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Inventory Alcohol Marketing Regulations

Focus on Alcohol Safe Environment European Centre for Monitoring Alcohol Marketing

With this form STAP, the Dutch Institute for Alcohol Policy, would like to ask you to fill out information regarding
alcohol marketing regulations in your country.

First, we will ask you to give an overview of the different alcohol marketing regulations that exist in your country.
Next, some general questions about time bans and the monitoring system in your country will follow. Finally, we
will ask you to fill out more specific questions per regulation. We have included separate Regulation Forms for this
part of the questionnaire. For each alcohol marketing regulation that exists, please fill out a separate Regulation
Form (please let the number of the form correspond with the number in the table on page 1 of this questionnaire,
where you summarized all existing regulations).

Thank you very much for participating and providing the data!

Organization: Horizonti 21 Foundation
Country: Bulgaria
Date: 06/04/2010

1. Overview Alcohol Marketing Regulations

Below, please fill out all regulations on alcohol advertisement and alcohol sponsorship and promotion that exist in
your country.

*With Coverage we would like to know which types of alcohol marketing are being covered by the regulation (e.g.
cinema, digital media, event sponsoring, outdoor, print, promotional items, radio, tv, sport sponsoring, etc.)




Alcohol Marketing Regulations Questionnaire

No. | Name Regulation Name Regulation Date latest Link to original text Type of Coverage*
(original) (English translation) | update Regulation
1. | 3akoH 3a Low of Health 2009 X Statutory/ Legal | [X] Tv
3/1paBeTo X Radio
] Non-statutory/ ] Cinema
Self regulation ] Sponsoring
[ Internet /
[] Co-regulation digital media
X Outdoor
] Print
1 Prom. Items
[ other, namely:
2. | 3akoH 3a paavoTa | | aw for the Radio and | 2010 X statutory/ Legal | X Tv
1 TeneBm3nsaTa Television X Radio
[1 Non-statutory/ [ Cinema
Self regulation [1 Sponsoring
[1 Internet /
] Co-regulation digital media
[1 Outdoor
[ Print
[1 Prom. Items
[ Other, namely:
3. Kopekc 3a CODE OF 2009 www.pivovari.com [] statutory/ Legal | X Tv
OTroBOpHa RESPONSIBLE X Radio
TbProscka COMMERCIAL X Non-statutory/ ] Cinema
KOMYHUKaLMSA U COMMUNICATIONS Self regulation X1 Sponsoring
eTUYHU AND X Internet /
cTaHgapTv Ha ETHICAL [] Co-regulation digital media
urieHoBeTe Ha STANDARDS OF THE X Outdoor
Cblo3a Ha MEMBERS OF X Print
nueoBapuTe B THE UNION OF 1 Prom. Items
Bvnrapusa BREWERS IN [ other, namely:
BULGARIA
4, HALUMOHAINHN NATIONAL ETHICAL 2009 www.nss-bg.org [ statutory/ Legal X Tv
ETUYHN rules for advertising I Radio
MPABUIA and commercial X Non-statutory/ X Cinema
3A PEKITAMA N communication in the Self regulation X Sponsoring
THPTOBCKA Republic of BULGARIA B Internet /
KOMYHUKALINA [ Co-regulation digital media
B P BbJITAPUA X Outdoor
X Print

] Prom. Items
[ other, namely:
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Alcohol Marketing Regulations Questionnaire

2. Watersheds / Time bans

We would like to know more about time bans or watersheds in your country on

alcohol marketing on TV, radio and

in the cinema. Also if no alcohol advertising is allowed at all for this type of medium, please indicate.

Time ban on TV?

1 | Isthere a watershed (time ban) for alcohol advertising on TV in
your country?

X Yes, namely: The indirect
advertisement of spirit beverages
cannot be transmitted in radio
and television programmes
before 22.00 hours.

] No = go to question 6

2 | In which regulation is the TV time ban embedded?

Low of Health

3 | Is sponsorship of TV programmes during this watershed still X Yes
permitted? (e.g. a movie or soap series sponsored by an []No
alcohol producer)

4 | Is sponsorship of events that are televised during this X Yes
watershed still permitted? (e.g. a football match sponsored by [ No
an alcohol producer).

5 | Are Corporate Social Responsibility messages of an alcohol X Yes
producer still permitted on TV during the watershed? (e.g. []No
‘Drink Responsibly’ campaigns).

Time ban on radio?
6 | Isthere a watershed (time ban) for alcohol advertising on the ] Yes, namely:

radio in your country?

X No = go to question 11

7 | In which regulation is the radio time ban embedded?

8 | Is sponsorship of radio programmes during this watershed still [] Yes
permitted? (e.g. a radio program sponsored by an alcohol [ No
producer)

9 | Is sponsorship of events that are broadcast on the radio during | [] ves
this watershed still permitted? (e.g. a football match sponsored [ No
by an alcohol producer).

10 | Are Corporate Social Responsibility messages of an alcohol [] Yes
producer still permitted on the radio during the watershed? [ No
(e.g. ‘Drink Responsibly’ campaigns).

Time ban in the cinema?
11 | Is there a watershed or ban on alcohol advertising in the ] Yes, namely:

cinema in your country?

X No = go to next part (3)

12 | In which regulation is the cinema time ban embedded?

Page 3

7/29/2010




Alcohol Marketing Regulations Questionnaire

3. Monitoring system

We would like to know more about organizations that monitor the adherence to alcohol marketing (regulations) in

your country.

Please fill out in the table below as many organizations you know in your country that monitor whether (part of)
the alcohol marketing regulations are being adhered to by the parties that the regulations concern (e.g. alcohol

producers, broadcasters, etc).

We are interested in the monitoring of statutory as well as non-statutory regulations or co-regulation.

* In the final column you can indicate which types of data are used by the monitoring organization. Where do the

data come from? You can select multiple options if necessary.

Name Which Independent | Official part Monitoring Includes Source data used:*
organization regulatlon from . of the routinely/ marketing
is/are commercial regulation | systematically | other than on
monitored? interests? system? 2 TV, radio, print
or outdoor?

Council for statutory X Yes X Yes X Yes 1 Yes [] Academic organization
ﬁ:igtig)mc 1 No 1 No [1No X No X] Advertising sector

] Alcohol industry

[] Government

[ ] Own inventarisation

[ Public health NGO

[] Research agency

[] Other, namely:
Self- SR [ Yes X Yes X Yes X Yes [ ] Academic organization
rCec?LlJJrIf:ti(I)g X No [ ] No [ ] No [ ] No X Advertising sector
Beer X Alcohol industry
Producers [] Government

X] Own inventarisation

[] Public health NGO

[] Research agency

[] Other, namely:
National SR [ Yes X Yes []Yes X Yes [ ] Academic organization
ggll;_ncn for X No [1No X No [1No X Advertising sector
regulation 1 Alcohol industry

[ ] Government

[] Own inventarisation

[] Public health NGO

[] Research agency

[] Other,

namely:complaints
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CEUCAM S TAP

DUTCH

Focus on Alcohol Safe Environment European Centre for Monitoring Alcohol Marketing INSTITUTE FOR

ALCOHOL POLICY

Regulation Form No. 1

Organization: Horizonti 21 Foundation
Country: Bulgaria
Date: 05/02/2010

Below, please indicate the name of Regulation No. 1 and provide the definition of alcohol advertising/alcohol
marketing according to this regulation (if there is one).

Name Regulation No. 1:

Law of Health

Does the regulation provide a definition of
alcohol advertising or alcohol marketing?

X Yes
1 No

What is the definition of alcohol advertising or
alcohol marketing according to this
regulation?

Alcohol Advertising: "Direct advertisement" is each form
of commercial message, note or recommendation,
aiming promotion of alcohol beverages and/or their
consumption by using the beverages themselves or
activities, connected with their consumption, production
and distribution.

“Indirect advertisement" is each form of commercial
message, note, recommendation or activity, using name
or manufacturer's name of alcohol beverage, as well as
name or manufacturer's name of producer of alcohol
beverages on products and goods, which are not
alcohol beverages.

Alcohol Marketing:

How many articles about alcohol advertising/
marketing does Regulation No. 1 contain?
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Alcohol Marketing Regulations Questionnaire

Please describe all the relevant articles on alcohol advertisement or sponsorships/promotion of Regulation No. 1.
For each article we would like to ask you to fill out the original text (in your own language) as well as the English
translation of the article.

* To describe more than one article within the regulation please fill out the desired number of rows in the table.
The table is spread over multiple pages. Use as many rows as are necessary (you can leave the rest open).

**The type of restriction can be on the volume of alcohol advertising (e.g. the advertising is not allowed to
reach an audience consisting of > 25% minors) or it can be a content-related article (e.g. the ad is not allowed to
display social/sexual success).

After filling out the separate articles, please pay attention to the final questions about this regulation at the end
of the Regulation Form.

Article T intiOnEx Text article
e of restriction
(paragraph)* yp
Art.55 (1) [] Volume Original text: 3abpaHsiBa ce npsikaTa peknama Ha ClMPTHU HanUTKK.
[] Content English translation: The direct advertising of spirit beverages shall be
X Both prohibited.
[] Other,
namely:
Art.55 (2). 1 X Volume Original text: HenpsikaTa peknama Ha CNUPTHU HaMUTKX U peknamMara
Ha BUHO 1 Gupa He MOXe:
[] Content 1. oa e HacoYeHa KbM nuua noa 18-roauilHa Bb3pacT, KakTo U a ce
[ ] Both 13nbYBa B NpeAaBaHust unu ga ce nybnukyea B nevaTHU U3gaHus,
<] Other, namely:age npefHasHa4YeHu 3a TsXx;
English translation: The indirect advertisement of spirit beverages and
the advertisement of wine and beer cannot:
1. be directed to persons below 18 years of age, as well as be
transmitted in programmes or published in printed publications,
designated for them;
Art.55 (2). 2 [] Volume Original text: 2. aa n3nonsea nuua nog 18-roguilHa Bb3pacT KaTo
yyYacTHULY;
X] Content
[ ] Both English translation: 2. use persons below 18 years of age as

X] Other, namely:age

participants;
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Alcohol Marketing Regulations Questionnaire

Article Type of restriction Text article

(paragraph)

Art.55 (2). 3 ] Volume Original text: 3. ga cBbp3Ba ynoTpebarta Ha ankoxonHU HanUTKM CbC
CMOPTHU U PU3NYECKN NOCTUXEHUS UMW C yrIPaBMNeHne Ha NPeBO3HU

X] Content cpencea;

[ ] Both . . .

[] Other, namely: English translation: 3. connect the use of alcohol beverages with

' y: sport or physical achievements or with driving of vehicles;
Art.55 (2). 4 ] Volume Original text: 4. aa cbabpXa HEBEPHWN TBbPAEHUSA OTHOCHO Non3sa 3a
30paBeTo, COUMAanHo Unmn cekcyanHo bnarononyyve nnu ga

[X] Content NpeacTaBs Bb3AbpXaHMeTo UNnM yMepeHocTTa B oTpulaTenHa

[ ] Both CBETMMHA.

[ Other, namely: English translation: 4. contain claims about usefulness for health,
social or sexual well-being or present the abstention or the
temperance in negative aspect.

Art.55 (3) X Volume Original text: HenpsikaTa peknama Ha CNUPTHU HaMUTKWX HEe MOXe Aa
ce n3nbyBa B paamo- U TeNeBn3MoHHU npeaasaHuns npean 22,00
[] Content yaca.
[ 1 Both

X Other, namely:time

English translation: The indirect advertisement of spirit beverages
cannot be transmitted in radio and television programmes before
22.00 hours.
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Next, we have some general questions about Regulation No. 1.

1 | Are there any regulations at the national or European level

free trade agreements)

that are in conflict with this alcohol marketing regulation? (e.g.

[] Yes, namely:

X No
] I don’t know

2 | Are there marketing practises used in your country that are
not covered by this regulation? (e.g. buzzmarketing, editorial
pieces, Corporate Social Responsibility campaigns, direct
marketing etc.)

X Yes, namely: internet, billboards,
campaigns

] No, all marketing practices are
covered

3 | Which stakeholders are addressed by the (articles about
alcohol marketing/advertising of the) regulation?

] Alcohol producers

[ ] Retailers

[] Catering & Hospitality service
[] Alcohol distributors/Wholesalers
X Broadcasters/Publishers

X] Marketers/Advertising agency
[] Other, namely:

The final questions concern three topics: the public availability of the ‘complaints’, the pre-screening procedure

and the complaint system.

* The ‘evaluating committee’ can be an Advertising Committee, but it can also be a judge, an ombudsman, a civil
servant or another organization that handles complaints or indications of violations of the regulation.

** A pre-screening system offers the possibility or obliges the advertiser to have the ads checked against the rules

of the regulation before being broadcast/published.

How publicly available?

4 | Is the text of the regulation publicly available?

X Yes
[INo

11 was not able to find this. |
searched in the following sources:
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Are complaints or notifications/indications of possible
violations of the regulation publicly available?

X Yes, see www.cem.bg

[INo

11 was not able to find this. |
searched in the following sources:

[] Other, namely:

Are the decisions of the ‘evaluating committee’ publicly
available? *

X Yes, see www.cem.bg

[INo

[] 1 was not able to find this. |
searched in the following sources:

] Other, namely:

Is data about the compliance (after adjudication/verdict)
publicly available?

X Yes, see www.cem.bg

[ ] No

11 was not able to find this. |
searched in the following sources:

[] Other, namely:

Pre-s

creening procedure

Is there a pre-screening procedure for the ads available? **

] Yes, for all media

] Yes, but only available for the
following media:

X] No = go to question 11

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

Is the use of the pre-screening procedure voluntary?

[]Yes
] No, it is obligatory

11 was not able to find this. |
searched in the following sources:

[] Other, namely:

10

Is the decision according to the pre-screening binding for the
stakeholders?

] Yes

[] No, compliance to the pre-
screening decision is voluntary

11 was not able to find this. |
searched in the following sources:

[] Other, namely:
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Complaint system

11 | Can everybody file a complaint or point out a possible X Yes
S .
violation of the regulation ] No, filing complaints is limited to:
11 was not able to find this. |
searched in the following sources:
[] Other, namely:
12 | Which organisation is responsible for processing the Original name:CbBeT 3a
complaints? (please provide name in your own language and in €NEKTPOHHI Meamnm
English . . .
nglish translation: Council for
glish) English translation: Council f
Electronic Media
13 | What is the composition of the ‘evaluating committee’? experts
14 | Who is responsible for the composition of the ‘evaluating Committee elected by:
committee’? . . )
Committee appointed by:
15 | Do young people have a vote in the adjudication process? [] Yes
X No
[ ] 1 was not able to find this. |
searched in the following sources:
[] Other, namely:
16 | Which sanctions can the 'evaluating committee’ apply?

(multiple answers are possible):

] Recommendation

] Public shaming (e.g. press
release)

[] Restriction broadcasting rights
X Financial penalty between
250 and 2500 euro

[] Other, namely:
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CEUCAM S TAP

DUTCH
Focus on Alcohol Safe Environment European Centre for Monitoring Alcohol Marketing INSTITUTE FOR

ALCOHOL POLICY

Regulation Form No. 2

Organization: Horizonti 21 Foundation
Country: Bulgaria
Date: 05/02/2010

Below, please indicate the name of Regulation No. 2 and provide the definition of alcohol advertising/alcohol
marketing according to this regulation (if there is one).

Name Regulation No. 2: Law for the Radio and Television
Does the regulation provide a definition of [] Yes
alcohol advertising or alcohol marketing? I No

What is the definition of alcohol advertising or | alcohol Advertising:
alcohol marketing according to this

regulation? ]
Alcohol Marketing:

How many articles about alcohol advertising/ 1
marketing does Regulation No. 2 contain?

Please describe all the relevant articles on alcohol advertisement or sponsorships/promotion of Regulation No. 2.
For each article we would like to ask you to fill out the original text (in your own language) as well as the English
translation of the article.

* To describe more than one article within the regulation please fill out the desired number of rows in the table.
The table is spread over multiple pages. Use as many rows as are necessary (you can leave the rest open).

**The type of restriction can be on the volume of alcohol advertising (e.g. the advertising is not allowed to reach
an audience consisting of > 25% minors) or it can be a content-related article (e.g. the ad is not allowed to display
social/sexual success).

After filling out the separate articles, please pay attention to the final questions about this regulation at the
end of the Regulation Form.
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Article Type of restriction** Text article
(paragraph)*
Art.80 (3). 1 ] Volume Original text: PeknamaTta Ha BCUYKM BUOOBE ankKOXOSHW HaMUTKN
TpsabBa fa 6bae cbobpaseHa CbC CregHUTe U3NCKBaHWS:
[] Content 1. a He e HacoyeHa KbM MaroneTH! 1 HeMbIHOMNETHN UMK Aa ce
X Both 13NbYBa B NpeAaBaHns 3a THX;
[ Other, . - . _ _
i English translation: The commercials for all kinds of alcoholic
namely: beverages must comply with the following requirements:
1. not to be directed to minors and underage persons or to be
broadcast in programmes for them;
rt. . riginal text: 2. ga He M3Non3Ba ManoneTHU U HEMBbITHOMNETHU KaTo
Art.80 (3). 2 ] Volume Original text: 2
M3MBIAHUTENN UMK B YaCTHOCT Aa NPeACTaBAT MaroneTHn 1
[X] Content HEMbMHOMETHW, ynoTpebsaBalLy Te3n HaMUTKK;
[ ] Both
[] Other English translation: 2. not to use minors and underage as performers
namel ! or, in particular, present minors and underage using these beverages;
y:
Art.80 (3). 3 [] Volume Original text: 3. B CbAbpXaHWeTo Ha peknamara ynotpebara Ha
arnkoxorn Aa He ce CBbp3Ba CbC CNOPTHM U PU3NYECKU NOCTMKEHUS
[X] Content WNU C ynpaBneHneTo Ha NPeBO3HN CPeacTBa;
[] Both . . .
[] Other English translation: 3. the contents of the commercials must not be
! related to sport and physical achievements or driving vehicles;
namely:
Art.80 (3). 4 ] Volume Original text: 4. na He ce TBbPAW, Ye anKOXONHUTE HaNUTKX
npuTexaBaT TepaneBTUYHN KayecTBa, UmMaT CTUMynupaLy, unm
[] Content yCroKosiBaLl, eheKT, UM Ye peLuasaT NuyHK npobnemu;
[ ] Both
[] Other English translation: 4. not to maintain that the alcoholic beverages
- possess therapeutic qualities, have stimulating or sedative effect or
namely: that they solve personal problems;
Art.80 (3). 5 ] Volume Original text: 5. aa He HacbpyaBa NpekaneHaTa KOHCyMaLus Ha
arKoOXOITHW HaMUTKN UMK Aa NPeACcTaBs Bb3AbPXaHWETO unm
[X] Content yMepeHoCTTa B OTpULaTENHa CBETNINHA;
[] Both . . . .
[] Other English translation: 5. not to encourage the excessive consumption of
- alcoholic beverages or present the abstention or the moderation in
namely: negative light;
Art.80 (3). 6 ] Volume Original text: 6. aa He Noacka3Ba, Ye BUCOKOTO arnkoXoSHO
CcbObpXKaHWe AonpuHacst 3a NONOXUTENHUTE KavyecTBa Ha
[X] Content AnNKOXONHUTE HAMUTKM;
[] Both . . . .
[] Other English translation: 6. not to suggest that the high alcoholic contents
! contributes to the good quality of the alcoholic beverages.
namely:
Art.80 (3). 7 ] Volume Original text: 7. oa He cb3aaBa BnevaTyieHMETO, Ye ynoTpebarta Ha
X Content arkoxorn JonpuHacs 3a couuvareH unm cekcyarneH ycnex.
onten
[ ] Both English translation: 7. not to create impression that the using of
[] Other alcohol contributes to a social or sexual success.
namely:
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Next, we have some general questions about Regulation No. 2.

1 | Are there any regulations at the national or European level ] Yes, namely:
that are in conflict with this alcohol marketing regulation? (e.g. X No
free trade agreements)
[ ]1don't know
2 | Are there marketing practises used in your country that are X Yes, namely:

not covered by this regulation? (e.g. buzzmarketing, editorial
pieces, Corporate Social Responsibility campaigns, direct
marketing etc.)

other than radio and TV

] No, all marketing practices are
covered

3 | Which stakeholders are addressed by the (articles about
alcohol marketing/advertising of the) regulation?

[] Alcohol producers

[] Retailers

[] Catering & Hospitality service
] Alcohol distributors/Wholesalers
X] Broadcasters/Publishers

[ ] Marketers/Advertising agency
[] Other, namely:

The final questions concern three topics: the public availability of the ‘complaints’, the pre-screening procedure

and the complaint system.

* The ‘evaluating committee’ can be an Advertising Committee, but it can also be a judge, an ombudsman, a civil
servant or another organization that handles complaints or indications of violations of the regulation.

** A pre-screening system offers the possibility or obliges the advertiser to have the ads checked against the rules

of the regulation before being broadcast/published.

How publicly available?

4 | Is the text of the regulation publicly available?

X Yes
[INo

[] 1 was not able to find this. |
searched in the following sources:

5 | Are complaints or notifications/indications of possible
violations of the regulation publicly available?

X Yes, see www.cem.bg

[ ] No

[] 1 was not able to find this. |
searched in the following sources:

] Other, namely:
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6 | Are the decisions of the ‘evaluating committee’ publicly X Yes, see www.cem.bg
available? * [ No

11 was not able to find this. |
searched in the following sources:

] Other, namely:

7 | Is data about the compliance (after adjudication/verdict) X Yes, see www.cem.bg
publicly available? [ No

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

Pre-screening procedure

8 Is there a pre-screening procedure for the ads available? ** [] Yes, for all media

] Yes, but only available for the
following media:

X No = go to question 11

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

9 | Is the use of the pre-screening procedure voluntary? [] Yes

] No, it is obligatory

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

10 | Is the decision according to the pre-screening binding for the [] Yes

2
stakeholders? [] No, compliance to the pre-

screening decision is voluntary

11 was not able to find this. |
searched in the following sources:

[] Other, namely:

Complaint system

11 | Can everybody file a complaint or point out a possible X Yes

- .
violation of the regulation ] No, filing complaints is limited to:

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:
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12 | Which organisation is responsible for processing the Original name:CbBeT 3a
complaints? (please provide name in your own language and in €NEKTPOHHI Meamnm
English) . . .
English translation: Council for
electronic media
13 | What is the composition of the ‘evaluating committee’? experts
14 | Who is responsible for the composition of the ‘evaluating Committee elected by:
committee’? . . )
Committee appointed by:
15 | Do young people have a vote in the adjudication process? [] Yes
X No
11 was not able to find this. |
searched in the following sources:
[] Other, namely:
16 | Which sanctions can the 'evaluating committee’ apply?

(multiple answers are possible):

] Recommendation

[] Public shaming (e.g. press
release)

[] Restriction broadcasting rights
X Financial penalty between
2500 and 5000 euro

[] Other, namely:
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CEUCAM S TAP

DUTCH
Focus on Alcohol Safe Environment European Centre for Monitoring Alcohol Marketing INSTITUTE FOR

ALCOHOL POLICY

Regulation Form No. 3

Organization: Horizonti 21 Foundation
Country: Bulgaria
Date: 05/02/2010

Below, please indicate the name of Regulation No. 3 and provide the definition of alcohol advertising/alcohol
marketing according to this regulation (if there is one).

Name Regulation No. 3: CODE OF RESPONSIBLE COMMERCIAL
COMMUNICATIONS AND
ETHICAL STANDARDS OF THE MEMBERS OF

THE UNION OF BREWERS IN BULGARIA

Does the regulation provide a definition of [] Yes
alcohol advertising or alcohol marketing? X No

What is the definition of alcohol advertising or | alcohol Advertising:
alcohol marketing according to this

regulation? ]
Alcohol Marketing:

How many articles about alcohol advertising/ | g
marketing does Regulation No. 3 contain?

Please describe all the relevant articles on alcohol advertisement or sponsorships/promotion of Regulation No. 3.
For each article we would like to ask you to fill out the original text (in your own language) as well as the English
translation of the article.

* To describe more than one article within the regulation please fill out the desired number of rows in the table.
The table is spread over multiple pages. Use as many rows as are necessary (you can leave the rest open).

**The type of restriction can be on the volume of alcohol advertising (e.g. the advertising is not allowed to
reach an audience consisting of > 25% minors) or it can be a content-related article (e.g. the ad is not allowed to
display social/sexual success).

After filling out the separate articles, please pay attention to the final questions about this regulation at the end
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of the Regulation Form.

Article ot nFE Text article
f— Type of restriction
l. [] Volume Original text:
[X] Content English translation: I. RESPONSIBLE CONSUMPTION
[ ] Both - Commercial communications about beer should not encourage
[] Other excessive or irresponsible consumption, nor present abstinence or
! moderation in a negative way;
namely: - Commercial communications about beer should not suggest an
association with violent, aggressive, dangerous or anti-social
behaviour;
- Commercial communications about beer should not show people
who appear to be intoxicated or in any way imply that intoxication is
acceptable.
- Placement of a special wording to avoid misuse is obligatory to be
put on all TV, press, print, billboard and cinema ads of UBB
members. Letters size and placement of the wording is specified in
the Internal Regulations document (amendment 2009).
Il. [] Volume Original text:
[] Content English translation: 1l. CHILDREN AND ADOLESCENTS /MINORS/
Xl Both - Commercial communications about beer should not be aimed at
[] Other minors or show minors consuming beer (Minors are defined as:
! “Young people below the legal age — 18 years”.);
namely: - Commercial communications about beer should not promote beer in
media, programmes or at events where the majority of the audience
are known to be minors.
- Placement of age-check on the websites for commercial
communications (brand websites) of beer producers is obligatory
(amendment 2009).
M. [] Volume Original text:
[X] Content English translation: Ill. DRIVING AND MACHINE OPERATION
[ ] Both - Commercial communications about beer should not directly or
indirectly associate consumption with the act of driving vehicles of
O Oth?r’ any kind.
namely: - In the commercial communications for beer it is forbidden the act of

driving to precede or to coincide with the act of drinking beer.

- Commercial communications about beer should not associate
consumption with the operation of potentially dangerous machinery or
with the performance of potentially hazardous activities.
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Article
(paragraph)

Type of restriction

Text article

V.

[ ] Volume

X] Content

[ ] Both

[] Other, namely:

Original text:

English translation: IV. HEALTH AND MODERATE CONSUMPTION
- Commercial communications about beer must not attribute to the
beverage the property of preventing, treating or curing a human
disease or refer to such properties;

- Commercial communications about beer should comply with specific
legal requirements, including reference to government issued
sensible drinking guidelines or limits. Labelling, presentation, and
advertisements of beer must conform to the legislation of the
Republic of Bulgaria.

- Commercial communications about beer should not create any
confusion as to the nature and strength of beer;

- Commercial communications about beer should not present high
alcoholic strength in itself as a positive quality of the brand or as a
reason for choosing it. On the other hand, messages may not imply
that consuming beer of low alcohol content will avoid misuse. (This
rule does not apply to non-alcoholic beer.)

L] Volume

X] Content

[] Both

[] Other, namely:

Original text:

English translation: V. PERFORMANCE

- Commercial communications should not create the impression that
consumption of beer enhances mental ability or physical
performance, e.g. when engaging in sports;

- Commercial communications should not create the impression that
consumption of beer enhances social or sexual success.

VI.

L] Volume

X Content

[] Both

[] Other, namely:

Original text:

English translation: VI. PROMOTION AND SAMPLING

- No promotion should encourage irresponsible or anti-social
behaviour or alcohol misuse, in particular excessive consumption;
- Sampling is allowed at licensed or private premises, trade fairs or
occasions in accordance with local regulations. (Sampling includes
tasting.)

- No sampling of beer should be offered to minors.
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Next, we have some general questions about Regulation No. 3.

1 | Are there any regulations at the national or European level ] Yes, namely:
that are in conflict with this alcohol marketing regulation? (e.g. X No
free trade agreements)
[]1don't know
2 | Are there marketing practises used in your country that are ] Yes, namely:

not covered by this regulation? (e.g. buzzmarketing, editorial
pieces, Corporate Social Responsibility campaigns, direct
marketing etc.)

X No, all marketing practices are
covered

3 | Which stakeholders are addressed by the (articles about
alcohol marketing/advertising of the) regulation?

X] Alcohol producers

[ ] Retailers

[] Catering & Hospitality service
[] Alcohol distributors/Wholesalers
[] Broadcasters/Publishers

[ ] Marketers/Advertising agency
[] Other, namely:

The final questions concern three topics: the public availability of the ‘complaints’, the pre-screening procedure

and the complaint system.

* The ‘evaluating committee’ can be an Advertising Committee, but it can also be a judge, an ombudsman, a civil
servant or another organization that handles complaints or indications of violations of the regulation.

** A pre-screening system offers the possibility or obliges the advertiser to have the ads checked against the rules

of the regulation before being broadcast/published.

How publicly available?

4 | Is the text of the regulation publicly available?

X Yes
[ ] No

[] 1 was not able to find this. |
searched in the following sources:

5 | Are complaints or notifications/indications of possible
violations of the regulation publicly available?

[ ] Yes, see www.

X No

11 was not able to find this. |
searched in the following sources:

[] Other, namely:
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6 | Are the decisions of the ‘evaluating committee’ publicly [] Yes, see www.
available? * X No

11 was not able to find this. |
searched in the following sources:

] Other, namely:

7 | Is data about the compliance (after adjudication/verdict) [] Yes, see www.
publicly available? X No

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

Pre-screening procedure

8 Is there a pre-screening procedure for the ads available? ** X Yes, for all media

] Yes, but only available for the
following media:

] No = go to question 11

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

9 | Is the use of the pre-screening procedure voluntary? X Yes

] No, it is obligatory

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:

10 | Is the decision according to the pre-screening binding for the [] Yes

2
stakeholders? X] No, compliance to the pre-

screening decision is voluntary

11 was not able to find this. |
searched in the following sources:

[] Other, namely:

Complaint system

11 | Can everybody file a complaint or point out a possible X Yes

- .
violation of the regulation ] No, filing complaints is limited to:

[] 1 was not able to find this. |
searched in the following sources:

[] Other, namely:
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12

Which organisation is responsible for processing the
complaints? (please provide name in your own language and in
English)

Original name:

English translation: The
Commission of Arbitration

13

What is the composition of the ‘evaluating committee’?

the chairperson of the Council, a
representative of the Association of
Advertising Agencies and the
Association of Bulgarian
Broadcasters, a representative of
each nationally represented
consumer association which has
signed a co-operation
memorandum with UBB and a
representative of the academic
institutions

14

Who is responsible for the composition of the ‘evaluating
committee’?

Committee elected by: Self-
Regulatory Council

Committee appointed by:

15

Do young people have a vote in the adjudication process?

[ ] Yes
X No

[] 1 was not able to find this. |
searched in the following sources:

] Other, namely:

16

Which sanctions can the 'evaluating committee’ apply?
(multiple answers are possible):

X] Recommendation

[] Public shaming (e.g. press
release)

[] Restriction broadcasting rights

[] Financial penalty between
and euro

[] Other, namely:
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