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How do | use the Redirection URL field?

How do you set up one landing page record for a page with several web forms?

How do | set up a single landing for several pages?

Why will Creatio not register leads despite the properly customized landing page?

How to set up the population of fields with default values for leads registered via a landing page?
How does Creatio search for contact duplicates while creating leads from landing pages?

How do | set up the correct population of lead creation time?

Can | configure the website event tracking for manually registered leads?

How do | configure data transfer from one landing page web form to separate lead page fields?

Set up automatic lead registration from social networks
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Integrate with landing pages and web
forms

PRODUCTS: MARKETING

Landing page is a page on your website for gathering information from website visitors and creating records in
Creatio based on the information. Creatio can connect to your landing pages and use the information to generate
system records. For example, generate a potential customer database and nurture the leads before handing
them off to sales.

Attention. Creatio supports integration with CMS that enables adding custom HTML and JavaScript code.
You will need an additional connector to integrate with other CMS (for example, WordPress). Learn more in
Creatio Community and Marketplace.

Using landing pages, you can set up registration of any system object that is involved in leading a customer to
sale in Creatio. Based on the data retrieved from the submitted web forms, Creatio can create leads, contacts,
accounts, and other system records. For example, you can use your website page containing special

subscription offers, shopping cart page, user registration page, or multimedia download page as your landing

page.

Note. This instruction article is based on a typical example of using landing pages and web forms to gather
leads. Register other Creatio objects in the same manner.

The general procedure for Creatio landing integration includes several steps:

1. Create landing pages based on general rules and recommendations.

2. Connect your landing page to Creatio and set up the field mapping between the lead page and
the landing page form. To set up the connection of the landing page to Creatio, copy the unique code
generated in Creatio for your landing page and paste it into your website page code. The field mapping
between the landing page and the lead page will be done through the HTML code you embedded in your
landing page. As a result, each lead generated from the landing page of your website will automatically be
saved in the Leads section for further nurturing in Creatio.

3. Set up the landing forms processing. The form filled out by your customers will only provide the
information that will be used in Creatio. Depending on the purpose of the landing page, you can set up the
autofill feature for some of the lead page fields. For example, the subscription form for your hardware special
offer can automatically be connected to the Hardware need type. You can simplify the process of filing out the
registration form on the landing page for the bulk email recipients by setting up a preliminary autofill of the
required fields with data available in Creatio, for example, name, email, phone number, etc.

4. Set up tracking to enrich the customer profile with the website events and track lead channels and sources.
To set up tracking, insert a special tracking code in the HTML source code of each page of your website.

~~ ] 1 e 1 L |

© 2022 Creatio. All rights reserved.


https://community.creatio.com/
https://marketplace.creatio.com/
https://academy.creatio.com/documents?id=1522
https://academy.creatio.com/documents?id=1083
https://academy.creatio.com/documents?id=1523
https://academy.creatio.com/documents?id=1625
https://academy.creatio.com/documents?id=1607

Create a landing page on your website | 5

CLreate a landing page on your wepsite

PRODUCTS: MARKETING

The first step of landing integration is to create a landing page.

Create unique landing pages for each of your offers targeted at certain audiences. For example, use the following

configurations:

e For first-time visitors, create a web-form for entering the email address to subscribe to your newsletter.

e For visitors interested in downloading valuable content, prepare a separate contact form.

e For customers who are ready to place an order, buy a service, or negotiate in person, create a detailed
landing web-form.

The more the landing page is fitted to the customer's maturity, the more potential customers will be wiling to

start communicating with your brand regardless of the decision-making stage they are at.

To reach the maximum website conversion, follow the general recommendations for the landing page style, fields,
and other Ul elements.

Page layout

e Create individual unique landing pages for each of your offers.
e Try to convey the message in the header of your landing page as precisely as possible.
e The landing page design must be user-friendly for the target audience.

e Use concise wording and avoid walls of unstructured text.

Landing page fields

e Design your data collection form to make sure you will get the most relevant information from your customers
without asking them to input too much information.

e At least one form field must collect the customer contact information, such as the email or phone number. We
recommend that you make these fields required.

e Make sure that the customers who fill out your landing page webform have a clear understanding of the fact
that they are sharing their contact information and are ready to communicate with your brand. Include a field
in your landing page form that the customers will use to confirm that they agree to receive marketing
materials (“opt-in”).

e Use data entry validity check for the most important fields of the form to get the valid contact information
from the customers.

Note. You can set up automatic completion of the web forms on your landing pages with Creatio contact
data (name, email, phone, etc.) of the contact who opened the landing page by clicking a link in a Creatio
bulk email.

© 2022 Creatio. All rights reserved.


https://academy.creatio.com/docs/7-17/user/crm_tools/landing_pages_and_web_forms/overview/setup_landing_general_information/
https://academy.creatio.com/docs/7-17/user/crm_tools/landing_pages_and_web_forms/faq/landing_page_setup_faq/

Connect your website landing page to Creatio | 6

Call to action and redirects

e A call-to-action button (such as “Buy,” “Sign up,” “Watch the demo,” etc) must be available.

e Create a page that your customer will be redirected to upon clicking a call-to-action button.

After setting up the landing page, proceed to set up the connection of the landing page to Creatio

Connect your website landing page to
Creatio

PRODUCTS: MARKETING

After you publish landing pages on your website, take the following steps:

. Add a new record in the [ Landing pages and web forms ] section. Read more >>>

. Set up a page to redirect customers Read more >>>

. Modify the generated HTML code. Read more >>>

. Add the modified HTML code to the code of the landing page on the website. Read more >>>

1
2
3
4. Set up lookup and custom field mapping. Read more >>>
5
6

. Set up default values for the fields that are not filed out on the landing page. Read more >>>

Note. We recommend the website developer to set up landing pages.

Attention. Creatio supports integration with CMS that enables adding custom HTML and JavaScript code.
You will need an additional connector to integrate with other CMS, such as WordPress. Learn more in the

Creatio Community and Creatio Marketplace websites.

Add a new record in the [ Landing pages and web forms ]
section

1. Go to the [ Landing pages and web forms ] section. Click the [ New ] button and select the type of landing
page integration (Fig. 1). For example, lead registration form. This opens a hew page.

Fig. 1 Create a new landing page
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Landing pages
ACTIONS -

Lead registration form

Event participant registration form

2. Fill out the fields on the page that opens:

a. Specify your landing page name in Creatio in the [ Name ] field.

b. Specify your landing page URL in the [ Website domains ] field.

Note. You can specify several domains that host the landing page. Separate the domains using
commas.

Fig. 2 The landing page fields

Mame™® < LANDING SETUP DEFAULT VALUES ATTACHMENTS AND NOTES FEED >
Webinar
STEP 1. Set up a redirection URL (optional)

STEP 2. Copy the code and configure and map the fields

e "Name": "css-selector”, // Name of a visitor, submitting the page ~
"Email": "css-selector", // Visitor's email
Active "Zip": "css-selector™, /S Visitor's ZIFP code
"MobilePhone™: "css-selector", // Visitor's phone number
\reate contact "Company": "css-selector™, // Name of a company (for business landing pacg
"Industry": "css-selector”™, // Company industry (for business landing pacg
"FullJobTitle": "css-selector™, // Visitor's job title (for business lanc
"UseEmail": "css-selector”™, f/ Logical value: 'true' equals to visitor's
"City": "css-selector", [/ City
"Country": "css-selector™, // Country

[T PSR, | SR | PRy T emetame " PV P,

Typical setup errors .

STEP 3. Insert the customized code into the landing page source code. Set up a function to
How to set up the transfer of

lookups and special fields Place the edite de urla g page. Insertthe T ving code into the <ror tag of

How to set up the transfer of

. onSubmit="createLead():; return false"™
custom fields

How to set up the website events
tracking

How to set up lead source tracking

c. Specify additional information about the landing page in the [ Description ] field.

d. Select the [ Create contact ] checkbox to enable the automatic creation of both a lead and a contact when
a user submits the form.

e. Specify the URL to open for the user after the form submission in the [ Redirection URL ] field.

3. Click [ Save 1.
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Set up a page to redirect customers

You can configure Creatio settings so that your site visitor is automatically redirected to a certain page right after
submitting the web form. For example, to the Thank You page. To do that, open the [ Landing setup ] tab and
enter the redirection page URL in the [ Redirection URL ] field. For example, http://mysite.com/submit/thank-you-
page. As a result, the HTML code embedded into your landing page will use the specified URL for redirection. For
example:

redirectUrl: "http://mysite.com/submit/thank-you-page"

Attention. Configure the redirection page settings prior to copying the HTML code from Creatio to your
website landing page. If the landing page redirection is already set up on your website, you can leave the
[ Redirection URL ] field blank.

Edit the unique HTML code

Attention. This article covers the process of editing HTML code for a lead registration form.

To ensure the the fields of a lead record added automatically after a registration on the landing page are
populated correctly, edit the unique HTML code and add the edited code to the landing page code.

The list of lead page fields that are populated upon a registration on a landing page is located in the “fields” block
of the HTML code. Match these fields to the web form fields. View an example of the “fields” block in the HTML
code below.

fields: {

"Name": "css-selector", // Name of a visitor, submitting the page

"Email": "css-selector", // Visitor's email

"Zip": "css-selector", // Visitor's ZIP code

"MobilePhone": "css-selector", // Visitor's phone number

"Company": "css-selector", // Name of a company (for business landing pages)
"Industry": "css-selector", // Company industry (for business landing pages)

"FullJobTitle": "css-selector", // Visitor's job title (for business landing pages)
"UseEmail": "css-selector" // Logical value: 'true' equals to visitor's opt-in to receive emails

}

To ensure the lead is registered correctly, add at least one field from the “contactFields” block to the HTML code.

© 2022 Creatio. All rights reserved.
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View an example of the block below.

contactFields: {

"FullName": "css-selector", // Name of a contact
"Phone": "css-selector", // Contact's mobile phone
"Email": "css-selector" // Contact's email

Select fields to map to a lead record

You can set up mapping for both standard lead fields and custom fields. Learn more about setting up field
mapping for lookups and custom fields: Set up lookup and custom field mapping.

See the values of standard fields from the HTML code and corresponding lead page fields below:

e “Name” - [ Contact full name ]

e “Email” » [ Email ]

e “Zip" = [ ZIP code]

e “MobilePhone” = [ Mobile phone ]
e “Company” = [ Account name ]
e “Industry” - [ Industry ]

e “FulljobTitle” —» [ Job title ]

e “UseEmail” -» whether the customer agreed to receive promotional materials

You can delete the fields the web form does not use from the HTML code.

Match the web form fields to the lead record fields

To fill out the lead page, replace the “css-selector” expression with the ID or class of the corresponding field of
the landing page form.

1. Copy the unique HTML code to any text editor.

2. Replace the “css-selector” text in the code with the corresponding selector name from the code of the landing
page on your website. The procedure for viewing source code may be different in different browsers. See an
example of filing out the [ Full name ] field in Google Chrome below.

a. Go to the landing page and open the source code (Fig. 3).

Fig. 3 The landing page source code

© 2022 Creatio. All rights reserved.
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<prWe are always happy to assist you!</p»
¥ <div class="ts-form-box">
¥ ¢div class="region region-content”>
¥ ¢section id="block-system-main” class="block block-system clearfix">

: :befaore
¥ <form action="/company/feedback,

We are always happy to assist you!

id="ts-form ation-form” a
processed te="novalidate
¥ <div>
<input type="hidden" name="ts_form_url_id" value=
"282346817.1366691582"
<input type="hidden" name="ts_form_key" value="presentation">
¥ ¢div class="form-type-textfield form-item-ts-form-name form-item form-
group™ >
¥ <label for="edit-ts-form-name"
"Full Name "
<span class="form-required" title="This field is
required. "»>*</span>
<flabel>
<input placeholder="Full Name*" class="form-control form-text
required” type="text" id-"edit-ts-form-name” name="ts_form_name
value size="6@" maxlength="128" aria-required="true">
</div>
P <div class="form-type-select form-item-ts-form-country form-item form-
group™»..</div>
P cdiv class="form-inline row">.</div:
P <div class="form-type-textfield form-item-ts-form-mail form-item form-
group™»..</div>
P <div class="form-type-textfield form-item-ts-form-company form-item

b. Click the ™ icon in the source code area (Fig. 4).

Fig 4 Select a code item on the page

1] Elements Console Sources MNetwork Timeline Profiles » o2

<html lang="en" class:>
» ¢head»..</head>
¥ <body class="webinar-service webinar-real-estate webinar-real-estate-com
whitepaper-gartner page-node-13132" style="background: url('http:// www. = s )
sites/all/themes/ts_bootstrap_subtheme/img/seven_six/banner.jpg"') no-repeat scroll
center top rgba(@, @, @, @);min-height: 57@px;">

P ¢div id="webinar-real-estate-wvideo-banner” class="demo-real-estate-banner”:

c. Click the [ Full name ] field on the landing page (Fig. 5)

Fig. 5 Select an item to view code

We are always happy to assist youl!

input#edit-ts-form-name.form-control.form-text.required 357.5px = 32px

The code of the selected field will be highlighted in the source code area of the page (Fig. 6).

Fig. 6 The highlighted code fragment that corresponds to the [ Full name 1] field

</label:
input placeholder="Full Name*" class="form-control
edit-ts-form-name

ts_fo alue size paxlength="128
equi

<fdiv

d. Copy the value that is contained in the “id” parameter of the source code (Fig. 7).

Fig. 7 Copy the “id” value from the source code
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input placeholder="Full Name*" class="form-control
form-text reguired” type="text” |id="TRiieMeiaiay B "
name="ts_form_name” value size="B@ ManilEngin- 128 %
aria-required="true

e. Replace the “css-selector” in the “Name” value of the source code:

fields: {

"Name": "#edit-ts-form-name", // Name of a visitor, submitting the page
"Email": "css-selector", // Visitor's email

"Zip": "css-selector", // Visitor's ZIP code

}

Attention. You can use the “id” or “class” values to replace the “css-selector” parameters of the
landing page fields. If the “id” value is used, put the “#” character before it when editing the HTML
code. For example, #edit-ts-form-name.

3. Replace “css-selector” for the remaining fields in the same manner.

Note. Delete any fields you do not use on the landing page from the generated HTML code.

Recommendations on field mapping setup

You can map one web form field to several fields in Creatio. For example, Creatio can use the value the
customer specifies in the “Name” field of your form to populate the [ Name ] (of the contact) and [ Name ] (of
the account) fields of the lead page.

You can map one field of a lead page in Creatio to only one field of your web form. We do not recommend
setting up a lead page field to be populated with values from two fields of your form. In that case, one of the
values will overwrite the other.

We recommend mapping the fields of the same type and format. However, if a lookup field contains the value
the customer entered in the field of a different format, Creatio will populate the lookup field. For example, if
your form contains a “Country” text field and the customer enters “USA” in that field, which matches a lookup
value in the countries lookup, Creatio will populate the [ Country ] lookup field on the lead page with that value.
Also, Creatio includes additional input logic for [ Country ], [ State/province ] and [ City ] fields. If Creatio
cannot find the values the customer enters in these fields, the values are saved to additional text fields of the

[ Verification required ] block on the lead page.

We recommend passing the unique code to the lead page when managing lookup fields, since a name cannot
identify a record and is not a unique key in the Creatio database. If a user has a different Ul language (culture)
configured, passing the name will lead to creating another record, likely to be a duplicate.

Use radio buttons and drop-down lists with unique ID values as interactive Ul elements for localizable lookups.
Learn more: Set up lookup and custom field mapping.

© 2022 Creatio. All rights reserved.
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e We recommend passing data in a format that specifies the time zone when mapping date/time fields
(“DATETIME"” data type). For example, use the 4/12/2008 9:30:00 AM -01:00 format to pass data for the UTC-
1 time zone, and use the 4/12/2008 9:30:00 AM +00:00 format to pass data for the UTC time zone.

Once you set up the mapping, add the modified HTML code to the landing page code.

Set up lookup and custom field mapping

Landing page web forms may use non-standard fields, such as radio buttons or drop-down lists with lookup
records.

Attention. The settings below are performed by the website administrator and cover the lead registration
form.

Pass the radio button values

1. Add a hidden field to the HTML markup of the landing page. The field can have a custom ID:
<input type="hidden" id=" idOfRadiobutton" />

2. Map the lead field to the new hidden field in the “fields” block of the landing page code:

"UsrField": "#idOfRadiobutton"

3. Pass the value selected using a radio button to the hidden field created earlier. Add an expression that
contains this value to the landing page code before the fragment that calls the create lead function
(createlLead):

var idOfRadiobutton = $('input[ name=name_of your radiobutton ]:checked').val();

4. Save the changes.

Pass the drop-down list values

1. Add a hidden field to the HTML markup of the landing page. The field can have a custom ID:

<input type="hidden" id="fieldId" />

2. Map the lead field to the hidden field in the “fields” block of the landing page code:

"UsrField": "#fieldId"

© 2022 Creatio. All rights reserved.
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3. Calculate and pass the value selected in the field to the hidden field before calling the lead creation function.
Add an expression that contains this value to the landing page code before the fragment that calls the create
lead function (createLead):

var fieldId = $("#name_of_dropdown option:selected").text();

$("#fieldId").val(fieldId);

4. Save the changes.

As a result, the data entered on the web form via the radio button or drop-down list will be passed to the Creatio
lead page.

Add the modified HTML code to the landing page source code
Attention. This article covers the process of editing HTML code for a lead registration form.

After you edit the generated HTML code, add it to the code of the landing page on your website. To do this:

1. Copy the entire code that you modified earlier to the clipboard.

2. Place the source code on the landing page:

a. Go to the location of the landing page file on the server (Fig 8).

Fig. 8 The location of the landing page on the server

-

GO-

L % tscor. » Train.. »

Organize = ¢ Open ~ Print Mew folder =« [l l@
¢ Favorites Marne Date modified Type
Bl Desktop J Study_083 08.12.201513:22 File folder 1
& Downleoads E |G' Landing 10122015 11:49 Chrome HTML ...

= Recent Places

- Libraries
@ Documents
J‘i Music I
[E=| Pictures - | 1 p |
G Landing Date modified: 10.12.2015 11:49
Chrome HTML Document Size: 17,6 KB i

b

b. Open the landing page in a text editor.

c. Paste the generated HTML code to the source code of the landing page. For example, before the closing
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</body> tag (Fig. 9).

Fig. 9 Embed the generated HTML code into the source code of the landing page

301 [H ts form mail : {
305 [H t=z form company : {
308 [H t=z form country : {
SO | 1,

312 [H submitHandler: function(form) {
316 | 1

317 el g

318 F</=script>

320 ‘E </body>

321 r </html>

322 =

d. Save the changes.

3. Add the event that launches the CreatelLead() function to the landing page code. To do this, use the following
code: onSubmit="createLead(); return false". To place an event in the source code of the landing page:

a. Go to the “form action” tag in the source code:

<span class="registration">Webinar registration</span>

<form action="/webinar-creatio-7-6" method="post" id="ts-form-universal-form" a

b. Add onSubmit="createLead(); return false" code to the opening <form> tag. For example:

<span class="registration">Webinar registration</span>

<form action="/webinar-creatio-7-6" method="post" id="ts-form-universal-form" accept-chars:

C. Save the changes.

After you connect the landing page to Creatio, proceed to set up automatic page field population for leads
created via landing pages.

Set up autofill for lead page fields

PRODUCTS: MARKETING

After connecting Creatio to landing, some fields on Creatio lead pages may be omitted in the customer web form.
You can set up autofill for such fields depending on your landing page specifics and purpose.

We recommend that you start with setting up the autofill defaults for the [ Need type 1 and [ Need maturity ]
fields. For example, the subscription form for your hardware special offer can automatically be connected to the

© 2022 Creatio. All rights reserved.
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“Hardware” need type. Your web form for the customers who are ready to communicate in person or to place an
order can be connected to the need maturity values: “Discovered” or “Sales-ready.”

On the [ Default values ] tab, you can set up the autofill defaults for the lead page fields. You can set up the
autofill feature for any field type including the mapped ones. In this case, the default value will be filled in the lead
page field only if the customer left it blank.

To set up autofill of the lead fields:

1. Go to the [ Default values ] tab of the landing page. Click the -+ button on the [ Default values for the lead
fields ] detail (Fig. 1).

Fig. 1 - Filling out the [ Default values for the lead fields ] detalil
< LANDING SETUP DEFALILT VALUES ATTACHMENTS AMD NOTES FEED

Default values for the lead fields —@_“) :

2. Select the [ Need type ] field (Fig. 2).

Fig. 2 - Selecting a field that must be filled in automatically

CANCEL

Cus -

&

Customer need

3. Inthe [ Value ] field, select the value which will be used to fill in the need type, for example, "Need for our
products."
4. Click [ Save ] (Fig. 3).

Fig. 3 - Saving the autofill settings of the fields

© 2022 Creatio. All rights reserved.
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Default values for the lead fields

CANCEL

Customer need

Meed for our products

After the landing page form is submitted, the [ Customer need ] field of the lead page will be filled in automatically
with the “Need for our products” value (Fig. 4).

Fig. 4 - Lead page fragment

> el ACTIONS ~ &

Meed for our products
Qualification

3/4/2016 10:03 AM

After setting up an automatic population of page fields, proceed to set up populating the landing web form with
customer data.

Set up autofill of landing page fields

PRODUCTS: ALL CREATIO PRODUCTS

The feedback forms on your landing page normally contain fields that can be filled with the information available in
the [ Contacts ] section (for example, name, email, phone, etc.). The data received in this way are recorded in
Creatio and used to form the client base.

If the landing page is aimed at existing customers, you can set up auto-filing of the landing page fields with
information from the corresponding contact profiles. If an existing customer opens the landing page form via a
link from a personalized email, the form fields will already be populated with the corresponding information. This
will simplify the web form submission for the customers and ensure that the data contains no errors, as well as
that no duplicate contact records are created in the system.

Attention. Set up the landing page first before setting up auto-filling of its web form fields. These settings
are covered in the “Connect a landing page to Creatio” article.

How autofill works for landing page fields

© 2022 Creatio. All rights reserved.
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The autofill feature will work only if the corresponding information is available in the contact’s profile. To set up
the autofill for landing page fields, edit the email template and add a macro for each field to the landing page link.
The macros will be replaced with the contact’s information, which will be passed to the webform when the
contact clicks the link.

The web form fields can be filled in with information from the Contact object, as well as from the connected
objects. For example, this can be the contact’s name, as well as the connected account’s phone.

Set up autofill of landing page fields

You can map the recipient’s personalized data (such as nhame, email address, etc.) to landing page fields by
adding macros to the landing page link in the email template.

Example. Pass the Creatio contact name and email address to the landing form.

1. Go to the [ Email ] section and add a new email. Fill out the email page and select a template (or create a new
one). The procedure for creating bulk emails is covered in the “Create a bulk email” and “Create a trigger
email” articles.

2. Open the template for editing.
3. In the edit mode, select the element where you wish to add a link to your landing page and click the
button on the toolbar.

4. In the opened window, specify the landing page URL. At the end of the URL, add parameters for autofill of the
landing page fields:

?Name=[ #Recipient.Name# 1&Email=[ #Contact.Email# ]

In this example, “Name” and “Email” are web form field names that contain the contact’s name and email
address. The [ #Recipient.Name# ] and [ #Contact.Email# ] values are macros that will add the contact’s
name and email address to the personalized email. Basic instructions on working with macros are available in
the “Personalize email content with macros” article.

Note. The names of the web form fields are located in the “fields” block of the landing page HTML code.
The macros that correspond to the web form fields can be obtained by opening a template for editing in
the Content Designer and clicking the Ci" putton.

5. Click [ OK ]. A link to the landing page form will be generated by the template element.

6. Save changes and save the email record.

As a result, when a contact clicks the link to the landing page in the email, the “Name” and “Email” fields of that
page will contain the contact’s name and email from Creatio.

Landing page setup FAQ
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What is the purpose of the [ Landing pages and web forms ]
section in Creatio?

The [ Landing pages and web forms ] section is used to set up integration between Creatio and web forms on
your websites. As a result, each time an integrated web form is submitted, a new record is automatically created
in Creatio using data from the submitted form. Landing page integration can be used for generating leads, adding
customers to event participants, automatic order registration, and more.

The [ Landing pages and web forms ] section is used for setting up connections between landing pages on your
website and Creatio. In the [ Landing pages and web forms ] section a landing page record must be created that
contains basic information about the landing page and a unique HTML code that must be integrated into the HTML
code of the landing page.

After performing these settings, the data entered in the web form of the landing page, such as full name, email,
phone, will be passed to Creatio and used to add a new record (for example a new lead) in Creatio.

What are the difference between a landing page on the
website and a Creatio landing page record?

When setting up a landing page two main entities must be differentiated:

e A landing page on the website.

e A landing page record in the [ Landing pages and web forms ] section of Creatio. A landing page record
contains information on the actual landing page, for example, its name, link, etc. These records are used to
set up connections between a landing page on a website and Creatio.

An actual landing page and the corresponding landing page record in the [ Landing pages and web forms ]
section have their own HTML code used to connect the two entities. The unique code of a landing page record is
integrated into the HTML code of an actual landing page on a website.

What does the landing page code do?

The HTML code of a landing page is required to automatically create a new record in the system if a web form on
the landing page is filled in. This code is used for setting up the data transfer between a landing page on a website
to Creatio. Initially, the code fragment is set up for a specific landing page and then integrated into the HTML code
of the landing page. Learn more about managing the landing page HTML code in a separate article: Connect your

website landing page to Creatio.

How do | use the [ Website domains ] field?
Enter the actual landing page URL in the [ Website domains ] field.

For example, the website name is www.example.com. This website has a landing page available at the following
address: www.example.com/landing. This address must be entered in the [ Website domains ] field on the Creatio
landing record page.

Attention. The address entered in this field must match the address of the landing page where the HTML
code was integrated.
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Note. In the [ Website domains ] field, specify all domains used to host the landing page. The domains
must be separated with commas.

How do | use the [ Redirection URL ] field?

The [ Redirection URL ] field in the landing code determines the page where the user is redirected after filing out
the landing page webform. You can specify the address of any page on your website. If your website settings
specify a different action after filing out the landing page, leave this field empty.

If you fill in the [ Redirection URL ] field for a new [ Landing pages and web forms ] section record, then the
unique HTML code of this record will contain the link to the page specified in the [ Redirection URL ] field in the
redirectUrl block.

Thus, for the proper functioning of the landing page, fill out the landing page record fields, including [ Redirection
URL ] and save the record, then connect the landing page record with the landing page. Learn more about
managing the landing page HTML code in a separate article: Connect your website landing page to Creatio.

How do you set up one landing page record for a page with
several web forms?

If your landing page has several web forms, you can use a single Creatio landing page record to connect to all of
them.

Attention. The settings below are performed by the website administrator.

In the standard HTML code of the landing page record in Creatio, there is a “config,” block where field mapping
between web forms and lead fields are set up. To set up a mapping between a lead record field and several web
forms, create several “config” blocks in the code, one for each actual web form. A separate createlLead function
must be set up for each “config” block.

For example, your landing page has two web forms. The first form contains “Full name” and “Email” fields, and
the other one contains “Full name” and “Mobile phone” fields. To use one landing for the landing page with two
web forms, make the following changes to the code:

1. Copy the whole “config” block as many times as the number of web forms that you need to connect to the
landing page record in Creatio.

2. Add unigue names to the “config” blocks whose parameters are passed to the createLead function. For
example “configl” and “config2.”

3. In the “configl” block, set up the mapping of the fields from the first web form:

Name: "#..." Email: "#..."

4. In the “config2” block, set up the mapping of the fields from the second webform:

Name: "#..." Phone: "#..."
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5. Set up two createlLead functions:

function createlLeadl() { landing.createlLeadFromLanding(configl) } function createLead2() { la

6. For each web form, set up calling of a separate createlLead function:

onsubmit="createLeadl(); return false" onsubmit="createLead2(); return false"

After this, a lead will be created in Creatio each time a user fills out any of the two web forms.

How do | set up a single landing for several pages?

If several web forms with a similar structure are implemented in several pages within one domain, you can use a
single landing page record for all of them. To do this, enter all needed URLs in the [ Website domains ] field,
separating them with commas: https://www.creatio.com/trial?product=sales, https://www.creatio.com/trial?
product=marketing

As a result, when a web form is filled out on any of the website pages, where this landing page code is integrated,
a new record (for example, lead) will be automatically created in Creatio.

Why will Creatio not register leads despite the properly
customized landing page?

After you have created and set up a landing page, new records will be registered in Creatio when the landing page
webform is filled in. If it doesn’t happen, perhaps one of the landing page fields (such as lead) is required but
either not included in the web form, or not filled.

In this case, you can:

e Clear the [ Required ] checkbox from the lead page fields (or the page fields of another Creatio object). Learn
more about changing fields on edit pages in a separate article: Set up page fields.

e Set up the population of these fields with default values.

How to set up the population of fields with default values for
leads registered via a landing page?

The landing page webform can contain all the fields used by Creatio on the lead page. You can set up automatic
population of individual fields with default values. Learn more about populating the lead fields with default values in

a separate article: Set up autofil for lead page fields.

How does Creatio search for contact duplicates while creating
leads from landing pages?
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As soon as your customer submits a web form on your landing page, Creatio automatically creates a new lead
record based on the entered data. After this, the “Lead identification” process starts automatically to check
whether the new lead can be linked to an existing contact or if a new contact needs to be created. This helps
Creatio to avoid creating contact duplicates when new leads are registered from landing pages.

Note. The “Lead identification” process starts only if the [ Create contact ] checkbox is selected for the
landing page.

The “Lead identification” process compares the lead registration data to existing contacts based on the
customer’s full name, email, and phone number. If there is a match, Creatio connects the lead to an existing
contact. If the registration data does not match any existing records, Creatio creates a new contact. The new
contact page will be populated with lead registration data automatically.

You can view or edit the “Lead identification” process in the process library.

How do | set up the correct population of lead creation time?

A situation may occur an incorrect date was set in the [ Creation date ] when registering a lead via a landing page.

To avoid this, we recommend you to check the time zone set on the server where Creatio is hosted. For the lead
creation time to be set correctly, make sure that the time zone on the application server corresponds to your
actual time zone.

Can | configure the website event tracking for manually
registered leads?
You cannot configure the website event tracking for manually registered leads.

The website event tracking is executed based on the history of the transitions through the website of a specific
Internet user. During the tracking process, a certain session is recorded in the browser by using cookies. If a
lead is created manually, no web-page visitor is connected to a web-browser session. Thus, the history of the
website navigation of such a user cannot be tracked.

If an internet user, having made several transitions through the pages, fills in the landing page web form of your
website, the history of his transitions will be transferred to Creatio.

Note. If a user clears the browser cookies before filing out the landing page web form, the history of his
transitions will be removed and will not appear in Creatio.

How do | configure data transfer from one landing page web
form to separate lead page fields?

There is the “config” block in the HTML code of the landing page. This block configures the mapping of landing
page web form fields and lead fields. To set up the correspondence of one landing page webform field to multiple
lead fields, you will need to add a hidden field to the HTML code of the landing page, set up the mapping, and then
configure the createlLead function.
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For example, a single “Name” field is implemented in the web form of your landing page. And Creatio lead page
has two separate fields: [ First name ] and [ Last name 1.

Attention. The settings below are performed by the website administrator.

To populate the [ First name ] and [ Last name ] lead page fields correctly, make the following changes to the
code:

1. Add two hidden fields to the HTML markup:

<input type="hidden" id="selectedNameCaption" /> <input type="hidden" id="selectedSecondNameC

2. Set up the mapping of the hidden fields in the “config” block:

"Name": "#selectedNameCaption" "SecondName": "#selectedSecondNameCaption"

3. Before calling the function to create a lead, add a function, which describes the logic of the [ Name ] and
[ Surname ] fields taking the value from the [ Name ] field.

Set up automatic lead registration from
social networks

PRODUCTS: MARKETING

You can set up automatic lead registration in Creatio when a customer fills in a form on Facebook or Instagram.
The setting is available for users with a preconfigured Facebook Ads Manager account.

Attention. Before you start setting up lead generation from social networks, make sure the “ldentity
server Url (IdentityServerUrl), “Identity server client id” (IdentityServerClientld) and “Identity server client
secret” (IdentityServerClientSecret) system settings are populated. If the system setting values are not
populated, contact support assistance.

To set up lead registration from social networks:

=

. Open the [ Landing pages and web forms ] section.

N

. Click [ New ] = [ Lead registration form ].

w

. Populate the fields on the opened page:

a. [ Name ] - the record title that will display in the section list and the connected records;

b. [ Website domains 1 - facebook.com.

4, Save the record.

© 2022 Creatio. All rights reserved.



Set up automatic lead registration from social networks | 23
5. Open the created record and activate the [ Facebook Lead Generation ] switcher.

Enabling Facebook lead generation

Bl Facebook Lead Generation Q

6. Click the [ Creatio URL setting ] link.
7. Specify your application URL in the [ Creatio URL ] field and click [ Next ].

Specifying Creatio URL

Kl Facebook Lead Generation @D

Please set Creatio URL

https://1111202-sales-enterprise-marke...

Y

8. Click [ Select a source ].

9. If synchronization with social networks is already configured in Creatio, proceed with step 10 of the current
guide.
If you are setting up lead registration from social networks for the first time and Creatio is not
synchronized with any Facebook account yet, click [ Manage pages ].

a. Log in to Facebook. To ensure the correct setup, log in to your user account with administrator
permissions to your Facebook public page and the “Ads manager” role.

Attention. After you set up the integration, do not degrade the administrator user permissions. This
may cause issues with the functionality operation.

b. Select one or several pages for setting up synchronization with Creatio. Click [ Next ].

Selecting a Facebook page to synchronize with Creatio
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What Pages do you want to use with Creatio
Social?

In the next step, you will determine what Creatio Social can
do with the Pages you selected.

All Pages (1) Select All

. Our company

Creatio Social's Privacy Policy and Terms Help Center

Cancel

c. Permit Creatio to manage your public page. This will enable passing the data from social networks to
Creatio. If you restrict Creatio from managing the page, lead registration may not work properly.

Setting up access to managing the page
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0 = John Best =

What is Creatio Social allowed to do?

@ Creatio Social might not work properly if you turn off these
options.

Show a list of the Pages you manage
Creatio Test Page

Access leads for your Pages

Creatio Test Page

Read content posted on the Page
Creatio Test Page

Manage accounts, settings and webhooks for a Page
Creatio Test Page %

Create and manage ads for your Page

Creatio Test Page

Creatio Social's Privacy Policy and Terms Help Centre

10.0n the page of selecting a form, specify:

a. The Facebook page with a configured campaign;

b. Lead registration form that has been created for this page in Ads Manager.

11.Click [ Save ].

Selecting a Facebook page and form to synchronize with Creatio

© 2022 Creatio. All rights reserved.



Set up automatic lead registration from social networks | 26

Social Networks Integration

Creatio facebook

Setting up a link between a social network lead form and a landing page in

Creatio
Page
w
Our company
Form
w

CRM Days conference registration

Manage pages Cancel ﬁ

This page is used to configure the integration of Creatio and Social networks.

12.Close the setup window and return to the landing page in Creatio.

13.Refresh the page. As a result, the [ Facebook Lead Generation ] block will be populated with data from the
synchronized Facebook page.

14.Save the landing record.
As a result, after the campaign is triggered in Facebook and Instagram, the ad record available for users will
be connected to the form. Each time a form is submitted, a new lead will be added in Creatio.

Displaying an ad record with a lead registration form in the Facebook feed
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Our company

MARKETING LA L

Sponsored (demo) - @

FORM ON FACEBOOK

Network CRM Day Sign Up
Main meeting of CRM professionals

o5 Like (J Comment — -

The following values can be passed to the leads added via social networks: email, phone number, address, city,
region, country, postal code, full name, position, work phone, work email, account name. If you add other fields
to the Facebook form, their values will be stored in the [ Notes ] detail. You can only pass text field values to
Creatio due to restrictions on the Facebook side.

Note. If you change the default captions of the Facebook Ads Manager fields in the form, the field values
may not be passed to Creatio properly.
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