
List of Email Marketing
Communication
1. Promotional Emails: Promotional emails focus on driving

sales or sign-ups, often featuring special offers, product launches, and

discount codes. They aim to directly stimulate revenue and increase brand

awareness.

2. Informational Emails: Informational emails include newsletters and

announcements. They keep subscribers informed about company news,

product updates, or relevant industry information, fostering engagement and

brand loyalty.

3. Transactional Emails: Transactional emails are sent in response to actions

taken by users, like purchase confirmations, receipts, account updates, and

password resets. They are crucial for maintaining customer trust and

providing important transaction details.

4. Re-engagement Emails: Targeting inactive subscribers, re-engagement

emails aim to reignite interest in the brand. They might include special offers

or ask for feedback to understand the disengagement reason.

5. Behavioral Emails: These are triggered by specific actions or behaviors of

subscribers, like abandoned cart emails. They are highly personalized and aim

to convert actions into sales

Copyright @ Examples.com

https://www.examples.com/

