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Introduction

Having a solid Content Marketing
strateqgy opens the door to
connecting with the people that are
mostimportant to your real estate
business.

With content tools like blogging and
social media, we can connect and
engage with potential clients easier
and faster then ever before.

The right Content Marketing
Strateqy develops trust in your
brand, organically positioning you
as a thought leader.”

Sarah Malcolm

Chief Digital Strategist

The News Funnel
Sarah@thenewsfunnel.com
@MrsSarahMalcolm
@TNF_RE

Content marketing is
essential in reaching
the ever-growing
online audience.

Over 2.1 billion people are active on
soclal media and according to
Business2Community.com that
number Is expected to reach 2.5
billion by 2018.

A smart Content Marketing plan will
generate leads, promote your brand,
Increase customer engagement, and
position you as a thought leader
within your industry.

Today, the most respected brands
and professionals are using Content
Marketing to tell their story and build
engagement with their target
audience.

This Ebook will teach you the
essentials in building your own
Content Marketing plan designed for
Real Estate businesses.
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CHAPTER ONE
Real Estate C giitimeees-hiced an

Oniline-Presenee

All members of thereal estateindustry can benefit froma defined onlinebrand. A
smart Content Marketing strategy provides you with an opportunity to showcase your
standingasanindustry leader and deep understanding of market trends.

A HubSpot ROI study reported 69% of businesses cite
blogging asa top lead generation source.

Companies actively using social media gain valuable insights into customer behaviors
while growing a loyal following. Social-drivenfeedback is critical for improving a
product and showcasing outstanding customer service.

Effectiverealestate Content Marketingmust include a strategic social media presence
using blogging, socialmedia networks,and purposeful content distribution.
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CHAPTER ONE
Real Estate Companies Need an Online Presence

[F] thesquarefoot vewusings - Aesowos - HowRwerks  Resd O iog

Stay up to date with the latest in commercial real estate

SquareFootage, Episode 2: Putting Yext

‘On the Map' at One Madison Avenue
Learning the Ropes with Tomomow's. The Business of Mindfulness: 3 Ways to

Commercial Tenants Invest Smartly in Your Team's Holistic

Jonathan Wasserstrum

Founder & CEO

theSquareFoot d e
@thesgfoot e | s | hosssatiedl

44

Getting a new office should be one of the most rewarding milestones in the life of a
company. Instead, it's often seen as a hassle, in part because commercial real estate has
been slow to migrate to the web. Basic affordances you would find on a residential site
like Zillow or Street Easy can be hard to come by when searching for workspace.

Our content plays a critical role in helping us become the go-to place for finding and
leasing workspace. It starts with providing essential information on how to go about your
searchin the most efficient way and integrating that information seamlessly throughout
the process. Our content also helps us pull backthe curtain on everything from how
commercial leases are typically structured to how to transform empty commercial space
into the office of your dreams.

Next, we're working on showcasing the more aesthetically rewarding aspects of modern
workspace and the companies who use them. We want our brand to represent the reward
of a workspacethat pushes a company forward. If we can inspire business owners to
think creatively about workspace and how to maximizeits potential, then we will have
built a meaningful brand.”
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CHAPTER TWO

atReal ’E’Sta\Bloggmg Can

Whether a commercial architectural firm, a real estate tech product, oranagent, blogs
area crucialcomponent of a Content Marketing strategy. In with Great
Colorado Homes, residential real estate agent Bill Gasset said, “If were to look back and
say what is the #1 thing that | have done in my career thathas brought more business my
way, the answer would be hands down having my blog.”

A regularly updated blog drives trafficto your website because it tells search engines
your websiteis active. Once a search engineindexes the new posts, the additional
content boosts a website's search enginerank. In fact, after 21-54blog posts, blog
trafficgeneration Over half of today’'s companies with a blog
reportacquiring new customers thanksto blogging.

Blogging highlights a real estate professional’'s knowledge withoutactually stepping in
frontof a potential customer. Residentialagents use blogging to detail their local
expertise. Commercial firms and real estatetech companies position themselves as
iIndustry thought leaders by reporting trends and new innovations.
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CHAPTER TWO

What Real Estate Blogging Can Do For You

As a successful'lean startup,' MetaProp

NYC practices what it preaches in funding, growing
and advising PropTech startups. We use the power of
thought-leadership blogging and tweeting, along with
Linkedin and Facebook cross-linkage to supplement
our traditional news releases, all as more effective
and cost-efficient alternatives to advertising.

The results were particularly noted recently at the
New York City Real Estate Tech Week's flagship event,
the MetaProp NYC-MIPIM PropTech Summit, during
which numerous attendees and participants raved
about how often and how much they learned about
MetaProp NYC through our multi-channel content

Philip Russo
Founding Partner
MetaProp Advisors

@MetaPropNYC efforts. That was deeply satisfying!"

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

1,251 701 1,411 970 2

Tweets  Tweets & replies Media

MetaProp NYC

@MetaPropNYC Pinned Tweet
Global #RETech & #PropTech nexus and MetaProp NYC @MetaPropNYC - Aug 24

steriup accelemior founded by Please meet the 2016 MetaProp NYC

@aaronnblock @ZacharyAarons

@cleliapeters Accelerator class! #RETech #startups
9 New York, NY #PropTech buff.ly/2bg3azm

& metaprop.org
Joined June 2015

@ METAPROP NYC
Please meet our 2016 Accelerator Class!
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CHAPTER TWO

What Real Estate Blogging Can Do For You

Getting Started with Blogging

Start by selectinga great platformto host theblog. Wordpress, Squarespace,
and Blogger arecommon. Some website hosts providea blog as part of your
package. Remember the hosting service must be professionaland easy to
use.

1 Pick your platform

Learn the Basics of Search Engine Optimization
2. ) Search Engine Optimization (SEQ) uses specifically chosen tactics to boost
thenumber of organicvisitorsto a website by obtaining high-ranking
placement inthe searchresults page of engines like Google, Bing, and Yahoo.
Keywordsareanimportant part of SEO. Free tools like Google Keywords
Planneridentify thebest keywords for yourblog. The search engine
algorithmsused to rank pages constantly change, but allemphasize quality
content. Keywords should be used seamlessly inside well-written contentfor
thebest ranking.

Determine a Posting Schedule
3 Deciding post frequency varies based on whattopicsfitinto theblog's
) platform. Aresidential remodeling firmmay have more material to write about
than a property management service. Time available for writing isanother
critical factor when determining a posting schedule. At minimum, real estate
ventures should post once a week to boost their SEO.

Create a Content Calendar

4 Use a basic spreadsheet to plantheposting date, topic, and distribution
. channel several weeksinadvance. Stick to the content calendaronce

established. Keep a running list of potentialtopics and schedule timeto

brainstormideas.

Startinga new blog canbea dauntingproject. Expertsinthefield of real

estateblogging canhelp new bloggers begin the process fromset-up to
publication. See The News Funnel's blog formoreadvice on getting started.

5 Seek Assistance

The Real Estate Content Marketing Guidebook THE NEWS FUNNEL n



https://adwords.google.com/KeywordPlanner
http://content-marketing.thenewsfunnel.com/editorial-calendar
http://content-marketing.thenewsfunnel.com/
http://content-marketing.thenewsfunnel.com/blog/

CHAPTER TWO

What Real Estate Blogging Can Do For You

Content Marketing, especially blogging, is a great way
to maximize your marketing efforts. Eachindividual
post can be distributed through multiple channels,
pick up additional momentum on social media and
continue to generate organic traffic toyour site well
into the future.”

Pauline Nee

Director of Platforms and Engagement
Honest Buildings
@HonestBuildings

HONEST BUILDINGS FEATURES CUSTOMERS ABOUT  PRESS BLOG  LOG IN

Mid-Year CRE Tech Outlook: Five Industry Experts
Weigh In

Real Estate Tech Financing History: Deals And Dollars
QlI'l2-Q2'l16

46 $4
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1. Use research-driven topics

The most successfulblogs addressthetopicsthat
mattertotheir key audience. Peopleare more likely
toask Googlebeforeareal estate professional. By
addressing customer questions, theblog appearsin
thetop of searchresults. Use Google'stoolsto
discover search terms applicableto your platform.

2. Write on a variety of subjects
Blogsthatresearchtopics fromlocaland national

interestsdraw a wider audience. Forexample, a Content and social are core

technology company could writeabout “5 Waysto parts of our marketing strategy

Save Money in Commercial Property Management” at Hightower. They've driven

oneweek and “Whatisthelnternet of Things?'the very strongresults in terms of

next. traffic, leads, and brand
awareness.”

3. Use Best SEO Practices

Blogs with high organictraffic use pre-identified Billy Fink

keywords strategically and naturally to boost Product Marketing Manager

placement. Quality images, sub-headers, and Hightower

numbered lists furtherboost a blog's search engine @Hightower

rating.
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CHAPTER THREE

Whata Successful Real Estate Blog Should Do

4. Consistent Schedule

Maintaininga consistent scheduleis key to driving blog traffic. Knowing your
blogis published every Thursday provides readers with anticipationand helps
boost search engine placement.

5. Shareits Publication

Top bloggersinitially gain trafficfromannouncing the latest publication on all
their social media platforms, to a subscriber network, and in an e-newsletter.

6. Callto Action

Havingreaders do something withthe contentisvitalinlead generation. Ask
readersto sharethepost with othersortosubscribetoamailinglistto stay
updated with thelatest market news.

Throughout my real estate career, | have always been
passionate about culture, technology and marketing and
how they come together and inspire greatness in people
and organizations. As the co-founder of Onyx Equities, one
of the roles | spend a great deal of time on, and thoroughly
enjoy, is using blogging and social media because of its
ability to help me have a voice in an industry I love.

_ Not only has this been instrumental in helping me to engage
: <V with a community of like-minded thinkers, it has boosted
h § Onyx's brand awareness and has been key in
. building our brand identity and our culture. As a direct result
of my blogging and social media efforts, | have personally
developed amazing industry connections and opportunities
Jonathan Schultz and it has helped my company to attract the best and the
Co-Founder & CEO brightest talent who share in our brand culture.
Onyx Equities _ _ _ _ _
@JonSchultz_Onyx I am that much of a believer in blogging and social media. It
Jjust works on so many levels. For me personally and for
Onyx.”
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CHAPTER THREE

Whata Successful Real Estate Blog Should Do

‘ ‘ I am a believer in giving more than you take. While
corporatereal estate, asan industry, is a late adopter of
technology, there is a core group that has been involved
from the outset. Sharing my ideas about technology
allowed meto be apart of a national conversation,
learning best practices and being on the forefront of
new tools.

' Lately, | have written more about lessons for young
N brokers, which has given me a platform to invoke some
Jere my Neuer changein the industry which has vastly underserved the
Senior Vice President needs of those early in their careers. We are just
CBRE scratching the surface of what we can do with Content
@JNeuer19 Marketing as new people engagein the conversations
daily.”

\llll{\l)\(l 1OME AE T NEW CONTACT

CORPORATE REAL ESTATE WITH PERSONALEEY

Recent Posts
Subscribe to
NeuerSpace
Lesson from The Captain, Derek Jeter

Derek Jeter was on my mind a lot last week. All over social media,
people were posting the replay of the famous *flip play” against the
Oakland A's in the playoffs, which happened fifteen years ago. Time
flies, but | remember it like it was yesterday, just like many of his
other October heroics.

Lesson for Young Brokers: It’s Not About You

Recently, | have been getting cold calls and emails from a variety of service
providers for a variety of reasons. Being on the client side is nice for a
change, but more than that, it's been a great learning experience.
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CHAPTER FOUR

Why Socilal Media Matters

Billions of people are active
everyday on social media platformes.

Facebookhas 1.32 billlon monthly users. Social
media is the source of an unlimited supply of
potentialclientsand using it effectively expands
a real estate professional's sphere of influence.

Socialmedia’s ability toreach largeaudiencesis
critical in establishing your brandand developing
yourvoice. Platforms like Pinterest and
Instagramaddto a brand’s personality while
marketing the company'sinterests.

Socialmedia experts use networksto makenew
connectionsto customersandto othersinside
theindustry. They use socialmedia to ask
current and past customers for business
referrals. Following competitors' Twitter and
Facebook profilesisa great waytolearnhow
othersare marketing their business.

The Real Estate Content Marketing Guidebook

Content builds relationships.
Relationships that you can nurture
and develop. Relationships are
also built on trust, and that trust is
given over time with permission
and loyalty. That permission,
loyalty, and trust drives revenue.
Revenue gained by creating
authentic and valuable content.”

Duke Long
Managing Principle
PUR Ventures
@DukelLong

© THE NEWS FUNNEL
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CHAPTER FOUR

Why Social Media Matters

Getting started with Social Media

Socialmedia networkshavedifferentstrengthsand different audiences.
Facebook ismore popular with the millennial demographic, with only 35% of
usersbeing 60 and over. Instagramdoes not provide a link option on its
posts. LinkedIn focuses on professional connections. Research each
platform’s primary audience to determine which best applies to your
business.

1 Learn the Platforms

2 Brainstorm Types of Posts

) Real estate professionals have no shortage of shareable content. Residential
agentscan sharelocalevents, tailored neighborhoodinformation,oran
upcoming association meeting. Capital investment firms can post about
types of financing, changesin the market, or new development projects.

3 ) Content Calendar

Scheduletime every week to plan the upcoming social marketing strategy.
Combineyour understanding of social platforms with thetypes of poststo
createa content calendar. For thebest boost, include original content with
curated content fromother sources.

4 Use Visually Dynamic Posts

Maximize the social shareability of content by creating visually appealing
images forthecontent. Videos gain moretraction than photos and photos
gain moretraction than text-only posts.

5 Promote, Promote, Promote

: Get the word out aboutyour social networks. Add social sharing links to your
websiteand blogging platform. Invite email subscribers to join the social
networks and include social sharing buttons in every e-blast. Add important
socialhandlesto business cards. Identify and follow other industry thought
leaders.

The Real Estate Content Marketing Guidebook THE NEWS FUNNEL n
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CHAPTER FOUR

Why Social Media Matters

Top Tips for Using Social Media in Real Estate

ad

Developing thought leadership
is key in helping set you apart
from your competitors. How you
leverage that content to reach
external audiences and
influencers is a critical
component in building a
reputation as an industry
thought leader. At NAI Global
we strongly believe that Content
Marketing should include a
cohesive social media strategy
and be implemented throughout
the organization to help drive
the brand.”

Lindsey Fierro
Senior Vice President
NAI Global
@NAIGlobal

Strategize your networks

Consider selecting two networks thatbest speak
toyour customer baseastheprimary channels
andusing othersa secondary network. Learn how
to use your primary social networks by noting
what posts performthebest and how to maximize
exposurebasedontimeofday.Use platformslike
LinkedInto make connections. Search for “friends
of a friend”and follow their other social networks.
This method makes soft introductionsthat can
grow into salesleads.

Use the header and profile images
to your advantage

Strategically adaptto each network's unique
settings foryour user profile. Start withan
attractivedesign fortheimages. Include contact
informationand if available, usea callto action like
‘See the Demo!” or “Visit our Blog!" Use the header
and profile spaceto showcase special
announcementslikean importantanniversary,
upcoming conference or new product release.

Avoid Overwhelming Self-
Promotion

Promotionisfine, but bewary of over self-
promoting. No one uses socialto beblatantly sold
to. Focusonbeinga usefulmember of the social
community by offering helpfulindustry advice.
Over time theeffort willresultin lead generation
and business growth.

The Real Estate Content Marketing Guidebook
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CHAPTER FOUR

Why Social Media Matters

Y .’

)

Allen Buchanan
Principal

Lee & Associates
@AllenCBuchanan

Allen C. Buchanan

@allencbuchanan

Commercial Real Estate Broker #CRE. |
provide location advice #LocationAdvice
to owners and occupants of industrial
buildings in Southern California

How much time do you spend? How do | get started? |
answer as follows — yes, not as much as you would
Imagine and just subscribeto The News Funnel!

‘ ‘ | get asked three questions about my CRE Content
* Marketing. Are you making any money with this stuff?

My goal with Content Marketing is simple — to gain
through my giving - a slogan | learned from my friend Ivan
Misner who is the father of modern networking. Through
the visibility that Content Marketing creates,

you become an “expert”. Recently, | was discussing a deal
with a broker from Austin, Texas. The deal was in Abilene,
Texas. | live in Southern California. About five minutes
into the conversation, he asks — “are you that guy that
produces those weekly videos?” Case closed!”

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

14.8K 3,576 4,983 4,680 10

Tweets Tweets & replies Media

Allen C. Buchanan @allencbuchanan - 1h
DUKE! via @DukelLong - Can | Take You To The Real #CRE Promised
Land?
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CHAPTER FIVE

Why Content Distribution Matters

The end goal of blogging and using social mediaisto reach
new and ever-larger audiences, translatinginto new
customers.

Yourtarget audiencedrives how to distribute content. According to Pew Research
Center, 2% of baby boomers use Instagramwhile 58% of millennials subscribe to the
service. A campaign for first-time homebuyers would be better suited to Instagram
than marketing a retirement condo.

Grow your brand by distributing contentstrategically.

The same study identified LinkedIn's highest demographic of users as 30-49 and that
themajority hasa college degree. A professional video marketinga new real estate
tech product would be better received here exclusively marketing on Youtube.
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CHAPTER FIVE
Why Content Distribution Matters

‘ ‘ Marketing has always been about content. Even
before the invention of digital marketing, marketers
started with a message, turned it into content, like a
print or radio ad and distributed it across the channels
that were mostlikely to reach their target audiences.

For modern marketers it is just the same, except now
we have the ability to use data to understand our
customer groups in much more detail, creating
personas and hyper-targeting those personas with
Victoria Graham content that is valuable and engaging to them at every
Director of Marketing stage of the sales cycle.”
WiredScore

@WiredScore

W|RED TWEETS FOLLOWING FOLLOWERS LIKES LISTS
SCORE 2252 1,776 2576 2266 8 %

Tweets  Tweets &replies  Media

WiredScore

@WiredScore FOLLOWS YOU Pinned Tweet
WiredScore certifies office buildings for ﬂ WiredScore @WiredScore - Aug 21

e == \WiredScore is hiring! Please spread the
wiredscore.com for Wired Certified

buildings. word to all amazing client services pros or
Q New York, NY business development all-stars

& wiredscore.com
Joined July 2013 Jobs at WiredScore

WiredScore is hiring - See 4 WiredScore jobs. Launched
in 2013 in partnership with the City of New York,
WiredScore evaluates and rates commercial office buil...
angel.co
2 170 Followers you know
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CHAPTER FIVE
Why Content Distribution Matters

Getting Started with Content Distribution

Sharing your high-quality content begins by using “owned” platforms. These
arefree distributionchannels owned by your company: a website, a weekly e-
newsletter, socialmedia networks, andmore. Promotethelatest blog “10
Trendsin Commercial Real Estate” by sharing alink to the post on Facebook,
Twitter, LinkedInand any other owned channels: linking in the e-newsletter,
citingin a white paper, orreferencing in anotherblog post using back linking.

1 Use Owned Platforms First

Join a social media group likea professional associationon LinkedIn. Select
groupsthatareactive, large, andrelevant to your real estate venture. Get
involved with thediscussions by answering questions or posing your own.
Sharethelatest content with the professional association, but avoidovert
self-promotion.

2 Expand Your Network

Leverage Industry Influencers
3 i The easiest way to use influencersis by mentioning, quoting, or linking to
themin your content and mentioning thereference on social media.
Influencers often share that content with their audiences, increasingyour
reach.

Publish with News Aggregators
4 Maximizethereturn onyour most valuableblog posts by putting them back
: in-recirculation. Find theright platform for republishing your work. Examples
include LinkedIn Pulse, Business2Community and The News Funnel.

Schedule with Automation Software
5 . There is no shortage of content management services, from Hootsuite to
SproutSocialto HubSpot. Usea service to plan and schedule the social posts
andlet it go. Remember: content sharing fromother industry professionalsis
fine, but promoteoriginal content, too. Checkin at least oncea day torespond
tothe communities.
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CHAPTER FIVE
Why Content Distribution Matters

Q rReaLmassive About Products ~ Help ~ Blog Careers Contact Sign Up

RealLmMmassive

The New-#CREcosystem

Predictions from the industry's
emerging and influential voices

Enter your email to get a copy of the 2016 Influencer Report.

Trends Shaping the Modern #CREcosystem

March 10, 2016

@ by ( ) and Co-founder at |

I'he commercial real estate industry has reached an inflection point as traditional business practices
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CHAPTER FIVE
Why Content Distribution Matters

Ways to Boost Content Distribution

Leave commentson others'social networks congratulating their achievements or
responding professionally to their posts. Sharetheir blogs and leave feedback Draw others
into the conversation by tagging their social profile.

We about thevalue of Content Marketing where your audience lives.

Find questionsrelevant to your real estate company and craft a thoughtfulanswer. At the
end, includea linkto your content.

Research other blogs publishing relevant content to your real estate company that willboost
your reputation. Createa unique piece of content for the guest blog, but ensure the blog
iIncludes a bioand a link backto yourwebsite.
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CHAPTER SIX
Improving Your Marketing Plan

Uigng“b.ggmg and social Media

&
.

The data demonstrates that blogging drives lead generationand boostsa brand's

presence. Social networks help distributerelevant content and establish real estate
ventures asthoughtleadersinthefield.

The NewsFunnel's Isavailableto help
design and execute Content Marketing strategies that will build your brand and grow your
audience.
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