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Sell Faster with Sales Insight

Sales Insight Training for Sales

Note: this section is for
. salespeople. Youmay How Do | Make Money from this?
purchase additional copies

for your Ml Training Day. Sales reps will ask this question before they tune MSI out. Salespeople want to focus on sales and not spend time on

new systems. Great sales reps, however, will spend time preparing for calls using the best intelligence they can.
Sales Insight is their intelligence tool.

Sales Insight provides more visibility into the behaviors of people on your Site, your Emails, and your Events.
Certain behaviors indicate the Lead is starting, engaging, or closing the Buying Process. Use the information MSI
provides to help prepare for Sales calls:

Ask better questions.

Ask relevant questions earlier to demonstrate understanding of their needs.
Know when to call.

Know when not to call.

Spot potential RFP activity early using Activity, Anonymous Web Activity.

Use Anonymous Web Activity to prospect and call Leads before our competitors.

Adding the Sales Insight Tab

If you don’t see it already, you will need to add the Marketo Tab to your Salesforce tabs at the top of the screen.
You must do this to see all the great tools Marketo Sales Insight (MSI) offers.
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Step 1: Go to the Plus Sign in Salesforce

“ontacts Accounts Opportunities Marketo Documents Reports Dashboards

Page |2

Workspaces Chatterboxes Forecasts

Help for this Page @

All Tabs

tabs list.

Use the links below to quickly navigate to a tab. Altem

Click on the + icon to bring up the

r suit the way you work.

View: Al Tsbs

[=]

.\-9 About Marketo

.}"' Accounts Tell me more!
”y

(-

‘}.

', Campaigns Tell me more!

Bugs

,{'/ Cases Tel me more!
() Chatterboxes

7 | Code Reviews
% Connections

Contacts Tell me more!

&/

£) Content

Add Tabs to Your Default Display BB IS RE )
L

/

Then Press Customize My Tabs

4l mis Lead Sources

Q‘o" Opportunities Tell me more!

i Pac

" Package Versions
% Paid Time Off

L peoe

& Processes

@ Products Tell me more!

4 prone

ﬁ Projects

Step 2: Select the “Marketo” tab to the Selected Tabs box
Watch out! There are sometimes 3 Marketo tab options. You want the one that just says Marketo.

Customize My Tabs

Choose the tabs that will display in each of your apps

_—

Custom App: Select Marketo and then press “Add”

Sales E|

Tabs /uﬂu Tabs

About Marketo 7 Home (default) -

Accounting Currencies % Campaigns M

Aged Analysis Definitions Leads Up

Aged Analysis Reports 3] Contacts =)

Bank Accounts ="' |Accounts = =

Bugs (4]] | Opportunities |hd)

Cases Remove Marketo Down

Cash Entries Documents

Cash Matching Reports

Code Reviews Dashboards

Companies P Workspaces B

| save | Cancel |
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Sales Insight on Lead Records: Knowledge is Revenue

Marketo and MSI add tremendous detail about a Lead’s activity and show this data directly on the Salesforce record.
The data is shown for Leads and for Contacts. Sometimes this data also appears on Account and Opportunity records
depending on your system’s setup. This is valuable data on how your Lead is engaging with your firm and your

firm’s website.

For instance, you can see which pages a Lead is visiting. Is it a product page? A webinar? The Career page? Did
they already see a demo or have they been missing for the last 6 months? With Marketo you know before you call so

you can focus the discussion quickly.
Marketo Sales Insight record section has four tabs:

v

\"D Marketo Sales Insight

Priority: Pk

Interesting Moments Web Activity Score

Actions: | Add to Watch List

Add to Marketo Campaign
Send Marketo Email
View in Marketo

Conversation
Webcast Registration Confirmed:
Webcast Reminder:
The Strategic
Webcast Reminder:
Upcoming Webcast: 1
Webcast Reminder:
Upcoming Webcast:
eNewsletier, Q12011

Go to list (8) »

Status Date Opened Clicked
Sent .af 10/28/2011 2:41 PM v

Sent -af 10/4/2011 11:41 AM
Sent .af 9/27/2011 11:35 AM
Sent .af 8/23/2011 11:33 AM
Sent -«f 8/11/2011 11:03 AM
ent .af 3/24/201111:35 AM
nt .«f 3/16/2011 11:35 AM
ent .sf 3/2/2011 11:09 AM

o]

[ez]
2]

]
SNENENEN

Tab ‘What is this?

What it Means for Sales

Interesting Moments | Key events in the person's marketing
history like watching a demo.

These details tell you what Forms, White
Papers, Webinars, and Special Web
Pages the Lead visited. Know why
you’re calling.
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Best Practice: Interesting
Moments provide the
most detail on actions
taken by the Lead.

Page |4

Tab

What is this?

What it Means for Sales

Web Activity

Web pages visited with timestamp and
search terms used.

What is the lead searching for? Can you
add to the conversation?

through Marketo.

Score The complete scoring history for this Scoring helps you prioritize Leads for
person. Contact. The tab shows why and how

the Score changed.
Email Opens and clicks for all emails sent Marketing and Marketo email history

shows how the Lead reacted to our
emails.

Sent-nothing.

Opened: we know they may have read it.
Clicked: they were motivated to come to
our site.

Activity History

You may already be familiar with the Activity and Tasks in Salesforce. Marketo may also attach Activities here as
well. If your Marketo is setup to do so, you may find Activity History helps you track the kinds of emails Marketing

has been sending out.

Activity Name What is this? What it Means for Sales
Sent Email System or Person sent an email. A reminder of the kinds of emails being
sent by Marketing
Opened Email Lead Opened an Email Not all email clients will report this.
Clicked Link Lead clicked on a link High engagement.

Sent Sales Email

Lead was Sent an email via Sales
Insight.

An automatic note of what you sent the
Lead.

Opened Sales Email

The Lead opened your Sales Email

Success! They’ve paid attention to you.
Now what?
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. Add Tags

[ activty History 4] || Open Activites 10] | Motes & Alachments (o] | HTML Email Status 01 | Campaian History (1] | Lead History 11

Activity History

Action  Subject

Edit | Del Was SentEmail: 201111158
Edit| Del Was Sent Emall: 201111158
Edit| Del Filled Qut Form: Webinar-Pr¢
Edit | Del Was Sent Emall: 20111115 S

109 A cait | Hai Merge | send An emait | view a1 ]

Task Due Date
v 11152011
11732011
10/31/2011
10/31/2011

NN

Activiy History Hiep @
Assigned To Last Modified Date/Time
11/15/2011 10:39 AM
11/3/2011 1245 PM
1073112011 1235 PM
10/31/2011 1235 PM

TUUTTY TCTSTT

Interesting Moments

TEST S SIgIa

These are setup by Marketo to automatically inform you of specific actions indicative of a possible buyer. Your
team will tell you more about your firm’s specific Interesting Moments. In the meantime, here are a few common

scenarios.

Marketo Sales Insight

Marketo Sales Insight

priority: MMM o7y

)

Interesting Moments Web Activity Score Email

Help @

Interesting Moment

‘Web: Filled out form on webpage Demo
Milestone: Original source: Web page visit

Date
1110/2011 8:05 PM
11/10/2011 8:02 PM

Interesting Moments

What is this?

‘What it Means for Sales

Fills Out Form

The lead filled out any form on our
site.

The lead is engaging to learn more
about something. The Form Name
and Web Page will be included for
you.
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Interesting Moments

What is this?

What it Means for Sales

Viewed IT Recorded Demo

Lead filled out the Demo request
form and viewed the Demo page.

Lead is looking at our solution and
may be more engaged.

Heavy recent Web Activity

If the Lead was on 7 or more pages
in a 7 day period, this will appear.

Perhaps the lead is actively reviewing
our content and products. A list
should appear under Web Activity.

Opened Sales Email

The Lead Opened an Email we sent
them.

The Lead may be engaged.

Submitted Web Contact Inquiry

Lead sent an inquiry via the main
Contact Us page.

Usually a more engaged lead looking
for an RFP. Leads posted via
Marketing.

Unsubscribed

Lead has opted out of all emails.

This is a negative engagement where
we can no longer email them.

Web Activity

This is a list of web pages, which the Lead visited, including the Date and the previous Page or Search Terms used.
Displays important web pages visited by the Lead. Usually these are Demo, Pricing, or Trial pages.

r

ol Marketo Sales Insight

priority: MMM  TrT?

Interesting Moments Wel) Activity Score Email

Actions: | Add to Walch List 2 co |

\Web Page
com/Demo.html

..webcast-reqgistration-confirmation

Search | Referrer

wWwv som
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Lead Score

Marketo Sales Insight Help @

priority: MMM ey Actions: [Add to Watch List I co |

=

Interesting Moments ‘Web Activity w Email

Score Name Change Total Date Campaign

Lead Score +5 " MH0/2011 8:05 PM Registers for Demo
Lead Score +5 6 1110/2011 8:05 PM Fills Out Any Form
Lead Score +1 1 MM0/2011 8:02PM Visits Any Web Page

Sales and Marketing likely worked together to create a ranking system to help you focus on the Leads most ready to
buy. Lead Scores appear in a number of places on a record in Salesforce. You may see a Lead Score field with a
number like 83, Stars, Flames, and more. The Lead Score tab in the Marketo section is a bit different because it
shows you more.

o Lead Scoring history: what caused the change in score? This information can help too.
e  Flames: this lead is HOT if their score went up rapidly.
e  Stars: this lead is in your target market vs. other leads.

Take a look at the Priority field, at the top of the Marketo Sales Insight section. Priority of a lead is based on Lead
Score — a measure of the person's interest in our offers; the higher the lead score, the more likely this person is
interested in our products.

Priority is represented by a combination of flames and can be viewed for each lead or contact. This information can
help you size up and prioritize leads and contacts. Here’s how it works:

‘_- . . . . . .
e & Flames represent urgency — big, recent jumps in score. Multiple flames mean that this lead is
hot; you should call this contact right away. Fewer flames represent that this lead has shown a lower
level of interest lately.

. Stars represent relative score — how this individual’s lead score compares to other leads. Three
stars represents that this lead has shown a higher level of interest in our services compared to a lead
with one star.

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com
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The two scores combine to make a Priority, and you'll see this field on all leads and contacts. Use it to quickly size

up leads and contacts so you can pick whom to target.

Email

What sort of communications have we sent? If the Lead Opened or Clicked on an email, that indicates a higher level
of engagement for that topic. Be sure to note the emails or topics that appear to be relevant. Craft your call, email,

or conversation to discuss those topics.

¥ Marketo Sales Insight

\"D Marketo Sales Insight

Priority: Sk

Interesting Moments Web Activity Score Email

Help @

Actions: I Add to Watch List

= co |

Add to Marketo Campaign
Send Marketo Email
View in Marketo

Conversation

Webcast Registration Confirmed:
Webcast Reminder:

The Strategic

Webcast Reminder:

Upcoming Webcast

Webcast Reminder:

Upcoming Webcast:

eNewsletter, Q12011

Go to list (8) »

Status  Date

Sent .af 10/28/2011 2:41PM
Sent .af 10/4/2011 11:41 AM
Sent -af 9/27/2011 11:35 AM
Sent .af 8/23/2011 11:33 AM
Sent .af 8/11/2011 11:03 AM
ent .af 3/24/201111:35 AM
ent .af 3/16/2011 11:35 AM
ent .af 3/2/2011 11:09 AM

EEE|

Opened  Clicked
v

SNENENEN
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Sales Insight also resides within each main record type to provide details to help you sell, including Leads, Contacts,
Accounts, and Opportunities. Sales Insight looks similar on each record.

¥ How did my Contact find us on the Internet?

Original Search Phrase Used  power ¢ Original Source Info Detail URL:/
Original Search Engine Name  Google Original Source Type Detail Web page visit
Original Referrer Link  hitpJ/www.qoogle.com/search?hl=en&

source=hp&qg=..

Contact Search and Information Tools

Search contact with Google Gooagle Maps Check here for duplicates.
Search Contact with Linkedin Yahoo Maps
¥ Marketo Sales Insight
E—
\‘D Marketo Sales Insight Help @
Priority: Actions: | Add to Watch List | cor |
Interesting Moments Web Activity Score Email
Interesting Moment Date
Milestone: Original source: Web page visit 6/14/2010 8:44 AM
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The Marketo Tab

Page |10

This is the Salesperson’s dream dashboard — all the lead information in one place, prioritized, and easily monitored.
This tab covers your territory or owned leads in one spot, rather than having to look at lead after lead.

Marketo Dash

What is this?

What it Means for Sales

My Best Bets

Your top priority leads sorted by
relative score and urgency.

RECOMMENDED! Marketo flags high
scoring and urgent leads based on their
activity and engagement with us.

My Watch List

Leads you've bookmarked for quick
viewing.

Show the last interesting moments and
scores for Leads you are monitoring. For
instance, call a Lead right after they
download a key whitepaper you know is
an indicator to buy.

Web Activity

Best Bets and Watch List people

who visited your company's website.

See a list of recent activity for Leads you
own.

Anonymous Web Activity

People who visited your website but
didn't provide contact information.

Monitor activity of companies on our site.
Use this to call stale leads at that company
if there is a change in their visits to our
site.

My Email

Track Marketo emails sent to your
leads and contacts.

See if a Lead Opened or Clicked on an
Email you sent via Marketo. Then call or
follow up appropriately.

Lead Feed (RSS)
(if enabled)

The most recent Interesting
Moments done by your leads and
contacts.

Updated feed of your owned Leads. You
can subscribe to a specific Lead’s feed or
the whole Feed and have it on Google
Reader when on the go. Use it to monitor
targets and make a call at the right
moment.

To get to the Marketo dashboard, click on the Marketo tab in Salesforce.

My Best Bets

Using the Best Bets section on a daily basis will help you prioritize and monitor leads that are more engaged than
others. Engaged leads are more likely to go through the sales process, which leads to Won Opportunities, which

leads to closed sales.

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com
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This is a Lead View using Marketo information to help you prioritize high scoring, urgent leads. Marketo will sort
these automatically by Priority and Urgency.

ontacts | Accounts Opportunities | Forecasts | Documents | Reports | Dashboards | »

@ Marketo Sales Insight

Help for this Page ‘2

. - - © Lead Feed
UL BN My Watch List Web Activity  Anonymous Web Activity My Email

Name  Account Last Interesting Moment Status Priority

Josh Web: Filled out form on webpage Webinai 8-

an at-Staples Unqualified M bk

— 2 weeks ago

Josh Web: Filled out form on webpage Webinai 8-

i at-Staples Unqualified ik

— 2 weeks ago

Show 25 per page Showing 1-2 of 2
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My Watch List

This is your personal lead watch list that you created by adding Leads to Watch. Use it to monitor Leads for certain
kinds of activity. E.g.:

e Ifthey are heavy website users, call them to help.
e Ifthey download certain papers or attend a webinar, follow up.

@ Marketo Sales Insight

m - . © Lead Feed
My Best Bets Web Activity Anonymous Web Activity My Email

Help for this Page ‘?

Name Account Last Interesting Moment Status Priority Remove
Web: Filled out form on webpage Webinar-Process-
Josh Hill Unqualified M i
2 weeks ago
’ Web: Filled Out Form: Whitepaper Form 2 on No ale
Michael the © - . . . T Contact ﬁﬁﬁ
Barrett Aftempted

1 months ago

Show 25 per page Showing 1-2 of 2
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Web Activity

Monitor the pages and visits of Leads so you know what they are thinking about.

@ Marketo Sales Insight Help for this Page (7

© Lead Feed

My Best Bets My Watch List RUELETE 0T Anonymous Web Activity My Email

Time Frame: | past 14 days *

¥ Page Views Name Account Last Visit

2 Josh Hill 11712011 8:54 PM No alerts

Show 25 per page Showing 1-1 of 1
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Anonymous Web Activity

This tab shows you which firms in your territory are visiting our website. It tells you the Page Views, Company
Name, Last Visit.

Q Marketo Sales Insight Help for this Page @

< su s © Lead Feed
My Best Bets My Watch List Web Activity Anonymous Web Activity My Email
Time Frame: | past 14 days 'I G Choose Territory
¥ Page Views Company Last Visit Research
o Sky Broadband 111012041 5:55 AM No alerts

Maidenhead, United Kingdom
Isrighthere Ltd

25 Liverpool, United Kingdom HIRROTIAZA1AN
. e
20 ;Snmebsgrl\:]egigolutions (India) Pvt Ltd 11/10/2011 8:06 AM
19 Qggiirecii's-t'r’;‘:f:d 1110/2011 6:30 PM
16 “L“fo‘;]"f'é?aﬁgs' 111912011 8:24 AM

16 Macmillan/McGraw-Hill School Publishing Company 117712011 12:22 BM

Chicago, IL United States

DoD Network Information Center ’
15 Fayetteville, NC United States NAROTITAI AN

PHILADELPHIAINSURANCE ‘
15 Philadelphia, PA United States TIB20112:48 P
EPROJECT / Daptiv

Seattle, WA United States

14 11/8/2011 6:36 PM

Show 25 per page Showing 1-25 of 949 Next Page »

For each firm, you can then click on the Jigsaw or LinkedIn button to do more research.

How is this helpful?
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Anonymous web activity means that Marketo does not know about a specific person visiting the site. For instance, if
you are working with Purina, and you see a lot of anonymous activity, you can infer that your contact’s colleagues

are curious about the project.

For firms you want to target, but have stale (or no) leads, renewed activity on our site may indicate an upcoming
change in vendor or people. Call anyone you know there to learn what’s going on.

Be careful: this is not perfect and you may see internet providers listed if the firm’s servers do not allow reverse
DNS lookup. If you have questions, please ask Marketing.

My Email

This tab shows you all of the email you sent under your name. It can be a useful record of what you’ve already sent
people or to find certain kinds of email.

My Best Bets My Watch List Web Activity Anonymous Web Activity

Name Account Subject Date Opened Clicked
Sue Fixote Upcoming Webinar: Marketo's Secret Sauce  4/19/2010 4.34
Morber Inc. for Demand Generation PM

Your email history will also show you the level of engagement for types of email as well as specific Leads. If certain
people are opening and clicking on your emails, that’s great! Try to replicate that across other Leads.

Avoid re-sending emails or using emails which do not seem to be opened or clicked in.

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com
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Lead Feed

Page |16

The Lead Feed column on the right side of your screen is a list of recent Interesting Moments or changes to your
lead. This is useful for monitoring changes to leads you own. You can Subscribe to this entire feed using RSS and
attach it to Google Reader. This can be a fast way to monitor events when on the road.

Help for this Page 2

© Lead Feed

You can also subscribe to Email Alerts for a Single lead using the “Subscribe” link under the lead name. When you
subscribe to email alerts, a dialog box asks you if this is the right kind of alert. Be sure to select an email address

that you check.

Actions You Can Take

Sales Insight can help you take action immediately when you see what’s going on.

Actions

What is this?

What it Means for Sales

Add/Remove to Watch List

Watch or un-watch this lead in your
Sales Insight dashboard.

RECOMMENDED! Watch a key
lead via RSS on the Marketo
Dashboard (Marketo Tab).

Send Marketo Email

Send a personalized, marketing-
provided email to this lead.

Send them a template email directly
from your email address. You can
modify as needed.

View in Marketo

See this lead as it appears in
Marketo (read-only).

See their complete history from both
SFDC and Marketo.
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Actions What is this? What it Means for Sales
Add to Marketo Campaign Add a Lead to a pre-set series of If Marketing has enabled it, they will

emails or ask Marketing to suspend
emails to this person.

tell you about pre-set nurturing
emails or actions you can take.

Help @

Actions: | Add to Watch List 2 cot

Add to Marketo Campaign
Send Marketo Email

View in Marketo

Send Marketo Email

The best way to send a single email to a Lead or Contact is via Marketo. If you send emails via Marketo, then you
can track whether or not someone Opened or Clicked in the email. That way you will know if your email was

successful in helping you get to the next sales stage.
It’s easy to send your Lead or Contact an email directly from Salesforce.
Step 1: Goto a Lead or Contact

Step 2: Press Send Marketo Email.

-l Marketo es |ns
J e Select “Send Marketo Email” then

press Go.

Priority: [= & Actlons: [ gang Marketo Email : | | Got

Interesting Moments Web Activity Score Email

Interesting Moment
Web: Lead downloaded a white paper from a Marketo landing page
Web: Lead requested a

Web: Lead recuested a

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com
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Step 3: Select a Template to Send
Marketing will make certain emails available to you. Feel free to edit them to create a more personal
message.

#0) Send Marketo Email v for e Puge @

Send with Markato | | Send Test  Cancel

= | Choose an available email from the

Topiots (303 i g Oe : R'\| Template menu.

Sutect | Best Practice Formulas for PS firms: Increase Utilization, Beef up Reve

BlZzimNAla |l|AT ¥

L]
L]
]

You can edit the Subject.

S You can edit the Body, but it is not
What makes he Best-of-th recommended.

Looking for 2 proven formula to maximize utilization and increase revenue across your Professional Services organization? Does an 86% utilization rate sound

to you? Or an iate 25% Jump? How about an $85K/annual increase per billable ? Today's most sful PS firms are
experiencing these kinds of figures and have detailed their best practice strategies on how.
We encourage you to read the complimentary white paper from SPI Research which highlights the perspectives from three of today’s most successful PS

mmmmmmsmzoﬂHmmmmmnsmdmmmm-um
of-the-Best, will help you gain the following:

* What truly separates the “best” from the rermgwevcu:onvauvemmme
* What key attributes and best practices g service
. mmtqrwbun\ss»pmnshepqswum

SP1 is 2 global research, consulting and training firm dedi to helping service (PSOs) make quantum improvements in productivity and
profit.

Add to Watch List

Add someone to your Watch List and it will appear in your Marketo Tab feed. The Watch List is a great way to sort
and prioritize leads you want to monitor for key indicators of their buying interest.

Add to Marketo Campaign

Allows you to send this lead to an automatic program. The programs are setup by Marketing. Common programs
include:

e  Marketing Suspend for 2 Weeks: is that deal on the cusp of closing? Tell Marketing to stop sending
those emails out while you handle things. It’s automatic, hidden, and polite.

e  Add to Nurturing Campaign for Product A: maybe you met the Lead at a show and want them to start
receiving a series of emails about their interest in Product A.

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com
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Page |19

e Remove from Nurturing Campaign fro Product B: tell Marketing to stop sending them Product B

emails.

Help 1 P, ;

-‘"9 Add to Marketo Campaign i for this Page &

Choose Campaign Add to Marketo Campaign | | Cancel s o T E e T e s

this Lead into.
Lead(s) Eric Gleason 7/
Campaign Name SFDC Customers Nurture Fall 2012.Ad: ! Customer Nurture - gl
Description Ad e lead to the > Customer Nurture flow. You can remove this lead at any time using the Remove from
canfpaign. Please note the system will only ac erest leads.

Add to Marketo Campaign | | Cancel

4 One choice you can give your Sales
team is Suspend from Marketing.

Suspend Marketing for Two Weeks

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com
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View in Marketo

This action shows you the Lead Detail View from Marketo — including all the juicy details from both SFDC and
Marketo. (Sales Insight users can only view the details—they cannot change a record this way).

% Ciose | Yo Community Home | @ Heip

i Mike . Hospital

Lead Info Company Info Opportunity Info SFDC Lead Field SFDC Custom Fields B Activity Log

9 Fiter: None v

|Dw 2 ‘W‘W“

= Date: Nov 10, 2011 (3 Items)

5983867 Nov 10,2011 0259PM  Update Opportunity
5983714 Nov 10,2011 08:02AM  Emai Delivered
5974260 Nov 10,2011 08:00 AM  Send Email

= Date: Nov 8, 2011 (2 Ttems)

5952486 Nov 8, 2011 03:09 PM Update Opportunity
5952299 Nov 8, 2011 02:48 P Update Opportunity

) pate: Nov 7, 2011 (1 Item)

5944044 Nov 7, 2011 11:05 AM Update Opportunity

3 Date: Nov 6, 2011 (2 Items)

5942331 Nov 6, 2011 12:01 PM Change Owner
5842330 Nov 6, 2011 12:01 PM Change Data Value

& Date: Nov 3, 2011 (4 Items)

5926168 Nov 3, 2011 11:53 AM Add to SFDC Campaign
5917061 Nov 3, 2011 11:43 AM Email Delivered

5909858 Nov 3, 2011 11:41 AM Change Status in Progress.
5902549 Nov 3, 2011 11:41 AM Send Email

= Date: Nov 1, 2011 (2 Items)

5877943 Nov 1, 2011 08:59 AM Sync Lead Updates to SFDC
5866812 Nov 1, 2011 08:05 AM Change Data Value

= Date: Oct 29, 2011 (9 Items)

Oct 29, 2011 07:24 AM Sync Lead Updates to SFDC
Oct 29, 2011 07:01 AM Change Data Value
Oct 29, 2011 05:02 AM Change Data Value
0Oct 29, 2011 03:22 AM Sync Lead Updates to SFDC
Oct 29, 2011 03:04 AM Change Data Value
Oct 29, 2011 03:00 AM Sync Lead Updates to SFDC
Oct 29, 2011 02:34 AM Change Data Value

pagel 1jott. . b bl @ [Eepot | auickFing 2
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Sending Out Mass Emails

A common question is “How do I send out a great Marketo Email to a bunch of people?” The answer is easy! You
can do this in a similar way to how you used to do this with Salesforce.

Step 1: In Salesforce, click on the Lead or Contact tab.
This will bring up the Lead View.

Step 2: Choose a Lead View
Step 3: Select on or more records to Send an Email to

Step 4: Press one of the Marketo buttons.

H Contacts Accounts Marketo  Opportunities Documents Reports Dashboards Libraries Forecasts Time Off Expense Reports +
W

+ | Edit | Delete | Create New View

‘ R | Dreamforce 2012 Leads Select one or more Leads and then = @

press these buttons. There is a limit of

20 or 50 per Marketo Email. T
New Lead | Change Status | Change Owner Add to Campaign §l Add to Marketo Campaign || Add to Watch List | Send Marketo Emall PN )(P VO ZR ‘O‘%‘QPT Al,f |
[ ] Action Name * Company State/Province Campaign Member Status  Phone Emall Lead Status Crea
Edit | De! Bio-Rad Ca Warm Bowo-rad.com Open fr262¢
Edit | De! Brocade CA Warm cade.com Open 25/2¢
Edit | Ded Huawe: Device USA Cold yuawei.com Open Qi2sr2t

Step 5: Choose the Email or Campaign to Send
You can Send to 1 person or up to 200 (may depend on browser).

Some of the emails that will be available to you include

Whitepapers

Upcoming webinars

On-demand webinars

Review the campaign timelines doc
Look for chatter updates
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Other Helpful Information in Salesforce

In addition to the behavioral details that Marketo provides, similar data is also directly in Salesforce. Each Contact
and Lead record can show you these details at the bottom of the page or by placing your mouse over the links at the
top of the record.

Campaign History & Member Status

This area provides details on Events, Webinars, Trade Shows, and certain email campaigns, which we use to engage
our target audience. You can use this detail as part of your follow up or to know their original sources. Marketing
relies heavily on this data to manage campaigns, report on successes, etc. Sales people can use it to better understand
how the firm is communicating with the Lead.

Mike Richman
Customize Page | Edit Layout | Printable View | Help for this Page 7
%’ Add Tags
Activity History [5+] | Open Activities [0] | Notes & Attachments [0] | HTML Email Status [0] || Campaign History [1] || Lead History [2]
—
}_)/. Campaign History Campaiqgn History Help e
Action Campaign Name Start Date Type Status Responded Member Status Updated
Edit | Del | View 2011111£ Webcast 10/24/2011 Webcast Registered v 10/28/2011 2:42 PM
Division Email Status available
Address Requesting rep contact?
HQ State Existing customer?
a1 sl Hlmibm A Obmbn Drirmarm: Cafhmara lntarasé T

By Josh Hill. © 2012-13 Josh Hill. All Rights Reserved. http://www.marketingrockstarguides.com



Marketing Rockstar’s Guide to Marketo Page |23

Sell Faster with Sales Insight

Activity History

These Activities may be Meetings, Tasks, or Automatic activities. They provide insight into who has engaged the
Lead previously and what other emails they may have been Sent.

[ Activity History (4] ]| Open Activites 10 | Notes & Attachments (0] | HTML Email Status 101 | Campaign History 11] | Lead History 1)
Activity History [ o Merge | Send An Emai | view A pEST———
Action  Subject Task Due Date Assigned To Last Modified Date/Time
Edit | Del Was SentEmail: 20111115 8 v 1115/2011 111152011 10:39 AM
Edit | Del Was SentEmall: 201111158 V' 1Erzon 117372011 12:45 PM
Edit | De! Filled Qut Form: Webinar-Prg v 10312011 10/31/2011 12:35 PM
Edit | Del Was SentEmall: 20111115 S v’ 10312011 10/31/2011 1235 PM

TOUTTY LTSI TTITATY TEaT SISy

Internet Sources

While more often used by Marketing and reports, the original internet details of a lead can be interesting. You can
use this detail to understand what pages, web forms, or activities the Lead came in from originally. Using this detail

can help you decide how to approach your call.

* How did my Contact find us on the Internet?

Original Search Phrase Used power ¢ Original Source Info Detail URL:/

Original Search Engine Name  Google Original Source Type Detail \Web page visit

Original Referrer Link  hitpJ/iwww.google.com/search?hl=en&
source=hp&g=..

Lead Source

Shows the origin of the Lead: was it from a Trade Show? Roadshow? Inbound Call? Cold Call Out? This
information may help Sales understand the first contact you had.
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Lead Status

Where is the Lead right now? Has someone already called? Did it just come in? Is it Junk?

Original Source Info

This may tell you about the search engine used or the referring website before the lead found your firm. Sometimes
Marketing will place helpful detail here about their promotions.

Original Search Phrase

If the Lead found you via a search engine, then you may be able to see the keywords they used to find you.
Sometimes those keywords will be helpful in focusing the conversation to what the Lead actually wants.

Lead History

The bottom of each page contains Activity History, Open Activities, Notes, HTML Emails (from Salesforce),
Campaign History, and the Lead History.

Lead History tracks specific actions taken on the Record. You can see who created it and who has moved it around.
This information is occasionally useful for internal discussions.

Happy Selling!
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Marketing Rockstar’s Guide to Marketo

The Marketing Rockstar’s Guide to Marketo is the marketer’s guide
for a highly successful Marketo marketing automation system.
Marketo is a fun system for a serious purpose: to help marketers
bring money to the table. This Guide leads new Marketo users on the
journey from old ways of interruption marketing to new inbound and
demand generation techniques.

Marketo Certified Expert and Champion, Josh Hill, wrote the Market-
ing Rockstar’s Guide to Marketo to answer critical questions for ev-
eryday marketing situations such as, “How do I use Marketo to do..”
or “How can I track..” Inside, Josh details Marketo secrets, organizes
useful documentation, and brings in other experts from the Marketo
world to help you bring in leads with Marketo on your very first day.
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