Section 3
- Synonyms & Related Terms
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Objectives

This section will help you:

· Understand the importance of synonyms in your search strategy

· Identify where and how to find synonyms for keywords

One of the biggest challenges when searching for information is finding the right words to use. Often there are many words that describe the same concept. For example, an organisation can also be described as a business, company, firm, corporation, association, or institution.   

Words that have the same or similar meaning are called synonyms. Once you have chosen your keywords, you will need to identify as many synonyms as you can. It is important to identify synonyms because different sources often use different terms to describe the same concept. Sometimes you will also find that a term commonly used in one country is rarely used in another. For example footpath is commonly used in Australia whereas sidewalk is used in the US.

You should also be aware of alternative spellings, eg. organisation and organization or behaviour and behavior.

It is also useful to identify other terms that relate to your topic. This may include related subjects, which may not be the key focus but may influence the topic. For example, the field of psychology would have useful insights into consumer behaviour which would influence decision making for particular marketing strategies. 

Related terms may also include narrower or broader aspects of topics, such as advertising being a narrower aspect of marketing or vice versa. These terms can be useful when searching to expand or narrow results. The following diagram demonstrates how broader and narrower subjects relate. Note how keywords for related terms appear in the definitions 
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You may need to be aware of broader terms, for example, when searching the catalogue for a narrower term. When searching for ‘marketing mix’ there may be no results, however if you search the broader subject of marketing there will be a number of results. The index in these resources can then be consulted to find references within the book to the term ‘marketing mix’.

There are several ways of identifying synonyms and related terms;

· Use a dictionary

· Use a thesaurus

· Use an encyclopaedia

· Talk to other people (lecturers, tutors, friends).

For example, “Dictionary of Marketing Terms” edited by Peter D. Bennett, and the “Dictionary of Synonyms and Antonyms” by Alan Spooner are good books for finding synonyms. The Oxford Reference Online database is also an excellent source to find synonyms. This online dictionary provides access to 100 language and subject dictionaries as well as some reference works. To access the Oxford Reference Library: 

1. Go to www.library.cqu.edu.au.

2. Click on SearchSMART under Finding Information 

3. Using the Select a Database box, go to the Database Quicklinks menu and select Oxford Reference Online
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It sometimes helps if you do up a table with your keywords and synonyms. Concept mapping can also help visually map the concepts.

Example keyword/synonym table

Topic: 
What are some ways by which you can measure customer preferences? What 
are their strengths and its weaknesses? 

Keyword 1 
Keyword 2 
Keyword 3
Keyword 4

customer 
preferences
measure
strengths / weaknesses

Synonym/related term:
Synonym/related term:
Synonym/related term:
Synonym/related term

client
likes
quantify
advantages

buyer
options
assess
disadvantages

patron
choice
calculate
positives

consumer
selection
evaluate
negatives

purchaser
favourite
statistics
asset


partiality
satisfaction
deficiency


bias…….
Surveys…..
shortcoming…..

Example Concept Map 

Analyse the current state of the oral hygiene market. Then select a company within that market for analysis. 

This segment of a concept map for oral hygiene illustrates some different aspects of the topic and companies involved in the industry. 
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Workspace

Identify synonyms for the keywords you identified for your report or presentation.

Keyword 1 
Keyword 2 
Keyword 3
Keyword 






Synonym/related term:
Synonym/related term:
Synonym/related term:
Synonym/related term:
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Need more help in understanding how to identify synonyms and related terms?  

The Keyword page also contains information about synonyms and related terms

http://www.library.cqu.edu.au/learning-objects/keywords.htm  

