Qualitative Research Report

Project Part II - ADV 3500
Purpose/Objective

The purpose of the qualitative research report is to give students an opportunity to apply their knowledge and develop skills in planning and executing qualitative research projects. In follow-up to the research directions identified in the problem statement at the end of Part I, research teams will conduct qualitative research in an effort 1) to reinforce (or refute) secondary research findings and 2) to generate insights that can be used to guide recommendations for additional quantitative research.

Project Specifications

Teams are required to conduct one mini-group and one focus group to explore the information needs from the perspective of potential/current users. HOWEVER, NO QUALITATIVE RESEARCH SHOULD PROCEED WITHOUT THE TEAM RECEIVING PRIOR APPROVAL ON THE RESEARCH PROPOSAL. The individuals recruited for participation should be sampled from a pool of college students between the ages of 18 and 24 that most closely represents characteristics of the proposed target market.* 
Each team will conduct one mini-group consisting of three or four participants to pretest elements of the team’s discussion guide. The results from the mini-group will be used to refine the research questions prior to executing a larger focus group of six to 10 participants (distinct from those who participated in the mini group). When conducting the focus groups, you are allowed to use audiotape, videotape, or both as long as the participants are made aware of these devices in advance.
A. The Research Proposal: Due on Thursday, February 28, 2008
Each team is required to submit its research plan in the form of a research proposal (see attached example). The proposal is an official document to the client that outlines the research team’s plan for sampling, recruiting, collection primary data, analysis, and reporting. Among the details that should be specified in the research proposal are 1) the marketing problem with background summary of the situation, 2) the research problem statement, 3) the recommended method that will be implemented for data collection, 4) an explanation of participant sampling criteria, 5) how participants will be recruited, 6) the recommended research instruments, and 7) a proposed timetable for the research process (from recruiting to reporting). 
With the exception on the proposal attachments references, individual proposals should represent individual effort. Please note, significant portions of the team’s work should not be “lifted” from the team report and submitted as one’s own work without appropriate citation, even if the work represents the individual’s specific contribution to a previous component of the project. Proposal scores will be based on individual proposals. The due date for research proposals is Thursday, February 28th. 

The supporting attachments presented as supplement to the proposal memo should reflect the team’s collaborative work.  These attachments are listed below. 
· a recruitment screener

· an informed consent form

· a discussion or interview guide, complete with interviewer/moderator guidelines
B. The Research Report: Due Thursday, March 20, 2008
After the focus groups are completed, the team will need to develop written transcripts of the focus group discussion prior to analyzing the results. The findings should attempt to confirm the importance criteria identified in problem statement at the conclusion of Part I. Qualitative findings should also guide the research questions recommended for the quantitative stage of the project. 
The sections of the final report for qualitative research are as follows:
I. Executive Summary (continuation of Part I):

A topline summary of report’s highlights, including (but not limited to) what was measured, who participated, what were the major findings, and what are the next steps.

II. Section Introduction
The introduction should provide a foundation for what steps have occurred prior to the present stage of research. Succinctly summarize the key issues and findings uncovered in secondary research. This section should also provide the reader with a description of the target market on which the research will focus with rationale for why that particular target was selected.
III.  Problem Statement

Specify the problem statement again in its entirety, including the justification for research and information that will be generated through research. 

IV. Research Objectives
This section should summarize the goals for of qualitative research in the context of the marketing problem/challenge. Who is the focus of research? What is the intended outcome for this phase of research?
V.  Research Method (include recruitment details)
The research should specify the technique used to gather research and explain the procedures taken to implement the research plan. This section should describe exactly how you obtained your participant pool and whom you recruited when selecting participants. In addition, the method section should incorporate discussions about the research instrument(s), locations for research, and the general timetable applied to the research planning process. For example, 
· What method was used to gather research?

· What was the recruiting procedure?
· How many focus groups did you conduct? Was there a pre-test phase?
· Where and when was it conducted?

· How long did the focus group last?

· How many people participated in the focus group?

VI. The Participant Sample
Similar to the sample section of the research proposal, this section should elaborate on the demographic profile of the participants. Remember, the participant’s right to privacy prohibits specific information related to their identity. However, for the purpose of reporting, a general discussion on the group is required. Specific questions that should be addressed in this section include, but are not limited to, the following:

· From what group did you sample your participants? (e.g., college students ages 18 – 24 years)

· What was the group profile? (Give the reader a sense of men to women, age break, classification, etc.)
· How many people participated in each focus group?
IV.  Findings:
The findings section should discuss the findings in terms of the needs specified in the research problem statement. This section will highlight the predominant themes that emerged on various topics and reinforce those findings with relevant verbatims to support the team’s assessment. Use direct quotes from participants as often as possible, but it is also okay to paraphrase.

V.    Recommendation for Future [Quantitative] Research:
Based on the qualitative research findings, what opportunities exist for continuing into quantitative research? What insights merit further investigation? Provide rationale for your recommendation.
VII.  Appendix:

Should contain 1) focus group transcripts, 2) samples of informed consent form, the recruitment screener, the discussion guide, and 3) any other materials that team believes would supplement its explanation of the research process. Signed informed consent forms, as well as completed recruitment screeners should accompany the report in a separate envelope, but should not appear as an appendix to the report itself.
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