
THE REAL ESTATE VIDEO MARKETING 
PROMOTION CHECKLIST FOR REAL 
ESTATE AGENTS AND BROKERS
LEARN HOW TO GET THE MOST OUT OF YOUR TEAM’S 
REAL ESTATE VIDEOS WITH THESE EXPERT TIPS

Manually email specific listing videos to those leads you think 
would be most interested in the property in question.

Share your videos in automated tweets to your Twitter 
account (schedule at least a few tweets with videos daily).

Pin your most recent or most popular video to the top of your 
Twitter account to generate more views for it.

Include your real estate videos in your email marketing 
campaigns to your home buyer and/or seller leads.

Pin the best-performing or most recently produced videos to 
the top of your Facebook Business Page.

Embed your real estate videos on your Pinterest account as 
well to get more interest generated for your brand.

Publish your videos to YouTube and be sure to include 
annotations and/or calls to action in them linking to your site.

Create automated Facebook shares featuring links to each of 
your videos on your real estate website.
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Guest blog on local businesses’ websites and share video 
interviews with them in the articles and on your site.

Have a single property site? Share your video for that home 
for sale on the page along with all other property details.

Promote your explanatory brand videos on the “About Me/
Us” page of your real estate website.

Create a dedicated landing page for your videos to live on so 
your audience can easily see everything you’ve produced.

When putting out press releases for business announcements, 
include videos related to the news in question.

Optimize your published YouTube videos for search engines 
(i.e. keywords in title, title tags, meta description, etc.).

Get local bloggers to produce pieces about your company 
and ask to include one or more videos in their articles.

Leverage local publication relationships to promote videos 
(e.g. business review video in article about the business).

Write search-optimized copy for your area/community pages 
on your site and embed your neighborhood videos on them.

Post snippets of your videos to Instagram. The more clips you 
create, the more you have to share on the social network.
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Consistently write new blog posts and/or long-form content 
that features links to many of your real estate videos.

When attending local events and meetups, tell existing and 
potential leads about the videos featured on your website.

Create themed playlists on YouTube to help with your 
recordings’ searchability on the social network.

Place a brand explainer video front and center on your real 
estate website homepage for all audience members to see.

Dedicate some of your marketing spend to paid social media 
ads with brand and listing videos as your calls to action.

Put together a branded series of videos with its own logo to 
make them more recognizable in your market.

Include mentions of your YouTube channel and site videos in 
direct mailers you send to prospective leads.

Either when you host a podcast or join someone else’s, 
mention your real estate videos when applicable.

Post listing videos on LinkedIn to let other agents in your 
network see them (they could share with interested clients).

Share your videos on Google+ and tag any leads or contacts 
you want to view the videos in question.

3



Here are some links to Placester Academy posts that can help 
you enhance your video marketing strategy today!
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10 Stunning Real Estate Listing Videos from 2015

8 Breathtaking Real Estate Listing Videos from 2014

How to Hire the Right Real Estate Videographer

Real Estate Video Marketing Tips and Tricks: 
Optimizing Your YouTube Channel

https://placester.com/real-estate-marketing-academy/best-real-estate-listing-video-marketing-2015/
https://placester.com/real-estate-marketing-academy/real-estate-listing-videos/
https://placester.com/real-estate-marketing-academy/real-estate-video-youtube-marketing-ideas/
https://placester.com/real-estate-marketing-academy/real-estate-video-hire-professional-videographer/

