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What do YOU think (personal) Branding is?

QRO

"The good thing about science is
that it's true whether or not you
believe in it."




What is (personal)-Branding?

Create a positive impression in the mind of people about you
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Be recognized for specific skills
Be known as an expert in a field
Be thought after

Be recruited
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What is your (branding) goal?

What do you want to achieve?

W/ - Get ajob!
| -'-"-).F;\ - Spread the word about your new discovery
J | j ) ¥ | .
l_ - ,f\ | - Raise awareness about a cause
v - Get funding/Raise money

Who is your audience?

- Search committees / recruiting manager

- Other scientists / industrial partners

- Anyone / specific group (patients, MDs,...)
- Funding agency / crowdfunding group




Develop your Theme / Identity

Interest (science or otherwise)
What makes you different from your advisor?
What make you similar (your learned the good stuff from them)?

Be less curious about people and

more curious about ideas. - TeaChing phiIOSOphy
- Research statement
- Field/area of expertise

Marie Curie

IDENTITY
- Introspection

- Know yourself
- Think about who YOU is




How to Self-Promote?

The hard part!

Try, take chances
It is ok to be uncomfortable
Accept the awkward

Use, develop your network
Put your work forward
Expend and focus your online presence




Networking

New Connection
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communication communication

Recruiter Job seeker
Professor Student
Collaborator Collaborator
Specific Skill Skill need

OFFER YOU DEMAND



Develop and Grow your Network (and your brand)

Where to start? Plan
Attend events Who do you need to know?
Speak at events Recognize decision makers
Organize events Share your skills / knowledge
Host events Develop a message / theme




Online Presence

Social Networks LinkEd m

Post articles, news or ideas

 Join groups of interest

Post comments/answers

Ask questions/start conversations
Start a group
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Tips and Method

* Be enthusiastic, practice your pitch
Exchange business cards

What defines your scientific plan/career?
List your most important skills

Manage your online presence

Update your profiles regularly

Ask questions and get support

Method:

1) Clear strategy

2) Network, Make yourself more visible
3) Post regularly

4) Promote your work

Be engaged!



Practice!

Personal branding Stations:

1. Breaking the ice: casual talk with others,

exchange contact information, business cards B
2. Pitch: talk 1-1, elevator pitch 1 min long, then
rotate
3. Develop your theme/pro identity: 2 mins on your fﬁf
own, then discuss in groups of 4 r‘ —
4A. Create online presence: Linkedln, reseachgate, ' r;g) {’}117 @7 | /[' ’,
google scholar... then feedback (('*_ v ?/

4B. Online presence consistency: feedback one on
one about online consistency, rotate

5. Promote yourself: write on board, what you have
done and what you can do I

J’?
Last activity as group:

Lesson learned and Cl""ﬂ’i"’ﬁ"

peer mentoring (find a buddy) “Bill is a hard man to get to know”



Personal branding Stations: Tips:

1. Breaking the ice: casual talk with others, * Be enthusiastic, practice your pitch
exchange contact information, business cards ¢ Exchange business cards

2. Pitch: talk 1-1, elevator pitch 1 min long, What defines your scientific plan/career?
then rotate List your most important skills

3. Develop your theme/pro identity: 2 mins on Manage your online presence
your own, then discuss in groups of 4 Update your profiles regularly

4A. Create online presence: LinkedIn, Ask questions and get support
reseachgate, google scholar... then feedback

4B. Online presence consistency: feedback one Method:
on one about online consistency, rotate 1) Clear strategy

5. Promote yourself: write on board, what you  2) Network, Make yourself more visible
have done and what you can do 3) Post regularly

Last activity as group: 4) Promote your work

Lesson learned and
peer mentoring (find a buddy)

Questions?  Always ask!

Contact info: Thierry Dubroca; (352) 262-7778; dubroca@magnet.fsu.edu
www.linkedin.com/in/thierrydubroca
www.researchgate.net/profile/Thierry_Dubroca



