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Like most books, probably, the completion of this one was borne of con-
verging circumstances. In 2019, Jonathan Ong invited me to contribute 
to the 20th anniversary issue of Television & New Media, and that 2020 
essay became the first academic article on “cancel culture,” in a year when 
discussions about the phenomenon surged in U.S. cultural and political 
discourse. With my long-time research interests in popular media and dig-
ital cultures, it seemed timely to delve more deeply into the topic. Second, 
I happened to be on sabbatical, and am grateful that both my academic 
units at Ohio University—the School of Media Arts and Studies and the 
Women’s, Gender, and Sexuality Studies Program—allowed me to devote 
the 2020–21 academic year to a range of research projects, including, as it 
turned out, this one.

When this book was still at the proposal stage, my Palgrave editor, 
Camille Davies, was responsive and enthusiastic, fielding my questions and 
shepherding me through the bulk of the process, until passing the baton 
to Karthika Devi Ravikumar and her competent production team. I also 
thank the two anonymous reviewers for Palgrave who expressed confi-
dence in the significance of this project and offered valuable feedback. My 
wonderful Ohio University Media Arts and Studies colleague, Laeeq 
Khan, graciously shared his indispensable knowledge about research meth-
ods for big data and social media platforms, which helped me frame my 
own approaches. And I much appreciate Lynn Comella, Jonathan Gray, 
and Emily West providing nuggets of wisdom about completing and pub-
lishing a book.
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