
Types of
Communication
Objectives

● Awareness Building: Aims to inform and familiarize the target audience with a product,

service, or issue.

● Information Dissemination: Focuses on spreading information widely, often used in

public awareness campaigns.

● Persuasion: Seeks to influence attitudes or behaviors, typical in marketing and advocacy

campaigns.

● Brand Reinforcement: Strengthens public perception and maintains a positive image of

a brand or entity.

● Relationship Building: Develops and maintains positive relationships with stakeholders,

including customers and employees.

● Audience Engagement: Encourages active participation or interaction from the target

audience.

● Reputation Management: Aims to shape and maintain a positive public image, especially

in times of crisis.

● Behavior Change: Seeks to alter behaviors, commonly used in public health and social

change campaigns.

● Feedback Generation: Gathers opinions, feedback, or data from the audience for

improvement and adaptation.

● Crisis Communication: Manages communication during and after a crisis to mitigate

damage and maintain trust.

● Employee Motivation: Boosts morale and motivates employees towards certain actions

or goals.

● Market Positioning: Communicates a brand's unique value proposition and position in

the market.



● Sales Enhancement: Drives sales through promotional and persuasive messaging.

● Stakeholder Trust Building: Fosters trust and credibility among key stakeholders.

● Educational Communication: Informs and educates on specific topics for knowledge

enhancement.

● Leadership Communication: Guides and influences internal stakeholders, aligning them

with organizational goals.

● Knowledge Communication: Shares and disseminates specialized knowledge, often

within educational or corporate settings.

● Digital Marketing Communication: Leverages online platforms for brand promotion and

audience engagement.

● Social Media Communication: Engages with audiences on social media platforms for

various strategic objectives.

● Internal Corporate Communication: Facilitates internal communication within a

company for alignment and efficiency.
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