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GL Assessment Job Description / Specification 

JOB TITLE

Senior Marketing Executive, GL Assessment
RESPONSIBLE TO 
Marketing & Brand Manager
DEPARTMENT
               Marketing

LOCATION

London
DATE 


February 2017
NAME



PURPOSE / OVERVIEW
An exciting opportunity has arisen for a marketer to join one of the UKs leading educational publishers as a Senior Marketing Executive. This fast paced, energetic environment is the ideal place for a junior marketing candidate with a minimum of 3 years’ experience to take their next step in a successful marketing career. 

Based in West London, the successful candidate will report to the Marketing & Brand Manager, whilst working closely with an existing team of Marketing Executives. This role is diverse, providing the perfect opportunity to be involved in all aspects of the marketing function. You will focus on the creation and management of multiple channel marketing campaigns across the UK, using both online and direct marketing tactics, whilst analysing their effectiveness, with a view to boosting brand awareness and driving lead generation. 
The ideal candidate for the Senior Marketing Executive role will be educated to degree level or CIM/CAM equivalent, with a minimum of 3 years’ experience. They will have the ability to write creative, engaging and effective content, demonstrate commercial awareness and balance a busy workload in a fast paced environment.

KEY RESPONSIBILITIES

The responsibilities of the Senior Marketing Executive include but are not limited to:

· Writing strong, engaging print and online content
· Assist the Marketing Manager in developing and implementing the Marketing strategy within the overall Sales and Marketing Plan

· Management and implementation of multi-channel marketing campaigns within a given budget - encompassing product launches, themed/initiative driven campaigns, regional campaigns and events.
· Help to drive lead-generation for the Sales teams via a marketing plan based on market segmentation; work closely with the CRM Manager/Analyst to ensure the timely and effective follow up of marketing leads

· Management of customer communications programme, including retention and acquisition campaigns
· Updating and producing sales and marketing collateral, alongside re-prints and stock management
· Be responsible for larger projects including reporting and budget management. 
· Liaising with external stakeholders and suppliers to ensure quality work is delivered to schedule and strong working relationships are maintained
· Supporting the marketing and events team in the promotion of our annual programme of conferences, seminars and webinars

· Content marketing development, including engaging landing pages for e-campaigns, videos, FAQ’s and new and exciting content

· Creating and making regular updates to our website
· Assisting the Online Marketing Manager in the set-up, monitoring and reporting of Pay Per Click advertising campaigns 
· Help coach and develop the Marketing team – support and develop junior members of the marketing team in terms of product knowledge and campaign execution 

· Supporting the Head of Marketing/Marketing Manager in tracking, analysing and reporting on the success of all online and offline campaigns on a monthly basis
· Attending educational exhibitions and conferences, whilst supporting the marketing and events team in producing digital content and printed collateral for such events

· Building and maintaining market knowledge and awareness through regular contact with schools, market intelligence, the sales team and following industry policy and initiatives

· Working to tight deadlines in a dynamic, target driven environment

· Working cross functionally with a range of key stakeholders.
SKILLS and KNOWLEDGE / THE PERSON
· Excellent communication and skills.
· Analytical with good attention to detail
· A self-starter, comfortable working autonomously and also in cross functional teams

· An organised individual with strong communication skills

· Excellent copywriting skills and a good eye for design
· Strong marketing skill set.

EDUCATION and EXPERIENCE

· Educated to degree level or CIM/CAM equivalent
· 3 years’ Marketing experience
· IT literate
· Content Management System (Drupal/Wordpress) experience 

· Basic use of Google Analytics 
· Ability to use email management software 
Approvals

_________________     
___________________

_______________

Employee

Line Manager


Human Resources

This job description/specification is not exhaustive and will be reviewed from time to time, and amended by mutual agreement.
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