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Market Trends
Information collected by Google—through data signals that include search volume, 

news stories and other relevant social signals—provide a wealth of information 

that allows Google to accurately track and forecast marketplace trends.  

A good example of their predictive abilities is the Google Flu project, which utilizes 

these signals to be able to report flu virus outbreaks to the CDC 3-5 days faster 

than local hospitals.

The charts on the following pages are generated by Google Trends.  The charts 

cover 2004-Present.  The dotted lines that appear at the end of the charts are 

forecasts for the remainder of 2014 and the first quarter of 2015.

As you will see, the trending of historical data is showing a continual decline in the 

size of the marketplace interested in motorcoach tours and group travel.  The 

decline seems to be leveling off to some degree, but forecasts still show a 

continuation of the downward trend.

The good news is, while there is a decline in interest for motorcoach tours, there is 

consistent and growing interest for other transportation services, which offer 

options for Excursions Trailways to increase focus on areas of growth, to offset the 

decline in motorcoach tours.  

The options for diversification are outside of the scope of this report and would 

require a series of discussions.  Let us know if you would like to schedule a time to 

discuss them further. 
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Google Trends: Marketplace Interest & Forecasting

Search and social mentions that include the term: Tour Bus Companies 

Search and social mentions that include the term: Bus Tours 
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Search and social mentions that include the term: Charter Bus Tours 

Search and social mentions that include the term: Charter Bus Companies 
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Search and social mentions that include the term: Charter Bus 

Search and social mentions that include the term: Bus Companies 
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Search and social mentions that include the term: Motorcoach 

Search and social mentions that include the term: Charter Bus Service 
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Marketplace Search Traffic Volume

The multiple social signals that are factored into the Google Trends data help to 

provide a holistic barometer of overall interest and accurate forecasting; but 

gauging how those changes directly impact search traffic requires a more focused 

measurement that can be found in Google’s Keyword Volume Tool.

Google’s Keyword Volume Tool provides data on the number of searches performed 

each month, averaged over a twelve month period.  This provides us with a way to 

accurately measure changes in search market share for a given website. 

According to Google’s Keyword Volume Tool data, the overall number of searches 

relevant to the motorcoach industry continues to decrease.  

However, branded searches 

for Trailways and 

Excursions Trailways have 

increased.  

It is of note that the two 

websites that have 

increased in brand visibility 

are both currently being 

optimized by Anthem 

Optimization.
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Traffic Performance & Insights
Overall Traffic Performance

According to Google Trends and Google’s Keyword Volume Tool data, the overall 

number of searches relevant to Trailways’ industry continues to decrease.  This 

should translate into a similar decline in visitors to the website.  

However, a year-over-year comparison of the past twelve months shows a 

growth of 55.84% in visits to the Trailways.com website.    

The decline in the overall industry continues to be offset by increases in 

Trailways.com’s market share—pointing to the effectiveness of Anthem 

Optimization’s efforts to increase and broaden Trailways’ online visibility.

Search Volume Performance

Over 93% of visitors came to the Trailways’ website through the use of search 

engines.  The exponential increase in social noise over the past few years has 

resulted in a major decline in brand visibility and consumer interactions, along with 

a decline in referral traffic.  

Some social networks, including Facebook, have designed algorithms for their 

newsfeeds to filter out posts by company pages.  The feeds from other social 

networks, including Twitter, are being viewed with the use of third-party apps that 

allow users to create custom friend feeds — filtering out brand posts altogether.  

The increased emphasis on brand filtering is not specific to any one industry.  The 

decrease in both brand visibility and referral traffic is a universal phenomenon.
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Visitor Location by City

When assessing potential business opportunities 

and advertising options, it can be helpful to observe 

the location of potential customers.  

During the past twelve months Trailways.com 

received visits from potential customers from 

16,723 cities.  The highest concentration of visits 

came from three primary locations: New York, 

Chicago, and Los Angeles.  

  

Visitor Location by State

The highest concentration of visits per state was led 

by New York, followed by Texas, Pennsylvania and 

Illinois. 

The 20.63% of visits from New York is noteworthy, 

not only because it accounts for one-fifth of all 

visits, but also because New York is saturated with 

transportation companies making significant 

investments into growing their search visibility in 

the region.  Even with the advantage Google gives 

to local companies in a given area, the search 

visibility for Trailways Corporate website (which 

Google does not consider local) continues to 

perform exceptionally well.
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The Growth of Mobile

The percentage of visits performed on mobile and tablet devices continues to 

grow.  Thirty percent of all visits to the Trailways.com website were performed on 

smart phones.  Nearly four out of ten people viewed the website (38.61%) on a 

device other than a desktop computer.  

The percentage of visits from mobile and tablet devices increased by 7.55% over 

the previous year.  This upward trend of non-desktop visits is expected to continue 

growing and eventually account for the 

majority of browsing sessions.

If the stockholders’ motorcoaches are 

equipped with Wifi, it might prove 

beneficial to call that feature out on 

their respective websites, since 

travelers would likely bring their mobile 

devices with them on bus tours and 

charter events.
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Pageviews

For a typical website, the homepage will receive the most pageviews—usually 

between 50-70% for a website the size of Trailways.com.  This is true for two 

reasons: (1) Search engines commonly send searchers to the homepage of 

websites, especially for 

websites that aren’t optimized 

well enough for the search 

engines to send searchers 

directly to the information they 

are requesting; and (2) when 

visitors to a website don’t 

understand how to get to the 

information they need, it is 

typical for them to click on the 

website logo to return to the 

homepage.

The homepage for the 

Trailways website is only 

receiving 26.25% of the 

pageviews for the website.  

That is an excellent indicator of 

(1) effective SEO to land 

people on the right pages and 

(2) a good user experience 

with clear onsite navigation. 
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Stockholder Page Performance
Motorcoach Company Visibility

Visitors who take the time to visit Trailways.com are not only signaling an interest 

in some form of motorcoach travel, but are also at the point in the sales process of 

being ready to take action on that interest.  They are in the category of highly 

convertible, prime targets.  

Purchasing general advertising space does not guarantee that a company’s brand 

or offerings will be seen by the right audience; but when a visitor to Trailways.com 

actively seeks out and views a Stockholder page, you have the ideal scenario of a 

potential customer, ready to take action, actively seeking information about the 

Stockholder company.  Thus, a pageview for a Stockholder company is similar to a 

quality lead.

The charts on the following pages show the number of pageviews for each 

Stockholder page.  

There were 30 Stockholders who received more than 2,000 pageviews in the past 

twelve months, an increase of 20% from the 25 who hit that mark during the 

previous twelve months.  Forty-nine Stockholders received over 1,000 pageviews 

and 79 Stockholders received over 100 pageviews.

In all, Stockholder pages received 301,958 pageviews, up by 26.10% from the 

previous twelve months.
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Summary
Recapping the most pertinent information:

‣ Trending of historical data is showing a continual decline in the size of the 

marketplace interested in motorcoach tours and group travel.

‣ The decline seems to be leveling off to some degree, but forecasts still show a 

continuation of the downward trend.

‣Search volume relevant to the motorcoach industry is also continuing to 

decrease.

‣However, branded searches for Trailways and Excursions Trailways have 

increased.

‣A year-over-year comparison of the past twelve months shows a 

growth of 55.84% in visits to the Trailways.com website.

‣Search Engine traffic accounts for over 93% of visitors to the Trailways’ 

website, up from 79%.

‣ The growth of mobile continued, as 38.61% of visitors viewed the website on a 

mobile device.

‣Stockholder pages received 301,958 pageviews, up by 26.10% from the previous 

twelve months.

‣30 Stockholders received more than 2,000 pageviews.

‣49 Stockholders received over 1,000 pageviews.

‣79 Stockholders received over 100 pageviews.
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A Final Note
Let us know if you have any additional questions or would like additional 

information on any part of this report.  We would be glad to schedule a follow-up 

call to continue unpacking this information.
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