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So I would like to conclude with a brief quote of Marc Twain which says in my opinion everything:

“Forecasting is very difficult, especially about the future”

or a quote from anon.:

“Forecasting is like driving a car blindfolded with help from someone looking out of the rear window!”
What are the two most important trends in marketing/consumer behaviour that will influence developments on the market up to around 2025?  Please rank the most important and the second most important trend. 

The most important trend on the market will be…….

Why I chose Internet is because nearly everybody has the possibility to use it, and today we can do so much with the help from Internet e.g. buy clothes, paying bills. So I think this will increase and take us to another level, with that I mean that we can have the possibility to do even more with the help from Internet. Because today many people are stressed and maybe do not have time to e.g. shop groceries and that is not good for the storeowners, they do not want to lose any customers. If this world will be stressed in the future, and more customers starts to shop from the Internet and enjoy it, maybe storeowners should considerate to having there shop on the Internet so they can maintain there customers. With other words I think more and more shops will start with Internet store, because they feel the press from the people (they rather buy via the Internet) and for the second the customers will not have the time to go to the store by themselves. 
 
Nowadays, in developed countries, almost all consumers have a computer and the explosion of internet is crying. So consumers can compare prices, buy and being at home, or find information about products. I am sure you bought something on internet at least once in your life. For example a lot of people buy airlines tickets on internet (me too). It’s sure some consumers are afraid by pay on internet. But everyone knows that some websites are secure. And firms propose better prices on internet because the production is more efficient than the “normal” distribution channel (no shops, less sellers, no paper publicities…).

Increasing demand on high quality products: The people (especially the increasing number of seniors) want high quality products and are also poised to pay more for these products.

The lack of time of the costumer: 

In our times time is a rare good. With working the whole week, many costumers don't want to waste time in stores. Retailers have to remember the following aspects to make it possible for the costumers to save time:

· short and direct communication with the costumer

· good and costumer-specific service 

· punctual and reliable service

Examples which prove the time-lack-thesis are internet-ordering and drive in's in restaurants

Marketing/Consumer trends make me think of three words: internet/individual/environment. Internet is and will be the tool for marketing.  This more individualized/individual  (each person in a decision can have access  to all the information/everything he/she wants to know in 10 minutes),  therefore each person can make a buying decision suitable to her/his needs (which makes the market heterogeneous/open) .  The global warming has influenced the decisions of buying, so persons/individuals, at the same time are more concern with the environment.  

 

For me the first trend is the sustainable development trend, which can be applied to a lot kind of products: e.g. travels, consumption products, Food…Etc

 In France, much advertising are showing new products, smaller to reduce the transports CO² emissions, or tires which reduce frictions between the road and the car. Since fives years ago, all these products are growing and I think it’s just the beginning. The main problem, it’s these products are more expensive than simple kind of product. 

More expensive to be more efficient. That is the actual trend for the next ten years. 

I think in the upcoming years the flow of information is very important, and therefore I think the internet will have a very important part of our lives. Customers will expect companies to have user-friendly websites and for that reason I think they should start to build better websites already today.

I think one of the most important trends is that the personal relationship to the customer plays a more and more essential role. Therefore it is very important for employees to serve the customer with their best service. One main thing in strengthen the personal relationship might be what the companies does after the customers has made their buy. To keep the consumer thinking that he/she has done the right choice buying our company’s product is very vital, according to me.
I think the two most important trends in the customer behaviour are the change in ecological awareness and the globalization.

The first point is really important. Especially in the last few years, when the prices for commodity rose up, most realize that the sources will not last every time. We become more and more sensible for this fact and because of this fact there is a change in the customer behaviour. The ecological branch has a real good development in the last few years and seems to be very successful. I think that this trend will hold on and the change in the ecological awareness will influence the industry more and more (e.g. the car manufacturing or the electricity).

I think that technology will play a vital role in the marketing trends ahead consumer will be very much aware about price and quality of the product.
Internet marketing will be the first. Now in 2008 we can predict the same but it should like a prefect competition and I think price, quality and accessibility may have more value then the brands or marketing campaigns.

Consumers compare prices and reviews on the net. Therefore they know what they want when in the store.

Products created for people, who are older than 50 years. Examples for products which are already offered: special mobiles with bigger buttons or cosmetic products. Reasons WHY this could be a trend:

· Very important target group, because there are more and more old people in the population -> demographic change

· Older people are often:

· financially stronger than young people

· loyal customers 

· make a point on brand and quality awareness because they can afford it

· Change in the way of thinking about the age: people are proud to be old and do not shame for their age like some years before

· Global warming and non-renewable resources will be key issues in the decision making as companies not dealing with these problems will lose costumers

The first trend is that the society is going to use more technology. Soon you could pay with your mobile phone in all stores for an example. 

I would say the most important influence up to 2025 in market will be"non-area"marketing. With the more intense cooperation among countries in the world the boundaries between countries is becoming weaker.

Technical developing much faster that consumers keep a foresight on the future products. Incline to products that are more compatible.

When it comes to major changes in consumer behavior during the next few years I think we will observe many different trends which were uncommon in the past. We need to remember that the approach toward customers has changed significantly and for the past decade we can speak about “customer market” rather than “sellers”. 
We are permanently experiencing changes and alterations. Drivers like technological improvement, population evolution, environmental problems and globalisation influence our daily life as well as the business world in general.

As we have heard today in our course consumer behaviour is something very complex and difficult for understanding even marketing experts will be in the future more than today requested to understand consumers. In my point of view the most important trend is the global consumption. You can buy all around the world whatever you want. The deregulation and opening of the global market makes it possible that there aren’t any boundaries for “shopping” all around the world. In the view of companies this means global consumers and therefore many different subcultures and social classes who should be attracted.

The Internet becomes more and more a very important tool to reach the customers based on the number of sales that increases constantly in almost every part. So I think, this is the most, or one of the most important, tools to talk to customers. The most buyers enjoy sitting at home in front of the PC screen and collect as much as information they can find before they start to buy a thing or booking a travel. 

Healthiness of the Consumer

· consumer sets great value on his healthiness

· he is well educated

· way of life (career oriented)  requires it to be healthy, fit (sports) and god looking

· Mc Donalds (salads plus), Coca Cola (Coca Cola light Plus Lemon C)

· Consumer needs a fast solution (pills for example vitamin)

Email marketing will be more important: Marketers have to focus

their efforts on delivering relevant message. They will take advance of increased use of behavioral targeting to deliver email that trigger the (potential) customer.  

I think that the creativity and imagination are the most important trends In marketing and consumer behavior in addition to the technology which has speed up and changed our life and our behavior of consuming. So I can rank them like the following:

· Creativity and imagination

· Technology

In my opinion, the most important trend in marketing is the Internet. It is already established in approximately every household but I think that it will become more and more important in the future. The role of the Internet increases all the time. You can already buy several products via the Internet but the number of consumers who use the possibility of buying via the Internet will increase drastically within the next years.

I think the most important trend should be 

international business and e-commerce.

Market Environment is a key factor for trend in consumer behavior. Marketer should observe the change of environment around, gathering information about the direction of market and know how to handle or produce any product for match up with future consumer’s need.

In my opinion the most important future trend will be the convenience of the customers. The customer will strive after convenience. This means that he will do more armchair shopping, use more all the possibilities of e-commerce and delivery offerings. He want do as much as possible from home and at the time he wants to do it. Another aspect of this convenience will be the demand of the customers for more 24h shops. This includes, that the customer is independent of the opening ours and can go shopping whenever he wants, which is also a gain of convenience. In my opinion there will be more shopping malls, too. The customer, who seeks convenience, does also wants to have all the shops at one place which he can reach by car. It is less effort for him and it will be time-saving. 

The demand for all this kind of bargains will increase until the consumer has reached the highest possible level of convenience. The Key words are time-saving, and the possibility to buy wherever and whenever you want to.The second most important trend on the market will be…………..

In 20-25 years, I'm pretty confident that more and more of the service given to the customers will be automatically performed by machines. The face-to-face contact between customer and clerk will disappear. For example buying milk through a computer system in your refrigerator instead of going to the store buying it. 

Marketing interpret the customer need, make it become product, sell it and improve product depend on customer feedback. Marketing now not only introduce product to the market but also contribute very important role in manufacture.

Take advantage of Information: Consumers nowadays have a lot of media that could provide information before they purchase something such as internet, television, newspaper and handbill etc. Therefore, the trend to find information from media before buying thing is popular now, and this trend will affect in the market in future, to improve e-business and also to make use of media advertising.

Wireless: Until now wireless (equipment) is not completely technically matured, we need for almost each electronic machine a separate wireless connection. 

· For Business
It would be a simplification if you could reload the laptop or mobile phone in every office in your company without an electric cable etc.

· For Consumers
No socket in the walls would prettify the home of the consumers and it would also raise the standard of living because it is more comfortable without sockets.

First, more and more people will purchase the fashion than the practical. The luxury things will become the important in people’s daily life. 

The consumption of individuals: As we known, everybody would like purchase the commodity that can show the speciality between them and other people. If you purchase something that is different compared to other people, it will show that you are a special and larruping person. With the development of society ,this trend becomes more popular and crucial.  I think most people would like to be this kind of people especially for the young people.
Internet first, because it is easy and accessible to most people now days. You can do almost whatever you want on internet, shop, play games, keep in contact with friends or find new ones, pay you bills and so on. I think that internet is just going to get bigger with more and more different services.

Networking Trend ( E-business ):With the development of network, virtual business practices to change our way of trade and economic activities. Therefore, more people prefer to choose this way which is so convenient and can omit the dealers. What’s more, the safety of e-business is with gradual perfection.
The second most important trend on the market will be…………..
Mobil phone: This can almost go hand in hand with the internet trend, Now day you can get much information to your mobile phone, you can even watch today’s´ news! So I think that this will also increase, the technology is moving forward and that will bring a bigger chance to do more with your mobile. Every company who serves customers will do the best they can fore them, and if customers want to do more things with the mobile phone (because it is easier and goes faster) e.g. paying bills, by cars, by clothes I think that we soon will be able to do that via the mobile phone .And a positive thing for the companies is that they easier can keep in touch with the costumers by the mobile phone. This can lead to a better service because the companies can get a faster and better feedback from the buyers, and the customers can also influence the companies more.
We arrive at my second point. I think now people are very sensitive to the price. We have more choices to buy something than our grand-parents. For example to buy food in Karlstad there are ICA, Konsum, COOP, Willy’s, Lidl… The development of the supermarkets permits people buying at the best quality/price. Moreover in France (my country) we have a big problem of buying power, because the prices increase all time but the salaries did not increase. And a lot of French people are obliged to buy their food in hard-discount supermarkets. Sorry I do not know what the situation in Sweden is. An international example is the firm RyanAir. A lot of people in the all world buy airlines tickets with RyanAir. Why? It is not for the quality of the service, but it is because people are sensitive to the price.

Environmental awareness: The awareness of the people towards their environment (and the people living there) is increasing. The people want a healthy living place. They want enhance their living quality.

The awareness of health: More and more costumers want to by things that are good for their health. They are also willing to pay a higher price for these products. Retailers have to specialize on these healthy products in order to siphon as much consumer surplus as possible!

Television and cell phones, play a second role, but also will be important and definite for marketing and consumer.  

In my opinion, after that we will find a new kind of product like simple products but efficient products. That’s mean e.g. we will find a lot of cheaper car like the Renault Logan or TATA Nano, which are basic cars in order to Go from the A point to the B point. It’s the same for all kind of products: Be more efficient and cheaper. Isn’t a back in the past, is just to keep the best of the product, and make better. In the same way, the new product cheaper product can be more benefic for the sustainable development. (Basic car, is lighter than a luxury car) 

This is the opposite of the 90’s trend which consisted to put always more functions on a product, and also raise the price.

I also think that you will have to ad some kind of service with the products you are selling. Since the market will be more global, because of the internet access, you will need to have something that ties the customers to your company. So you could say that you should focus on customer loyalty. 

 

Another important factor in the future will be the internet. Internet is already a very important factor to conquer on the market, but I think it will grow even more. To have a well working website and to be represented at the right places with the right advertisement will be a key factor to success.
Furthermore I think the globalisation is a fact that changes the customer behaviour. The world is getting closer and closer. “New” countries like China become more and more important and influence the “western economy”. They offer a lot of cheap products and became an important competitor. And today the distance is not a problem anymore. It is not that important anymore from where you buy your things. You can order nearly everything; it does not matter from where it comes from. Especially because of the internet, you can buy everything from nearly everywhere you want. 

Accessibility of the customers from any product from anywhere.
Overall my idea based on technology as in 1990,s what we can anticipate about the trends in 2008 it should be the internet.

Consumers are prepared to go to warehouse like stores at remote locations to get better prices.
Customers will inform themselves more and better by their own 

There are still a lot of possibilities to communicate with other peoples, but there will be much more ways of communication in future. For example internet forums are growing, the possibility to test a product increases, etc. Thereby customers have the option to inform themselves more than currently.

Globalization will continue and consumers will be forced to decide between thousands of products so companies really have to put there best effort they can in attracting people; new information systems/ online databases; maybe there will be a shifting from mass product market to differentiation or even niche strategies

The Second trend is that people will be forced to use self-service options. For example in the banking industry in Sweden, the most of the offices are going to be cash-less. All because of the risk that the bank could be robbed. Then people must do much of their business from home at the computer or at an ATM

The2nd important influence in consumer will be the online shopping will take place by the traditional way of shopping with the development of high-tech. People may do everything on the computer. That's my point of view.

 

More concerns on energy saving resulting from the shirking energy source.
Following that direction I think that in the future customers will tend to choose products and services which exactly serve their needs. It means that the companies will have to focus on very thorough market research and they will have to design products that will fit particular customers – something like “tailor made” service. In my opinion most of the products will be very personalized and the customers will stop to accept any compromise.

The other thing I think is likely to happen be that there will be increasing integration of services. Which means that there won’t be any shops selling only one type of product, but there will be centers covering the whole scope of needs connected with some subject? Such as for example replacing single barber shops with the whole beauty care salons offering services such as hair and skin care, massage, clothing, accessories, style consultancy etc. People tend to make their lives easier nowadays and therefore I think they will favor such places and choose them over spread points offering single products. 

The second point which I would like to mention is the changing in the society. Not only that people are getting older (and so a new significant age class – the seniors – is created) but also the shifting in the attitudes is essential for understanding potential buyers. People claim on the workplace for more flexibility, on their lifestyle for more leisure time and higher mobility. The patchwork family is one of the most common trends.  As a consequence the consumer gets more uncontrollable which means for companies in the B2C sector less brand loyalty and less predictable purchase behaviour.

All in all the two points are only mentioned here. I am convinced there could be books filled with this topic. 

As the second point I see the newspaper as very important tools, to reach the better educated people. If you want to sell products in a higher price level and a better quality level you have to reach the people with more buying power. But I think, they are not satisfied by watching pictures or reading reports in the internet. They want to see it in real and being impressed by the new product and its new innovations that it brings with. They want to be assured by the product. So it is very important to get a closer “relationship” to the customers than to the other, but as always it depends on the product you are selling and the target group which the product is created for.   

Instant Mentality: 

· new way of life ( lack of time (importance of career, free time)

· cooking requires much time

· food has to be nearly ready to eat when you buy it

Brand loyalty and customer retention will getting more important

than brand awareness and acquisition:  In today’s world a product relevant in niche markets is getting a potent marketing tool. That is why marketers need to focus their efforts more on building brand loyalty and retaining the customers they already have, instead of organizing a lot of activities to make from potential customers, customers. 

The second important trend in marketing / consumer behaviour is the people’s consciousness of the climate change and therefore also their awareness of health. They start to buy “healthy” cars with electrical engines and, for example in Germany, the government sets interdictions that cars with too high pollutant emissions must not drive in some regions. Furthermore, famous actors and musicians called attention to the global warming with the Live Earth Day 07-07-07. This subject is important and will become more important the next several years!

I think the two second most important trend should be 

international business and e-commerce.

The second important future trend in my mind will be the individualism. The consumer wants to be unique and wants to buy unique products. He even wants to design or create them on his own. The demand for the possibilities to designing cloth, shoes, furniture, bicycle or even cars will increase.  The product will still be bulk but they also will be individually adapted.

Consumer’s attitude from external factor and internal factor.
 
The second thing is that internet will be given more and more space. People working from home and so on. You can have daily contact with your employees via the net. Also, internet will make it possible buy cheaper thing, already today internettrading is cheap, but in the future it will be even cheaper! Marketing trends:

Advertising through hold an event to launch product into market. Instead of using traditional media, company change to hold an event to introduce product tin a mass of customer and immediately get feedback from customer.

Avoid uniform, want to be only one: Consumers tend to buy things that are not similar to others. Shopping is not only to fulfil their need but also to define their position and their social class. Middle ages people spend money on expensive goods and the Youth tend to use thing that make them seem to be in another world, they want to have their own world that not related to family or to work. I think this trend also has influence on the market in near future.

Mobile Phone: Up to now you can telephone, e-mail, sometimes pay, watching TV, taking pictures, organize yourself, etc. with your mobile phone.
In my opinion the paying option will come more in the future, especially in supermarkets, restaurants, etc. you will be able to pay your bill with the mobile phone.
In some areas the paying method with the mobile phone already exits, as in Austria you can pay the train with the mobile phone. 

Rational consumption: The consumer behavior is a process that includes some aspects, not the simple aspect of purchase. With the development of society and the of people’s daily purchase, people would consider the function of commodity, the quality, the service, the actual demand for them and so on. People’s consumption become riper than before, they don’t purchase something with impulsive thinking. So, if people really need to purchase a commodity, they will also need to compare various stores and to compare the price, service just like the aspects that I mentioned above. To including, I think the trend of consumption will base on rational consideration, so the trend of consumer behavior will be rational consumption.
Environmental awareness second, because more and more people are getting interested in a better living and a better planet, and more and more environmental methods or products are coming on the market. I think that this trend is just going to grow.

Green Consumption: Nowadays, people pay more attention to green consumption. Green consumption should satisfy both contemporary and future generation’s needs of the consumption, health, as well as safety. Furthermore, it can realize sustainable consumption.
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