Global Marketing Strategy
In an effort to grow, we strive to look for new markets, assess the ability to grow within existing markets, and evaluate new product opportunities. To do an appropriate job of this, it is necessary to understand the market potential of each of these paths, and how to appropriately segment the market. Upon making the decision of what markets to pursue, the next step is to determine what products to offer, what marketing levels are necessary to support this effort, and how to price the product.

This must be done with an understanding of what the competitors are doing and how they might respond to any action we take. In selecting the appropriate level of marketing support, it is essential to be able to trace the marketing expenditures to the financial consequences of these investments. This Global Marketing Module will look at the topics of: Market selection/Market Segmentation, Growth, Pricing, Competitive Strategy, and Marketing Metrics Linked to Financial Consequences.

Seminar Leader

David J. Reibstein, William Stewart Woodside Professor

Wharton School of the University of Pennsylvania

Professor Reibstein has conducted research into competitive marketing strategies, e-commerce resource allocation, promotion evaluation, product variety, brand equity, and market segmentation. He is a consultant to Fortune 500 firms such as AT&T, General Electric, and Hewlett-Packard. He has written several books, including the marketing textbook, Marketing: Concepts, Strategies and Decisions (Prentice Hall, 1985), and developed the Value War competitive simulation. Professor Reibstein has received numerous teaching awards, including national recognition for teaching among business school faculty in Business Week and Fortune. He helped Found Bizrate.com, a leading infomediary that has surveyed more than three million Internet customers. He was recently appointed to a new marketing task force for Major League Baseball called Major League Baseball in the 21st Century.
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