelling lifestyle brand that would resonate with 

the mainly younger, well-educated, urban 
professionals and to position this apartment 

building as a unique and highly desirable rental 
opportunity in Ottawa by promoting its many  

onsite amenities and the benefits of living close  
to downtown.

After extensive research, the building was named  
LIV Apartments and the brand’s modern logo and 

overall visual identity were developed. Avenue was 
also successful in carrying the brand’s look and feel 

into the sales centre’s design and experience and 
other marketing collateral. The project is ongoing.

avenuedesign.ca



WINDMILL DEVELOPMENTS
Sector  | Real Estate – Luxury Condominium 

Project  | Brand Identity (Name and Logo), 
Website, Marketing Materials, Inserts,  

Floor Plans, Comprehensive Signage System, 
Sales Centre Displays, Print Advertising,  

Public Relations

Cathedral Hill is one of Ottawa’s most anticipated 
condominium developments. Avenue had worked 

with Windmill Developments in the past and 
had a strong understanding of their values and 

commitment to green building. The Cathedral 
Hill brand and marketing focused on three key 

messages – the stunning and prestigious location, 
the lifestyle and amenities, and the architecture 

and benefits of a green building. The target market 
ranged from young, single professionals to boomers 

looking to downsize into large, luxurious suites.

Avenue developed the logo and brand – upscale  
but soft with natural elegant colours. From there a 

complete marketing campaign that spanned two 
plus years included print collateral, sales centre 

displays and signage, advertising, e-marketing 
campaigns, and public and media relations. 

“Avenue had worked with Windmill 
Developments in the past and had 

a strong understanding of their 
values and commitment to  

green building.”

  

CATHEDRAL HILL / Windmill Developments 

Sector Real Estate – Luxury Condominium Project 

Project Project Brand Identity (Name and Logo), Website, Marketing Materials, Inserts, Floor Plans, 

Comprehensive Signage System, Sales Centre Displays, Print Advertizing, Public Relations 

  

CATHEDRAL HILL / Windmill Developments 

Sector Real Estate – Luxury Condominium Project  

Project Project Brand Identity (Name and Logo), Website, Marketing Materials, Inserts, Floor Plans, 

Comprehensive Signage System, Sales Centre Displays, Print Advertizing, Public Relations 

 

 

 

  

CATHEDRAL HILL / Windmill Developments 

Sector Real Estate – Luxury Condominium Project  

Project Project Brand Identity (Name and Logo), Website, Marketing Materials, Inserts, Floor Plans, 

Comprehensive Signage System, Sales Centre Displays, Print Advertizing, Public Relations 
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LEGACY HOMES
Sector  | Real Estate – Custom Homes  

and Communities

Project  | Corporate Identity, Website, Project 
Brand, Coming Soon Site Signage.

Avenue created a new identity and website for 
Legacy Homes to reflect its current positioning as 

a niche homebuilder, specializing in contemporary 
semi-custom urban infill homes and communities  

in established neighborhoods.

Fresh, yet elegant and solid, the new corporate 
identity uses a monogram approach that speaks 

of their timeless contemporary homes, while 
suggesting architectural details. The colour palette 

blends a confident royal blue with a bright green, 
striking the right balance between dependability  

and modernity.

The new site’s design is sophisticated and 
uncluttered with minimal copy and well thought-

through information hierarchy. A singular page 
template provides an effortless online experience 
with inviting imagery, and simple navigation. The 

messaging and design focus on timelessness - 
working together to communicate the deep rooted 
commitment to creating homes that are designed 

and built to last, a core value for the company.

“The site’s new design is 
sophisticated and uncluttered, with 

minimal copy and a well thought-
through information hierarchy.”

avenuedesign.ca



CEDARSTONE HOMES
Sector  | Real Estate – Custom Homes  

and Communities

Project  | Website, Exterior Signage, Print 
insert Templates, Print Ad,  

Branded iPad Holders.

Avenue elevated Cedarstone’s positioning by 
creating a user-friendly and unique website that 

provides a strong first impression of the company’s 
homebuilding expertise and appeals to its  

target audiences.

The site design is clean and simple with proper 
prioritization of the content. White and light colours 

bring a calm and serene feel and a gallery of 
stunning photography provides inspiration. The text 

communicates the company’s deep expertise and 
passion and a news spotlight section with updates 

keeps the site current and dynamic. An invitation 
to follow your home construction on Facebook 

provides an ideal platform for Cedarstone to  
engage in a two-way conversation with their  
buyers. The site is also optimized for search.

Avenue also created a powerful set of marketing 
materials to promote the company and support the 

sales process.

“Avenue elevated Cedarstone 
Homes’ positioning by creating a 
user-friendly and unique website 

that provides a strong first 
impression of the company’s 

homebuilding expertise.”

avenuedesign.ca



HOLITZNER HOMES
Sector  | Real Estate – Residential

Project  | Corporate Brand Development, 
Website, Advertising, Signage, Sales Centres  

& Print Collateral

One of Ottawa’s leading builders of award-winning, 
quality family homes and townhomes, Holitzner has 
partnered with Avenue for over 15 years. Year after 

year, Holitzner successfully re-invents their brand 
as their buyers evolve, consistently meeting and 

exceeding their sales targets.

Avenue created a new logo and positioning 
statement, and designed the company’s websites, 

advertising, signage and sales centres.

“Avenue created a new logo  
and positioning statement, and 

designed the company’s websites, 
advertising, signage and  

sales centres.”

avenuedesign.ca



SLEEPWELL PROPERTY 
MANAGEMENT

Sector  | Real Estate – Property Management

Project  | Corporate Brand, Website, 
Advertising Campaigns, Print Collateral, 

Brochure, e-Newsletters, Vehicles, Signage.

When Sleepwell Property Management, an 
established full-service property management 

company, was poised to break into a larger property 
management market in Ottawa, Avenue was 

called in to define a clear and unique positioning 
for Sleepwell, and raise the company’s visibility. A 
strong, sophisticated new identity was designed, 

elevating the brand’s stature.

A professional, information-rich website was 
created, catering to both Tenant and Landlord 

audiences. An easy-to-use property search function 
enhances and simplifies the user experience for 

potential tenants. Dedicated login sections for 
existing tenants and landlords give each audience 

streamlined access to targeted content.

Sleepwell’s new defined brand was consistently 
applied to all property signage, print, online and 

radio advertising campaigns, direct marketing piece, 
e-newsletters and vehicle fleet. 

“Working with Avenue to revitalize 
and strategically reposition 

Sleepwell enabled us to gain a 
competitive advantage.”

Conrad Pool,  
President

Are you a landlord with a growing portfolio of mid- to large-scale 

residential properties? We can help. Whether you’re an individual, group 

or syndication, Sleepwell can reduce vacancies and increase the value of 

your investments. Here’s how:

We work for you.

No conflict of interest. Sleepwell is a well-respected, third-party property management company 

acting in the best interest of its clients. Sleepwell does not sell real estate or mortgages; we manage 

property. And managing your portfolio always takes priority. 

State-of-the-art Technology & Accounting.

Sleepwell has made a significant investment in technology by partnering with one of the most 

established and well-recognized software providers in the world – Yardi Systems. This cloud-based 

industry software, with fully integrated accounting, maintenance and marketing systems, allows us to 

manage your properties efficiently and cost-effectively, attract more tenants and provide you with 

timely and detailed reporting and accounting.

Proactive Tenant Recruitment & Marketing.

Sleepwell actively invests in proactive tenant recruitment and marketing. So when potential tenants 

are looking for a home to rent, Sleepwell is always top of mind. 

We achieve this high brand recognition through a combination of on-going marketing initiatives 

including our responsive website, complete with tenant log-in area and informative blog; active 

Facebook community; print, online and outdoor advertising; building signage; community sponsorship;  

uniformed staff and branded trucks. To further strengthen our brand recognition and attract tenants, 

Sleepwell has also trademarked the lines, Are you a Landlord?® and Need an Apartment?®.

1

2

3
24/7 Tenant & Landlord Services.

Sleepwell provides peace of mind. And responsiveness. Our staff is always available to take care of 

tenant questions or concerns, either by phone, email, in person or via live chat on our website.

All of our in-house service technicians are equipped with mobile tablet devices capable of delivering 

incoming work orders in real time, ensuring maintenance issues are addressed with minimal downtime. 

Mobile devices sync, by the minute, to our head office administrative staff, allowing us to check the 

status of each repair and effectively manage resources.

Sleepwell also prides itself on providing 24-hour emergency services to ensure unforeseen property 

issues are dealt with promptly. We do this through our partnership with Tele-Page, which connects all 

incoming calls after 5:00pm with a live person.

The Sleepwell Team.

We’re proactive and experienced – and that leads directly to a return on investment for our landlords. 

Sleepwell employs a strong, entrepreneurial team of highly trained individuals and a support network 

of trusted resources to manage, market and maintain your properties. Together, we create positive 

living environments and hassle-free rental experiences, resulting in increased tenant satisfaction, 

compliance and retention.

4

5

The team of professionals at Sleepwell has maintained 
my properties for many years. I have seen my properties 
prosper and grow as a result of their hard work and 
dedication. I have experienced almost zero vacancies in 
my portfolio for many years, all the while enjoying a steady 
return on my investment. I would highly recommend 
Sleepwell to any real estate investor looking for a reliable, 
honest and hardworking management company.

Alan Bateman, Ottawa, ON  

100+ Residential Units 

For the past ten years the 
Sleepwell team have provided 
efficient, worry-free and 
extremely effective management 
of our rental properties. Their 
outstanding performance on our 
behalf has consistently achieved 
better than 97% occupancy over 
this period. They are completely 
trustworthy and take care of 
business promptly. They are, 
in my opinion based on more 
than 35 years of owning income 
properties, the finest company in 
the business. I recommend them 
without reservation.

Dr. John de Mercado, Ottawa, ON  

100+ Residential Units  
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We can help.   

613.521.2000   

sleepwellmanagement.com

Need an 

Apartment?®

avenuedesign.ca



DESLAURIER  
CUSTOM CABINETS

Sector  | Retail

Project  | Corporate Brand, Website, 
Advertising Campaigns, Print Collateral, 

Brochure, e-Newsletters, Signage.

What began as a one-time project three years 
ago – to create Deslaurier’s corporate and product 

brochure – has grown into a strong relationship 
that sees Avenue acting as Deslaurier’s external 

marketing team. Over this time, we have provided 
strategic marketing advice and plans, interviewed 
and created dealer-targeted videos and quarterly 

eNewsletters, promoted their numerous award wins 
and their inclusion in a #1 best selling book as well 

as designed magazine ads, internal and external 
signage and additional product line brochures.

Most recently, Avenue has brought the brand to  
life through an exciting new website and the launch 

of Deslaurier on social media platforms such as 
Facebook, Twitter, Houzz and YouTube. Avenue also 

designed bold corporate kit folders, and provided  
PR consultation. 

“What began as a one-time project 
years ago – to create Deslaurier’s 

corporate and product brochure – 
has grown into a strong 

relationship that sees Avenue 
acting as Deslaurier’s external 

marketing team.”

avenuedesign.ca



EURO TILE & STONE
Sector  | Retail

Project  | Identity, Look and Feel, Stationery 
Set, Building Signage, Print Ads, Point of 

Purchase Materials and Employee Pins

Avenue rebranded Euro Tile & Stone (formerly Euro 
Ceramics) to better reflect their range of innovative 

and inspiring products, designs and applications, 
and position them as Ottawa’s leading importer and 
retail supplier of high quality stone and tile products 
from around the world. The new identity is modern 
and bold, appealing to their target audiences, from 

consumers, designers and architects, to builders,  
and is supported by a strong new tagline  

“International style for today’s living”.

The new website provides a stunning first 
impression, helping to drive potential customers to 

the showroom. An image-centric design featuring 
beautiful product applications and small amounts 
of text work together to convey passion and pride, 

providing a memorable online experience. The 
clean, intuitive navigation makes it easy for users to 

explore the site and its Inspiration Gallery. 

“Avenue rebranded Euro Tile  
& Stone (formerly Euro Ceramics)  

to better reflect their range of 
innovative and inspiring products.”

avenuedesign.ca



WORLD EXCHANGE PLAZA
Sector  | Real Estate – Commercial

Project  | Campaign Development,  
Signage, e-Newsletter.

The World Exchange Plaza (WEP) is an established  
triple “A” office complex, located in downtown 

Ottawa. In preparation for the building’s anticipated 
LEED Gold Certification, WEP management 

partnered with Avenue to develop a solid marketing 
campaign to announce the certification to target 

audiences. 

Avenue developed the memorable Proud to be 
Green.Proud   LEED. campaign slogan as a thoughtful 

play on words to appeal to the building’s existing 
high end tenants and to help attract new tenants, 

many of whom consider a building’s LEED Gold 
certification to be either a prerequisite or advantage 

when looking for a new lease.

The concept was brought to life through a distinctive  
black, gold and green design look and feel and 

illustrative approach. The bold design was applied to 
exterior building signage, interior (food court 

banners) signage, elevator call buttons and directory 
signs. An e-newsletter template was also created to 

help WEP management communicate updates to 
the building’s tenants.

“WEP management partnered with 
Avenue to develop a solid 

marketing campaign to announce 
the LEED Gold certification.”

November 2012

Comprehensive Health and Wellness program featuring weekly complimentary 

based lecture series

Recycling and Procurement: 

Transportation: 

Secure bicycle storage and shower facilities for building occupants

Energy/Water

reduced energy consumption by over 25% throughout the complex

ongoing monitoring and tracking of energy consumption through eco-Tracker software

reduced water consumption by over 25% throughout

Collection of rainwater to provide irrigation and augment the cooling towers at 45 

Planting native / adaptive vegetation in most exterior spaces

Thank you To our primary 

consulTanT for helping To 

achieve This success:

TenanTs of world exchange 

plaza and The many oTher 

parTners who helped along 

The way:

Cannon Hygiene 

energy ottawa

eurest Services

Poulin Horticultural and Seasonal Services

The World Exchange Plaza Team
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do you know…

Q: How much energy is consumed from cell phone chargers left plugged in when not in use?A: Up to 50% of energy used by a mobile phone comes from charges left plugged in when not in use

Q: 
percent less energy than standard incandescent light bulbs while delivering the same light output25%

50%
75%
80%

A: 75%

Q: What is eNerGY STAr?
A: energy Star is an international standard for 
carrying the eNerGY STAr logo generally use 20-30% less energy than required by federal 

Sustainable Sites

What Is LEED?

How We Achieved This
Occupant Comfort and Health

Performed an occupant comfort survey with a 30% response rate and addressed all 

0%
-6%

-8%
-31%

2009

2011

2010

2012

Indoor environmental Quality

avenuedesign.ca



HUNTINGTON PROPERTIES
Sector  | Real Estate – Commercial  

Condominiums 

Project  | Naming, Identity and Brand 
Development, Brochures, Print Ads

Huntington Properties is an Ottawa-based 
commercial real estate company looking to expand 

their growing portfolio of properties with the 
introduction of a new business line: commercial 

condo space. Avenue was engaged to brand the two 
new, 12 unit, low-rise commercial buildings to small, 

owner-managed firms including accountants and 
professional consultants. 

Two sophisticated commercial condo brands (based 
on a common theme) were developed beginning 

with the naming of each building. The Mark and 
The Profile are strong names that along with the 

unique descriptor, Business Complex communicates 
a smart, confident, professional and well-managed 

commercial condo offering. Equality distinctive 
logo identities representing all of the desired brand 

attributes also contribute to the brand’s appeal. 

Avenue then designed and wrote marketing 
brochures to market each property. As part of 

the overall marketing effort, print ads were also 
developed to promote each property and then 

placed in appropriate business publications. 

“Our goal was to communicate the 
benefits of buying versus leasing 

commercial space and to raise 
awareness of this new offering.”

CONSTRUCTION STARTS  

THIS SUMMER!

35% SOLD

W W W . T H E M A R K O T T A W A . C O M

613.592.1818
huntingtonproperties.ca

OWN YOUR  OFF ICE
The Mark is the ideal opportunity for established professionals who 

want to own their premises and create a custom workplace.

OWN YOUR  OFF ICE

BUILT BY LUNDY CONSTRUCTION

3 0  R I C H A R D S O N  S I D E  R O A D

A L S O  A V A I L A B L E :  T H E  P R O F I L E 
2 2 0 1  T H U R S T O N  D R I V E

WWW.THEPROFILEOTTAWA.COM

W H E R E  Y O U R  B U S I N E S S  E X C E L S

SUITE 
106/206

SUITE 
103/203

SUITE 
104/204

SUITE 
105/205

SUITE 
101/201

SUITE 
102/202

R
IC

H
A

R
D

S
O

N
 S

ID
E

 R
D

. 

OPENING THE DOOR TO YOUR 
NEW BUSINESS HOME

THE MARK BUSINESS COMPLEX IS ONE OF THE 

FIRST DEVELOPMENTS IN A NEW COLLECTION 

OF PREMIUM COMMERCIAL CONDOMINIUMS 

FROM HUNTINGTON PROPERTIES. IT OFFERS 

ELEGANT OFFICE SPACES THAT CAN BE FULLY 

CUSTOMIZED TO MEET YOUR BUSINESS NEEDS. 

THE MARK SPECIFICATIONS

 Two-storeys with six suites per floor,  
for a total of 12 suites

TAILORED TO YOUR BUSINESS

 

IN GOOD COMPANY

E A S T  E N D  L O C AT I O N

2 2 0 1  T H U R S T O N  D R I V E

Elevating your business

A SOUND INVESTMENT 

•	 Our	commercial	condominiums	are	full-service	and	 
do	not	require	any	more	time	or	work	than	leased	
office	space

•	 Current	low	interest	rates	translate	into	mortgage	
payments	that	are	equal	to,	or	less	than,	rental	fees

•	 Buying	your	office	space	allows	you	to	build	equity	
and	create	leverage	for	your	business

PREMIUM OFF ICE 

SPACE  WORTH 

MAKING  YOUR  OWN

3 0  R I C H A R D S O N  S I D E  R O A D

W W W . T H E M A R K O T T A W A . C O M

CARLING AVE.
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MARCH RD.
STEACIE DR.

RIC
HARDSO
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AN ADDRESS TO CALL  
YOUR OWN

The	Mark	is	a	venue	for	established	professionals	who	
want	to	build	a	home	for	their	business.	It	provides	the	
opportunity	to	create	a	custom	workspace	that	offers	an	
excellent	return	on	investment.	

Purchasing	a	suite	at	The	Mark	enables	you	to	tailor	 
your	office	to	your	unique	business	needs	while	
expanding	your	professional	assets.	At	the	end	of	the	
mortgage	period,	you	can	expect	to	have	full	equity	in	 
a	valuable	property.	

A PLACE AT THE HUB OF 
BUSINESS ACTIVITY

LOCATED IN OTTAWA’S WEST END, JUST 

OFF MARCH ROAD, THE MARK IS EASILY 

ACCESSIBLE TO YOUR CLIENTS. IT IS NEAR 

THE HEART OF OTTAWA’S HIGH TECH 

COMMUNITY AND CLOSE TO HIGHWAY 417. 

TAKE YOUR PLACE AT A PRIME BUSINESS 

LOCATION IN OTTAWA.

SCAN FOR  
DIRECTIONS

FINANCIAL MODEL	 SQ. FT. 1,079 

OWN RENT

Purchase	price 	$307,515	 -

Down	payment 	$76,879	 -

Monthly	payment* 	$1,217	 	$1,214	

Cost per sq ft / year  $13.54  $13.50 

Payments made over 25 years**  $365,216  $472,302 

Equity build-up  
over 25 years***

$504,511 $ 0

ASSUMPTIONS
*Interest	rates	remain	equal	for	25	years
**Rent	increases	at	2%	per	year,	compounded	annually
***Total	apprepriation	of	asset	estimated	at	2%	per	year,	compounded	annually

WWW.HUNTINGTONPROPERTIES.CA

A LEADING TEAM WITH A 
WINNING STRATEGY

The	Mark,	and	its	associated	collection	of	business	
complexes,	is	brought	to	you	by	a	team	of	professionals	
who	excel	at	what	they	do.	The	development	is	led	by	
Huntington	Properties	and	backed	by	a	group	of	trusted	
experts	in	architecture,	design	and	construction.

P 	 613.592.1818
F 	 613.592.7580
E		 info@huntingtonproperties.ca

878	Boyd	Avenue
Ottawa,	Ontario
K2A	2E3

avenuedesign.ca



100 MURRAY
Sector  | Real Estate – Commercial

Project  | Brochure, Photo Shoot, Writing

One of Ottawa’s most exciting, A-class office 
buildings, designed by a leading architect, 100 

Murray engaged Avenue to develop a marketing 
brochure in order to lease office space prior to 

construction. Targeting law and accounting firms, 
as well as lobbyists in search of a unique, signature 
location with modern, upscale finishing in Ottawa’s 
trendy and exciting Byward Market, Avenue wrote 

and designed an informative sales brochure  
to promote the buildings and their leasable  

office space, planning and art directing both day  
and evening photo shoots in support of the  

creative concept. 

“Avenue wrote and designed  
an informative sales brochure  
to promote the buildings and  

their leasable office space.”

1 0 0  M U R R A Y

We began with the belief that an office development can be different. 
That space has the power to change business. And that craftsmanship, 
elegance, and modern design can work in perfect harmony. The result 
is one of the most exciting business developments in Ottawa. A 
building that complements the Byward Market’s heritage architecture 
while setting a new standard in forward-thinking office design. 

BE NOTICED

Every detail of the development at 100 Murray communicates the 
strength of vision and leadership that is at the heart of successful 
business. Luxurious materials such as limestone, granite, wood, glass, 
and mirrored stainless steel define striking interior spaces, while 
outdoor terraces present the perfect environment for entertaining. 
Finally, East Lane Developments’ customizable floor plans allow 
clients to create their ideal combination of team and private space. 

THE SHOPS OF SUSSEX AVENUE

FRESH LOCAL PRODUCE 
AT THE BYWARD MARKET

100MORE THAN GREAT PLACES TO EAT, SHOP AND RELAX JUST STEPS AWAY.

100 Murray Street offers approximately 50,000 sq. ft. of bold, 
beautiful, functional new commercial office space. Recessed fourth 
and fifth levels create open interior spaces full of ambient light. 
East Lane Developments will provide a tenant criteria to ensure every 
office meets 100 Murray’s standards of quality and craftsmanship.

You start with a clean slate. Now design and build your space to 
perfectly fit the needs of your business. Need help or guidance? 
East Lane Developments will work with you to design and 
project-manage your ideal office space—on time and on budget. 

FLOOR PLANS

5TH FLOOR 8,292 SQ. FT. (OFFICE)

WR WR

WR WR

ELECTRICAL

SHOWER

2ND & 3RD FLOORS 12,650 SQ. FT. (OFFICE)

COMMS.

ELECTRICAL

SHOWER

LOBBY

OPEN

LOBBY

4TH FLOOR 10,004 SQ. FT. (OFFICE)

WR WR

ELECTRICAL

SHOWER

LOBBY

TERRACE TERRACE

TERRACE TERRACE

TERRACE TERRACE

GROUND FLOOR 9,424 SQ. FT. (RETAIL)

EXTERIOR PATIOELECTRICAL

ATRIUM
RETAIL

CORRIDOR
ELECTRICAL

LOBBY

PARKING
ENTRANCE

FEET

0 12 24 36 0 5 10

METRES

At East Lane Developments, we understand how a vibrant neighbourhood 
can fire the imagination. How sights, sounds and smells fuel the 
spirit, inspire the mind, and nurture passion for discovery. Now 
imagine a business location where such inspiration is at your 
doorstep. Where a great idea—or a great meal—is just steps away. 

BE INSPIRED

THE NEW ADDRESS OF BUSINESS

100 MURRAY

From the sounds of the open-air market and aromas of award-winning 
restaurants to shopping on Sussex, masterpieces at the National 
Gallery, and  greenery of Major Hill’s park, East Lane Developments 
has chosen a world-class location for this world-class project. Close to 
major thoroughfares, public transportation and extensive network of 
bike paths, at 100 Murray the year-round activity of the market is 
paired with a remarkably accessible location. 
  

100 WAYS TO ENTERTAIN IN THE MARKET

STAFF OUTING
AFTER WORK DRINKS
RELAX IN A COURTYARD
MEET UP WITH FRIENDS
EXPLORE NEW CUISINE
A MEAL WITH CLIENTS
DISCOVER NEW ART
LOUNGE IN A CLUB
COFFEE AND A PAPER
BROWSE THE VENDORS
STROLL IN THE PARK

avenuedesign.ca



Avenue Design Group Inc. 
43 Eccles St, 1st Floor Loft 
Ottawa ON K1R 6S3

T 613.749.9449 
F 613.230.4441 www.avenuedesign.ca


