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About the campaign: Challenges and Objectives

SBI General Insurance (SBIGI), a young entrant in the general insurance sector,
enjoys a great deal of trust among its stakeholders because of the SBI legacy.
However, the flipside of this is that stakeholders also perceive the brand as
being staid and conservative, like its parent. The challenge was to build on the
positive legacy, but energise the brand with a sense of freshness and
innovation, to help SBIGI market itself to its distribution channel, and
differentiate itself from other established brands in a cluttered market. SBIGI
chose to achieve this with a unique, digital and customised content marketing
strategy.

The idea: Innovative Solution

As part of its digital marketing strategy, as SBIGI seeks to take its brand to a
wider audience, the brand decided to engage with each of its distribution
channels using content as a key differentiator and employ a range of digital
media including email, WhatsApp, website and video. The content is flexible
and customisable to each medium as SBIGI is mindful of changing content
consumption patterns. Some audiences still expect in-depth analysis and
detail, yet most others have decreasing attention spans. The average
stakeholder deals with a number of financial services companies and is not a
captive audience. The key is to strike a balance, providing in-depth content
alongside interestingly packaged information in bite-sized pieces that the
audience can access from anywhere, on any platform, at their convenience.

Execution of the campaign: Implementation

To cater to the varied audiences among the distribution channel, we created a
suite of stakeholder engagement collaterals as part of the digital marketing
strategy, depending upon the target audiences’ profession and attention span
— digital newsletters for brokers, snappy WhatsApp infographics for agents and
videos where the message is customized to the target audience. With concise
text, rich illustrations and highly customised content, we deliver
communications that are tailor-made to reader categories and accessible
enough to read on the go. We make creative use of different formats,
delivering the same content across different platforms, to cater to different
reader habits.



Results of the campaign: Outcome

With these innovative digital collaterals, we have been able to successfully
engage with various stakeholders from the distribution channels and arouse
interest in SBIGI’s products. We have been successful in giving an innovative
spin to the conventional newsletter format, and have created a unique digital
marketing strategy around it. In the process, we have energised the brand,
giving it a fresh, contemporary feel. Between them, these snappy, informative
and visually engaging communications reach over 8000 agents and 500
brokers, bringing greater recognition to the brand.

SBIGI’s stakeholders have embraced the idea of customized content that

provides for the wide variety of reader habits:

- The newsletters have received significant acclaim not just from among
SBIGI’s stakeholders but from many of its peers, who praise its versatility
across platforms and its rich mixture of news, industry updates, product
information and channel/company performance.

- SBIGI is perhaps the first insurer to distribute small infographics on
insurance trivia and advice through WhatsApp, on topics like Trade credit,
new regulations by IRDAI etc. These informative and entertaining snippets
have proved popular with stakeholders and circulate widely among
insurance professionals on WhatsApp.



Formats | Digital Collaterals

NETVWORK

Emailer distributed to brokers in —

HTML format, with previews of o enon
articles on SBIGI’s performance, ﬁ il

industry trends and best practices;
links click through to articles hosted - i s
on SBIGI website

INDUSTRY
OVERVIEW

Video Message
from Deputy CEO

At SBI General, our broker family has always been our highest priority. The company has been
in a major growth phase over the past three years; we've grown 31% since we registered our
first profit in 2016, and our broker partners have been critical to this growth. Broker channel
revenue has grown 18% in this phase, and continues to grow further.

I have been a broker myself for most of my career, and | look forward to working with you to
help you build stronger, multi-product relationships with each of your clients. This year, SBI ~
General will continue to simplify our processes to make it easier for you to do business with Dy C EO L | Sa J effe ry

us. We want to strengthen our connections across the business, to help you connect with us
easier. With our class-leading risk management and claims capabilities, we will strive to
Speaks to SBI
L}
General's Brokers

provide tailor-made insurance solutions for your clients’ requirements.

Thank you again for your contribution, and for trusting us to take care of your specialty
lines clients.

Lisa Jeffery

Deputy GFO, S8 Gonerel nsurance https://www.youtube.com/
watch?reload=9&v=a053VE
yH920

Video is embedded in the
newsletter, hosted on
company website/youtube
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Trade Credit Insurance

Trade credit insurance protects a company’s commercial
accounts receivable from unexpected losses resulting
from insolvency or non/slow-payment by its buyers

and from political events that obstruct payment

Like all insurance, trade credit insurance

involves some aspect of risk sharing

rather than 100% risk lay-off.

PDF | Newsletter Article

In-depth article for more discerning
readers, such as industry insiders,
W h o Wa nt d Eta i I a n d i n -d e pt h On an average 10% of  Over half of domestic B2B Liquidity concerns, the

. . invoices remain over  sales made on credit terms  biggest reason for Fise in
a n a Iys I S a n d h ave t h e tl m e to rea d' due for over 90 days  averaging 45-60 days uncollectable receivables

. . . For more information on Trade Credit, mail us: credit.insurance@sbigeneral.in

the neWSIEtJ_Eer is distributed as a What's covered under trade credit insurance
P D F by e m a I I a n d W h atSAp p . Risk Protection from loss, ,Z‘ . Opportunity to expand business into

due to bad debt S riskier new markets
@ [ Provides structure for credit ==, Reduces bad debt reserves thereby
At decision making U freeing working capital

@ Can use underwriter's clout and resources ﬁ Converts non-tax-deductible provisions
A& 1o gain leverage over problem accounts into fully tax-deductible insurance premium

PRODUCT UIN: SBG-CR-P1 Disclaimer:The
ol

° $BlGeneral
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WhatsApp Infographic vy Trade Ot
Based on article content; e,
designed to be easily read and —

widely shared by professionals
and laypeople alike

RiskProtection  Salas Expansion




Emailer | Broker Newsletter

Emailer distributed to brokers, with previews of articles
on SBIGI’s performance, industry trends and best
practices; links click through to articles hosted on SBIGI
website.

NETVWORK

EROMn

Video Message
From Deputy CEO

TRADE CREDIT
CASE STUDY

Responsive Content
o e ooal 9 Emailer and articles alike are
fully responsive, designed to
be read on computers and
mobile phones alike, offering
unmatched choice, flexibility
and convenience to reader.




PDF | Newsletter

For discerning readers, e.g. industry insiders, who want detail and in-
depth analysis, the broker newsletter includes long-form features on
SBIGI’s performance, industry trends and best practices. The newsletter
is distributed as a PDF/ HTML by mail and by WhatsApp to different
segments of the distribution channel depending upon their level of
interest and attention span.

Emailer and articles alike are fully responsive, designed to be read on

computers and mobile phones alike, offering unmatched choice,
flexibility and convenience to reader.

NETVWORK

June 2018 | Issue 7

The quarterly newsletter of

& $BIGeneral
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INSIDE

Video Message from
Deputy CEO

4 Industry
Overview
Regulatory
Update
Digital disruption

Protect yourself from

cascading business loss, in the Insurance
9 sector
buy Trade Credit Insurance. Trade Credit Case

Read more on page 9. el

Trade Credit
Insurance explained

*"SBI General honoured with the Best BFSI Brands 2018 by The Economic Times
*Not to be used for solicitation. Strictly for internal circulation only.

SBI General Insurance Company Limited, Registered & Corporate Office: 'Natraj, 101, 201 & 301, Junction of Western Express Highway & Andheri - Kurla
Road, Andheri (East), Mumbai - 400 069.IRDAI Reg. No. 144 dated 15/12/2009 | CIN: U66000MH2009PLC190546 | SBI Logo displayed belongs to State

Bank of India and used by SBI General Insurance Company Limited under license ADVT No.: ADNEWS/18-19/MAY/038




Video Message

An engaging video where the senior management get an opportunity to
convey key customized messages to specific channels.

Video Message
from Deputy CEO

At SBI General, our broker family has always been our highest priority. The company has been
in @ major growth phase over the past three years; we've grown 31% since we registered our
first profit in 2016, and our broker partners have been critical to this growth. Broker channel
revenue has grown 18% in this phase, and continues to grow further.

| have been a broker myself for most of my career, and | look forward to working with you to
help you build stronger, multi-product relationships with each of your clients. This year, SBI
General will continue to simplify our processes t0 make it easier for you to do business with
us. We want to strengthen our connections across the business, t0 help you connect with us
easier. With our class-leading risk management and claims capabilities, we will strive to
provide tailor-made insurance solutions for your clients’ requirements.

Thank you again for your contribution, and for trusting us to take care of your specialty
lines clients.

Lisa Jeffery
Deputy CEO, SBI General Insurance

a. Past financial performance is not an indication of future performance.




Financial Achievements

Sharing company achievements thereby instilling a sense of trust and
goodwill among the stakeholders.

FY 17-18 in Numbers

2017-18 Profit Comp_any GWP growth
X396 crore (in ¥ crores)

33,553cr

Company GWP

36%
Company GWP
growth

1,61,749

FY 18
33553 crores

FY 17
32605 crores

FY 16
22041 crores

Claims settled

3981.34cr

Value of claims settled

5,05,308

Policy Renewals

(Claims Paid (in Cr))

I 1109.4 ’
893.83 Ltk
. 43863
20817 I

FY 13-14 FY 14-15 FY 15-16 FY 16-17 FY 17-18

Claims Paid (in Cr)

INSURANCE
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Industry Overview

An overview of market trends, factors affecting the insurance industry,
its impact and highlights, curated by industry experts

Industry Overview

Budget Update 2018

Industry Projections

The total market size of the insurance sector in
India is projected to touch USD 350-400 billion
by 2020. The broad focus on agency expansion,
banXcassurance, digitalisation and government
policies are expected to support the industry in
FY 18-19.

National Health Protection
Scheme

Ayushman Bharat, the world's largest
government funded health scheme will cover
over 10 crore poor families, providing coverage
upto T 5 lac per family for secondary and tertiary
treatment.

Raising Investment

This year, the government raised ¥ 9,700 crore,
selling 14.5% in New India Assurance and
¥11,370 crore by selling 14.22% stake in
reinsurer, General Insurance Corporation.

Merger of three unlisted
General Insurance companies

Budget 2017-18 announced the merger of
National Insurance Company, United India
Insurance Company and Oriental India Insurance
Company to create an entity that could be a
dominant player in motor, health and industrial
insurance industry. Post merger, a 15%
divestment can fetch the government at least
%9,000 cr, estimate according to an

equity analyst.

&

Impetus to Agriculture

Increase in minimum support price of all crops
to atleast 1.5 times production cost, setting
corpus of ¥2000 cr for development and raising
institutional credit to 11 trillion for 2018-19
and connecting 470 APMCs to the eNAM
network will increase income from the
agricultural base.

Infrastructure
Approval of Bharatmala Pariyojana will enable
the sector to insure projects worth 53,500 cr

for developing appox 35,000 km of road in
interiors and borders of the country.

Extension of Insurance

Extension of Pradhan Mantri Jeevan Jyoti Bima
Yojana (PMJJBY) and Pradhan Mantri Suraksha
Bima Yojana (PMSBY) to cover all poor
households, giving basic economic protection in
cases 0of death or injury through accidents of a
family member. This will be extended to 60 cr
basic accounts under PM Jan Dhan Yojana by
providing services of micro insurance and
unorganised sector pension scheme. This will in
turn bolster the economic security of lower
income groups.

Health Insurance for Senior
Citizen

Decision to increase 80D exemption limit for
health insurance and/or medical expenditure
from ¥ 30,000 to X 50,000 will not just benefit
senior citizens, but will also help increase health
insurance penetration.

$BIGeneral
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Regulatory Update
An update on business regulations, including latest rules and
government policies affecting businesses.

Regulatory

12™ March
No rejection based on

genetic disorders

The Insurance Regulatory and Development
Authority (IRDAI) has asked all insurance
companies, to not include ‘Genetic Disorders’
as one of the exclusions in the health
insurance policies issued, after a recent
ruling by Delhi High court.

12" Jan
Aadhaar linking deadline

extended

Insurance regulator IRDAI has extended the
deadline for linking Aadhaar with various
insurance policies indefinitely. New policy
holders will have to submit both PAN and
Aadhaar within 6 months from the date of
commencement of policy.

12" March
Third Party Motor Insurance

Premium reduced

IRDAI reduced the premium rates for motor
third party insurance covers effective April 1,
2018 for cars with engine capacity less than
1000 cc.

12" March

Grievance Redressal

As per the new regulation by IRDAI, in case
of dissatisfaction with the insurance
company, policyholder can complain to the
Grievance Redressal Officer (GRO) of the
insurance company by filing a written
complaint. If GRO does not revert within 15
working days, the policy holder can approach
IRDAI directly.

12" March
Insurance Companies,

offshore business

Insurance operations will get a major boost
with IRDAI issuing enabling regulations for
undertaking offshore insurance business
from International Financial Services
Centre(IFSC), Gujarat International Finance
Tec-City (GIFT). Foreign Insurers are now
permitted to open insurance office at GIFT
IFSC. They are allowed to undertake domestic
insurance and reinsurance business.

8™ Jan

Health Insurance Policy
According to Policy Protection Regulations,
the claim should be settled within 30days
from the date of receipt of final
documentation. In case of delayed payment,
the insurer must pay a penalty of 2% per
delayed day over the RBI set bank rate as on

1 April.




Guest Articles

Guest articles allow SBIGI to gain access to an established online channel
specific community and help add value with resourceful content from
industry stalwarts.

Q4715F
Digital® ¢
disruption
in the:=2 =
Insurance
sector

New technological developments not only transform
the way business is led but also shape entire
societies. Just like the invention of the steam engine
in the eighteenth century led to a change from
agricultural to industrial economy, similarly the
advent of internet has moved our societies into an
information age, steered in an era of data
digitization that has transformed global
communications.

Being protected by regulations and guarded by
various factors, the Insurance Industry has been
slow to sense the impact of digital technology.
However, as insurer's business and operating
models are being challenged fundamentally by new
customer expectations, the pressure is mounting on
the industry to evolve and adopt. Opportunities
thrive for the insurance sector but those companies
that move swiftly and decisively are likely t0 be
those that flourish whilst others may find it
increasingly challenging to generate attractive
returns.

With advance technological developments in areas
like Blockchain, Artificial Intelligence, machine
learning, insurance industry can witness faster
growth in the years ahead. Intelligent automation
systems have assisted to transit from a rule based
decision system to statistical learning. It has
enabled to mitigate risk through higher forecast
accuracy and calculation of probability and
magnitude of potential losses which could not be
achieved earlier.

(s)

Sanjay Radhakrishnan

Chief Executive Officer
JLT Independent Insurance Brokers

Opportunities thrive for the insurance sector
but those companies that move swiftly and
decisively are likely to be those that flourish

whilst others may find it increasingly
challenging to generate attractive returns.

Digital disruption may have many aspects, but
the crucial factors that can change the
landscape of insurance sectors would be:

Robotics Process Automation
(RPA):

Digital age has enforced companies to think of
ways to replace human efforts with Artificial
Intelligence and robotics. Businesses have been
giving greater focus on Robotics Process
Automation, where processes are highly
repeatable, regular and routine. It has a huge
potential to pave way for lesser human
intervention, more efficiency, reduced costs,
development of artificial intelligence for taking
informed decisions for the customers and
innovation in customer service. While the

$BIGeneral
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process might result in some job losses,
redundant employees should be imparted with
skills required for new roles or encouraged to
perform tasks requiring human strengths such
as emotional intelligence, reasoning, judgement
and interaction with customers.

Blockchain

Blockchain referred to as “distributed ledger
technology”, is noted t0 be one of the most
important innovations iminformation technology
that could,impact many, facets of information
management from the-way transactions are
processed, recorded, reported and verified.
Insurance industry spends about USD 2billion to
identify  fraud and - compliance issues,
blockchain brings customer closer 0 insurers
increasing transparency and with availability of
more reliable data making the whole ‘process
more efficient. Four European insurance’giants,
Aegon, Allianz, Munich Re and Swiss Re set up a
combined pilot project in the year 2016 known
as B3i to explore the Blockchain technology with
an aim to improve the efficiency of transacting
insurance and reinsurance across the whole
value chain and thereby reducing value lost
through delays and manual reconciliations.

Understanding “Smart

Contracts”

Relying on data would be crucial for insurance
sectors transformation and Blockchain would
emanate t0 be the enabler for most, rather all
data related transactions through so called
smart contract. A smart contract can facilitate,
execute, and enforce the negotiation or
performance of an agreement (insurance
contract) using a Blockchain. This process is
automated and can act as a complement or
substitute for legal contracts. Being digitally
enabled, it can aid efficiency in the whole
insurance value chain. Insurance contracts are
typically complex and difficult to understand
because of the legal language used, however
smart contracts may lead to transparent
management of claims in the most quick and
responsive way.

The future of the insurance industry lies in
embracing  well-designed  strategies to
implement the right technologies. The use of
Blockchain and other technologies will
significantly change the structure of the policy,
the underwriting process of the company and
other frameworks.

Beyond the technological advancement mentioned below are a few digital technology
applications that could have great potential to disrupt or change General insurance over the next

ten years.

Price comparison websites

m Value comparison websites
o@}: Social brokers

Peer-to -Peer Insurance
8@

o<: Sharing economy insurance

%8 Mobile internet transactions
fﬁ Telematics based services
() ()

Self-driving car insurance

$BiGeneral
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Case Studies

Learnings from unusual customer cases and how SBIGI came up with
solutions to ensure complete customer satisfaction.

Trade Credit Case Study

Cash-strapped distribution company
recovers from loss

About the Client

They procure IT & ITES technologies and
distribute across the country. The client had
chosen to opt for the Trade Credit Insurance
policy for the first time with SBI General
The loss could have

Buyer unable to pay SBIGI forced_the client out
policy holder of business

The client supplied products worth over )

710 crores to a trusted partner. This partner £y Client embattled due to
runs a 1000 cr company. The client and the =2 shortage of capital funds
partner company share a business :

relationship for over 10 years. Just that year ®™ Finance repayment under

the partner company was unable to pay back L® threat

and defaulted on the agreed amount. Initially

there was a two-month delay in payments €9 No funds to continue

and then it eventually stopped. s business

SBI General’s Solution SBI General's payment of over

SBI General’s claim team triggered a concern I8 crore helped the client continue
over the delay in payment and set up a its business cycle even as the
payment plan with the defaulter company. claims team was negotiating

This was initiated during the claim waiting payment terms with the defaulter.
period of 5 months.

SBI General's promptly disbursed over
I8 crores to the client while engaging with
the defaulter, helping the client recover from
a major loss. SBI General eventually
managed to recover the entire amount from
the defaulter within four months.

(8) SBlGeneral
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Product Information

Salient features and benefits of the product explained. This page is
linked to the company website for more detailed information.

Trade Credit Insurance

Trade credit insurance protects a company’s commercial
accounts receivable from unexpected losses resulting
from insolvency or non/slow-payment by its buyers

and from political events that obstruct payment.

Like all insurance, trade credit insurance

involves some aspect of risk sharing

rather than 100% risk lay-off.

Trade Payments in India

For more information on Trade Credit, mail us: credit.insurance@sbigeneral.in

What’s covered under trade credit insurance

Risk Protection from loss, 4 Opportunity to expand business into
G due to bad debt U4 riskier new markets
o) {; Provides structure for credit Reduces bad debt reserves thereby
Aial. decision making freeing working capital

@ Can use underwriter’s clout and resources ﬁ Converts non-tax-deductible provisions
B4 10 gain leverage over problem accounts into fully tax-deductible insurance premium

PRODUCT UIN: SBG-CR-P16-76-V02-15-16. Disclaimer: The above information is indicative in nature. For more details on risk factors, terms & conditions
please read the sales brochure carefully before concluding a sale.

9 $BlGeneral
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WhatsApp | Infographics

Bite sized information on products and regulatory advice for people on

the go, sent through WhatsApp.

Problem with your
insurance claim?
Follow these guidelines.

27% increase in
robbery in 2017
S

jost popular time

India ranks 5
among the highest
crime rates in the world

Know Your Rights

New simplified insurance claim process

i
must contact the claimant
within 7 days

< must be
sentto company
within 15 days




